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DEVELOPING VALUE CHAIN MODEL AND PERFORMANCE
MEASUREMENT BASED ON SUPPLY AND DEMAND PERSPECTIVE
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Abstract

This study aimed to investigate the influence of supply chain management, Demand
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chain management and value chain management to influence the value chain performance
and develop a model for value chain performance measurement base on supply and demand
perspective. This study uses exploratory factor analysis, confirmatory factor analysis (CFA) and
regression to test reliability, convergent validity. The study found that factors affecting the
development of models and value chain performance measurement with base on supply
and demand perspective, there is a five factors for measurement is Value Chain Cost (VCQO),
Responsiveness (VCRes), Quality (VCQ), Delivery (VCD) and Agility (VCAg). This study will build
capacity to measure the performance management value chain. The ability to define and
understand the opportunities arise. As well as take advantage of opportunities as they occur

efficiently. And including the ability to define and access to business opportunities faster than

their competitors better.
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nsafiuaungudiiegeiesay 30.60 iRy

YY) '

fAYIUNNTRBUANBIFBAIUABINTUBIGNA B

<

IndAesfiunquenegnesosay 30.20 Ml

1%

d1AyiuN1sAIVANAUNY
2. HANTSASIVEDUANNADAAR DIV
Taaan1s3deiudeyaausedng
AdelausuluuTass (Model Modifica-
tion) lagfiarsaanatnuziilun1susu
msdwesluwuuinassnemavivsuluudas
(Model Modification Indices: MI) 214Uy
wisiweslnsdusenliteuraetennandeiu
TArmunamadouduwusiuld aunseiteen

@

aytlanunaunfuiininuaenadssiudoyailie
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U5z Ines1easdenuad N15USULALUUIIA8Y
Winlvimnuasnnasinaunau (Model fit) fu

Toyaldelsedng sumanisswdadeuleniely
lanuduiusiu

Fadefinsanmviimiunaunduveauy
91889 WU LUUIIRBdiaEenARBINANNEAY
fudeyaideusdnslasiirfulinnunaundud
HUNaeinISeaNsy AeAaail p-value=0.165,
CMIN/df=1.151, CFI=0.999, GFI=0.977,
RMSEA=0.017 iyt Ssagulduuudansauns
Falasasellaumangay naunduiudeya
\Bausydng

3. NANFIVVANNINQUTTAIANITINY

1) A133anslgguniy (SCM) &
anEnanewmsadisuInsieaussaugldnne (VCOR)

a a |

TnefivuindyBnanansayiniu -0.587 Jaudusn
SvSnadiftuddymsadndisesu 01

2) nsdan1slgauniu (SCM) &
avidnalauINMeeusan sIanIslnuanlagds
HIUN133ANsIEAMAT (VCM) SaundnSwanis
Fouiiv 0.100 Fudurdvsnaiitiiddayma
afinfiszdu 01

3) N133nn1slgguasa (DCM) 4
anEnalsuInnedenreanssauslinuAlagds

a a

HIuNsIan1slgRA (VCM) JuunadnSwanis
Fouiiv 0.739 Fudurdvsnaiitiiddayma
afinfiszdu 01

4) n153nn1slgguasa (DCM) 4
avBNATIUINNRIweaNsIauLltnA (VCOR)
Tnefivuiadvsnanensasiniu 0.739 Fadus,
Svisnaiififeddnymsainfisedu 01

5) M33An1slgnnA1 (VCM) 8nswa
BauInnansasoaussauglgaual (VCOR) lngdl
YUPBNENANI9RTIIAY 0.847 BalumBviswa

