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_

The aim of this research was to propose the knowledge about selecting information
technology optimized with supply chain for implement to gain in business operation then
presenting the content in this article such as information technology, logistic management,
supply chain and value chain. The word of logistic technology and supply chain, selecting
technology appropriately in value chain, applying innovation to increase effective in supply
chain, integrating solution of editable problem, being able to work in cross function and co-
operation in supply chain, risk and how to deal with supply chain risk

However, selecting information technology appropriately in supply chain activity, you
had to concern the feature of work in each main activity after that selecting technology
to support suitable work and you should initial idea about new innovation to implement
more effective in supply chain such as e-Supply chain system to cover majority strategy of
organization and affecting the flow of system (Yanchun & MengChu, 2001) This system could be
integrated data and made the function to share it further it was also contributed supply chain
collaboration beside leading information technology comply with supply chain management,
it had to concern the risk and how to deal with risk as well. Knowledge in this content could
be taken advantage to business organization, taking knowledge to apply to develop supply
chain management effectiveness and rising competency level to support core activity supply

chain operation of organization higher in next step.

Keywords: Information Technology;

unin

nsdanislgguniuiiiuszansam Oy
dsfesdnsgnanduduazuinisiianudidsy
fesansashansululsguniuduasouagu
ﬂixmum'ﬁ?}gaLL@'mﬁmmi’mqﬁmﬁamﬁmauﬁw
LazUINIT nseistunougainefienisdaeu
duduazuinmslifedlofuilan Willuseille
wazliuseansamgegn wi audvaiiassuuly
Aannslvadeuvesteyadiviily 1An nszuau

AN5Y191UV WA AU dar1ulUNIT

83AMT M3vadeuvesdoya Gasulutiagndn
wazHdndaingAume nsruIUNsIANSitaUnIl
MINAINITOAIUANNITUIMITIANTISWAELEoN Y
waluladansaumaiivnganlunisatuayu
wiazYa9nanssuveslggunulitoudwanise
B3ANT

agalshiny n1sdanisldguniu Tdau
dnfniivaeld esfnisenszduauanisaly
MIUIMT WU NsandudiAInds Msiiinan
AN vsesanANgalan Tunseuiunis
U duaduanudulavedgsia Wy nasiu

5



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

Tomaluniseendudlmdliiitu nadanan
Tual 9 nsasa MWZJWEJSLQLLﬁQﬂﬁ”liJ”m%u (50
lashd, 2550) Tulagtulggumulaimunguuuy
mMsUImsianisiasuulasiegiann anle
aunuszauUszma lugnsiaunduldauniu
szaulan (Global Supply Chain) 99nn1510ANTS
AueslugalaniAfan (Globalization) FslasUnd
wdnsuszneusnanglulsemeniiguuediuin
wnnuarBeilistudenareduldgumudiu
1A asAnsgIRatumAmaduaziimalulad
Lagszuuamsaumaniaglivszaunudson
wadlulssinavesau Wuldaig MlvAnuss
nasuiunalulad esinsdedndudewmeuauss
AausanaruLarUsuid Beudinalulaguaasius
wazidonlfinalulafansaumaiuanzauiugsi
vosau Wiatuayumsvialufanssumdnyes
Tggunmulvidiusydnsam

walulagansauwme

waluladaisauwna (Information
Technology: IT) vinefis nsthgunsal malulag
\A30U1eN1ADA1T TR NTEUIUATT WAz
sEUUNIIN W1usegndldlunisujinau
Wesausan daifiu Ansied uazUszanana
ansauna Lielsildasaumaniusansam
TlgUsglorilunsufumiau mswidgm ns
g1mgANEEAIN waratuayunsindulaves
HussuasUfURN (aiinsagr 1asuglyd
auip, 2559)

Tneagy welwladarsawna 1Junisih
gunsafuazimaluladunldiduiaiesiiolunns
Uszananauwar usmIInnsansauna aunse
Inaldogunaiioarivusedninm aely
NILVIUNISVNNUNGINT nsthalddusndu
ARIANTNTTINgUTEaAnaniarAUANAIYD

6

UR 3 QUUR 1 unsAU - TNUNYU 2560

msamulumalulagiieuiunaneuunulay seee
nanAuyU (Return of Investment: ROI) lnglaniy
Slovhanlditussialadafnduarldguniu Jades
Tyamluamulunalulagreudigs

n133An15ladannd lwauniu wazly
ARUA

ladafnd (Logistics) nu1ediy n1slvia
WA (Material Flow) wagansauwmne (Informa-
tion Flow) sausdadutmgivaunsetananendu
uidisagu gniedeuihedweugiuilan lae
ufansIUR 9 FeusartuneuasinsUsyay
ilunnianssu lneundumladadindazlvini
aulafanssufiistumelureuavesesdinsien
warltguyy gatiuluiifanssunisdadedam
(procurement) N19NTEWAUAT (distribution)
nsdnnIsAdaAUAILarNSIAUSNYT (warehous-
ing and maintenance) LA¥N1TINNITAUAIAIA]
(inventory management) (alANSFYT LASES
lfand®, 2558)

TgguUn1u (Supply Chain: SO) wuneds 1y
\3tneveusTniivnuiulazUsrauay
L‘ﬁamsﬁmauﬁuﬁm’%au’%msaaﬂf;jmam ool
UMUITMINEANTINDLATEUNY Tadadnd
Aanssuvedadafndsionun waziiiuiudae
Aanssududn laun n1smatn (Marketing)
nsNaUINaRS w9y (New product devel-
opment) N3 (Finance) LLazﬂﬂiU%miQﬂﬁﬁ
(Customer service) uazdasaudansussendly
58UV (System) nNaems (Strategy) AU (People)
wAlulad (Technology) ¥1@15 (Information)
waznswens (Resource) ymwmnﬁa%’mms
masudedudniousnisanura s uduth
(Upstream) gjﬂma‘f’w (Downstream) lUgs
anA1 lagfanssuveslgguniuazinnisuys



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

o A

U a ) 4 I a Y o &
anmingauvisetanaulvinangildudumdisagy

(Finish goods) WaIdINBULNYNANAUFAN Y
(el smseagy wesuglyfaud®, 2558)

n1353AN1519aUnIu (Supply Chain
Management: SCM) #1889 N9
IAN1INTAUNIY

Aur (Goods Supply Management: GSM)
agraduszuu Mnagnsuaznszuiunisaiu
NUYBIMINBEIAY YIUNNSAINTTULAYAS Y
avmavaan eusaududuedetis dous
NILVIUNITIANTINGAU (Procurement) ASHER
wagUsenau (Manufacturing and Assembly 115
wUssuingAudududidnsagy (Transform raw
materials into finished goods) Fadudaziiiy
yafn e uusaznszuILNg WU Msdav g
NAR N1TIANITARIAUAT NITAAAINAUAIAIAGT
mﬁmmsﬁwé’ﬁamaqaﬂﬁw NTAINOUNAN U
LAGNATNIUTEUUNITNTEIUAUAIYNYBINI
TngesdnTsanouaLeInLABINFTILTAT9ves
anAAugaing asieauiisnelaungnangege
(plgsmsany wesugluRauds, 2558)

l@AnA1 (Value Chain: VC) nngde N3
AfuAanssuiisuusaninduduazuinis
TnsAuduazuinisasiiiuyanidenuusiay
nsruaung nsadsyaainluldnuaiud
Hrmnedierhiils vediRonssumelulsaoe
Usgnousae 2 @ (Porter, 1985, 2001) ol

1. fanssuvan (Primary Activities) Usenau
sy Tadadndutn (Inbound logistics: in puts)
n1sALuNINERAUAIUNIOUTNIS (Operations
. manufacturing & testing) ladafndvnoen
(Outbound logistics :storage & distribution) 115
AANKAEN15UY (Marketing & sales) way

Vol.3 No.1 January - June 2017

N13U3IN199NAN (Service)

2. Aanssuatuayy (Support Activities)
Usenousme n159nu (Procurement) malulad
avauna (Information Technology) N1339ANTS
V]%meﬂizuywﬁ (Human Resource Management)
uarlassadaiiuguresus (Firm Infrastruc-
ture)

91nfina1aun aziulddimalulad
@15aune (Information Technology) Qﬂﬁﬂagj
lunquuesfanssuatiuayu (Support Activities)
MmnuduainrdsresdruiganuazaIniunis
Iavesansauma tielinisufuRauniels
yauYevesnanssuladaind lWouniu uazly
ARUAN anunsasiululdarmnuazegesuiy
agslshin deufleidonliinaluladansaumely
wiganlulaazAanssy AISYIIANNSINAUAT

u
[y I3

Anviaumaluladladafnduayldounmutieenad
ANTLRNNLABUTININ

n1siaanldimalulagimanzaululy
AR

1) Tadafndv 1t (In bound logistics: in
puts) un1sdamingivuas Jeudiglsanuens
\Fonliszuu e-Procurement iiledamuaziden
HindaTngauiiinauanuazsiagnnin Wszuy
e-Logistics 1louimsianisnisvudeingiiuid
glssanu MWsguu e-Messaging Liladstanin
WaIENTERludRTEnIudduA (R 1A
la uazAniy, 2553) 9L UTEN Western
Digital Fuduvidmduidunisuanansasar
o vmi dhanldlunisdetoyassulailunis
defotnghuuardmandielitusionusonis
1¥¥mgiu wagldszuu QBR WiemuAuAnn W
199 drnaneeed Tveindusulsndunisda

AVDITNNANYLDDS MINNUINTNNAELBDTIELA

7



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

laanunsaafiunisiamudennas UsEnagyinng
amJammsﬁﬁa’i@qﬁumﬂﬁwwmaLaai‘iwﬁ?u
(Judy $puse, 2555)

2) ANTANAUNITHARAUAINIDUTNT
(Operations: manufacturing & testing) 5184
NINAFDUANAINYBINGNIIN D13kdeNn TSz UY
MRP Falugendwaslunsmaununudeanisly
Tagavlunisndndusn v3eldszuu MPS o819
U U3V Western Digital idenldiszuu MPS
JurenAusdnnaewuvesusom SageTree Inc.
eldnandn SageQuest Tuusazlugasessu
N1379uAIUN1IIAIRgau (Procurement)
A13INLNUNITHNER (Production Planning) NS
AT1ERNISHER (Production Analysis) 9573
A0UAMNNKERSN (Product Quality) Wagns
YUALArUIN13gNA (Logistics and Customer
Service) (Tude $auaY, 2555)

3) Tadafindv1ean (Outbound logistics
:storage & distribution) Junisvudsduiieen
a1nlseanenisudmiiednludaivlungdsdudn
WAEIOMINTEILAUAUALUINTEIIUATUANYTE
FINUIIMUY D1adenlseuu e-Logistics 1l
dendudanssuluded (1) viedenldudnisvuds
99 10M9esd (Outsource) AIDYINTU UIEY
Western Digital 1denltlovigesa (Outsource)
Jugliuinisvudsduan Tneidonuien GEO
Logistics TilugAuavidudaniiunis uidm
azaonluimundudi (nvoice) soaulaliiie
wislWUSEW GEO Logistics udndaiidudily
a1 laguSen GEO Logistics JEHARITTUU GPS
\WeRnmunisuudsduduaziosiunisesnuen
(Judy $hunse, 2555)

4) n15eanakazn15Y18 (Marketing &
sales) 10udenldszuy e-Marketing wievins
nasaulatiudunesidn T¥seuu e-Logistics

8

UR 3 QUUR 1 unsAU - TNUNYU 2560

Lﬁau‘%mﬁmﬂﬁﬁmauﬁuﬁwﬁqﬁaﬁﬁim uaz
Tdszuu e-Commerce wisvedumosulall Tng
Qﬂﬁwmmsaﬁwswamsgﬁaﬁuﬁﬂﬁﬁwmmaq
nnfinnnatnaen 24 $alus uenainilenald
s¥UU CPFR Lﬁmﬁmawm8§uﬁﬂﬁt,ﬁmqﬂﬁ'ﬁu an
USinauwesduipenduazifiusysunisiiusns
ﬁa%’wmmﬁawaimmgﬂﬁw dWuszauaiuls
Miladstuuaeiu Sniannsauanivasudoya
symieulaTiusEavEamEnty (@ams eus
afandaun, 2555) 0g19lsAa a1nn1sAnEIs
WU geamsinsmineAudtudnanos L
duA1pnds Megraulugrainnssundnves
Wy wudn Wilinnsldveyasiuiunigluszuuly
gunu laidinsldseuy T sendnadwdndiugy
veUdnyliiAnduyuduiaavdodigs demn
152UV JIT Wnld 9892803 m5aUAIAIART
Tulggunmulaegeiiusgdnsnim (Wong et al,
2005) warvngdIndviieiinisivuanagns
nMsdesAauenadendvenduaslunissrass
anun1sel (Simulation) Lilensiaaeunansy
nuiiiseldguniu 91nnslinagndnisansnan
AuAYoyaaNNANTTUNNNTAANEINNTAUNIN
THlun1ssraesaaiunisel ieuanidananszny
VYRMWIAANINTAAAGDLIQUNIY (A0 INT YT
aYan T, 2554)

5) N1SUINNTYNAIMARINITUY (Service)
271ENIYILUU e-Service Lﬁdﬁu’%msqﬂﬁwmu
Poswsesulatusuialam Adeusou nshvu
AufuaruInis aaenulvignAtainsaifeniys
Tudunsevhsnenisursegalamenues Wssuu
CRM Lﬁa%’mmsaﬂﬁwé’mﬁué syuuilavannse
YIIATIERANANYTRATNEANTTUNITIEIE
¥esgnA thandansiiaueduuazu3nisd
n3dlagnen



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

91nfina1au nasidenldinalulad
ansaunely 5 Aanssunanvedldguniululy
AuAn Salldauugthdmivesinsdnuisdi Ao
aarnsasiinsdeusaiadediedumnesidaiie
nsdsteyanazdudutoyalsvinlan Waunsuide
(Intranet) Liiedousaniotnenisluesding way
Bndnsudin Extranet) WiloifeussAnsvomudn
fugdn Tdseuu ERP emawsunisldminens
10989805 Wsvuu e-Supply Chain iiiou3ms
Famsldgumudidnnsetind iiuludileviaue
ToyaiuAILAZUINIT TIURINNTYINUITIUNAY
Twonsusionu (Agent Software) iadndula
WNUBENRLUITRLUUNNY #5195 UUIANITBA
mmfluiaziqﬂmu (Knowledge Management:
KM) wagosnnsvuinlngdsensnsaldszuu EDI
LﬁamsLLaﬂLﬂﬁau%’agaﬁﬁﬂszaw%mw WINULG
deawanarensliiluamues Gfwy 19dila
LazAMEY, 2553) UBNaINi 9InNnnsAnwISmy
Junaluladansaumeiiazihunldfiedoules
Foyaluldgunuainduszuuivinauuuiv
() 1fla wazmne, 2553) uaglunisidenld
weluladuaysyuvansaumaiivnyauiiu 09dns
gnadendlasiaussuuies gaNALITAINKIA
USA1T ASPs %qcﬁ%ﬂ%mimmmL%ﬁﬂssmawa
TUsunsuszeylnarnuasetedunesiidn 1oy
szuvasaumneaRanl3u3nnsinalusunsusu
M3y Uy A waznsdanisgnanduiug gL
UFN1T ASPs aansauidgmlansiniugeans
57 dmsunisidleidunisufiRnunisgsia
WIDVIANTNAFONNAIUITEUUETEUNALABD
wvigesalunisimunivles guaszuu e-Mail
YBIBIANT TEUUNITEY Messaging #385¥UU
e-Commerce (Susarla et al., 2001)

pgnalsAmu faudinaluladansaumeman

v

Uaguselovd uwinsidendeviseaanunnuIty

Vol.3 No.1 January - June 2017

otagnelaauysyann nMsamuEiunsneIns
aulefionalaiinUselosdsoussansninnis
awvedldgunu guimsaisiinisnszaneiiuy
amuluninginsvesesdnsogaliusednsam
(Yichen et al,, 2010) uazlaildynimaluladi
dndranldudrazuszauanudnsa fegrau
nsundeymlaenisunid CPFR Cross Docking
waz VMI anldlunisanduyuduAinundeves
gaamnssuvesay wu luszaupnudusani
fimaflosngramnssuvesdudugnamngsy
fiflanumannnanefuaufesnsvesuilan
TuiENGaLazIuAUan (Wong et al., 2005)
Snvenmimeluladidnanld Jssiiuduinue
vosninaulussinslgaunu Adududesdinig
fauieliannsaliveluladuaziaiesiiona
Bidnnsedndwantuld uasdosiilaiausadiu
e’ﬁum%’Wsj‘ﬁumq{]zyapﬁmwxgﬂagLﬁmlﬁdw
(@003 pusATaR L, 2555)

) ¥ - a
n1sUszend LY uInnssuLNa LNy
Uszansnmlegguniu

UDNIINTLUVATAUNARALNALABNNET?
iU mMsfnsEuuTnngsulvl 9 veseeRng A
& a o & N o 9
Judednlu mszwaluladdnasgnauiuuag

o
v o v

asnidsunuuldainguinane Fdufeamas
T 9 Wanlugsiailefinuszansamlunis
yhanuiia 5 Anssuldgunululiamdn vl
aqﬁﬂigmﬁw@,miqngﬁqswzmqﬁmma FI9EN9
wu Msldszuvansaumelienagns (Strategic
Information Systems: SIS) fivhauuwduledas
Guleddeduuianssufiannnsadieuddymnis
ustuduussnadunegsia Wy nMsfasalay
wisturBINDAIALNGNA (Disintermediation) N3
dnfmeuivduiioandunu (Commission Cuts)

