Journal of Logistics and Supply Chain College Vol. 9 No. 2 July - December 2023

33g198eunannuil: Jun uaun. (2566). wuudasanisdrfsloyaludediaiientsidu Received: ~ May 18, 2022
fuszneunisiivszauanudnialugsitvwanansuazvuiaden. 9159759ne1asladadinduas Revised: June 28, 2022
Fnnagsy, 9(2), 81-92. Accepted:  May 25, 2023

https://doi.org/10.53848/jlscc.v9i2.260930

° Y =2 v A aa v A & v
LL‘U‘UQ']E’IE’J\‘lﬂ']'im]']ﬂ\‘i‘llagaiuaaﬂﬁ]waLWE)ﬂ']'iLUu%!UiZﬂ@‘Uﬂ’]i
fuszauaudsalugsiavuanaisuazvuingon

Yan waaaa*

UNANYD

v

MAdeilingustasdiile 1) Anwdadesunisnevaussiidmasienginssunislideniviaves
fUszneumsssisvuInnansuazauIngon (SMEs) 2) Anundvsnavestladefifinanensnovaussues
fUszneuns ua 3) asuuudasamsindsteyaludeddviaiion s duiuseneunsitszauanna
@59 Tnsideuvunanseninmsidedsinauasdnunn Ussynsnsidefenguiuseneunis
SME §1171 199,127 518 ngushegnalunisuanuuuaeuas $1uau 400 118 dunwal 3 516 Ledosile
Mlumsidedunuvasuauesulatuazuuuduaiwalidedn kunisveaeununnieiesilolag
J¥vamgy Wususndeyadiinauaziuniiengifisadfvuuiassaunislaseaine Tag
ihnaildanifidsUsmasnasuidunuuiiaemieada wagyihnisduavaliBadniedudunuy
91899 HanN153denUIT 1) Jadun1sneuaussvesusznaun1s SMEs laun sukuunsaiy
T mssuideyanisnisnain masud wssnedudunisutsiy anudila Anudesnts uazns
dndulate dwadenginssunislddeniva Tussduun 2) dadeiiiniwadenisnevauesues
AUsznaunTs SMEs loun guuuumsaniiugin nssuideyanianisman Lazn1ssuiisanaiuau
nsudsdunay 3) wwudrassnsididsteyaludedivaienslugusznounsiiuszauniudiisa
wuigUseneunsiisnindfdoyadiviafiuansrstutuegfusuuuuresesdnsuardnuarng
thiaueranuiengugnd fatugUsenounismsiinsineanufionela nmdnual uasimunfves
AUsENOUNTS fifivodendva fnsAnw LGTNLU‘%&ULﬁausswdwqﬁaﬁ%ﬁﬂugﬂLLUU@'N6] viiefnwde
¥iindug Wedunnmislumsdiiugsslugafifinsasunlasnuadia anduusglonilissia
firnuiuasiy fdolunisvinaianseunquifisamesem ufon1svesgnin

aa v v

AdAgy: wuudassnisinieya #eRdvia {Uszneunisiivszauaudisa
ssfAvwIMNaNarIUIngoy

3

USSANUNAIIY: UNAINUIY

*FURRAYOUNUVAN
. o SN SRS 5 = : .
919156U5591 ANEUIMNSTINY A Inenderiuny (Ienwavays), Buwa: dr.piyapa2532@gmail.com

H1un1ssusasamnwaInaudfvinisddensasineg (TCL) aglungu 1 avnaysemansuazdiauadans

COLLEGE OF LOGISTICS AND SUPPLY CHAIN  SUAN SUNANDHA RAJABHAT UNIVERSITY 81



NanTiveauladafinduazdnnaneiy U 9 atun 2 nsngax - Sue 2566

Improving the Inventory Storage Process with ABC Analysis for
Increase Storage Management Efficiency: The Case of XYZ Co., Ltd.

Piyapa Daengdet*

_

The objectives of this research were to 1) study the response factors affecting digital
media usage behavior of small and medium sized business entrepreneurs (SMEs). 2) To study
influence of factors affecting the operator’s response and 3) build an accessibility model
in digital media for successful entrepreneurship. It uses a combination of quantitative and
qualitative research. The research population was a group of 199,127 SMEs, a sample consisted
of 400 questionnaires and an interview with three people. The research tools were online
questionnaires and in-depth interviews which are tested by experts. Quantitative data were
collected and analyzed by statistical analysis of a structural equation model (SEMs). The results
obtained from the quantitative method were summarized as a statistical model and conduct an
in-depth interview to verify the model. The finding found that 1) the response factors of SMEs
entrepreneurs were lifestyle include marketing awareness, perceived competitive pressures,
intentions, demands, and purchasing decisions. It affects the behavior of using digital media
at a high level. 2) The factors that influence the responses of SMEs entrepreneurs include
lifestyle, awareness of marketing data and perception of competitive pressures. The research
shows that entrepreneurs have different ways of accessing digital information depending on
their organizational style and presentation style to their customers. Therefore, entrepreneurs
should study the satisfaction, image and attitude of entrepreneurs towards digital media. There
are comparative studies between different forms of digital media or other types of media in
order to provide guideline for doing business in the age of digital transformation. It will be
useful to keep the business up-to-date. There is enough marketing media to cover the needs

of customers.
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