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ABSTRACT

The objectives of this quantitative research were to (1) study the importance
level of integrated marketing communication, reference groups, and decision making
that contributed to the selection of Huan Laplae Café, Uttaradit province, (2) study the
factors of integrated marketing communication and reference groups that affected the
decision to choose Huan Laplae Café, Uttaradit Province. The sample group was 385
people in Uttaradit Province. A questionnaire was used for data collection. The
descriptive statistics used for data analysis were mean, percentage, and standard
deviation, while the inferential statistics used for data analysis were multiple regression
analysis. The results showed that the importance of integrated marketing
communication, overall, was at a high level in all aspects, with an average of 4.25. The
importance of the reference group factors affecting the decision to choose Huan
Laplae café, Uttaradit province, was at a high level in all aspects, with an average of
4.29. It was found that personal sales, public relations, and promotion were integrated
marketing communication factors that affected the decision making to choose Huan
Laplae Café, Uttaradit province, at a significance level of 0.01. As for the results of the
reference group factors that affected the decision making to choose Huan Laplae Café,
Uttaradit province, it was found that friends, internet users, and family members were

important at a significance level of 0.01
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