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Brand value service provider Influencing the Buying Decision
of the Consumers after the situation, Covid-19

_

Premium smartphones, which basically are used for social media and business, are
been essntial. This research purposes to study the brand value influencing the level of
buying decision of the consumers residing in the area of Bangkok Metropolis towards premium
smartphones. The questionnaire was employed as the research tool and applied with 400
samples belonging in the group of consumers who lived in the area of Bangkok Metropolis
and purchased premium smartphones. The statistics adopted for data analysis were
percentages, t-test , one way ANOVA and Multiple Regression. The results found that

1) The majority of respondents were female (60.75%) whose ages ranged between
25-29 years (59.00%), single (69.25%), eraduated with Bachelor’s Degree (65.75%), working as
the private employee (40.50%), paid with the monthly salary ranging between 10,000 - 20,001
Baht (39.00%);

2) the different demographic characteristics in the area of education level and average
monthly income influenced the buying decision towards premium smartphones;

3) the brand value in term of quality perception, brand association, and brand loyalty,
influenced the buying decision towards premium smartphones. The results of this research
would be beneficial to smartphone businesses because they could enable the entrepreneurs

to well understand the needs of buying products of the target customers.

Keywords: Brand value; Level of buying decision; Premium smartphone

Type of Article: Research Article
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