Ao o

NdvdRynsadanszau .01
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4. nsWAILILUUIaad 1usuld
aussauzlynue

dlofiansanaimnudissesiulsdaune
1§ wudh dlevsunuudasaudiduusdanaled
AANLTEsegsENing 0.598-0.743 dwiuen
dulsyAnsnsnensal (R) vesaunislaseaing
Fauusuranely wuimduusyansnisnensel
(R) veIn15dnn1slaunu nsianislgguasd
warN15INNIsiYAMA1 dAwindu 0. 907 %38
Mwdsnsianislgauniu n1sdnnislgauasa
LAz IInNITIEAMATULUUTIABIEIN TN
AULUTUTIUYDINITINALTIOULNITIAN T 1Y
AuAn (VCOR) 19Saraz 90.70 TnediA1miuin
wanunsguluniswensalvindu 0.274

N15U10IA UTENDUY BUUBINITIA
anssaugldnmen wuin fuusiiddnylunisus
aaudunisdanislenae 5 fuUsaunsa
SgsanuALdIAynuInlutes Ao @R
AusIaUEAUAMAIN (Quality; VCQ) fianiwin
29AUTENDUWINAU 0.945 A1 R? 1WAy 0.89 @2
TraussauLAUNIIIOUALDY (Responsiveness;
VCRes) fidnmiminesiusznauwiniu 0.928 fin
R? VAU 0.86 A1 IRANTIOULATUAIINAGDIF
(Agility; VCAg) fiAntminesdUssneuwinfu
0.924 il R* vy 0.85 A InauTsnUL AU
(Value Chain Cost; VCC) fanhminesdUsenau
Windu 0.879 flAn R windu 0.77 wagsaina
dusTaUEUNISTLES (Delivery; VCD) fetmiin
29AUTENDUWINAU 0.854 §iA1 R? Wiy 0.73 69
uanglunIw
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0.85 VvCD
VCQ
VCAg
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VCC
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27 1 MIezidvsnaveskUslusuudnaesdiamevesladumsinaussaugnisdnnisignae

PUNARI 9 (Product) kage1un1UINIS (Service)

N159AUIIENANITIVY
tadeifnasonsianwuudaeddna
wazn1sinausIausmeyLLatgUaIALaza U
115 91U fie MinauTsauzaUAMAIN (Quality;
VCQ) AInausIausaIunIInauanss (Respon-
siveness; VCRes) A inalssausmUAILAaD9e
(Agility; VCAg) firimaussaussusuyy (Value
Chain Cost; VCC) hagf inadussaugAunIsvuas
(Delivery; VCD) Falaseiia 5 euiléduinan
FuUsanMsdanisleauniu nMsdnnsidauasd
wAEN13IANTTIEA AT
Tnea1nn15U5 Ul FnUs91nn1999013
lWguniu nsdanisleguatd uazn1sdnnisle
AuA1 vilikuuaesdmsuldinaussously
AR (Value Chain Measurement Model)
FrduUsEavBnswensal (R) wesfuds gedis
Sovar 91.10 Baflrnanuudsiugeisiesay 86.481
yoeranuulsiuioun wazilmanndeded
598U 0.980 Fede s daudenadasiuaeisnn
FaaonmdostuniAfores Tnivinisuay
FuUFTRIusefyatuaunmansliuinndy
Hdonilwosmnudifalugsfauinig uenNi

A mnslrusmsidudsiiddymaennsfinu
nangunslanansliiiuniudrfyiunisdona
nsgnuseuamiisafuauenelaflifiuy
anufnivesgnén mnusdlafiazfagaanuaula
vosgnAnlud Mnanualvesedns uterlYang
uazramls wazdosdinsusugamsliuinisiia
aussouzInNnIuAiiunNfiewluuing Tng
wuzthlsinnsuinmsafiannudangu nisada
ANUUANANYDINAYNTLAENITUNAUD NTARIUN
LUINNNITUIITHAZNITIANTT NTNUNMIUAIY
fmtusiviliAnaufionely Hedlaasuesiinag
aduugihangnd uagn1suulsanishiuinig