N5IANTIANUABINTAUANBIGNAT dIUAA 13D

9



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

N15AURY (Customer demands/ rebates) N3
wisduriugfneeulal (Online Competitors) N3
dan1sn1sUsELRdUAMULAENIUSEYaLUUSRUNTY
(Online Auctions / Reverse Auctions) el lu
druvesuinnssuiiemsiauszuy SIS v
é’m%’UI%‘LWWW’%Wﬁmm'ﬂﬂiqﬂmuﬁu GRMGRN
#Aus¥UU e-Supply Chain fineuaussnagns
4 ¢ I 1) U3 (Service) simunszuuiivag
UFuussmsuinisuazliusnislval 9 2) dunu
(Cost) lprhszuuanldfesannsatisansunu
lunsaniiunu 3) 957 (Speed) syuumsih
udsmsliuinmsfisa fnmslvavesansaume
ogesioiiles uaz 4) AauAIm (Quality) SzUUFDS
A11130Y8UTUUTIAUANVDIFUAUAZUINTT
swdszansamlunisvia

uen i MnnsAnwmuhifiaestade

a

flaztagenszdulseansnmnisdanisldgunu
lawA A15919nagns (Kenneth et al., 2006)
wazwinnTsulunIsysaIN1sYeInIenITviney
(Ursula & Herbert, 2001) wagdanuintadelu
NSAIVUATIANINTDINAIN NITINLHUNTNENT
Taesjafunsifiaszavsamlsguniu msimun
nagmsmamsnanafiudaunss aztelvianunsaen
seudsEaAvininuensdnsld osaniAeades
fumahluldnuiionsuaussnnudesnisves
Qﬂﬁ"l(l\/lartin & Grbac, 2003)

9ndinanaan ymiuinnssusnunalulad
ansaumnaUsegndldifiolfiuuszdnsnmues
Togumuudatu anunsofnlseansamvesle
Uy lagldt¥n 5 fu (@Baniing finglnsas,
2553) leun

1) sugaan lun1stiusnis anugn
AesuarAsUNIuYeleaya (IRwy] 1ddla uag
AlY, 2553)

2) auAnus Tunisliusniswaznisas

10

UR 3 QUUR 1 unsAU - TNUNYU 2560

HUAN AU

3) fuanuudedie vesdoyauas
A15AUNA N15VNIUVBITEUU 5IUTIAIY
Unensdzvasdeya

4) Arupudangu Tun1svinauees
wordwIsAOUNINDS

5) U1 suyuveavaluladdedlids
NarionsUFUINT AR LAz UI NS TiunALAulY

wonnil msAnadsasseezlslml o Tu
spuuldgunuiiiunsidonlosaievenasn
anetnluldguvmiliiussansnmundedy 4
nannsasiassAuinnssuindlussuuldguniu
738 loun 1) msswiuduniadon 2) msuen
dugesfumhegsnavngen 3) n1sdnduiu
andunoudndou 4) Manaumaufinnuiivan
wane 5) Anudeimigenigdunislusdng
6) M3ldanulalountszasd uaz 7) nansenuain
Fulsiasuly (etfus Waugsiua, 2551) 9y
widldaunalulaansaumaaiunsadmanssy
Ilandeudelunilade finsides iasugia
uazdsa edawasionginssuvesuilaaiifa
Fondeduduaruinislusiaignuazamnim
7 msthnszuiumslgunmuiidudanly Wy
nagmivilawesesdnsiilofiumandnuazadnanniy
uAnsnNguts uazssiuiadougsianeldni
Aosnsvewmainie dagnAnlumudnans (5ia
Ta$ond, 2550) nsifisUszavsnnwedlyguniu
Tussdnstuegfunismaunumiusmiiosyming
iy mmﬁwzﬁﬁua&jﬁumzmumiwﬁmaqaaﬁm
(@013 ousataRiaun, 2555) asdnsldiinig
Vimsdanis legumudisiusgansamanly A
dieiiuTanuaninsnlunmsudeduisdnuga
wazAnn Ianuisaldarsaunasiuiuiag
ysansteyatuldgumuasdisiunngn n1s
TNUNY N1TTANITUALAIVANARIFUAT N33R



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

9 MADAIUNITVIUAILALNTZANWAUAT (WIY5UN
IvEINaUIUA, 2554)

nsysansteyaleymnudlula
dromaluladasaumaszaueifng 819
fanudradulymnsiauigendusamsu
UImsdansldguvu flanansasessunsysan
nsteya wazaunsaliveyarinausuiuiuy
Framihit viemnesdnsidendeveriwailasuen
ﬁ??aﬁagehmﬁaiaﬁumsﬁwmﬂumaﬂmaa HY
wUssnaiidaass wavleflvenduisessuns
yhaunsuyndu enafndyriusazssuuty
Duuvuwendau vliaedywliaansadense
Joyavselitoyasiuiuldseninssuudey Ju
winlisAnssndudesysannviesiudeyai
punu Lﬁdﬁﬁﬁagammiaiwalé’ﬁy’aigw
Jaymnsysannisteya anunsaunluld
Tneonalsisndudeseni@nsyuuiiiimun Wodne
SuBegensfiaidwnasimuiiszuuiinseuaqu
mMsvihaunnluga Lilesainanansainisuvas

% -

Foya ilelvannsalideyaiduinmsguieaiu
Snassamnsavhaudsunansiosy fdeyatiog
Tuszuudumedidn Sunsdauazdndnuin T
menildlunmsysanmstoya fed Ghug 2
la wazAny, 2553)

XML 18 un1winanslunisuanidae
foyauueietisneufinnes ituiuszuuU iR
n1svselusunsudssyndla 9 Janudangu
aunsavilideyaiiegssuonmiinduGenldany
Tannelunnsguieaiu

ebXML 1Junwnasgiuildiietmun
53UV e-Business Lileysanmsteyasiudug
AR RELITRE

UBL tunnwn XML floenuuunanmsg
94 ebXML iielfidudonardlunsiudstoya

Vol.3 No.1 January - June 2017

weouloedeyaluszuunaglideyasufusewing
p3AnsRegr1aInTgIUAY Fanunziugsie
yuanans famalulad ebXML way UBL wuin
anunsavhauldiduegned e Suddoya
MYAUYNADY

n1sysanIsteyadimiviussuudy
vilafien Wonsu3nsuuuTImAUg (One Stop
Service) Fulurnaugniinevesuuinisgnn
Pdudn (etud Wauzsiue, 2551)

st fivazanusiuiioly
Tefguniu

loanunsaysannisteyald avdenaliiyn
mhpnuiegluaelygumuaansaiauty
windild Fregamu Qﬂﬁﬂéﬂﬁﬁﬂ%@lﬂ&?ﬂé’um
ARENRE mﬂﬁ?ué”aLquﬁhamaﬁqﬁﬁﬁaﬁuaqgﬂﬁw
Wihendn definsinnufddeniniy W
Qﬂﬁwaaum:ul‘LJéTqﬂwamwadwamuzﬁwé’qeﬁamm
ausflunsisduneuln Funudieeneann
sadendutigteyavesihendnilofnnuanius
wazenunaiugnabaviuil Inglidedlnsdw
aounuiidends wandosninnisvhaululy
gunuiudussuulng mslissuuansauna
Suffuisosdnsdsfesimunaniniadfedeya
:ﬁszw%fﬂmmmﬂaamﬁwaa%agaﬁﬁ AU
éﬁL%%ENmigmnﬂmﬁaiﬁi’fﬁt’faagaﬁmﬁu%ﬁﬂﬁ
anunsavhaud v iduly dewalvnidnaiuly
nn 9 drndluangldgunmudesujduiusiuuin
Fu deansuazvhausiuiuiuuuwdywinge
Tl dofunnusaiielunisineudu
dadduazdudadendnfiseilinisldseuy
miaumﬂiumsu%mﬁmms‘[eziqﬂmuﬁ?uﬂsgau
ANLEISAVTOALLAY

1nn1sANEINUIT Jeyuanasuszany
PULAZAITVINNIUTINAY ZLUUAIUUNUINVEI

11



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

ansaumd warniskmeluladMurunsaulunng
ysan1sigguniu wuanuddvesuinnssuly
N15YTUINITYRIMTENINgAtulggUnIuLine
afagadtgnAluisaniu (Yichen et al., 2010)
Fudmuneganigveddguniuneninuiisnela
voegluinig Fedndudesysuinisnisvieu
SrufunInNglukaTN8UBNLAYDIAYAIINT I
floanniguen (Vanichchinchai & Igel, 2009)
LAYBIANTNAIYDIANTNEUNLITN1TIANIT I
A S )

guMmutaziAsesialun1sUsEaIuIUAUNI
a & a I3 d' al' [ a a
oLlannIsundlneNazUIuUIuszdnsnInnig
$IN91U PIUSEANTAMNISINIUTILNUNEDITERAU

1 1 o Q‘QJ
nssaudielulgguniu (@ans eusaaninmu,
2555) #AUsioTEninesAnsidgunIuLay
VY A o & A | a
ARINALILUU INDRDUAUDIRBNTIUAB UL YA
YBIANINKINRBUNITINIALAIUADINITVD
anAINYukazdudeuTu WelAusuiled
UsganSan vateesanstavmaluladunlalu
AINTIUA 9 19U NIFINLUTINAY NITNEINT)
AN589TD LALNNSUSNSAUAAIAGS YINLPAVINaU
Jufuldazainunniu anusiuetulgauniu
zduluifanssulunITINNUs LAY Fana
ASENUVDINITS il uN19BLannsefind e
nuludupounisinseuns wasnisatuayy
ANSAS19ANUFUNUS NANTENUNITITLATD95D
a & a v 1 =] 1
annsatindlunisasianusiuiielulgguniu
lu'leiinnsiiainusiudiatunwauinansuel
Ind 9 TWAnu wieldfiutanssulnd 9 209
NARAUY TwANISHRUISTUUNISHNARNTA D
YSEANTNWVINUUL WaTUaNIINT 99ANTEIUNSA
Uszauanudusalumahausindulagldngua

1 1 = 6 a 6 a

LAIANNTINLD (WU YvEINaUIUAN, 2554)
o &J
91

1. @595 UUmazTINaNIsAnma NN e
euaziuyue wu nslidumesidadenleli

12

UR 3 QUUR 1 unsAU - TNUNYU 2560

nnaulueing g wazgnA Whldanuld duled
MI0TPUUUIMIgNANAUENATa (Call Centen) {iN13
sonuuumaivieyalugrutonafiiiuszansnm

2. fszuvlunsnsifinniuaniuges
AufuazuImsnisiuszansniw wu gndanunse
ATRABULAEARmNANuzvesdud lelrihile
TagldSuaudduiunaimudenis Tasens
Tdsguufnnudua seuufnnIun1svuds wae
syuunseenia

3. flszUUnIAUTIUTIN AT12Y uae
Aanmdeyadmunisnan iletieatuayuns
MAHUNIHER UazA5I9aeU WlBliszuunswan
fUseAvEnm uaranunsaUTul s laviuviad
mnifaan1salanidy

4. finmswieuazuanivasudeyaiiay
uvselovdluleguniu 91nnisiudsundag
ANIUABINITVRIANARENTING YinlinaEnsTaudt
fiongduas SdusdosfinsuudsugUuuueny
ABaN139093UARE193IATY danalidaadinig
domsfamnudoamslussuildgumuisioniili
AneudailevialugumsliaTest mau
WAYNITNEINT0

5. afszuuanuUasnieveinsaeay
udeyaluszuulgauniu

6.WAu15¥UU e-Commerce 1
Uszansnn izuuﬁuﬁaLﬂuqzymﬁwﬁzgsuaﬁzw
Tgumuillosnannsadsdoyaldogiesinda
Junalaunsoneuausniufen1svesgnal
eiognesansidneiag waztheanduyulunisii
M3 wu nfudidste mseenda niens
SudrszRunsaTeANTIulenaanians sy
e4lEaUNIU kagn1sUINALENSYRINITIANTT
Tod3adnd iugnuadrdlunmstiiuauasnsely
ATUVITU (Wa¥sUN Falvgnaudumn, 2554) Lay
nsanduyu ladaindluldgunmuaiunsoanta



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

TPgRuswAURuBIEnNIaling
ae13lsAny UanAINNTAZTIIANUTINLTD

I \ =~ o § v s o &
QLﬂuﬂ'ﬂumu@mﬁ]%mqiﬁaﬂﬂﬂﬁﬂizaUﬂqua']Lif\]

[SIW

' ' '
a =~ a

aa (3 a 1 1
Wandwmilsnesdnsgsialulgguniulinisues

Ce

W wardsudnazunaugiuaud sy

=

NAB

L Qe

“AanunuUmay” vesnsaniusungle
ANssuvedldaunIu lnganunnnaneInIy
dumaafniAinainnsufiRanuindgaiudes
unAulukazvanuImeiuiiofuanades
aeluligumuiiduszansam

a v A W a
AIMULAYILLASLLUANIIIUUDAUAINULEIY
Tuldguniu

= v al

ASLEBNNALULAE WAL SEUUANSAUNA
sudwinnssuimunzanlunisdanisigguniu
1Tl seleviog1auInAase win1sisEuy
FINaATAIULAS LAY AIUITOAINANTENUN
) \ I P Iz a o ac
S19L59M009ANT LUPBIANSIUASUWMALULAEN
ADINS DU VLA UAMULALINDINAINANT LY
WAlUlaEAINE1INIY FILVBWULULNEINUAIY
VALATLUINIS UL DA UANULEEY A9l

ANMUFIAIUAINUIUAIUABANE (ASTTA
1N88729A, 2542)

1) ANUUABANUUBILATBIABUNILADS

¢ a ) A ¢
gunsalwaznalulal W diaIeuavgUnsaime
gnulue viselasuanudemeaindesssuvid
= A
WIBLVA DY

2) anulaendvesyanaInsldau wu
sunsennsigunsaluasinalulagiligns
y3av9nalun1svinulivungau

3) ANUUABANEVDITBNALIS WU FaNs
wislawugamensagnulue

4) ANUUABANYYBITLUULATUNY WU

a & o ¥ 1 G %
nsgniaudiduanuayinlissuuan vien1sgnan

Judayasenitsdsinudayaluniediy

Vol.3 No.1 January - June 2017

5 anuUasndevesteya Wy Joyagn
ane gnAnaen wsegnuluey

6) mmudssumimindedeuaglinda
NGNA"

v} =1 o ﬂl 1
LLU'JV]']\ﬁUﬁJaﬂUﬂ’J"IﬁJLﬁENI‘UQUVI'Iu
1. Ussiiumsgnaney asaegunsallal
Ihesonsintiavesauuen muAunslnaing
d & a v g o v a £ P
LASDINIBNTABNDUL T INNAANTNNTND
wiltudoya d15eedeya NMsfiasslniiead Amun
SWANIY M3908NWUULATIES19IeNI8A NS
A a o & al
evTeRARIRUNTINWITNEEY
2. MUsEAUAMULEYNNY LiBg18ANY
o
GEN
3. launsalansauds uavaensduls
Indl q NAUsEENSA W LileTiwanlanianaziie
N13ANATY
4. JulgungsnwANUIUAIUABANY LAY
MuALTURYUNYARY
5 NAABUTEUULASIT ToNM IS N
@heININgs lieaseANLTeRBLAgNAT kaY
213 MSEUUSNHIANUURBANY SNEIAINUAUVD
ToyagnAluNINTFIUTEAUES
= o a
LATUBNAINANULEB LN I nAlLlad
LAY NITYITINITIENINNITIANITAMATNNING
83N (TQM) fiun1sdnnsteguniu (SCm) dadu
~ a a a v . .
Se9g1nwarianudssuInadnale (Vanichchin-
chai & Igel, 2009)

unasy
a v a PN

AsaentmAlulad @aNsaumANLNUNE
adlufanssuvesldgumuns 5 dutiy faadils
fednwazauluwsazfianssudundn ntuden
walulagiieatiuayumsviuimaizay wu

a 9] Lo a a A 9

nsiaenltszuu e-Logistics TuRanssumAeaTes

13



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

fumsvuds uenanidens3Buuianssuln 9
wazthsUszgndldiiteinyseavsamldguny
iy nslsyuu e-Supply Chain ﬁiaq%’Uﬂaqwﬁ‘
AN 9 VDIDIANT LAZEINARDAIINAADIFIVDS
s5%UU (Yanchun & MengChu, 2001) Geszuuil
ansaysaunnsteyanasilvimheauliveya

UR 3 QUUR 1 unsAU - TNUNYU 2560

Uimsdamsldguimudiosddsienundsuas
wmsiuiiefuauidesdnng
ludagturagesAnislanseniindaniy
dguazldlanansznuesgranvinssunandids
NaroAtInden nFudnmatew (Green Supply
Chain Management: GrSCM) 2z %18aaNaNIZNU

Jwiuld SnnviliAnanuswileluldguniu  vedlssnugnamnssugkaniidmasiassuuilie

yanarndnisuimaluladarsaumainuly  (Fortes, 2009) lanau

1ONAISO DN

A33TN 1NdBA. (2502). MadanisaandBavesszuununeNiumes. :sas NECTEC, 6(27),
27-35.

sl fnsaa eswglufaud. (2558). nMsdanisladannduazlgguniu. Inendeuiuwiiinssuns,
NTLNNT: UNNINYIRYIIVANILUAS.

dindmsag wesuglviandd. (2559). waluladansaumeianisaoansuaznisiGous. Inede
ladaAnduazdnnansiuy, NTUNN: UNINGIRETVAaIUETUN.

st lasnil. (2550). N1l Supply Chain Best Practice NagnsvasasAns. fudle 12 figuigu
2559, 9710 http//www.tanitsorat.com/file/128 Supply%20Chain%20Best%20Practice.pd

naysul dlvdneuduan. (2554). wualjiinisinnisldguniulugaainnssunanvaaiau.
NILgRAMNTIUNLELLAT N TVTTaTUT NTEMTINgAAINTILL.

wagsu avdnauual. (2554). n1sasiausuile nauadidgylunisasiaanilun1sdnnis
lggunu.

Judly $auaed. (2555). Logistics and Supply Chain luansnunssudiannsedind nsdlfinwiuiem
Western Digital. nsugnavinssuiiugiuuaznisinilosus nseveaguaningas.
ARwg 1ile, Wunsy ndwde wasufins dudaine. (2553). mIUssendly e-Messaging Tu
qmmwnsw‘la%aﬁnémuauﬁ. National Conference on Computing and Information
a0INs  uSAARIAIL. (2554). WaNsENUYBINAENSININTTAAIAdelEaUNIL. NNgRATNTTY
fugnuuazmaniionns nsengmaNTIL.

anms ewsatan i, (2555). Menaunuaudniialuliguniu. nsugmansILfiugIuLay s
WALlDIuS NTENINYAAINTTU. Technology, pp. 879 - 884.

adanding  inglnsas. (2553). TadaRndiuniswaundannuaunsamanisudetuvasdusznay

N113. Executive Journal, 30(2), 211- 218.

