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ABSTRACT

The objectives of this research were: 1) to study level of consumers’ decision
making for online electricity bill payment through online system of the Provincial
Electricity Authority (PEA) District 1 (southern) and 2) to study the relationship between
technology acceptance and consumers’ decision making for online electricity bill
payment through online system of the PEA District 1 (southern). The questionnaires
were conducted among 385 participants who paid the bill through online payment
system in the PEA District 1 (southern). The statistics including mean, Standard
Deviation, and Multiple Regression were employed in an analysis. The research results
revealed that: 1) the overall consumers’ decision making through the PEA District 1
(southern) online bill payment was at the highest level, and 2) technology acceptance
included perceived usefulness, perceived ease of use, and attitude related to
consumers’ decision making through online system of the PEA District 1 (southern) was

at 0.05 statistical significance level.

Keywords
Decision making through online electricity bill payment, Technology

acceptance, Multiple Regression
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