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Development of Manual on Utilization of Online Marketing Channels
in the Form of e-Book for Safe Vegetables Farmers
in Nakhon Pathom Province

_

The purpose of this research was to develop a manual on utilizing online marketing
channels for safe vegetable farmers in the form of the e-Book in Nakhon Pathom province.
The sample consisted of a group of farmers who grow safe vegetables in Nakhon Pathom
province. Purposive sampling was adopted in this research and the sample size was 30.
The research instruments were structured interview form and questionnaire to measure the
efficiency of the manual on utilizing online marketing channels in the form of an e-Book.
Qualitative data were analyzed using content analysis and quantitative data were analyzed
using descriptive statistics to find percentage, mean and standard deviation. The manual
consists of 4 chapters: Chapter 1 Online Marketing Channels, Chapter 2 Safe Vegetables,
Chapter 3 Internet Use Behavior and Chapter 4 Sales Techniques in Online Marketing
Channels. There are 3 main aspects used in measuring the efficiency of the manual which are
content, utilization and language use. The result revealed that the overall efficiency in each
aspect was at the highest level. The most efficient aspect was content, utilization, language
use, and user learning. The lowest level was efficiency and effectiveness. Therefore, e-Book
using online marketing channels can use for the farmers. Farmers who grow safe vegetables
in Nakhon Pathom province can use them to learn how to grow safe vegetables, and public
relations to create awareness among consumers in order to reach customers and sell organic

vegetables at higher prices.
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