14



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY Vol.3 No.1 January - June 2017

puuA  Walugsiue. (2551). adassauianssuluadluszuudwwatawu. Supply Chain Specialist
menunsinduazdeen UiEnyudmuduamans $1dn (unww), Audle 10 nsngieu
2559, 910 www.logisticsdigest.com.

Fortes, J. (2009). Green Supply Chain Management: A Literature Review. Otago Management

Graduate Review, 7(1), 51-62.

Kenneth, W. G. J., Ron, M., & Casey, K. M. (2006). Does supply chain management strategy
mediate the association between market orientation and organizational performance.
Supply Chain Management: An International Journal, 11(5), 407-414.

Martin, J. H., & Grbac, B. (2003). Using supply chain management to leverage a firm’s market
orientation. Industrial Marketing Management, 32(1), 25-38.

Porter, M. E. (1985). Competitive Advantage: Creating and sustaining superior performance.
New York: The Free Press.

Porter, M. E. (2001). Value Chain Model. Retrieved December 20 May 2015, from www.
valuebasedmanagement.net, .

Susarla, A., Barua, A., & Whinston, A. B. (2001). Implementing an IT system often raises fears
of massive reengineering and huge consulting fees. Can an application service
provider come to the rescue. IT Pro, May: June IEEE. 1520-9202.

Ursula, Y. A., & Herbert, K. (2001). Supply chain management the integration of logistics in
marketing. Industrial Marketing Management 30(2), 183-198.

Vanichchinchai, A. & Igel, B. (2009). Total Quality management and supply chain management:
similarities and differences. The TQM Magazine, 21(3), 249-260.

Wong, C.Y., Arlbjorn, J. S., & Johansen, J. (2005). Supply chain management in toy supply
chain. Supply Chain Management: An International Journal, 10(5), 367 — 378.
Yanchun, L. & MengChu, Z. (2001). An Integrated E-Supply Chain Model for Agile and
Environmentally Conscious Manufacturing. Senior Member, I[EEE, and Reggie J. Caudill,

pp. 377 — 386.

Yichen, L., Wang, Y. & Yu, C. (2010). Investigating the drivers of the innovation in channel

integration and supply chain performance: A strategy orientated perspective.

International Journal of Production Economics, 127(2), 320-332.

15



SnendulaTatndlia:suwaIvizu UK3NNEus1ainaouadun  UA 3 aUUR 1 UNSIAU - DNUIEU 2560

JadunoudSanisdadulhuousuudanssunisiSgunIsaou
luuns:Gososu

AN EMPIRICAL STUDY OF THE KEY SUCCESS FACTORS AFFECTED
ON THE INNOVATION ADOPTION DECISION OF ACTIVE LEARNING

nudl gola'

unAQYo

AIIANISTIEIIUNTADULUUNTEADIDSU (Active Learning) LﬁugmwwaaﬁdaamqLﬁ@ﬁ@ﬁﬁ
FENINBEULAZHARY AI8NTUILUINNNITRRIITEUUNSIANSANYY LagguuuunsAnyibuy
F99 AmaNaIUsEENAlY wagiitesnsdunsAnuilgSeuamnsaiiuvinue uazsesonn1sEeus
IevheuszaunisalveswmuessensiufauiusserinsBounaziaeu nsevsanunsathuszaunisal
duludszgnildlumsadiassddeing q Waenadestuulovisufsunmsinuvasusana g
avudrAgluiunmsfinuliluddudu IdfadaiuisnnuddgronisiamuinisBeunsaeusuy
nszieseiy JalmdetstadeanudiSansindulagensuuinnssunisiSeunisaeuluunseieseiu
vasindnwsyiuimsadia luminedoensui

TnensnuifediitngussasdiiteAnuiiateanudnfavesnssurunaiiounsaouuuy
nszfiededu uazfieadinseununAnvasanud i fidmalininnseuiunisindulaensuuinnssy
nsdanisBeunisaeukuunsziiesedu iduldvihniaiiudeyasinnsdanisSeunisaeuainngu
fegefivinisidsunsaeunuungielesulurosdsuneinmsiansladaindtugs Inelduuy
d13nnnuiianelaseguuuumsiBeunmsasuiuunsesieseduy demdaduanudsalunisandula
gousuLInnIsuAsSeunsaeu nansanwInudn dtaseanudisalunszuiunisiSeunisaeuluy
nsrfeIesu 7 Yadeloun nssuiternuhaulalusuuuunisieu anuduiusseningSeu mevinla
\AnUszaumsal UszdvBamuazanuannsavesBou densBeunsaey msatuayusnumaia

v va =

warUjduiussznindaeunudifeu Jdunsdeunmsaeunisinsanliaudfgyretadaudise

AU
= =

TunsSeunisaeu sauiaidsfieanuuaniisveiSeu dasu Lazanniindon visednuuziany
YOIFAZUMAINGITY YN IWRILINTISsuUNIsaauiiloNaUszauaNa IS INNTITY

U a v

AdAgY : MIdnaulagaNT UL IANTIY; WINNTIUNITSYUNNTAD; NTABURUUNITERDIOTY

‘Ineaeladafnduardnnateisu unnIngndusyigaiuaiuni

16



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY Vol.3 No.1 January - June 2017

_

AAA

Keywords: Active Learning

17



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT
unitn

uningndeluuszmalne lohsuuuuns
BounsaounmeassUsuldnelunningdy
AuANANINLNILNALUlABLAZWIANTINNT
dou dawalviseulazidouiansadnenn
YoInULB FIBMIBEEUMIADUTITINMAMaLFDY
asaviligSeudntsesdauslasg1aain
s’mﬁgqLf]uﬂ158ﬂszﬁmm’%aumiaaﬂmiﬁﬁ
Fouairsosdarmitues denishnidunssuiu
AsiAnduluaneilddydnvalndeniwuny
devos wmmsaivieaniumsaling 9 TnegiFeu
szdfasiimsdnszuunwd doya Y3 sadu
Usvaunsaliufuuszaunisellvdviedsdilng
ﬁgﬂugﬂuwﬁﬁmm waganududeu uLavaunn
asnszuiunsAnlananednuay NSISEULUY
Active Learning AfinmsiFeunuuiiufduiusiv
dausla o Lﬁaﬁﬁamﬁm{]@mLLagmmaﬂﬁ’a "3
Aamudaudiluaies Sanmume widsans
untgyu poutdeasdensons1e1uvInAIINTA
ugrslvinunly

mam%ﬁﬁaﬁmﬁ’umn’%auiﬁmiﬁmm
agsiailos muglliunsiausnAnemans
wazalulad agaausnvesnisineieafiu
woRnssunsSeuivesywd Wunisnuluds
waFnssumans nMsBeusiiunszuiunsiidon
Tossenindadfunsnevanes lnen1sadeuss
ylaliAnnsEeus duiniifiunanaudesns
ﬁugm Fedunsvhenudilafeiunssuiuns
Boufvesuywdil lnevhlumaGeusluyuueses
Ingrmaninisian fnnuvuieiiaseunquis
AUAINNTALUNITINT AMFIANELITD 11590
Tassansmnuy uaznsaneveniitethnmiiil
TUldlunsuAtamn Feneliindudssaunisal
wazdmsegeniluasdanuila

18

UR 3 QUUR 1 unsAU - TNUNYU 2560

nuleuien1susunisfineivesizuna
wazuAniefudadeanudSaveanisdanis
Beunsaougunwuunsgfiosodu {Adulimfaiuds
ANUEIAEY FshuAnsInaumaaslsuldiv
nauegeiFeulusedulmTadin s inendy
LlONTU LL@ﬂ%’LLUULLwaaumuLﬁ'mﬁugﬂqums
Brumsdeunuunszieseduiiolnszimiady
Anudsanisdnaulaseusuuinnssunisiseu
NSEDULUUNTEROI0TY

BEAVIGHRSIEN

sULUUNNSARU YIneds anmviTednune
Y89n13¥nNIsIEEuMsaeuidaTuag1eilssuy
setleU TUUULNUAUTANUSYYT ngus ven
MswnAn ennudens q Tngendeizaeu
wazmatanaauag 9 Winngelianinnig
Bounisaeuiudulumundnnisidnie &
tu gudnuuzddyresgluuunsauisias
Usenausie USygIvsenguiuIenanni1svnse
WA oAAEe ﬁL‘fJuﬁugmm‘%aL‘f]wé’ﬂms
ﬁuaqgmwumsaauﬁ?u 9 N1TUTIVIENTOOTUNY
ANTNUTDANYUZVDINITIANITRIUNTADU LAY
N159ATEUU Ap N159neIAUTENaULAYANY
fuus veseenusznavresszuulvan s
Seulvgidmaneegnadiusgdviam aedinns

) eXe

figatl noaosfaUseAvEnmusssruuiiudaiy su
WUUNISE8UNTAUTIMLNBEN anNVToaN Yy
gaansdnn1sEeuntsasuiidnl fegadusadeu
AUVANUTVEYT VUi MENNIT LWIRAYTEAIY
Fesnag nefimsdnnssuiumsnsetunoulunis
Seun1saou lngendeisaoulazinalinnisaou
sinee) WsaeildaammsiSeunsaeutiudy
TUnuvdnmsiidnde dslesunsiiged naaeu
WagensulUsEanSAm annsaliduwuuuny
lunsiSeunisaeuliussgingussasdianizyes



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

sUuvutiug Beudazguuuuiiinguszasdfiunn
safu nanfe uguuuunsBeunsaeudiviiy
MR UNNEAEY (cognitive domain) N3
WamuIniide (affective domain) N3N
Auvinueiad (psychomotor domain) NI
AUTINEENIZUIUNTT (process skills) ¥38 A3
Y53 (integration) MagULuUAINaTIE I
\usuuuumsBeunsaouifdnvasiiugiFou
Huddey @ewn uwnwdl, 2551)

2.1 NQEfNITUIUNNTEBUINTERRTETY (Active

Learning Theory)
Nuin1iseusuUUnNTEfeIasy ne

Active Learning manefis Aanssunsizous

Vol.3 No.1 January - June 2017

whlamemigiSewes (e leRafialey, 2548)
nsvihlgBeuiunumlunisuasangg uae
SeudegnalujduiussenineiSeunleiues
vsegaeu auiaaui anudilailudssend
THlunsad1eassddsing 4 wasimunueaiy
ANua1Nse laedananssulvgSeulaiseus

o

1AEN1381UNSTEUNIT AR ULAZNITIATIEN
Haym Bnitelig Fouldldnszuaunisfnduge
louAnsiasginsduaseiuaznisuseidue
nsgUUMImANEFeuaa i uLarads
wnAnvesauLes LileliiAansFeusanisnis
1564 (Learning How to Learn) wagilvinuwgiden
Sudeyaeghaduszuu JaunnsnsaniBnsGeu

slussAvAuRugSsuniunssudeyauayandd

AiSsulaufulumsmanuvanguasniay - Jeyawinuy
siliunriasdmieann 2 fubnm
HA 0%
G T 20%

2 1 UansseRun1sBeuiwaenMsandvesyiseuy (muidl qula, 2559)

TagialUN154ANI5L30UN 15O URUY
nsgfedes uleuldsaudunisiSeunuusiuile
(Cooperative Learning) N13i3gukuukny gy
(Problem-based Learning) n1s@inwnsel (Case
Study) wagnisanass@nIunisal (Simulations)
Tngaarusznavanunsadauszaunisain1seud

HreieduasinssumsSoulafenmiil wandyt
WiudsszsunsFousiasmsandwesiBeu i
NSLUMNIBEUTAINTE YR EiSeuandily
deiBeuldifesoay 10 M3Bous TaefiGouts
usseneieseenafes uagliillenalaslaiusaulu
nsBougmeRnssuduluraziionnsdaeu e

19



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

narullgBeuandilaiiessesay 20 wnns
BeunsdeuyBeuilonaldifunmlsenausae
wwdmaliiansfousaeyldifsdudd usosas 30
ynnszuIuMIBeusTaeudauUsyaunsal iy
FRoudiudu wu melignmeuns dadvssens
msasn WirEouldy sauiemsigEoulusime
A viegnu AviliiansSoudifutudusosn
ag 50 nmsBeunsaeuilizfFouiiunuvlums
WevANIs kawiSeus el fAius Ay
¢ Vilvtansousifstusoas 70 uasnisiuaue
sumdvms GougTuanumsaisiaes valing
TnUfuR Tuanmats Imadenlesiuaniunisal
s wdsaldifianiafougiintuisdasay 90
(uil qula, 2559)

2.2 msanaulagausuuinnssy (The Innovation
Decision Process)

Wunszurunsiiaduluyianainisd

Aunaunisiinnisdndulagausuuinngsy 5
U SuldlA (1) Juvesnuy (Knowledge) (2)

o
U

Turesmsgninun (Persuasion) (3) TuveIng

UR 3 QUUR 1 unsAU - TNUNYU 2560

dindlla (Decision) (@) duveamsiiilugnisuFin
(Implementation) (5) Furesnstuiuniseeusu
winnssu (Confirmation) flagu 2 Madndulagensu
u¥ansauil Guangfiidnenmlasuutanssanou
nsviadianugrudile wasdianuidetielunnia
ANuAveswInnssul ueeeR LUl inngsu
Wil wazanvinededndulgeusunseuiasiy
Winnssu LA SR, (2557) Gemssinaule
geuuL ATl WukanmsunsnsEevse
MU ISy (Diffusion) Aikfunschenen
ATUAN NMSUUR visenginssusne InuaAraYIe
denllugupravidedsrudunfunalsifansyuiums
gaNsUAMUARWAYMIUNUR dulinasplasiasauay
Fausssumaasumamsdsnsiludign a¥iunTg
wensIaun1slguinngsu (nnovation) teven
KueIV19NAeans(Communication Channel)
Turrsnamils (Time) dwsuasndndiegludny
Tadapunila (Social System) Wisliinnisuensy
(Adoption) @sdewfuladudAayfifinasienis
duaSulvitinsensu wazldnandnvosinmalulad
N3N (Rogers, 1983)

- = ALY
= E—

e E———r

Sy S

P
¥, ey iy
1. Pepeiosn gl
d.  hH Rl
=
L el e
d e pl s sl
e P
Mrarr e o P s sl g g T Ty
Far Dy ey T e
L R | Berarar efusrage
L SR ¥ For-wpriinidy
[T, B Dy
¥ Fe—araibly R e T
i

B Lo f s
SR

AW 1 A model of stages in the innovation-decision process.

flun : The Innovation-Decision Process (Rogers, 1983)

20



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

3. IQUsTaIAYRIN1TIRY

3.1 Anwdadeaudsavesnsyuiung
SYUNTADULUUNTLRADIDU

3.2 a519aNToULLIARTBIAILE Ay Tids
naliiinnszuunsanaulageusuuinnssunis
IANSIBYUNTEDULUUNTEADIBTY

4. YBUWANTIAY

4.1 Anwrdadernudniavesssuunis
IANTIIBEUNITAOUKUUNTERDIBTY YestinfAnw
sEAUNMUNAn unInedeenyy lngKaeu
Inviwuuasunumeanuianelasagliuuns
SyuNIaoU

4.2 Uszns WudiSeumessuunisdnnis

f1919 1

Vol.3 No.1 January - June 2017

SYUNISADULUUNTLADIBSU
4.3 S¥eznanlun1sInnIsEeunsasuy 1
AANNSANYY

5. 35n1599¢

5.1 @nwdadeanudiSavenssuiunis
SHUNTADULUUNTTADIDITU

Fateleiinisdnuingud uazdaded
ueerusenauveansinnsiseunsaouLUY
nsvRedodu muitnivnseneg susonnaud
Hagiulafinsuaninudnifiuiivainvaeiile
Tidrfugaadeluoneiu udrTeagudaded
Juesdusznouiidemanenisifounisaounuy
nsviodesuldsmnsns 1 fwelud

agUNANITANATILTTEYE9NI1TIANITTIUNITAOULUUNTYAD T T UM INULIANYEIINITINTT

Yadeiidunsdusznovvesnsdeunmsaeunuunssiiotosy | dnen | 39 [lw1sa|Bonwell |Mayer |nanisdaasiesi
(2548) | (2559) | (2557) | (1991) [(2004)

X1. arwduiusszninegBeu AR A B A A4 X

X2. n3suiuselen o/

x3. msfutsnnudaulalugiuuuniseu A A A 4 v/ X

Xa. maviliAeuszaunisal AN AN AN 4 v X

X5. UsgAviEnmiasALaIu1snvesey AN AN AN 4 v/ X

X6. Ujduiussenindaeuiugiseu |/ Y v/ X

X7. msafuayuiumaia A A A 4 v X

X8. densi3uunisaou A AN AN 4 X

X9. ety 4 v/

X10. dnnInde v

ayunan1sduasiedadereanisinnig
IFUUNITADULUUNITEADTOTUAULUIAAVD
v a a 13 o LY S
1nv1n1s desausznaudiny 9 Uade Ae

1. anuduiusseninegiseu (Relation-
ship between learners : X1) #9n15158UN1580U
wuunsefesesulalimnudfysonnuduius

luneaissuvesymnalagianiznsiuduius
sevingSewnetuneluviesSouiinanseny
femnudlalunissiuifanssuneluiesseu
AREAIUANNANNISELNNSIANTUSERUTidEeY

2. msfuitemnuiaulalugduuunis

158U (Interesting Instruction : X3) A14ANIT

21



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

FeunsaeuLuUNsEReseSumInsaieuslieg
aynaunu laiide waglddesldanumenstuann

3. nsviliiAaUszaunisal (Learning
Experience : X4) tJunnudaifiuves]iFou
\RenduguuuunsFouidnaviligSouinam
pdoen e A dulszaunsal

4. UsgAviznnuayAuainsnvesdisen
(Self-Efficacy : X5) Usg@NSAMNLAZAMNEINITH
vosiFou FaanunsnFouslsannisiiAanssy
uazFousnenues fi3suasdosdianuieshily
fesinazUfiRnulacunils Wussaudmaneg
1o audsmalninaudndadudszaunisally
NsiBguUNsARULUUNIERETaTY

5. Udunussendnedasuiugiseu
(Practice between Lecturer : X6) \igfuns

v  Ya

UfduiusseninadaeuiugiSeuluszuunisiSey

Y

n1sapuKuUNIEReses UYL sua111509

o

@

Aanssusneg Seldlianuddnydeninuduiug
luiasouvetynnalauianiensiuauius
syminsasunazgiFounsluiosouiiing
nsgnuisanudnlalunissiusiAanssuniely

WoU38U AABAIUAINNEINITALUNITIANIS

.

