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The causal relationship of factors affeeting the competitive ness
development of the traditional trade in Bangkok
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Abstract

The objectives of this research were 1) to study the causal relationship and influence
of 7Ps marketing mix, consumer satisfaction, and service quality that has a causal relationship
to the development of the competitiveness of traditional retailers; and 2) to propose ways
to improve competitiveness. A research methodology uses a mixed methodology between
quantitative research and qualitative research. The research population is a group of
consumers who live in Bangkok in all 50 districts, totaling 5,588,222 people. The sample size
used in quantitative research was 450 people set the sample size were 20 times the research
variable parameter. Select the sample by quota sampling and simple random sampling.
The qualitative research assigned 10 key informants to conduct an in-depth interview by
specific selection. The research tools are questionnaires that passed a tool quality check and
a semi-structured interview. The research used descriptive statistics, correlation coefficient
analysis, Confirmatory Factor Analysis, and Structural Equation Modeling: SEM. The results of
the research were as follows: 1) the relationship study found that consumer satisfaction has
a relationship with the competitiveness of traditional retailers, while service quality and 7Ps
marketing mix were statistically insignificant pairs. In addition, it was found that 7Ps Marketing
Mix, Consumer Satisfaction, Service Quality Direct effect on the development of competi-
tiveness of traditional retailers DE = .291, DE = .276, DE = .308, respectively. 2) The way to
develop the competitiveness of traditional retail stores is to create satisfaction for consumers
by designing the stores or organizing products into categories for easy shopping. A retail store
should be a label showing the product price clearly for customers to choose and decide to
buy immediately; together with customer relationship management and analysis should be

done on the strengths, weaknesses, obstacles and opportunities to adjust the store to survive.
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a1519fl 1 wan1sUssanaR Standardized Regression Weights

daruduiusssuing | Ardudszandanaoe CR. oAy
o S.E. P-Value —
A3 U19331U (Estimate) (t-Value) LAGRE
PDRR<-—- SCC 276 131 2.100 036 il
PDRR <-—- MP 291 524 555 579 Taidl
PDRR <-— SSQ 308 221 1396 163 laidl
PDR1 <-- PDRR 1.000 - - - -
PDR2 <--- PDRR 1.239 156 7.915 e #
PDR3 <--- PDRR 1.305 179 7.277 o a
PDR4 <-- PDRR 559 151 3.703 ok il
P7 <-— MP 1.000 - - - -
P6 <— MP 1.876 365 5.143 o X
P5 <-— MP 1.302 292 4.600 ek a
P4 <— MP 1.551 313 4.958 o X
P3 <-— MP 1.379 288 4.780 ek #
P2 <— MP 1.527 244 6.262 ok X
P1 < MP 1.116 258 4.322 e #
SC3 < SCC 1.000 - - - -
SC2 < SCC 1.273 157 8.087 e T
SC1 <—- SCC 1.132 149 7.608 e i
5Q5 <— SSQ 1.000 - - - -
SQ4 < S5Q 856 111 7.703 o i
5Q3 <— SSQ 438 1100 4.398 ek il
SQ2 < SSQ 787 110 7.167 o i
SQ1 <— S5Q 1.207 129 9.371 o X

NANNSIFYIINAITIN 1 WU AU

wolaguslaa (SC) dawasio nsimuAngnIw

ANSLUITUVBIS I UAIUANLUUALAN (PDR) 93¢

AdUUsEANSRRAnBENNIF U (Estimate) .276 A7

P-Value .036 aensfitiedAgyn9ada dulszay
N139a1a 7Ps (MP) danase AsWaIuIAngnInw
MsuteturesdudUanuuUALRY (PDR) #ae
AduUszAvsannesumsg I (Estimate) 291 A1
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P-Value .579 laifititdnAayvneadia uazaAmnInnIg
USN15 (SQ dkan® NISWRILIANYAINAITUUITU
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a
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0ANBEIATIU (Estimate) 308 A1 P-Value .163

o w a
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a a ¢ 1 a a a ' o .
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fauwUsdase answa NSWAILIANBAINNNTUY $TUVDS
frudrUBnuuunaiu (PDR)
drulszann1inain 7Ps (MMP) Direct Effect 291
Indirect Effect .000
Total Effect 291
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Indirect Effect .000
Total Effect 276
AMAINANTUINS (SQ) Direct Effect 308
Indirect Effect .000
Total Effect .308
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BNTNNNTUTVIVINNIATY (Direct Effect) .276
WAZAMAINNNTUINT (SQ) HBMIENaRTATAUIN

196134 (Direct Effect) .308

Fedu FeagUliudin wiiniy 3 fuvs
AMNINNITUINT (SQ) Useaunsaann 7Ps (MP)
auiswelaguslam (SC) axiidvswatieeiilosnn
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Uanuuusaiy (PDR) DE=.291 Tnesfuuseosdiil
AtminYednswalAuN AR (0.5) A .52
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