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A Selection of Suitable Digital Platforms for Direct Marketing
of Tubtim-Chan Rose Apple Farmers in Thailand
Using the Fuzzy Analytic Hierarchy Process

Natapat Areerakulkan'* and Somying Ngarmpornprasert®

Abstract

Agriculture sector of Thailand has been facing changing economy and production
structures issue causing agriculture sector’s GDP hardly increased in the past 9 years (2012-2021),
leading to Thai government proposing the Smart Farmer policy to aid those farmers. Hence, to
be a part of solving the issues and in line with the government’s policy, this research aims to
firstly evaluate and select the suitable marketing digital platforms and secondly present the
effective implementation measures of selected platforms for Tubtim-Chan Rose Apple farmers
group in Nakorn Pathom, Thailand. The research used a mixed method between qualitative and
quantitative research by surveying, interviewing, and Fuzzy analytic hierarchy process (FAHP)
assessment. The research population is 591 households of Tubtim-Chan Rose Apple farmers
group and related stakeholders in Nakorn Pathom province area. The research uses purposive
sampling to select 20 participants who pass the exam according to basics understanding
of digital marketing, from 95 participants. The results reveal that the suitable platforms
assessment for digital marketing strategy of the farmers group, the assessment scores
calculation for each digital marketing platform shows that the best digital platform is social
media (0.327), the second rank is email (0.264), websites (0.173), online shopping (0.139), and
search engines (0.096), respectively. For implementation of selected digital platform, the
researcher recommends initially the farmers group should begin with the Facebook fan page
integrating with email marketing strategy since these two platforms easy to use and their

relevant costs less than other platforms.

Keywords: Digital Marketing Platforms, Fuzzy Analytic Hierarchy Process, Online Marketing,
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