UR 3 QUUR 1 unsAU - TNUNYU 2560

Useifufiddey

6. nsatuayuaumaila (Technical
Support : X7) faeufesinisaduayunisisey
MuwAdARIee Wunsatdufanssunieluy

e Calle

a

ViealFeu uagn i muAgULUUYRsRaINTIH Live v
AsewinaNaula adeen uaziinan1siSeus

Y
[

Juluanuinguszasaveamsiieunisaou

7. don1938un1saeu (Instruction
Media : X8) g‘dwaaaﬁamiﬁaumsaamwu
N5¥ADIDIU UAUEDAARDINUAILADINITVD
H3eu SnslddeUsznaunisaoudivainvans &

Y

sUnuuRansuilrsduaziiaula

5.2 a$1enTounLIAnvaIANNEIA el
HANTZUIUNMIANEUIRIBUSULINNTIUNSIANTS
BYUNISEOULUUNSZRABIDS U
mﬂma‘uLLmﬁmﬁug'mﬁwmaswim
wandadeanududaiildannguinisifeu
MsdeuLUUNIEReTesy Mannil 3 wanInseu
wAnfiuguiadevesnisinnisounisaey
wuunsyiedesu Tnedfsnusluadunaniiede
dwSuiuusildlunsunaad

Key Sucenid Facbar
—= {o Adopt Active Lessning
[EFA AL)

o 4

A7 3 nIaULLIAANUEILTTETDINTINNITITUNTABURUUNTEADIDTY

22

v



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

5.3 d13529A2ufenelanazuuuunIsiseuns
AOULUUNTEADIDT U

NP UUABUATLANANTOULLIRRTIY
§1u FeUsznaudedemauiiianun 7 ganu
fuds Tnefvualidamauusazyndudaiy
Fauan uaziidouianua 10 fn1u sawviavn
1170 9o windwnAnIevarvesteiauusiayyn
Wiedndsunislianuddnuestadefidmadie
N153ANITITEUNITABULUUNTERABTOTU VDINGY
Aegngieu aivinalulagladadind
VN Inenay UmInegaeienyy

6. Us$Nnsuaznguaeeng
naunegaNtinAnwanvivinalulag

Ta3afind Saufinine ds univendeonsu 713

UszaunsallunisiSsunisaouluunsyiesasy

M99 2

o o

Vol.3 No.1 January - June 2017

7. NAN15IVY
MnmsEnmiisenuintedeiideasionts
IANITFIUNITADULUUNTEFHOTDTUAIULUIAA
Yasiindrnisineg idanadiuaenadesiuegng
fion 3 viwAuly fog 7 Jade Tdun aruduriug
senIegiseu NMssustanudiaulaluguuuy
nseu nMevibmanUszaunisal  Uszansnam
LATANUAINNTIVRI S EY UNFuNuSTENINey
aoufugiFeu miaduayusumaina wagdens
BIUNTEOUY
Fidonuimdsannlingudiaeg 199
UszaunIaiNILNITRUNITAOULUUNTEADTO5U
uuudssiiuauay 7 Yadar1u winisAnm
Savazaeenstinnuddgnuindedeiinasti
AuddRseNsBBUNSARULUUNSReTeTU B
azdwmanonudIslun1sBeunsaou @130

[

ad1dunuInfigaludsdadeniidrduainu

De

drfgesfianld Awn319 2 Fanunsoasunala

be
She

InaautaveinslinuaAgsonIsisyuN SaRULUUN SRR TY

Aauus YAYRY WUUHIUAN/YDAINNN ehLLE
X3 mssustennanhadlluguiuunssey 38.67
RL_X1 AsduS S Sen 2212
LE X4 nsviviiAeUszaunsal 12,63
SE_X5 UsvAviBnmuarANaansaveyisey 11.33
IM_X8 densSuunisaeu 9.34
TS_X7 msatiuayusmumadin 4.42
PL_X6 Ujduiussennesaeuiug Beu 1.49

7.1 msfuitsanuiaulaluziuuunis
= o YR v a o & a
Seu [Wulasendmalminaiudnsalanisiseu
nsaaulugisuusn Anludeuay 38.67 wandli

wiwamssuiiernuaulaluzvuuunisiseu
MsAaULnedNENanaNISSEUNSEUlnYENNY
WeANIIUNTHNTUFURUUNTSBUNN SR U0

23



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

st ueseudiesUuuunsFeunis
goudululudnuagle dhunsgndniileedaen
JedeaiinsdnaulafioldnszuiunsBouiiou
sUuuumMsBEunsaRuLUUNSEAasedy uaziile
U TRuaduAanissuitennuiaulalugvuuy
nsiFeu fiseudedudulunissensuuinnssunis
FUNNTADULUUNTEADIDTUAINA

7.2 anuduiusszvdnedBeu 1osen
sEninn1sieunsaeudSeudndudedniuy
AanssudamfudienslfiiansGeustu Andu

U s 1

Somay 22.12 wanslmiiuinanuduiussening

a a

£ [ 3 o a wa = <
QLiEJ‘LmNaﬁaﬂﬂﬂﬂ%u%@\iﬂﬁuﬂﬂﬂgUﬁ Fauna

1%
A A Y A

iﬂﬂ'ﬁg‘uLL‘U‘LJﬂWiL%EJ‘L!ﬂWiﬁEJuLLU‘Uﬂiz@]’eﬁ@i‘uu

a <)

HiSguazdesaiisszaunmsalsiniuiaindy
FuresnmsBusunissoniuuinnssludian

7.3 msvnliiAauseaunisal Anduses
Ay 12.63 Lﬁaqmﬂmsﬁﬂﬁ@ﬁauﬁwmﬂumi
LLmwwmmiLWaWLﬁmmzmumiﬁm%meﬁ
JudhesvaaFoues wandlmiuindofiFous
ﬂﬁé’mﬁ’uﬂuﬁaqSauuﬁuﬁmﬂummﬁu DG
Huduvesnstuduniseonsuuinnssy

7.4 U3ANTAINKALANAINITOVD
Hieu dealaenswieladennudiSavessuuuy
msdou Andusesaz 11.33 wansbiiiuingisey
Foadiaundeniesnaneuazanznadslaly
nstufiufanssumfuiieliiinesdauiiu
Tuturesn1sufod udafnnstudunsensu
UINNTIY

7.5 dan1sideunisaeu Andiudosas 9.34
LLam‘LﬁLﬁﬂm@L‘%&Juﬁmmﬁmmi?%ami!%aumi
aauﬁﬁmmmmzauﬁ’ugﬂLLmeiL‘%EJumsaau
wazaInsaTsassUsTaunsallanluturesns
UUR Fzinnstudugausuninnssy

7.6 nsalvayusrumnaia Anduies
8z 4.02 uansliiuindaeusesdinaialunis

24

UR 3 QUUR 1 unsAU - TNUNYU 2560

dnevenndu3 anliufanssulvidauiaula o
Soudaruanstenistuduluniseensuuinnssu
7.7 UduiussendnefaouiugiTey
Antludosay 1.49 wandliiuindaounuy
nszfesesu fondudirlunmsdniufanssusau
fufFeudaudunseisduganailunadounis
aou dniufousdianuddyeduresnisiiusu
YOUSUNTNNTTUNITIIIUNITADU

8. djunauazdaLauaLuzNITIY
InHan1sIveuansliiiud 1099
ANNdNSINTTUIUNITEEUTULUUNTERRseTY
(Active Learning) ANULUIAAYTDIUNIYINITA
9 @anpdosiunslitaudAglutamniuves
nausegnuiidionun 7 dafe TneFesds
{Jﬁaﬁﬁﬂ’améwﬁ@qalﬂé’q{]ﬁaﬁﬁmmﬁwé’zyj
fon fail ns¥uifennuhaulalusuuuunis
S Duthdviiddiandineiifnamdisaly
nsSeunsdeuLUUNsEieTedu uenani Ay
duiusseninadSou SdwmalifSowinaiy
saAntumsiidrusiluieaSeudaasie N9l
\Anuszaunisal FududaasaligiFouaansa
Feousldognemndatu ludulsansninuas
mnuansavesgiFeu WudntadeniifiGou
Fosdmunion FenisSounisaeudesddiuly
nsuandulidiSewAnusgaunisel sauiunis
atfuayusumadaiazieliiinnisiFeuiias
s ldinedu uasUjduiusseninadaoudu
JEeu Wuladenileiifiboddyiiliouia
NSANIASTIEY daasien Lavuseiliuaegradu
53UV 0811SARIUMIRAIUITTUUAISBOUATS
AOULUUNTEADTDTUTOINRIINYIAYAN ] AT
Asanlianudrdgyaedadoninudusalunis
Sounsdeu TaumeAnddnisensunTansa
N13REUNSERUTINAUTENINGTeY uasaau



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

LLamﬂﬁLﬁuﬁqﬁﬁuﬁuaammflugﬂqumiﬁaumi
doufifinedvsnasonisSeunisaeulasdeeii
WeANIIUNMIERNSUTULUUNMTSEUNTEOU 1
%umaqmigﬂ%’ﬂﬂﬂmﬁaau ﬁQﬁ?uQL'%auﬁqeﬁ’aq
finsindulaldnszuiunisSeudiiugluuunis
FounsaouLUUNTEReSesy wazioniunis
Seunisaauualdnian1sTuntessauselev
LazNadNsveeFULUUNITITeuNITaRY {8y
FeuduluniseusuuinnssunIsiseunsaeu
LuunsEiesesufinan dinudusalugunis
ISEUNNTADU HAUILADIANYINIAIULANGAT
YOITRIUSITU LONANYA WI0ANYULIANIEVDY
WAAENMINGINY ALIANITNAILINTTISEUNTS
gouULUUTBILAazNMIINYauilan1auszau
AMUAEINNBITY donAdaiy U WS
wazvuil gnla (2558) filsinanliin mseensu
uinnssulugduvesnstudunisindulasonsy
¢ty Fosnsemiindanuddnlunislviaug

Vol.3 No.1 January - June 2017

su"nmiLﬁ'mﬁ’mm'%&mﬁgﬂﬁaq Lﬁaﬁlﬁﬁﬁamﬁm
A sudunauannginssunislauiiives
HEou WegBeusuifmuamsavesuianssy
sgneaududuasdiuiussleviiininddieg
UfdRvidetiley Sniaenndosiuimusssuuay
Andlouvnztuetadanu wasduiamseous
FusleldiutanssuldFiiuuniidouds
Junsuansesnundenstiudunisdnduleseusu
UINNTTUDY U

9. NARANIINUTTNA

YavauAn Iendeladafnduavdnnany
W vInedus1vs faneiun Alvueaiuayu
ﬂﬁiﬁﬁﬁﬂiuﬂ%’jﬂiﬂuadwqq VBVBUAM §1UN
wialulagladadind Jadininerdeluuminerde
lonwu AlilemadaguuuunisBeunisaeutuy
Active Leaming uazveveunuun 9 fdslaid
Tfuasoun

25



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT UA 3 aluf 1 uns AU - TOUNYU 2560

1ONAISOWDN

nuil qsuia. (2559). A Comparative Study for Applying Passive and Active Learning Theory
for Master Degree in Private University. N15Usg3352AUYR 11INende 519895y sel
pdsft 4. neysysol

firun wnndl. (2551). gUnuunMsBsumMsdeu : madeniivainuans. fissiadedls. ngunwa ;
dtinfinigunasnsaluninede.

\w1isA fnAdns. (2557). Active Learning fumsiseudluanassuil 21. lenansusznaunmsiani
MEIVINT “TUduaSuivINITdRanImNISSEuUNSEoN”. ININe1RETWANUATAITIA.

e L@Inew. (2559). N1SIANTTIROUNITADUKUY Active Learning. Lona1susenaunIsuTIey.
URMINGIYEVAIUATUNS INVWUAIA ALY, d9Ta.

fnan lunafeylay. (2548). douaenslsli Active Learning.215815u3nnssau Asizaunisaau. 2(2),
12-15.

LOUN WINTUS Lagnudl Ejﬂiﬁ. (2558). Problem Solving Analysis of E-Learning System by Using
the Fuzzy Miner Model Affected on the Innovation Adoption Decision of Web
Instruction Management. The 6" BENJAMITRA Network National & International
Conference on Local Wisdom and Sustainable Development.

Bonwell, C. C., & Eison, J. A. (1991). Active Learning: Creating Excitement in the Classroom.
ERIC Digest. Washington D.C.: ERIC Clearinghouse on Higher Education.

Mayer, R. E. (2004). Should There Be a Three-Strikes Rule Against Pure Discovery Learning?
The Case for Guided Methods of Instruction. Americal Psychologist, 59(1), 14-19.

Rogers, E. M. (1983). The Innovation-Decision Process. Diffusion of innovation. Third Edition.

A Division of Macmillan.

26



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY  Vol.3 No.1 January - June 2017

ADWAUWUSS:HIWNISUSHIsTFgUNMunuADWAIISNTUNTS
TRusSMsvuduTavaandzovgUs:noumsauINUEULTU
TurRaIWKSQas¥NsSsU
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AND LOGISTICS SERVICE PROVIDER CAPABILITY OF ENTREPRENEURS
IN SURAT THANI PROVINCES

L3gymad dunsudl! waz U3 19130ude’

unAQYo

v v
U Ao

mMfelunsiliinguszasdio 1) Wefnwnssdunsuimsanuduiudserinensuimsle
gumudnisutuanuausalumsliuims 2) ilenwsedunisuimeesiusgnaunislunis
Uimsaudiiudsenintensuinsdgunuindinisusueruansolunsliuing 3) ilefnw
Hadvdrmynravosuszneunsarumiuauanansalunisliuinsiulaiaind wazd) iefinw
mnuduiudszriansuimstunuannsalunisliuinng Tagldngusedns dadudusznounns
aumludsmingsiugisnd 41w 300 au Araddfild lunisiiasgsideya loun Avfevay
(Percentage) Anads(Mean) wavaudeanuusnsg i (SD)

HaN15ITENUI Frounuuaeuaudia dumends 9185ew31a 31 - 40 U nnsfnwszeau
Mnia s Wugseneunisiedes Tuvaaiunuainmuaies sumsieszinnsuimsld
UMY IfloneuaussmudeInsvesUsznounsludmia gevgiond suanuannsalunsly
Uinsveafusenaunsarumduiiiuluas i ingsugisnd Taenmsauegluseduun
(Mean = 4.65, 5D = 0.25) Wlefiansanidusiesunuii sumsulseiu fanuddnegluseiunn
fign (Mean = 4.84, SD = 0.30) sosaanlFuAdumhdefiouaslinds uassunsquatelold
aglusgAunn (Mean = 4.81, SD = 0.29 wag Mean = 4.68, SD = 0.34) AUAIAU LagNISUTIITW
gumulunnsa fenuduiusfuaruannsolunmsliinesissnounsanumnduiiuly

o o

wadain as1ug$enll IszaududAynieada 0.01

AEAe : NM1sUTMsIEaUMY; Uimsauauladading; anuniidunidiy; Jmingsiugisnd

'AREUINNSEIN Taudininedy U Inendesviggsnug el
Anendeladafnduazdnnaiesy unie1desvigaiugium

27



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT UA 3 aluf 1 uns AU - TOUNYU 2560

_

The aims of this research were 1) To study the relationship between palm oil sup-
ply chain management and service providing capability 2) To study management level of
entrepreneur between palm oil supply chain management and service providing capability
3) To study the personality factor of courtyard entrepreneur and logistic service providing
capability 4). To study the relationship between service and service providing capability by
sampling group which was the courtyard entrepreneur in Surat-Thani province for 300 people
therefore statistics used for data analysis were percentage, mean and standard deviation (SD)

Research result found that most questionnaire respondents were the female, 31- 40 years
of age, education; undergraduate degree, minor entrepreneur, source of fund from self-funded
and supply chain management analysis to meet the demand of entrepreneurs in Surat-Thani
province as service providing capability of palm oil courtyard entrepreneur in Surat-Thani in
overview at high (Mean = 4.65, SD = 0.25), when considered revenue found that warranty had
significant at highest level (Mean = 4.84, SD = 0.30), then the reliability and trust and overview
of supply chain management was relationship with the service providing capability of palm oil

entrepreneur in Surat-Thani, this was the statistically significant at 0.01

Keywords: Supply chain Management; Logistics service; Ramps plam oil; Surat Thani
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CULTURAL DIFFERENCES IN RESTAURANT BUSINESS MANAGEMENT:
A CASE STUDY OF THAI RESTAURANTS IN SWEDEN
ADIWHAINKAIYNINIAIUSSSUTUNISUSKISYONISSSNIASUOINTS:
nstuAnu sStuomisingluds:inAadiau

_

The research was the cultural diversity in restaurant business management. A case study
of Thai restaurant in Sweden was the qualitative research that the aims were to study the
barrier in cross culture to run Thai restaurant business in Sweden in the context of customs
and culture. The researcher collected primary data from interview Thai entrepreneur who do
Thai restaurant business in many cities in Sweden. Sampling group in this research was Thai
entrepreneur doing Thai restaurant business in many cities in Sweden in different place at 8
areas by data analysis from interview, observing and recording

Research result found that running Thai restaurant business in Sweden was seen that
it was the opportunity for Thai entrepreneur because this trend to be successful in business
operation and there were many advantages in term of investment support; however, the
barrier of cross culture caused business failure therefore Thai entrepreneur had to adjust norm
and some Thai culture to optimize for maintaining Thai unique in competitive advantage in
Thai restaurant business in Sweden and Thai entrepreneur should aware the important feature
among Thais and Swede this the key to success of business for new entrepreneur to invest

Thai restaurant business in Sweden.

Keywords: Cultural differences; Restaurant business management; Thai Restaurants in Sweden.

