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ABSTRACT

The objectives of this research were to (1) study the importance of service
market mix, experiential marketing, and customers satisfaction of Sripong Park
Shopping Mall, Uttaradit Province in the Digital Disruption Era (2) study the service
marketing mix and experiential marketing that affected customer satisfaction in using
the service at Sripong Park Shopping Mall, Uttaradit Province in the Digital Disruption
Era. The sample group comprised of 385 persons who had spent time at Sripong Park
Shopping Mall, Uttaradit Province. The Research instrument was a structured
questionnaire for data analysis, the statistics used were mean, percentage, standard
deviation, and inferential statistics was multiple regression analysis.

The results showed that the importance of the overall service market mix of
customers using the service at Sripong Park Shopping Mall, Uttaradit Province was at a
high level; the mean was 4.14. The importance of experiential marketing overall was
at a high level; the mean was 4.16. Overall factors of customers satisfaction were at a
high level, the mean was 4.19. The results of the service marketing mix that affected
customer satisfaction using the service at Sripong Park Shopping Mall, Uttaradit
Province in the digital era was statistically significant at 0.01 level, and experiential
marketing that affected customers satisfaction using the service at Sripong Park
Shopping Mall, Uttaradit Province in the digital era was statistically significant at 0.01
level.

Keywords
The Service Marketing Mix, Experiential Marketing, Customers Satisfaction,

The Digital Disruption Era.
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