3AUsENRUTId R vRsILANIUABUNS
danuuazngAnIIuNITRRUALDIaRUILAABEN
flaussouzaztfinauausalunismyanii
wnzanvosHAnAas iwans1eny 1usse
sufunuiazasiisdunsoondidluns
aseanuduiug nsadnusudanudusssy
denanseyusiomuduiusidaaamlunisuan
awdiiusifiaunmlutuimenisaiaussgd
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B9ANTTIAT MITANsAINANTIAANISSUS
iielnsstuauiianelavesduilansiligsia
Uszauanudsa

AuAmNsUSMsTiANuRedesiua
WanolaveegneAn ANUANATDIPNAT UaTNANIT
Anfiuay MIUTuUTIsEuuNsusnIstagLtiy
ANAmASUISIzLinALTianelalaesInves
aNAN ANUANAVEIANAT LAZHANTALTIUIUYDN
UsEvlusunsiniils anuianelavesgnaniu
gafiatueg funisudamnmusanisuinsiit
EUDlAURIANTIINY N1FIANTISAMNIMNSIALAR
n3¥u3 delinsaiuanuiianelavesduilag
ylgsiauszaunudse samisnsuasem
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Fuilugifaogedsby
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Toguszasdlunsfidniinisnevaussionin
fioamsvesffuslan uaznisliuinms dedumsta
auszourluldnmariy arsiimstaisludumes
WA (Product) wagnistiuinig (Service)
doanniisansesnstielavdnlunssuiiumy
\elesdnsegsen wazilils auamves
HANSUILALAMAINVBINITUINNT UaENIT5Y

1% |

Saauen agnslsinunansenuwaninTuegiunis

aausagelaliiudee Feanunsouansliniuwuy
aetlunm

JDLEAUDLUZAINAITIVY
1. FaausnuzaunsiinansIdeluly
MU Jadeiifinadonswauiuuy
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guasAkazaunu l 5 A1 Ae
(1) sunu (Value Chain COST; VCQO) N3
Tdunuimnsauarmedesluniswansenisli

q
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27 3 wuudnaeddnnAuan1TInaNsIauEMsYLNIUARkATUNIY SEAUT 1 (Value Chain

Operations Reference; VCOR Level 1)

USMSTIAn LazanaNsansIRaeUvatsain e
funnsgIusInna1ald vliananuaunsaly
nsutsduitgedu Riludunseain n1siasae
509 Wazmsaianendusssy iesangndvie
FlFusnssinamanigunmdianiy Tusiandign
nh FetusumurtenaimngauFaudunds
vouitnanssaus

(2) mM3nauaues (Responsiveness; VCRes)
NMIAUBINEURBANNABINNTVRIGNAT/AR Tusu
ANLLUTUTIUYRIUTINL NTAsBUNER ST
vannmane waznisiasunlasnisesnuuunas/
wiodnaueduilmliliognssing) uazezdoseg
TusgAuihifiemelauazneuausssionufionis
YoranaeiiAgadosiunsdaoududi / vins
Tafinm N135eNTe wareldiny Joranain
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(3) AsvUEs (Delivery; VCD) 99AUsENOU
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MsUuAs MINsuHusunaldlunsvuds n1s

Fonisesilontegunsaiilddmiunisuuds 4
LMTIULAATIVEDULBNANTNSVUE A LINE AU
sl NsiasanAUmIIgaNTEINSRuY Y
AYUAILAYAUNUAUAIAIARY NTTUIUNITIATN
FOTDINTIATTZINNNITVUAILAZAIUTNITAY
AARIULAZAIUSNNTEY ARRUSRIIANTE2197S
udduA nsrviunsieseudofinenudy
Mekazn1sUURNUAUNIsULE

(4) AN (Quality; VCQ) NSWAILAS
81UUANUATAINALYIBUTUUTIAMUAINANT
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¥ ' '
Ay aa A =2
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(5) MuPERIRl (Agility; VCAg) n1smau
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