'Lecturer in Department of Logistics Management (International Program), College of Logistics and Supply
Chain, Suan Sunandha Rajabhat University.
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INTRODUCTION

Thai foods is unique and accepted
by consumers worldwide because they
are tasty and include healthy ingredients.
Currently, more than 15,000 Thai restaurants
are distributed worldwide (Choklamlers, 2016).
Thai foods are also very popular in Sweden.
However, some Thai restaurants conducting
in Sweden failed. According to the statement
“the single greatest barrier to business success
is the one erected by culture” (Edward &
Mildred, 1987, p. 54). The researcher supposes
that lack of clear understanding about the
different cross-cultural factors make these

restaurants cannot overcome the barriers

causing unsuccessful business. Thus, the
researcher recognizes that the entrepreneurs
have to consider the difference in cross
cultural factors affecting their businesses when
entering to the new international market.
The main purpose of this research is
to understand and explain the cross cultural
barriers in doing Thai restaurant business in
Sweden in the context of cultures embedded
in both Thailand and Sweden. The foundation
of this research is based on the case study
of Thai food restaurants in Sweden which
this case study used as an empirical case
the researcher have investigate cross cultural
management by successful entrepreneurs.

This case study has provided us with the
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principle to study the cultural differences
between Thailand and Sweden and has
certainly helped us in evaluating the cross
cultural barriers for doing the Thai food
restaurant business in Sweden. The researcher
expects that the outcome of this research
will give the useful information and practical
recommendations in the future to the Thai
entrepreneurs in Thailand, who are interesting
in doing business in Sweden in order to seeking
new opportunity or avoiding higsh competitive
situation in Thailand today, and so on. They
can understand the barriers and develop
business plan to appropriate to Swedish
culture for surviving their business in the
Swedish market. Also, Thai government
sector, Thailand Board of Investment (BOI)
can use beneficial information apply to Thai
Food industry.

The scope of this research has been
limited within the boundary at the factors
concerned for doing business in Sweden. The
type of business that the researcher have
chosen is the Thai restaurant business, which
possessed by Thai owner. This has allowed
the researcher to exactly measure the cultural
differences between Thailand and Sweden, so
providing us with a neutral reflection of the
whole culture seemed to be the significant
barriers.

To answer the research question, the
restaurant businesses as well as the Thai res-
taurants are focused as they are the research
topic. Since this research is aimed to study

Swedish and Thai culture, other national
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cultures than the group are excluded.

To further confine the study, the
researcher could have only considered
primary information retrieved from Thai
restaurants locating in eight cities in Sweden
consisting of Stockholm, Vasteras, Eskiltuna,
Uppsala, Goteborg, Malmo, Karlstad, and

Umeo.

Thai Restaurant Business

Variety type of restaurants can be found
easily in Thailand. Some restaurants opened
24 hours located in each downtown. The
mostly found is street restaurants which is very
popular and unique. Street-side restaurant
appears everywhere in Thailand, especially
in Bangkok, from the day till the night. Food
stall and a number of tables are placed on the
sidewalk. Noodle soups, Seafood and Thai fast
food are popular dishes. In the evening, many
drinks are served including beer and whisky.
The price is cheaper due to the lower in the
location’s cost. The other types of restaurant
are indoor air condition, royal Thai cooking,
Thai fusion cuisine and artistic restaurant
(Bangkok, Food city in Thailand, 2008).

Swedish Market

Sweden is an interesting country in
the eyes of foreign investors nowadays. Due
to the competitive business cost, high labor
quality, and high standard of infrastructures,
many businessmen decide to start their
business in Swedish market. The lowest

corporate income tax comparing to other
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EU countries is a good implement to attract
the foreigner as well. The number tends to
increase in every year. Sweden is ranked
in 10th out of 43 countries in Europe and
ranked in 21st out of 133 countries around the
world where there are the most freedom in
economic. (Index of economic freedom
ranked by the Heritage Foundation Wall Street
Journal, 2010) With an open attitude toward
foreign investor, this score can obtain not
difficultly.

Cross Cultural Management

Investments in the countries where
there are the difference in national culture
create the prominent opportunity to the firm.
On the other hand, business failure can be also
easily caused, if they neglect to understand.
Culture cannot be ignored even it does not
affect directly to the organization. Different in
culture and environment reflects people to
perform different in the interpretation process
of repose in the similar situation (Nisbett &
Cohen, 1996).

Culture contains of value and belief.
First, value refer to “how the thing ought to
be”, the learning process usually take place in
the childhood. For this reason, it is ingrained,
slowly changed and affects directly to the
social performance. By the way, how the things
are in perception refer to the belief. Belief is
used for little to forecast the behavior on the
future (Nisbett & Cohen, 1996).

Culture involves how people

understand their humanity and make sense
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of it. Cultural differences should be thought
as a source of competitive advantage, they
should not be thought as an obstacle in
international managements (Hoecklin, 1994).
Not understanding cultural differences can be
important barriers to the implementation and
success of a business project (Lane, Distefano
& Maznevski, 1995).

The conceptual framework was based
on existing knowledge and theoretical
perspectives from critical literature review. The
conceptual framework has been developed to
explain cross-cultural barriers that might occur
in doing Thai restaurant business in Sweden,
including the solutions that could overcome
these cross-cultural barriers. Accordingly, the
researcher have used primary data to test
the validity and to support the conceptual
framework in answering the research problem.

The differences in national culture in
the organization have 6 main dimensions
namely power distance, individualism
versus collectivism, Masculinity and
femininity, the avoidance of uncertainty and
long vs. short-term orientation, and indulgence
versus restraint (Hofstede, 2011). This studly,
howeverfocuses only five dimension accordingto

Hofstede’s work in year 2001

Power distance

In situation of large power distance,
the role of the subordinate and superior
is considered unequal by tall hierarchical
system. Subordinate’s duties about what

to do are structured. Organization does not
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decentralize the authority to the employee.
Decision making power is finally at the up-
per. The wide range in the salary between
top management and the bottom usually
happen. Boss represents visible sign in the
place where this system is popular such as
France. The relationship between the higher
ups and lower downs intensively consists of
emotion (Hofstede, 1991).

Conversely, subordinate and supe-
rior consider equal in small power distance
circumstances. The flat hierarchical set up for
the convenience to divide work. The roles
are changeable, positions are fluctuated.
Decentralization is most particles. Also, there is
small range in the salary system. Superior can
be accessible easily. For making the decision,
ideas from everybody are brainstorm in order

to have the best solution (Hofstede, 1991).

Individualism and Collectivism

Individualism and Collectivism refer
to the perspective of people when they
distinguish themselves, also including having
a relationship with others in society which
reflects to the business perception (Hill, 2007).

In collectivist cultures people are
probable to have more collectivist cognitive
elements when they give importance to social
situations; in individualistic culture people are
probable to have more personal constructs
(Triandis, 1995).
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Masculinity and femininity

These values concern the difference
between male and female in many aspects.
Male socialization has a greater emphasis
on work goals, achievement motivation and
self-reliance, as contrasting to socialization
of women emphasizes nurturance and
responsibility which involve personal goals in-
cluding friendly atmosphere, good relationship

with boss and other workers (Hoecklin, 1994).

Uncertainty avoidance

In high uncertainty avoidance soci-
ety people have the lack of tolerance for
ambiguity and the requirement for formal
rules. This measurement evaluates the level
that people in a society feel threatened by
and attempt to avoid ambiguous circum-
stances. They may set up more formal rules,
reject unusual ideas and behavior, and accept
the opportunity of absolute truths and the
accomplishment of unchallengeable
knowledge (Hoecklin, 1994).

Long vs. Short-term orientation
Hofstede (2001) suggested that In
Long-term orientation society, the people is
based on persistence, ordering relationships
by status and observing this order, thrift,
having a sense of shame. Whereas, In
Short-term orientation society the people
are based on the steadiness and stability,
protecting your face, respect or tradition, and

reciprocation of greeting, favors and gifts.
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RESEARCH METHODOLOGY
Samples and data collection
Participants in this study were 8
Thai individuals running Thai restaurant
businesses in eight cities in Sweden consisting of
Stockholm, Vasterds, Eskiltuna, Uppsala,
Goteborg, Malmo, Karlstad, and Umeo in
2016. The data collected through this method
was non-numerical and unquantified. The
researcher have started by directly asking
respondents to attend a focus group interview.
After the researcher have scheduled a focus
group interview, the respondents have been
asked the questions, in that way allowing
them to prepare themselves. The reasons
that the researcher have chosen focus group
interviews are caused by the descriptive nature
of problem of this study and the researcher
would like to endow an inclusive overview of
the present circumstance. Also focus group
interviews are not time-consuming and able
to collect data collection quickly. Never
theless, there is a drawback in conducting
focus group interviews which occasionally
could not collect sensitive and critical

information.

Quality of Research Material

The main portion of this research is
on the foundation of the research work of
Hofstede, who is still famous along with
the scholarly figures belong to his field. His
research work is consist of a combination of
analysis and holds findings totally supported

by the evidence gathering from a large scale
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survey. The well-known articles has been
retrieved to support his arguments, therefore
this research has been enhanced a quality

element.

Research Validity

The researcher have designed inter-
view questions to persuade respondents to
feel convenient while answering interview
questions. The researcher have expected
a descriptive answer from respondents, so
open-ended questions have been used. The
interview questions have not been used the
closed-ended questions. For the reason that
different respondents may have different
ideas, the semi-structured interview allows the
researchers to adjust questions consequently
to develop the quality of interview data.

Although this study is based on a small-
sample size, so it does not expresses the
opinions from other entrepreneurs entering
same industry. Nevertheless, in this study the
researcher have attempted to give the reader
inclusive information about the research
problem, so it help them determine about

transferability themselves.

CONCLUSION
Power distance at Thai restaurants
in Sweden

According to the interview, three
respondents expressed that each their

restaurant had their own manager. These
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managers cannot make the decision by
themselves in the essential issue; they have
to wait for the approval from the owner,
for example, in case of employment, the
managers cannot decide to hire employees
by themselves (Personal communication,
March 16, 2016). In this case, they refers that
the order is transmit in hierarchical flowchart.
They have their roles as final authority. As
the Swedish employees are not accustomed
with this system which they are controlled by
their manager and owner, they may perform
acainst the hierarchical role in the restaurant
and then make the owner upset, for exam-
ple, in case that when they perform without
waiting approval from the owner etc. They can
be punished by the owner such as in case of
cutting their bonus etc. So, it can make them
unpleased.

Furthermore, according to the
interview, three respondents expressed
that the employees in their restaurants had
an equal authority. Swedish employees
could make the decision by themselves, for
example, in the case that the customer
ordered the foods or drinks which was not
in Menu, they could provide it and also
think about the suitable price immediately.
Although Thai employees could do the same
way like those Swedish employees’, Thai
employees, however, fear to make a decision
without approval (Personal communication,
March 16, 2016). In this case these respondents
apply equality at workplace.

Moreover, according to the interview,
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two respondents expressed that most of
successful marketing strategies were created
by their own idea because they supposed that
employee working at restaurant did not have
the knowledge and only needed the ideas
arose from the owners. Swedish employees,
however, sometimes attempt to suggest their
marketing strategy (Personal communication,
March 16, 2016). For this case, it represents
that Thai owners desire social esteem and
admiration from their employees, so they

quite adopt their ideas.

Individualism and Collectivism at
Thai restaurants in Sweden

According to the interview, four
respondents expressed that although there
were people who had better profiles, she
preferred to position the family’s members to
be the employee (Personal communication,
March 16, 2016). In this case, its recruitment
gives the explanation of the unimportant of
specialized knowledge that employees bring
in Thai society. It is contradictory with the
Swedish value or it means all employees are
not open to superior position.

According to the interview, two said that
the mangers of her restaurants are appointed
through the polls of employees. The most
senior workers are often to be considered first
by Thai employees (Personal commmunication,
March 16, 2016). In this case, it reflects the
decision based on group custom.

Moreover, according to the interview,

two respondents expressed that they did
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not prefer to expand their branch or change
current restaurant. However, if their family
wanted to change anything, they will change
(Personal communication, March 16, 2016).
In this case, about approach to change, it
reflects that the change in Thai restaurant is
not based on individual benefits but change
is not originated by group’s benefits.
Masculine and feminine at Thai
restaurants in Sweden

According to the interview, four
respondents expressed that in recruitment
process she emphasized a skill, working
experience and status but she cared about
gender in some case, for example, there
were both Swedish males and females who
wanted to apply for the driver position at the
restaurant but she preferred to require males
rather than females (Personal communication,
March 16, 2016). For this case, the job like
driver is perceived as male job in Thai society,
whereas it is not perceived like that in Sweden.
It represents that those Thais owners still hold
their cultural perspective in the inequality
between male and female, even though they
are running business in the country that has

the equality in genders like Sweden.

Uncertainty avoidance at Thai
restaurants in Sweden
Formal rules

According to the interview, the five
respondents express that they have told their
Swedish employees that customer’s payment

has not been needed to be rigid all the time.
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For example case, the customer have to pay
the food price which is 65 SEK but he has
only 63 SEK, Thai cashiers have no problem
for paying without full amount. However, in
the similar case Swedish cashiers often assert
to require the accurate payment from
customers. Moreover, they also supposed that
Thai customers often negotiated the food
price. Moreover, she had told her employees
that if her friends or parents came to her
restaurants, they had to give the special
service and price discount them. Thai
employees tried to serve specially them but
Swedish employees still serviced them as
other customers (Personal communication,
March 16, 2016). For these cases, it illustrates
that Swedish employees strictly hold the
formal rule of payment but Thai employees
hold the less formal rule.

Furthermore, according to the
interview, three respondents expressed that
Thai employees often were willing to do over
time work rather than Swedish employees. After
working hours, Swedish employees preferred
to ¢o out and enjoy themselves. The
management conflict offer occurred when
they assigns the additional roles of employees,
Thai employees always accepted those roles
but Swedish employees often refused those
roles. (Personal communication, March 16,
2016). For this case, it reflects that Swedish
employees work based on the job descriptions
and working hours whereas Thai employees

do not.
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Punctuality

According to interview, all respond-
ents expressed that Thai employees always
arrived late to work rather than new Swedish
employees. However, Swedish employees
who work at the restaurant in the long time,
they also always arrive late to work. She
observed that Swedes simulate Thais behavior
as employees who are late do not be heavily
blinded over heavily. In spite of she actually
expects all employees to work at punctual
time equally (Personal communication, March
16, 2016). For this case, it refers to time and
priorities of Thais and Swedes. The punctuality
of two cultures is different. In Thai culture if
Thais arrive on time within the hour, they have
no reason to apologize but in Swedish attitude
itis not just they are very late, but they do not

even have the courtesy to apologize.

Long vs. Short-term orientation at
Thai restaurants in Sweden
According to the interview, the all
respondents supposed that when there was
the discussion within the group and they
did not accept some idea of her employee
because they thought such idea was useless
and hopeless, however, she still praised such
idea but Swedes always said directly what
they thought, so it made others not bold to
offer their ideas or not confident themselves.
Moreover, three respondents expressed that
Swedish employees disrespect Thai owners
and coworkers (Personal communication,

March 16, 2016). For this case, it represents
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short-term orientation in Thai society but
long-term orientation in Swedish society.
It is the good manner to protect others
embarrassment in Thai culture. Conversely, in
Swedish culture it represents that Thais are

dishonest and insincere.

DISCUSSION

The researcher have possibly written
results relating to research problem based on
this research. As aforementioned, the research
problem was to study the cross cultural
barriers for successfully running restaurant
business in Sweden. This study can easily
explain the difference between Thai and
Swedish cultural characteristic as very
significant by using Hofstede’s cultural
dimension theory.

There are many differences in national
norm between Thailand and Sweden
beginning form national greetings. Language
is the primary barrier that every firm faced
off. Swedes sometimes do not understand
facial expressions and body language of Thai
while conducting business. While Thai owners
will need to learn Swedish language in order
to communicate efficiently with Swedes.
Swede’s eating habits reflects to the meal’s
adaptation in each Thai restaurant. Thai
entrepreneurs adapt not too much in order
to sustain Thai uniqueness. Furthermore,
different religions believed shape different
national holidays which Thai entrepreneurs
running business in Sweden have to follow.

The Swede’s unique characteristics which are
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personal space needed, tipping and gift given
culture are different with Thai’s but they are
not the barriers in doing business.

As mentioned by Lane, Distefano and
Maznevski (1995), not understanding cultural
differences can be important barriers to the
implementation and success of a business
project. The culture and tradition can shape
the national value and belief. Culture violation
sometimes becomes the severe fault which
causes the unaccepted and deprivation from
the society so the entrepreneurs need to be
conscious that there are many strict rules of
etiquette. Especially, Thais who do business
in Sweden should have more precision and
punctuality, maintain their tolerance and
change collective behavior. The only
similarity between them is the value of
masculine and feminine at Thai restaurant in
Sweden where culture incorporate is based
on some integration between the people and
impacted by the national culture so, it affects
Thai entrepreneurs in Sweden have more
feministic characteristics more than in
Thailand.

The knowledge in all dissimilarities
between Thailand and Sweden helps Thai
entrepreneurs to understand more on the
nature of Swedish market and also have
high capacity to compete the rivals in the
international market as well.

The researcher recommends that
to guarantee successful management Thai
entrepreneurs should carefully study and

also follow Swedish cultures concerning do-
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ing restaurant business. They should under-
stand difference national cultures and norms
between Swede and Thai in order to main-
tain some and adapt some to suit Swedish
environment as mentioned before. Maintaining
the uniqueness of Thai cultures and norms
should be based on the recognition that Thai
restaurants in foreign country can play a role
as the representative and hub in presenting
what Thai norms and cultures are. For
adaptation of Thai cultures and norms should
be based on consideration point of tolerance
in other national cultures and norms. Last but
not least, the researcher recommend that all
entrepreneurs should realize that the capital
investment is not only the most important
thing that should be considered but also the
people from different cultural backgrounds
should be considerate and thoughtful each
other.

As the researcher can interview only
eight respondents, therefore this research was
very difficult for us to draw general conclusions
from the few views. Further research covering
more respondents or interviewees can make
the authors more general and valid in drawing
conclusion. Moreover, the research can be
conducted based on various other cases from
different backgrounds and can be added sixth
cultural dimension in the analysis, therefore
getting a more general and valid estimation. In
addition, the researcher believe that there is
some requirement to study the performance
measures of the cross-cultural cooperation

as there are no general variables that can be
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used to evaluate its correct performance. The  method analysis, so it needs time-consuming
study will certainly need a lot of quantitative  and demands a lot of resources.

analysis and measures, in other words, mixed
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unAQYo

The purpose of this research is to study the opinion of supply chain of selling product
through face book: case study, cosmetic pre -order by SCOR model. The data were collected
by the questionnaires; non-probability sampling by Purposive sampling. The sample is 100 of
cosmetic pre -order vendors on face book and 400 of buyers. The statistics for analysis were
frequency, percentage, mean and standard deviation.

