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ABSTRACT

The purposes of research were to (1) study creative marketing strategies and
content advertising of goods and services that are purchased in tourism and (2) analyze
creative marketing strategies and content advertising that affect the spending behavior
on goods and services in tourism. The study employed mixed method research design
which combines quantitative and qualitative approach. The sampling methods were
purposive and convenience sampling techniques. Descriptive statistics comprised of
frequency, percentage and standard deviation, including content analysis were used
to analyze the data. The data were verified by Triangulation method. TOWS matrix and
SWOT analysis were included to analyze the data collection derived from focus group
discussion.

The results showed that the majority of respondents were female, single, ages
between 31-40, who hold Bachelor's degree in Accounting, working as private company
employees, and earned average monthly income between 10,001-20,000 Baht.
Creative marketing strategy of goods and services in tourism was the quality of
products. Integrated marketing communication activity was to present interesting
products. The approach for tourism development was to develop marketing
communication, the quality of services, standards, collaboration and management of

cultural activities and local wisdom.

Keywords
Marketing Strategies, Creative Marketing, Content Advertising, Community-Based

Tourism
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