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ABSTRACT

The purposes of this research were 1) to study about broad fundamental
features, 2) degrees of opinions, traits, and aspirations to become an entrepreneur, and
3) variables influencing undergraduate students' ambitions to become entrepreneurs.
The sample was 356 undergraduate students from the Faculty of Business
Administration and Liberal Arts , derived using questionnaires. The descriptive statistics
and enter multiple regression analysis were used to analyze data.

The study findings revealed that 1) the majority of informants were the first-
year female students, age ranged from 21 to 23 who mostly had worked and studied
at the same time and grown up from non-business owner or entrepreneur families; 2)
the informants showed their entrepreneurship characteristics at a high level (X= 3.704)
and their intentions on being an entrepreneur at a high level (X= 3.875); and 3) positive
factors statistically influenced an entrepreneurial intention at 0.05 contained 4
variables including success determination, risk taking, tolerance for ambiguity, and
creativity. Meanwhile, negative factors statistically affected at 0.01 included work

experience during study and business ownership of the families.
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