The results revealed that the most vendor of cosmetic pre- order on face book are
female, 26-35 years old , married , undergraduate , sale experiences on face book were lesser
than 1 year and monthly income 10,000 baht.

The opinions of supply chain of selling process through face book indicated that the
samples were coincided with plan, source, make, delivery and return. The buyers are most
female, single, 26-35 years old, undergraduate, averaged 1-3 times for ordering per month
and monthly 15,000 baht.

Summary of opinions on the process of selling products via Facebook case study of
cosmetics retailers by SCOR theory as Plan, Source, Make, Delivery and Return that the overall

rating is very favorable.

Keywords: Supply Chain, Selling process, Facebook, Cosmetics Pre-order shop, SCOR Model
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nzUIUNIg Beuandly uauduiusanely
036N UaznsdeudeiiugaamnsTussUszn
ffu aansouans Iiiudemuduiusiulanielsa
wuudnaeslaunIu wuuTiaes SCOR Usenau
fensruIuNMTNAsgILTAgTesiunsianis
TegunuiausfdamingAvvosdaningiv
UNQPNAYBIGNAMIBGNANTIUEATNE.

WUIRANGEANTZUIUNTTVIIFUAT
n15218 (Selling) Wueds AINTIUAIT

uanUAsukEn Susifumaeuuny (Fu) uuity

FuvaIruienele (Guauna v1Useiasy wae
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WAL NOBYISS, 2551) NIEUIUNTUIEUTENBY
e 6 Tunou e WEam1gnAn (Prospect for
customers) MNUNUITNSEIMIGNAT (Plan the
approach) l@WON15Y Way/¥5e N15a159 (Make
the presentation and/or demonstration) Ay
YoleLge (Handle objections) Uan1suie (Close
the sale) kasAnn UNaN15v18 (Follow-up)
Jagdunisiausviedurinisidenyes
msilvisglemitugueuniian uazusevdn
Funulunsindueu desmsiiguszneunisly
Tumsinsildundunedidn doinduisald
KABERNAILIN Teting1y Bumedidndude
fdndaginldnasesduamnn vinlinsiiaue
vigAudiuly ognsield saeusendasiugu
Tunnsdeansdie msdnudunisdandn Fondn
Wvgdidnnselind (Electronic Commerce)

A o

fie nssuiunisteveduduarusnismiede
dlannsednd dusyuuinieteneNines wse
Sumedidn Sondre 9 91 nMsdevisnuvseulal
(nsusimunsAn, 2557) Adeuludagiuie
wiadin (Facebook) filésuntsWmuntulas Mark
Zuckerberg Wudednuoaulaiiii losumuieny
awanlutlagtiu mngadnfuiignitanndudielily
drnanizngy vasinfnwuniiverdvenia
IiAvTnsunaneiduniovsesulaiiifdldny
un figalulan uaznaneunidudedenueulay
fislavswasniigauvimilaveslan Facebook 5y
Tauegradunanislud 2004 nelusseziaa
Ludedul Al famadeuldauuniiunii 1 W
duse Tugausng Facebook \uiaTesilely
Tunsanuduiusssrinsyanarieuauduius
fiflegiAumsenisasnsrnuduiuslvel videltiile
nsad1edadnualianizyaaalulanesulat v
iWenauiisdoile gauszasddug aunsesi
fnshuszgndldifuianssudu uenimiioann
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AsduSsEinsyana (o990 Facebook il
foldssuagiinnuannsalu msveneirdoine
AudNiuslaeg1al3indnin

Uaguu Social Network (dsnweeulat) &
dvianauaglasumnuiisueganniulanesulal
%1 Facebook t¥u Social Network fils3umaa
foannnidudusu 1 veslan Wuedesileviinis
pandi Funudn SUszanaings wazidais
nauitmnenfesisvgnengugndnalmsiua
i bdegnefiusz@nian wazsans aziule
TUTEIN eFuenee Fuanldnisnaineeulay
#11 Facebook mm%u(muwquﬁ%, 2560) 734
1Uf1 Facebook Marketing #idlun1svimannsiiu
wlade Snszuuniladildduanudouandnnis
natnlugaRIneainszyrgluslunduduag
Uin1slvi dhiauedeyasidnsg Larasangugnen
Tisruusnnlunatsudu telunisads Brand
AudnlmOuiisanungsdu uasdrdsngugnénith
mngléd TneldiaTesdlofiatnadrsduileidy
Yoemaniedonarslunisidonlesszninangy
gsfafunquidmvang (nduildng §33n5 uae
V3o fites, 2558) Facebook Fenaneidutes
malyifinnsaaa Whisiuilne lulaneeulad
Tnglfidudenandumsdoansnenismann Tusu
Mslava WU dURUSAINTIUAIGY wen
wiloandondnanusnazdeansiunausuilag
1IN ﬁy’aﬂzjmﬂmmwé’ﬂ wazidmang Ty
Idunannitasyu Adeldaretosiian wonan
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v
a o

i gadalWanunsoadre Application Fuluiite
vihnsluslunsSoagsilawan ielviusinged
Facebook filé 8nikdvaninsaadiamtianssa
o iiteldslumianssusineg TusineUszmeiy
wanee ganauszauanudsatunisiinisnain
U Facebook 813N Wy $1untunfedsegng
Starbucks A3 Application T¥aulu Facebook
PuAnAunuLazdwen Muduvesgliuniu
auifiuléin Facebook Aewa3asile Social media
vouUsznauns lunsdeansmsnsmanndisnay
Fuilnalimnzaniian
Tugshasuladafndarunsafiozldan
UYSuldlugsiasendn dreuliselalaind
(E-Commerce Logistic) fim NsUszandlduud

a 6

Anladadndliddunginaeivaenisniaye

a s

dnnselind (3Awg] Tawiuna, 2552) svuu

2. @)D

Mty Wu Msdanisnisvudniese seuy
UIMIARIEUAT N13IAN15FUALUSE N15USNNS
nMsdanismsgentige LilesesugnaIvnssy
Spuiisulneidulauvuinnselan Aanisol
Tinelull 2563 aweneduiiviu 3 wh wie
fyar1Uszannl 1.4 uaua1u uIv duyarnaia
Tedafnddmiudreniisvavegivszanaiosas
10 vosyasmdaeaiiss vonand Wuns
atvayuuleueUssmelng 4.0 ve335ua nioy
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media MiAnUsglevigaantunisaiugsia



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

NSDULUIAATIUNITIAY

Aaulsau (Independent -Variable)

i) SCOR Model Usznausae
1. AUNNTINUAY

2. FAUMTIAN

3. ANUNIHER

4. fuUMIINEIUSOELU

5. ANUNSERAUNSDEBUNSU

IQUILAIAYBINTTINY

1. iilefnwianudaLiuigadurily
guUunsEUIUNsVIdUAEuwadavesiu
Neintesdermiosinoslaongul SCOR Model

Ussnsuaznguiegng
Uszang Ao fusznounmsiiudiiaiesdy
gnenIoawnesiildineanune DDB Registered
FsamziouluwansammamnuasuasUsuama
§ruu 16,283 518 lnedadeniusiivneniy
walafndudugeatioy 31w 100 578 (nTY
o v

WAIWIgININITAN, 2558) Uashweduniasesd

v

91an3eaLnesINT U UatnTld adaly
Ussinalnefisnnuionn 38 1udayd (THOTH
ZOCIAL, 2559) %ﬂLﬂuﬂEjuﬁ’;a&mﬁhjﬁwﬁqﬁq
Auaztdu (Non-Probability Sampling) uay
1435n15dueE 19418 (Simple Random Sampling)
lngldans enunid (Yamane, 1973, pp.727-729)
spiunTIdesiufesay 95 Tdngusegisdnou

v v
@

Y1981 400 51¢

= A o a v
\nsesilanlilunsidy
AidslafundnvugveunIeiionlily
nsfiusuTndayasansasisasesionldly
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fiauUsau (Dependent Variable)

a & ol v
ANURRTILTREPRNaLHUSENaUNS
Tumsnedurnumiadaressiuwg
\esd1e AN

n193dundall Ao wuumpUNIN (Questionnaires)
Tnsutseanid 2 gn el

o 1 ldaeuanugfuszneumsuiieie
droramdoawes luada Usenouse 3 neu dvil

pouil 1 WuuuvasunaieIfuanIunm
duyARRYRIRaULUUARUNIN JULUUTRAIN Y
wuuln (Close Ended Question) WUUASIAEBU
318115 (Check-List)

poui 2 ituuuuaeuananieafudnwani
AnLfiuigafiuisldgUmuIeanTEUILNNTINY
Fudsihumatavesiueiniesdienmionin
aslaemnguf) SCOR Model JULUUTRADMLUY
U (Close Ended Question) {uuuuungdu
UszaadAn (Rating Scale Method)

poudl 3 WuuuudauUaieida (Open
Ended Question) WWuuuvasuananieafuilaym
wazdaiauauuzdun
ot 2 Taounmarudnfiugedudn

1%

\nsesdiornenined Tumata Uszneusny 3
oW F9il

mouft 1 Juwuuaeuauientuaaiunin
duyARRYBIRaULUUARUN N JULUUTRAINY
LuuUa (Close Ended Question) WUUASIAEFDU

518015 (Check-List )

S/
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pouil 2 (Juwuvaeuaiuieatuaiiy
AnLiiuigafiuisldgUmuTeanNTEUINNTINY
%uﬁwmuLWaﬁmaﬁmmaLﬂ%ﬂﬁwawqw%ama%
lagnguf) SCOR Model jUwuudaInIuiuy
Un (Close Ended Question) tunuuannsiaiy
UszaaAn (Rating Scale Method)

Tnedadanlusuudouaiuneud 2 3
inailunisivunasunuesnisUsefudy
5 suiU AIRURIALA (Likert) lased (niuns

a

AalUang, 2555)

SEAUAMUAALITLY At vsnAzuL
YBIAILADNADU
Avualidamingy 5 azuy 11niiae
AMRUAAIAWYINAY 4 Az 10
MAUALALANIAY 3 Azluy UIunans
AMRUALAIAWYINAY 2 AT 1oy
Avualidawingu 1 azuuy  owiign

moudl 3 Wuwvudaudatele (Open
Ended Question) {unuuaeuanuieaiutam
uazTBLAUBLUE DU

3. nMsaasaslenltlunside

1. ANWIAUATIAINAITT LBNENT UNAIY
uazAdeiiAetos o munveuwn wavaia
\nesilelunside fo uuuaeuau linsoungy
MUANNIMLNYYDINNTITY

2. wdeyailiiunsraduuuuasy
s 2 90 Tladredulfenansdiuine ilensaa
aouALgnAes ilewnss Badom nwiflduay
USuugaunlowuuasuny

3. uAluuuuasuauAITieNTETUINY
wugtuad dnvvasuauluiauednsnuqdl
fiflanufuazUszaunsaimeinuladainduas
dlgaunu nsuedudesulal in1sAinw
LaEHINTUIMUUADUAIY S 3 YU Lile
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Fnsasavdeu uily Wdouwustiudy naen
JUATIvEDUAIILTBINSIFLion Taemen
Avllanuaennfesvestefmnuiuingussasd
(Index of Item Objective Congruence : I0C)
Tdormanumunasifisensuld fe fasewing
0.6 - 1.0 (5"iun$ @adans, 2555) Bssausing
FuvvdeunufiadnduiiAnnuieans el
Lﬁ@mLLagmmﬁiﬁi’ﬂﬁﬁmmgﬂé’aaamyjsaﬂ,ﬁm
321374 0.87-1.0

4. $uUUADUNLTINIUNIIASIIEOUIIN
ANSeAaAl IUTuUTunluudhuawea1ansed
fivsnw Tﬁﬁmmwmmauysaﬁﬂﬂ%ﬂ fiensa
ADUAIINYNABIUAZINUIZAUYDIUUUADUN Y
neuluuvgeuaulunaaesly

5. druvugevauavusislinaaseld
(Try-out) Ingtilunaassldfungudegiaiil
dnunradrendstunguinegafifosnisdne
Tnedunsuededndeewned iy s1uau 30
Feg13 faglusunsud5egunneada daeisen
duUszavssarhueanseuua (Cronbach’s Alpha
Coefficient) ¥8angugusenounis ey
0.99 uagnguffiaudnTiAYni 0.94 Fsagsedy
neeifisensUldEe 0.7 Fsdteuuuasuanuiit
Wldiudeyald

4. nM193ATIYtaYaA

v
N v Y aa

mﬁﬂ”m%’w;ﬁﬁ’ah ADFLYINTTUUN

=

(Descriptive Statistics) @slaviin193tAsiz
Jeayasinuuuasunulaglilusunsudnsagy
powR AR 2 9 fall meudl 1 Foyavialuves
fUsEnauMIvaINguUsENaUMS Larngudie
dud1 TinswiteyamaAiniud (Frequency)
$pray (Percentage) nauil 2 Si’fa;gal,ﬁ'mﬁumm
AnviiuRsfuidlygunurednszuIunsee

durriuwladavasunieriosdoniosinos
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Ingnged) SCOR Model ¥aenguEusznaunis uag
nauiiedud Jnmeideyameais (Vean)
LLazﬁWLﬁENLL‘lJmnmgm (Standard Deviation)
wazmouil 3 Junsimszideyaaindermany
wuuUaneila (Open ended Question) lagiinun
Anszhiailom (Content analysis)

#3UNan15AY

1. Hams3denudn HUsEnaun1IIIuaT
\n3esdrenendeatneflumadadulngiduma
N Y99185eMIN 26-35 U anrunInausea
nsAnwUIay1es seezadmiigituade
Mni 17 waeiineliadesiodousinumadas
n31 10,000 U

2. mnuAniuAefurasldgunuyes
nszUaLMsEAUAEuaTave s ueIATes
d1919m3eainesinengus SCOR Model U3
AUsznaunsuedudl wud dssduannufaidiu
Faeun s 5 g M F1unsanaue (Plan)
FUN1TIANT (Source) AUNIINER (Make) AU
NsInassedwou (Delivery) MUNITESAUNTD
goundu (Return)

3. dufBodulvgJumavds anmunm
lan 918587i19 26 -35 U msfnuseauuTea
p3 indssaiieu 1 - 3 nds ordnnidewATndnm
wazseldindedalieusinii 15,000 v

4. wAsiuAgIfuvialdgunuves
nszUaLMsEAuUAEuaTave s ueATes
drormioainasinevnui] SCOR Model 1o3ijde
AU WU AIUNITIAMT (Source) AIUNITNER
(Make) finunisdsAunIadounau (Return) i
sefuAuAniuEun Turaegiidunsnausny
(Plan) Lazaun1sinaansadsnau (Delivery) the
fszAumnuAnLiulIunans
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aAUTENa
MnNanFITeALANuAEI Ul
guUNuYaINsEUIUMIUEaUAHualaves
$rurnoiedesdronanIoaineslaongui SCOR
Model wasfUsznaumsuedudn s 5 fu ldun
ATUATTIMNY (Plan) A1uN159AM (Source)
AUNTHER (Make) f1un13dndavzedaueu
(Delivery) Anun1sasAunrandoundu (Return) wu
1 fszduemuAniiugeinn esanguszney
nsveiniesdonmIseinesliauddyse
nszuIuNsVILduA R uadanduluily
Qﬂmu(ﬁi’j«,wfmmmmu MIIAMIUAATINY AU
nawdn uagnsdnds AdveutisnsUFtRnu
fisludrunsufoRaumelunarseninaesdng
Feaonndestuuunaanguilasisislsauniuves
93AN5YBS 13AA WsANSaNA (2560) InAd wuy
199491989 3AnTunulggUn1i (SCOR Mod-
el) ferdunasiiosmilslunmsEudutiunde
WounmuuldWmuiuszansamveslgguniu
Tnen1ss1aeanssuInnsiaIusneg waaely
aeldgUunudaBuiuaInesdnsvesauILYL
Ugdndug vesld waznilslunszurundnues
wuudnaeeeedansaiiunulgguniu (SCOR
Model) BsuUsznausng ns1auny (Plan) N3
N INGAU (Source) NMSHER (Make) N3dasoY
(Delivery) uagn13aAU (Return) LazdenARes
fusAteres usians dufsundnd (2553) 16
yhmsfnwiBes msdnnistdguyulugsiane
n31 Snguszasdiilednudadeiinadenseinau
Tadduddmmheluaietnevesgiiaviens ng
n1susrgnalduuudnaeededansaniunuly
Tggunu wnduwuudiaesdnvaznszuiunms
YNILLAENSEUILNTNEGSAR Dernvumve UL
nsAnwilassuiingzuaunns Plan lu SCOR
Model Sawanisfnw wuin Jadevluiinasie
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nssmaulasndige sesasn fe Yadesuainy
TuAWeIUdT fuszuun1sudmstuswnsung
pann sudssiueauasaantunisiiusnig
wavdunsdoans audeu
dauanuAniuAsIiuilsgUunues
nszUILMsLAuAThuadave s uvIeIATes
dormieainasinevgud] SCOR Model sumﬁé?'qjja
FUAT WU A1UATIAYT (Source) AUNISTHER
(Make) Anun1sdsAunIndaunayu (Return) &

SEFUAMUANTIUMIELIN 9L TUNTIZI D

' ¥
a o A a

MinsteduAiinisesune ideyainedaiudum

a

fidlade asudau waeiinszuaunisdsde vl
e lalgeen dudeu duirfinasdenisindulads
9o Fsonndosiuifnnguilassiiddgunu
Y9909ANT V84 19AA TIANTNA (2560) Tind
11 1m59a571990961UuU SCOR (SCOR Structure)
Usgnousie 4 P’s fifesdnnisuazmiunu Ao
Process mneis nssuIumssiiunusaysuney
nsdfiununasadnnatswuiiazdeniug
wazAndunsliivssansam sedlufuuu
SCOR losunglifiuiisnsyurunisaniuau
wavdupousine Mideuleetu Ingldsvadadnuel
95UNNTZUIUNITANNG LABLAAZNTZUIUNIT
fiflunursetuneuvesu Performance e
fe aussougySousEAvsraveantsiiuay 3
Tufuuy SCOR Itmuniitamnasgiuiiodn
aussnuzvesesAnsatmnedinagnsasly
wiagnsTUIuMsTunuietuneunIiney
naandnwaneiry lnefiauaenndetaziou
Tosfudausddiadenagns nssurunssiiu
o AunsEhuReumMTheuiiteetg
\JuszuuPractice nuneds wann1SUJUR wie
gnavneauTnduedesiiefiveluntsiamn
USUUTINsEUIUNIANTUY wazdnaSulyiag
i’mﬂy’uq NaussauynIaUszansnnvasnisaiiu
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v

