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Social Media Marketing Strategy Influencing the Purchasing Decision
on Shopee Website in the Covid-19 Crisis

Abstract

As COVID-19 pandemic rages, consumers’ buying behavior has shifted towards on-
line shopping while e-Commerce business is likely to become the permanent model.
The objective of this research, therefore, aimed to study social media marketing strategy
which affected Shopee purchasing decisions of people who worked from home during the
crisis. This quantitative research used online questionnaire as a tool to collect data from 400
people customers living in Bangkok Metropolitan area who have had shopping experiences via
Shopee. The results showed that different demographics in gender was significant correlated
with customers’ purchasing decisions via Shopee. Executing marketing strategy on Facebook,
Instagram, and Youtube, also influenced them to shop at Shopee. The majority of them spent
an average of 3-4 hours a day on social media platforms including Facebook, which ranked
first as the most visited and most-viewed Shopee advertisement website. These results could
be applied to social media advertising in order to answer targeted consumers’ need and to
stimulate sales, since the platforms cost less compared to the others and reached the right

target groups with quickly measurable results.
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