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The Marketing Mix (4C’s), Service Quality and Attitudes
in Using Food Delivery Application to Affecting Consumer’s Decision

_

The objective of this research was to find the relationship between the marketing mix
(4C’s), service quality, and customer’s attitudes in using food delivery applications. It was
quantitative research. The research population was the infinite population and indefinite
area. A sample of 845 cases was drawn by non- probability sampling as a purpose sample
from customers using food delivery applications. The research tool was a questionnaire. Data
were gathered by an online questionnaire and analyzed by the Multiple Regression Analysis
method to create a predicting equation. As a result, all factors including the marketing mix
(4C’s), service quality, and customer’s attitudes, could predict consumer’s buying decisions.
Consumers’ attitudes had the biggest effect on buying decisions, followed by convenience to
buy. Moreover, all factors had a positive relationship affecting in the same direction and relat-
ing to the studied hypothesis. Hence, both new and existing restaurants entering the market
of food delivery applications following the Covid-19 pandemic should customer’s attitudes
wherewith the different application, convenience to buy, promotion, restaurant ranking even
though delivery charge was different. Hence, Operator should consider for all to improve their

business for success and sustainability.
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