UiRTY war People Mneds AINEINITE
yosffuftRnuATudulunsiansdmansisy
(Supply Chain Management) Toarfimsidoules
funsTuLuMsAIiuu A inaussaus wasudn
UUn Foviug uazaeandesiunuiTeves 3
25300 alluuslamé (2556) HadeiifiavEnasons
Faaulafedudriudinueeulal Buaniunsy)
YoUsErvUlUNFIVINLINUAT NaN1SANYINUD
Yaduauriruad Jaduauanulingda wazlady
uddszamvnansnann Inssaiidindsegly

o w a

FEAUAIAYNIN NAINNITVIAABUANLAFIY WU
71 Yaduanuiruafvadeaiuanuliinga way
J99AUEIUUTLAUNIINITRANALDNSNARDNS

a

Fnauleadeduiriudnueaulad(Buaniunsy)
vousEynslungavmumuasegnslitud A
adfft 0.05

Tuvaisfigun1saeuny (Plan) wazdiu
nsendiedeeu (Delivery) Tudiszsunay
AouiuUunans etlonaidumsizin Huszneu
mM3veesesdrensrnioaimnasdilinesltaiy
ddgdonszuIunsvedunualanngu
Tuhdldgunulaslangdusmanausuuagms

Y] ] o

INA9 mﬂﬁg’%ammmié“wmmamus‘uaﬁwms

defouaznaunadudniisany Uaonsy Sedina
sonsdnduladidodudneside Gsaonndas
fukWIANNg ¥ lATIT YR UNIUYEIDIANT VBl
wsAa W3isana (2560) findnin Tassadnsves
ILUU SCOR (SCOR Structure) Usenausie 4
P’s fifesdnnsiazaIunm Ao Process Mg
nszuanMIE LUz uRauN ALY
naondnmanIvuNresmuesLaALTuTIY
fiuseavisnw seilusuuy SCOR FeBuneliidiu
i%ﬂizmumseﬁwLﬁquuLLaz%umaueiwm fideu
Toariu Ineldsiadyanvaloduisnszuiun1snige
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Performance MuNefe @ussaugnsaUss@nsna
gasnsiiuey Falusuuu SCOR lafmun
S TunsgiufioTaaussnuzveeadnviati
ninelnagnsuazluiiagnszuIun1saLiiy
nuvitetuneunsThnusasadinanswy Tned

v
ly Au  a

mudenadeayideulaaiususda Tndana
gNg NITUIUNTANTUNY JunsEitedtuneu
nMsvhaufiieidesesnaiussuu Practice vy
fla vénMIUGTR videenavinemnusiiuaies
flofivaelumsfmurusuussnszurunsduiu
U warduasuldimdindug faussausnie
UszAnsanmueansadunuiiany uay People
vaneds AnuanansavesUfoRnunsudulums
IANTsTNNAI8U (Supply Chain Management)
Tngaziinmsidoulosiunszuaumssniiua @

'
a wva A

aNsIoue uasnanUun Soslun Lazaennaod

L4 a

fuauAdeues ivueyd ugdvn (2554) livinnis
Ainw Uadendanasionginssunisdorderndu
ansrudediauesulainaln nan1TiAsIEn

17 |

foya wud AnuAniuvesduUszauN1IRA1
fiuszneunsinauladeidesuiduuuiaietne
danneaulaimlada danulinsdasuguiedud
wazsugunlasiuslaalusedaulindaviunans
dhunsnegeuauygiu wu anulingdalunis

¥ 1%
=1

FoiderhunuuwnTetedinueaula dnugung

AUAT AIUTTUUBUMBSLIN wazeun1sUntes

1% 1%
¥ U U s a A I~

AUslne dauduiusiungAnssunisteideni

'
o w aaa

wilFy agnafifedduneadffisesu 0.05
YoLAUDIUL
Nan1535ANARLiuL AL fUrelY
gUMUYBINTEUIUNSUEFUA I UWaTAYDS
ureiniesdienswioainailaenguf SCOR
Model ma@ﬂwnaumzma%uﬁmas;ﬁaﬁuﬁw
annsnagUfeiauanus fail
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TolauslurdMTULUIY ATUNTITINUHY
(Plan) MsfimsnsunuUsuUgamdunaiiiel
WnAuuaula é’wmmﬁaa&aﬁﬁmﬁauﬁdﬁ
AinAnudiaulegiaue salinsaununIs
UIMsIANTnaegasauAgy lunnnseuIuns
FUAN15IAMY N1SHER N1SEINEY N1SEIAY
AUN15IAMT (Source) AITHNTARLARNLUE
(Supplien) waznsidendumiilasuniseensu
fHodes didefouazldsunmssusesndninau
AENTIUNITOINITUAZE (8.8.) ATUAITNEAR
(Make) miﬁmiawzLﬁaUﬁ%ﬂﬂﬁﬁﬂﬁiﬂﬁuﬂsaq
Tnenafy olmiAnauudede wazadig
ﬁulmt,dqﬂﬁw puNTInaIIadaINay (Delivery)
Asiinsdndsdumlagldniaensulunisauds
%ué’ﬂﬁmﬁa Feazlasududiisindinaanis
Fadmslusuddlng Snnadaaunsadniag
anuzveaTensdete elvdoausans
Fatunamesdusiiazudaeuld drunisds
AUnTagauNdU (Return) msiin1susulsesyuy
MsEsAudLA ludnasiAnnsuandnidenenie
anansadadumaule vnlinelalunanin lngan
ATLUIMS IUMSSU-deRuaumiiinanusIng,

ﬁTamuauusﬁm%’wﬁa AIUNTITITILHY
(Plan) A2sEnnsAmunAudnYMr Yo IAUAT
dvhefinuandd aziBedenseiuaandy
alasinsnanuiauedumiumadalunn
nolusgnstniau L*ﬁaQ%aaziﬁaWQLqu/ﬁqaaQTu
nsdsdelundadely dunissam (Source) A

INN5UDNWAEINUNVDIEUAT NUINIIN9INNUY

v

VIoUUAINITNER TRz lvingaiinauauea

U
£

warliiAnAnuidefie Auniswdn (Make)
AsiN1INTEUIUNIHARAUA AT N THAR AL
wnsgrukarlvideyaiiaiuaudungde ol
fiemusonsradadudnoumsdindulate fu

n3indensedenau (Delivery) AISHAITONLAR
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A0UEYRITIINSHITE Lﬁ@lﬁﬁ%ammmm’m msJm‘%'aqa?ﬂmqw%‘aama%shumlaﬁmﬂ 9 losana
Watunavesdumiiavandseuls wazsunis Lﬁammmmauauanﬂ’méfaqmiﬁuaqqﬂﬁﬂﬁasm
dsAunsadoundu (Return) masiin1seonuuy  asulimng
drvanuieanalalunisduaiarusnisvessiu

[ONANSOWDN

Foauna ¥19Useasy wag gnatl NqugIss. (2551). N1SUMISNI5YIE (Sales Management).
NTUNN %Lgmgmﬁi‘i’u

5l Tasnil. (2550). mavszgndldnissanisldguunuladafind.nganme: Uszqamom3umaniy,
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A Guideline of Efficiency Communication to enhance Cabin Safety
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unAQYo

The research of a guideline of efficiency communication to enhance cabin safety
awareness of low cost airline’s passengers was quantitative research. The aims of this research
were 1). To analyze the difference of personal attitude affecting the safety awareness of low
cost airline’s passenger 2). To analyze the factors influence safety awareness of low cost airline’s
passenger and 3). To propose the guideline of efficiency communication to enhance cabin
safety awareness of low cost airline’s passengers by questionnaires from unknown number of
passengers from W.G. Cochran (1953) for 400 people by convenient sampling as frequency,
percentage, mean and standard deviation (SD). Data analysis was the comparison between
One-Way ANOVA and Chi-square Test to test the relationship during variables

Research result found that personal factors were gender, experience of airline travel
and familiar with operation, suggestion and prohibition on low cost airline cabin affected the
safety awareness of low cost airline’s passenger different statistically significant level 0.05.
Analysis result of factors influence safety awareness of low cost airline’s passenger found
that age, occupation, travel objective, interesting in demonstrated suggestion, regulation,
prohibition of airhostess, reading safety guide of passenger at straight pocket in front of the
seat and number of travel flight in a year affected the safety awareness on flights different

statistically significant level at 0.05

Keywords: Efficiency Communication; enhance Cabin Safety awareness; Low Cost Airline’s

Passengers
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This research objective to 1) to study the marketing mix E-commerce and loyalty in
brand health and beauty products, 2) to compare the loyalty of brand health and beauty
products by personal factors 3) to study the marketing mix of electronic commerce affecting
loyalty in the brand’s products, health and beauty 4) to develop the marketing mix electronic
commerce products, health and beauty to create loyalty brand. The samples used in the
research was that executives or entrepreneurs involved in the electronics market 2 persons
and those who buy health products and beauty of the electronic commerce of 400 was used
questionnaires and interviews by the researcher create. The statistics used to analyze data
Descriptive Statistics for the percentage, average, Standard Deviation. Inferential Statistics for
refer t-test, ANOVA Analysis. Analysis of Least Significant Difference Statistic (LSD), Correlation
Coefficients, Multiple Regression Analysis using stepwise And Content Analysis.

Research Results:

1. The marketing mix of electronic commerce affecting loyalty in the brand health and
beauty products. The overall level descending order of the first three Products, Privacy and
specific services.

2. The results of the educational environment affected on brand loyalty, health and
beauty products overall level. The average of the three highest priority is to maintain Privacy,

Marketing promotions and Pricing.

Keywor :  Loyalty, Marketing mix, Health and beauty products
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_

The purpose of this research is to study about the relationship between perceived
workload and job burnout with organizational communication and job stress as the moderat-
ing effects. The sample in this study was from 200 airline flight attendants. The instruments
which were collected for this research are personal factors questionnaires, perceived workload
questionnaires (r= 0.82), job burnout questionnaires (r= 0.80) ,organizational communication
questionnaires (r= 0.94) and job stress questionnaires (r=0.92). Data were analyzed by using
Pearson product-moment correlation and Hierachical multiple regression analysis.

The finding was summarized as follows, perceived workload is negatively correlated to
job burnout at .01 significance level (r=-.274, p < .01) and organizational communication is not
a moderator on the relationship between perceived workload and job burnout while job stress

is a moderator on the relationship between perceived workload and job burnout. (R2= 0.425).

Keywords: Flight Attendants; Perceived Workload; Job Burnout; Organizational

Communication, Job Stress.
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AaASenld stz ntinudeusuLLAIe

96

UR 3 QUUR 1 unsAU - TNUNYU 2560

a IS U a
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a3 wazlawua (Schumacker & Lomax, 2010)
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daufl 2 wuvasununIsFuFA1TEL
FeffAdelduuvasunumsianisniszan un
1-7LoaLong NASA-TASK LOAD INDEX (NASA-
TLX) #iwmulag Human Performance Group
YBIDIANITUIUITNITTULAZDINIALY 1T
a3y (NASA/National Aeronautics and Space
Administration) lagR3dguuvdeuauduaty
NNAWIBINgY (Hart, 2006) wulatduniw
Tneuazyuananisinanidndaduwuy 1-100

TdusesunsianuuiSesdansu 5 sesuiiialg

Y
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Uszneuluse finann i Uiunans 9 80N WUy
dunuil isfinwfednenmuasnisiamsnissay

daufi 3 wuudeuauAUWTiaeTing
lunsvinau ag3delafnwinuuuiAnves
Maslach and Jackson (1986, pp. 201-213) 1o
Tadewuudaunuves adnn uwiaius (2558)
13U wagaielivnzaniunuidely
afadl Fedensenemaonuiaumneslunauan
wazysay TaidafanuiaEy 22 9o

daufl 4 uwuvasuaunisdeansnely
23An13 lnggdlafnwimuuwuiIAnues Francis
(1987) Inglau o uuuaounINYee 8330 Hou
W01 (2557) 1Udulsauazsimuniiel iz ay
fumiaseluadsi suiidesanuiiay 42 9o

daufi 5 wuudeuaiuAlILLASEA
DASS-Stress Scale %ﬂLﬁMﬁLﬂULLUUﬁ@Uﬂm
§ruau 42 9o fiauilag Lovibond, S H. &
Lovibond, P. F. (1995) ield¥nan1nzensuainig
avdwiuioiuiionglisiinin 17 U wagioglvg
wuugUNUsTNaUsY Yool aainudy
A 14 98 ANUIRNATIA 14 90 LazANNATYA
14 98 mpu1 Lovibond, S. H. & Lovibond, P. F.
Taaunduy short version §3wau 21 do wus
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Sunvhmsieseiseds (tem Analysis) wie
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'
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4. WUUEDUNANNLATEA WU 7 U9
wuvdeUnuTRtulliduUszanssarvesnse
UUIALNINAY .920

Vol.3 No.1 January - June 2017

v

NNSNUSIUTINTDUA

KT
[V
a VA v

Tumsideasaliidelavinissiusiudeya
Mnuvastoya fail
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2. %’a;&anaﬂqﬁ (Secondary Data) lny
91AEN1TAUATIAINLONAITNINIYINGT A9
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(Descriptive) Usznaunae
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Tutlagiu adanldlunisiinsiesi Ao nsuaniag
Al (Frequency) uazAdosas (Percent) A
Lﬁmwummgm (Standard deviation)
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1.2 NMFIATILATLAUNDAN Y TEAUNS
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N153ATIEdeyani1siiansnavesiiwlsifiu
(Moderator) fuguusnamunadivinnisanunly
nuATelagldadRnTTeneinsoanos sty
(Hierarchical Multiple Regression) lagA5n156n
\d@enidn (Enter)

4. nMsneageudnsnanisiiusuusindu
AUFNNUS (Moderator) Tagld3sn1snageu
FanUsA1AUYDIUITOU wazlAull (Baron and
Kenny,1986) lasn1suidindsau dausninu
LLazwa@msuaqéhLLUsﬁuLLazﬁaLLﬂiﬁﬁUﬁéfaqms
nagoudutunslnssinisanneenrganduy
&u WlenedeuadRvessiudsnsdoansnely
pIANISLAaTAMNASEAlUA1SYINulunSANAY
AMUFNRUSTENI1NTTUINITEULAZAY
witlosmiglunisinau

#3UNan15Y
nnaudaegeitldlunisdneiaded
Favuadiuau 200 AU wan1TiATIZENUT Tng
dulvgiinounuudeunulunandgs Andusos
gz 60 uwanilumawie Anludosar 40 feneey
senin 26-35 U Andusesay 61 sesmannfie

a

93078 31-45 U Anludosaz 28 WeRivnrsan

102

UR 3 QUUR 1 unsAU - TNUNYU 2560

Tusnunsfine Anuan Teedauluginis@nw
Tusyduuians Andudosas 80 voemeoy
wuugeUaivue ludugnunInnsasa wu
7 frounuuaesuauiianunimausa Aadudey
gy 67 luiu218N1INITYINU HRULUUAOUATY
dlngjaziongaulugas 7-12 ¥ Amdudosay
44.50 wagluinuvesdumisnuludegiu Ainy
1 Ingalvaidnounuuaeunuimumianuly
gt Adumslsiuinslussiudunil fedosas
62 mawﬁmamwuaaumuﬁy’wm

Va o

HA38LAYINN15IAS 1L AT R

Y

wisa iy
youiuUsAlilunsine Suusznousienis
fudmszau ermmdesminglunsia s
doansneluesdnig uazanuadoalunsvineu
TnouansAadfnzuuuiade (Mean) wagduides
WULASEU (Standard Deviation) HaN5398NU
11 msfudnszau dazuuuedslnesauyiniu
3.56 wardAdudsauunsguiniy 0.60
Tnofiengagauiniu 3.56 wagAgawiniy 2.0
0 arwwiegyminglunisieudiazuuuiade
Tagsiiiu 2.67 waglmaudouuunnsgiu
Wi 0.51 TnediAngegainiu 3.50 uazAeap
winifu 1.00 Msdeansnglussdnisiinguuuiads
Tagsauindy 3.42 wagladnideauunnsgiu
wiit 0.53 TaeiiAngegainiu 5.00 uazAwa
Wiy 1.6 0 TuvaziinrueTeslunisiau 4
azuuuadelagTuwiniu 0.53 uasdiendnides
WWuaAsguiniu 0.70 TnedlAgegaiindu 3.00
uazARNEALINAY 0.00

e inguszasdvamsitoiszyonliig
Jumsfinuniispnuduiiussewinanissuinise
a1 waganumiesyinglumsvhauesmiingu
seusuuueiesiu lnednsdoasnelusdnisg
wazaA3eatunsinudududsiidu ain
N1SANYINUT



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

1. MSANYIAMNANAUS T¥UI19NTTTU
ﬁmszmuﬁummLﬁﬁaamwiumsﬁwmu NU
1 Msfuiansznulianuduiusidauiuaiiy
wiloanuelunisrieu Tnefiaduuszan

o o

o]
AVAUNUSIINAY -.274 ogslidudAgnadan

S¥AU .01

o

2. MsfinwANudNTUS s8rien1sIus
A1szRazAUUTseninglun1sa Tay
finnsdeansnslussrnisuazanupdenlunis
Feudusiundsiidu wudn nisdeansanelu
p3An5 Lilusuusifuanuduiussening
mi%’uimiwuuaxmmmﬁ'awma‘iumu 1oy
frduUseansonnee U fdunusingy -.198
agnaiitfdfuneadnfisyiu .05 wag ety
0.238 luvasfiaruadealunsienu @wnse
AfuANUFNRLS Senien1ssuinseaunag
aumilosminglunisieu veminaudoudu

a 4

yuA3e9uls lnefladudseansannagvod

Ufduiusviniu 766 agnelitedAgn1sada
AU .05 wag AU 416

2AUTIUNA

PINNANTIATIEAANMUEUNUS S8WINT
Sudnsvafumuiesvinglunisviinu w
71 Msfuinmszau danuduiusieauiuai
witloaminglunisviiey Tnedaduussansan
fuuswindu -.274 egnadivedAynnsadn 9
seeu 01 Fefimnumnedn wiinaudeusuuy
\w3eaduusid @ﬁﬁmﬁui’msmmmﬂ AU
wilesninglunisiauazansias S‘TJQEULLUU
AduRuS U AIdganunsadiasieladn
anmainanudululalu 2 Ysnisdeiufe

Usgnsusn Anuduiusaena iWuluni
nufiauAIAnTaves Vioom (1964) Fudeades

funspslavesyanaiiviau lnelinueaviah

Vol.3 No.1 January - June 2017

v fURTRw T il uegldSudameuuny
AUTININLIFEINTS B9 audnuel inwsae (2540)
Idfagudn msfyanaaeyjumaunetsslunis
yhasndesudlu axtuegiudade 2 eg
Ao seuauutuvesAudeInIsTeTaiy
LLazmmmw"’a’waqyﬂﬂaﬁ?w,aq flazuoeind
anuduldlaunnteaiiadalunislasunisneu
auosaudesnsludniu dfiuinsetaftasls
9INALNEIUT finauAiuauannuazilull
1#ge yanaftagymanuanusaliundy s
franimnunduldlaives wieseTaiildiess
aglimenn mszAnindunisamuitlsiduen
msvmthiinsduninudousuuueiosdudy
dnwaznudunisouaazlinisuinisilagans
naonauliimuuzinazisy TangiRetesty
Frumnasadtluudasiiendy swsEuduay
?;uqmmﬂaumq

Usznsfiaes fawiinnsiuinssnuves
wﬁfﬂmuﬁau%’mmﬁ%qq uAnaudAMNEUNUS
Baaufuanuuiesnielunsiay sudu
HAN19INENYaE8 U (Job Characteristic) 8
Julumudi Hackman and Oldham (1980) ¢
91ABLLIANARINNALNO W ANUAIANTT T2U
fuaueuneuAnsanalunsiiunands s
nsmmeliaisnisnssguliguiianuussaxa
muinguszasdvesa InsiiuluBomesdnums
mu‘ﬁlﬂﬁﬁﬁ (Job Characteristics) Inafiaauiiu
31 ynwnauiiusegslaniglunu ndnawae
LansoondamgAnssun1sufuRnuiifeann uay
szfunsudnailininau fnginssudiaguiy
naenll eran1suFReu (Work Outcome)
gansaviunglaanifvessnu 5 a1u tawn ANy
Frungyfivainvany (Skill Variety) ondnwal
293997 (Task Identity) Aud1ARU89U (Task
Significance) ANAdudaseluay (Autonomy)

103



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT

wazdoyanamsufifnu (Feedback) Faileti
Fa 5 Uszanatudnuazny msduminny
Fousuuuesosdundmuin fednuazaudia
AULANANIINETNEUY Tin1siinszauun
Em]a5ﬁﬂfdf:jmsmﬁawmsﬂumiﬁwmulﬁ W
Snwazeuvasiinaudeuiuuuesesdy 7Ty
AneuunilunsufoReuluusasiisdu 8
UftRnunnitls meldvienansuunmudilasy
sauﬁuﬁmﬁau?}qqqmulﬂﬁw YBNIINTULA?
winaudeusudilasunisindu Tidaudiuney
Tunsvhauiivainyans aunsotinuEse
fifteg anlilunsufoaminitluynifiesduiuen
aneiululd drefininusuazinliauiinag
ivne anpuwidosntielunisyineuld Dodd
and Gangster (1996) nanaliindunneuesnis
Wt nngiinarnane fdlelvwdnauld
wanuilmnus ety wisunaldldusylond
PnTinvzautgilddauundae
YonaNTULAY nseaUsIeaNETLE
sana1n Saduluauunainuves Bele (2015)
finann11 “dlunszaudivgn ldsudugenh
lugnumilesming” Tngldaguanmandnues
N135U3N15EUNN waflaumilesninely
A1599uRn lesunainnisdauaslusy UJob
Crafting) vosnineu fivaeusuildeuriauaid
finorulnsnsuewnninensdus evilie
Aapudsa Wafiuunuimvesmuedun e
ylfuaynauuinuagdaui ity
AADAAUNITINATIVUA ARV LAZIIUIUVDIY
WiewABunssuivesyanadifidesuy Bele (2015)
wuzdrin wilnewedslasunisiineusy Ti3anas
msanludnuazdananuni deesldvhanuedns
HanuauuazyNUiuaeAnIg
drunaufiuiusveanisiuianszauuas
nnsdeansaneluesrinig lanunsaviuieay

104

UR 3 QUUR 1 unsAU - TNUNYU 2560

wilostsvaamiinald Asedutoddnni
afif 0.05 deiu FAifeTaaguldhnmssusnmssau
annsavieaumiesntnglunuremingu
1§ Tnenisieansnelussdmsldidusaudsmiu
dun1siesginal fEunusueInissu
301380 UazAuATEAluNITTOY Wudn
anunsavueaumieenurevantnaule
( =0.766) Tiszsutiudfaynsada 0.05 wazian
ANUALLUSTIN (R2) winiu 0.425 §3d8deasy
o371 mMssuianseau annsavhuleA Aoy
nirglunureminanuld lnefinauesealuns
eudusuusiifu Seaenndesiu Cordes
and Dogherty (1993) #ild@nwiaruduiug
s¥winemnuAseafuaLuiesniielunis
YIN9U WU mmifﬁﬂmﬁawma"[,umivﬁmu
fAuduiusdadinseduauASEANINUNY
sudeiuusiug Adunamnnanueieaais
Faulseneiu Fapnumilesvielunisvhou 9
Jdunan1nANAsen

JalauanuEdInTUDIANIS

1. padnsmsiangaudsvosmiinemdil
fon1suinisea Ingatiuayulvininaueis
1 aviradifsionisvha msUiuasusnes
dieatiuayuiddlanaziauednuaza sudy
Usglomflumsnszduussgdlalifuminem e
iduaaniduiudud wasiiletosiunisinies
miglunsvinnu

2. psAnImsnszmiinfenuiduaieiu
wuldnnuanisdnuideluaded feflinssnu
thann enn videninawAuly NITUINTEU Y
fuwnltufiganntuauiudadiandiiindne
w3uld onmezihlugnadelumsvhaulsluian

3. whnmsdeansnglussdns lalldiy
AMUFNRUS J¥nIen1sTuinseauiuaIy



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY

wilesntglunisvinudnsundnaudeusu
vuASesdureaen1souuradl urnsdeans
melussAnis SensiinnudAgyreuseansninlu
Msvhaureninay fau esnnsasnsEwn
daANdIAYfIna hazadeszuulaTaas g
Asdedns ﬁﬁwlﬂqjmiﬁwmasjws}"ﬁu Tunns
a319A3 YiMuAR LazANtIuIYAIeY At
Usglovulunsyinaume

4. HANTIFINUI ANMULASEAIUNITYINGTY
a1u1saniuaNduTus sEnIensTuianse
Auiuanuwiiesminglunisvauls esdnns
AITIANISHNBUH Lﬁaﬁuﬂuasﬁwm NADAIY
Hunswseuanundouvesmiinau ez
lailiAnfnsziunneien Suazthluguadian
wnludeau wasdunadeseUsylovivesesdng

y o o av ¥ .
‘UE]Lﬁ‘u'é]LLU%ﬂ’]‘Vii‘Uﬂqi’JQﬂﬂi\‘iﬁa‘l‘U

1. sfin1sdne3de iewansmniedesu
ﬂwlﬂzjmﬁuimssmu’jw"ﬁ'wi’faﬁuﬁmimnﬂ
fian wazdAdaduiindineliiAnassaudus
Wy dnwazan MIseniUUILTANsgUn IRl
suuueiesdu Jedusuypraiiiedesiuau
Fuiusszninaiiousina Temaluniswamu
AULeT ANUAMIUIN U TN e lymnsunnig
Aneusuiiiiszavsnw iethlugnisudlatlam
Tumshanulvignms

2. gansAnwnudn Anseseaduiuls
AfuAuduius sendnensiuintseanulas
Awmdiesnielun1siney daunisdeans
melusaans WlAdusuwlsmiuanuduiusa
nam vemhaudeusuumesesuwid sy
Jemsfinis@nudinusdug dsudsladntg

Vol.3 No.1 January - June 2017

Adushuysiifuanuduiusszrinamssuinse
u fupnumiesviglunsvianulétn dreens
wu anusdngniuluau nssuinisatuayy
neluesinis we mssuimsaltuayuainime
1 Hudu wan1sAnwagyilranansaun g
vietlosUsudam fineliAnanumiosmniie
Tumsvienu suagdsnadonan1sufuRnule

3. KaN13ANBINUIY N15TUTANTEIU
Fuiusdauiueumiesvitnglunmsiauues
winudousuuuaiosduwied Fedeinfuna
msiteiithaulaegneds lunsvimsitedaus
suduannnresnnuduiusiBaudaingn wu
anwaurau MIanatiuey nsuianuanse
VBINULDY AUAIANIIEIUYAAD Y30 aNuale
ymdnnm s

4. igluansidefienuanysaiuayasy
fauluvndid mstimsvhmsisodenanm iely
lﬁﬁﬁa;ﬂamﬂmmﬁmﬁuﬁaxﬁauﬁumaﬁm NAUAR
wagngAnssuvesmtinmuieusuuuaiesu Tu
yuesfiflieeInuaznininausnisuinig 9
finansenulagnsanegnai lagadsdnliinis
dunualkuunEantsUsTiAuRIeY WU AuAn
Wiuvderfrunfivemtnnuiifidensznuiisuiia
YaUY mmi’ﬁﬂﬁgﬂ,uﬁmmﬂLLasaUﬁﬁmmi
91U auduiussEninafieus e nasnau
Wi suludeusundue fidmansenude
nAnssulunsvhay sieluduiiluusslond
ADBIANTT WU UTTBINALUDIANT S19ialazNg
mouknulun1svingu  anuienelalunisyineu
wazdudunasuauiensing Wl Anuwiles
mihelumsveu anuddaanesnaineu wie
woAnssusuldsUszashnonsinis iWudu

105



SngAviaratNAIAWWAYIIU UKINYIAUSIBNNAdIUATUNT UA 3 aluf 1 uns AU - TOUNYU 2560

1ONAISOWDN

NN @Buivs. (2552). AAULASEARINMTTINGIUIAZAITHUAINVBINGTUIAIYITN Heinainey
UaANIznea9 n3en39a1513ag Jmdauasunen Ussmalne. Gnerinususayauvnndie).
UPINEIEBUARE

28R WWAYS. (2558). AMUENRUSTEWINeNITTUEN1sEeN dunusawTunisvinauiuadu
wiesvinelusulasiinnsiuianuanunsavesausadududsiiu. (uidvdmuynna
USyauvdaudin), Ansfaumans, a19139139INe1aRaIMNITULALBIANTS, UNINeISY
SITUANERS.

audnwal inyseae. (2540). AuAAndslun1sSsunsineaeandey 3BEeunednavesldusenuy
Tulseaugaannssy Jmdaseeas. (Usyarinusnisfinwum ). a1vinsanwging,
URMINGRUATUATUNTILIA.

aulnvlideugnSn wagane. (2544). M3RnwFasanuaIeauazn1sianisiuanueienvasiian
UNANWINMIINGITE.NTIVIN © PUIRINTAUNINEE .

o530 Joaemn. (2557). nmssuiunumiiideasesssu wadnssunsiuaundniiive 8ednns
AMUENIUABBIANNS Waznan1sUfTRnuvemmiinmussdnsgsivduanwimila Tneding
doansluasdnaduiudsie. GrendnusUSyaumUndn). auvAalsmans, awiv
ININYIQAAMNTIURATDIANTT, UNTINGNTUTITUANANS.

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in social
psychological research: Conceptual, strategic, and statistical consideration, Journal of
Personality and Social Psychology, 51(6), 1173-1182.

Brislin, R. W. (1970). Back-Translation for Cross-Cultural Research. Journal of Cross-Cultural
Psychology, 1(3), 185-216.

Chen, C. F. & Chen, S. C. (2012). Burnout and Work Engagement Among Cabin Crew :
Antecedents and Consequences. The International Journal of Aviation Psychology,
22(1), 41-58.

Cordes, C. L. & Dougherty, T. W. (1993). A review and integration of research on job burnout.
Academy of Management Review, 18(4), 621-656.

Dodd, N. G., & Ganster, D. C. (1996). The interaction effects of variety, autonomy and feedback
on attitudes and performance. Journal of Organizational Behavior, 17(4), 329-347.

Eatough, E., Chang, C., Miloslavic, S., & Johnson, R. (2011). Relationships of role stressors with
organizational citizenship behavior: a meta-analysis. Journal of Applied Psychology,
96(3), 619-632.

Francis, D. (1987). Fifty Activities for Unblocking Organizational Communication. England:

Gower.

106



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY Vol.3 No.1 January - June 2017

Hackman, J. R., & Oldham, G. R. (1980). Work Redesign. Reading. MA: Addison-Wesley.

Hart, S. (2006). NASA-Task Load Index (TLX) : 20 years later, Human Factors and Ergonomics
Society Annual Meeting Proceedings. Sage, 50(9), 904-908. doi: 10.1177/154193120605000909.

Hellriegel, D., & Slocum J. W. (2004). Organizational Behaviour. (10th ed.). London:
McGraw Hill.

Heppner, M. J., & Heppner, P. P. (2003). Identifying process variables in career counseling:
A research agenda. Journal of Vocational Behavior, 62(3), 429-452.

Hochschild, A. R. (1983). The Managed Heart: Commercialization of Human Feeling. Berkley:
University of California Press.

Lovibond, S.H., & Lovibond, P.F. (1995). Manual for the depression anxiety stress scales.
Sydney: Psychology Foundation.

Maslach, C. & Jackson, S. E. (1986). Maslach Burnout Inventory: Manual (2nd). Palo Alto,
CA: Consulting Psychologists Press

Maslach, C. (1978, Spring). Job burn-out: How people cope. Public Welfare, 36(2), 56-58.

Miller, K. (2003). Organizational Communication. Belmont, USA: Wadsworth/Thomson.

Monk, T. M. & Tepas, D. I. (1985). Shiftwork, In C.L. Cooper and M.J. Smith (eds.), Job Stress
and Blue Collar Work. Chichester: John Wiley.

Muldary, T. W. (1983). Burnout among health professionals: Manifesting and Management.
Norwalk : Appleton-Century Crofts.

Rousseau, D. M. (1998). Why workers still identify with organizations. Journal of
Organizational Behaviour, 19(3), 217-233.

Saxton, M. J., Philips, J. S., & Blakeney, R. N. (1991). Antecedents and consequences of
emotional exhaustion in the airline reservation service sector, Human Relations, 44(6),
583-595.

Schumacker, R. E., & Lomax, R. G. (2010). A beginners guide to structural equation
modeling. New York: Routledge.

Vroom, V. H. (1964). Work and motivation. New York: John Wiley & Sons.

Taylan, B. (2015). Why high workload does not necessarily lead to burnout. Retrieved
March13 2016. from https://www.linkedin.com/pulse/why-high-workload-does-neces

sarily-lead-burnout-taylan-bele?forceNoSplash=true

107



SnenavlaraandilaSwwanyRu UKBaNoEUsIeRnaoUAtUN  UA 3 aUUR 1 UnsIAU - DNUNgU 2560

3Ins:AURIUAUTUAYTNINMSRUZOVARNSNIooUNSWE
urRadunmAktozeoning

A Factors Analysis of Financial Stability of Saving Cooperative
the area of Northern Part of Thailand

unAQYo

n9ieil Tiguszasdifiodinmesitadunnutuasnmamstuvesavnsaieounindluniiu
mawilevedine Wuwida CAMEL Analysis wazainilasuninuiunmienisiu Tnglduwinnnis
Aasgitlady Factor Analysis ‘stsmﬂsﬁa%’agawmiLﬁumaqawﬂifﬁaaw%’wsﬂumﬁuﬁmﬂmﬁa
vadlng 73 16 Ymin 170 annsal idenfmegnelagisn1singandenaindeyaiunistiuvesannsal
DOUNTNIAUNTOUYBIUTEVINT bARI981931UIU 158 @nnsal

w1zt nuiAiedssnsdnmanisiuaaninasy Jaduanusiuamianiu
161 5 Uade Usgnoausme 1) Anunaiiearasdiunu 2) AN TMYasduning 3) mnuaiunsalunisusms
4) pnRa1Nsalunsmsele wag 5) danimaass lneaunsaeduieanuwususiuvestadvls Sevas
81.90 HAM RTINS @IS EuTesannsaieaunindluwaiiufinamidevesing wuih S
Why Anhrwdsvesannsaleeunsndinyssmne TuiAveIrNUNBIIEvDIRIUNU ALNNTBEUNSNG
LazanmAdes dndiiruaunsalunsmsieldiy fdeasfisninansalooumineiysyme uay
fRenuanunsalunisudmssaiisnsdniisnnn I Gussuseaundnuaziilsreauidn

ANEIARY : AUTUAIINNNTIRY; arnsaloauning; sns1aunanIsRY; Neseitade

'AYINEINITINNTT UM INGNRETIYAUATAITIA

108



COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY Vol.3 No.1 January - June 2017

_

The purpose of this research to analyze the financial stability factors of Saving Coop-
eratives the area of Northern Part of Thailand. CAMEL Analysis concept was used and extract
financial stability factors by using factor analysis. Population was financial report of Saving
Cooperatives 16 province, 170 cooperatives, the area of Northern Part of Thailand. Purposive
sampling was used to sample the 158 cases from populations.

From the research result: the average financial ratios can be summarized financial
stability factors 5 factors comprise of capital adequacy, asset quality, management compe-
tency, earning ability and liquidity. Also found that those factors could explain 81.9 percent
of the total variance. The results of financial ratios analysis of Saving Cooperative the area
of Northern part of Thailand; found that the average was better than the Saving Cooperative
countrywide such as capital adequacy, asset quality and liquidity and the average financial

ratios of earning ability and management competency less than the Saving Cooperative coun-

trywide, especially, savings per member and profit per member

Keywords: financial stability; saving cooperative; financial ratio; factor analysis
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