ISSN 2408-2740

A RREGRS

Snunavladatndia-guwaiuisu
Journal of Logistics and Supply Chain College
0 1 30uA 1 UNAU-DOUNUL 2580 VeL 1 Ho. 1 J8nusny = June 2018

21sASdNYAUIavAGNAIA:FWWAYIFU
Journal of Logistics and Supply Chain College

Jn 1 avun 1 uns1AU - UNUIYU 2558
Vol.1 No.1 January - June 2015

191JOVINSANS

Wendeladafnduardnnatewu unnIngrdesuigaiuatiung

UHISNUOausunQasuadunn

sonuuulnlag wasge naunnd

AUSNLN

WU N SIneSd SonUs:AvA

Fans19136 754030980 WWIddnA 1. lodaaiy uasaunsHaTu FivIms vieraASuiilinunm suiywermans way
FOIMENTIE AR LAAITY dpuaans

399¢NEN319158 75.991 eulne 2. ilodudelumniaue wazuandsuenuAndiumadnnmsiunyvemans uay
'iaqmamwmsé AT.UNINT TUTUNN ﬁﬂﬂllﬁqﬁ@%

509MEnT19158 A3.5ugINES uRsyshd 3. ilefuunasfnunduaimidnmsluig sunsemant uazdinuaans

£ o

309M1@RT19158 A5.UTIANA SRRl ° !
. s t . MARUQILYIWS

TOIANEANTIITY ATNIFANG LNWNNAY a - o a o

918 6 Wau Uag 2 auu (WN51AY - HOUIBY, NINHIAL - SUINAL)

@

HYIAANTINTE AT.ANAY JASETAR

HY8pan319158 A3.3087 et MSlaYIws
R o ’Dﬂiﬂ’ﬁﬂ’jiﬁ]ﬁlmoiiiﬁlamﬂﬁLLaw‘UWV\Ia"IEJ:SEIIu ﬁ]lﬂ
s o L = o o > #alWinU MedauARernf F1NIUAMENTTUNITIVULKS
219138 A3. T89S NeITEN UNINRYTIVAaugrium - . o - Y o
17 (3%.) EUNUAMLATIUNITNITANY (§ND.) §1UNIU
NOVUSSIUISNIS nesyuatiuayuniside (@nl.) dinauiuseannigu
599Nan519158 Aseule auysaldianl umivedemalulaBnsgasndsul  avUseiliunmnInnisinel (@ud.) Aussuiin1sensds
< W@ a o ’ v o Y @
509MANI1158 ATNIANG niiding  unnInerdeysm Msasline (TCN) wazvesaunanitunisaneiall
FRIFNANTIANTE AS.YYIITIU Y UNINeNFIANaIUN < =
) e P . nsueNSUALNIN
39IMEANI115E A3.UFIANG Sanm WIS TvANaIUETIM v v & o 4 v -
PR o L Aaulavensuiluaunnlan nesussaunsns
FO4ANANTINTE AT TUTY Saudee nIVEIdeenIsAive

Msa1sInendeladaRnduazdnnaowy dnsIANENITN

HR8AEn519158 75.1nl5a1 Bsuvana  UMINeNduUIIA o
3 : g 187 (2 adu) 300 UM

HYIA1anI19138 A5.387 Wit WNIngaeTIvaaugium
HYIufmans9138 A3.89)3 ansiue unIngndeasuny Aunu . )

919138 AvdnsIal lvnsghimey wivendeswigasugium o ERRTERINALASTINAIOTL AVTIVeNas
. r Ao o " g m audnisAnudmindiniaua
819138 AvLugans ARy INEIREA AU NUAYAUAUUI FUBNS ‘H%I Rkt g

g . Ao o » U 111/3-5 ny# 2 druaraedled 8UABNNSULNA
9191358 A3.U391 993miloe W INEIREITA AU o v oC, |

¢ oo e . A e o . Jainumasugu Wsdni 034-964917
919158 A3 TN SaL W INeIdEITAgaIUEIu o

. . P E-mail: logisticjournal2016@gmail.com
8191358 79.599) TRy M Ine1dugsiavdin ,

. o o - y - o > Website: http://cls.ssru.ac.th
919158 A3 andnisugile W Ine1devienIsAning
ahgds:aunu unanuiitalunsasinedeladafnduazdwnansivy ldsun1snsaaaumediu
wEauYS RSy Fvmslagdnsenandineusnasswuanv S1uau 2 i wazunanulunsars Wuannusuiia
R e Yourasllsudannenasussandnishisndufoaiudie nsiunanalunsarsilumeuns

o ¥ ' v a a o a_a [
S S —— annsanszhldlaglissyundedneds 9nnsansinerdeladsfnduasdwwaneisy

a dd o o a ¢ o X o o
danuuU/ANd : diinfisi Uad Asted
40/315 vigj 11 fLueuaiung 8.uslug 2.uumys 11140



A1SINATUUQG
INYAYUIAYAONANIATWWANYIIU
I

[

pufiuvninedosadgaugium Tanudidyduniside finmsidoilearsesdniug
Tvsl mMeAToiewmunsGounsasu Msidvantu uazmsideuszend lnodaasuuazaliuayy
nsai1snuidevesyAaINsIRmMTINg 8 naenIuyAAINTTININSANYITIIY Wi lindnnuidei
fanudodiny Tuduadulfiiansnouninanuideiiisslonigasisuy WedelviAnnmi

eIl sglovisnwivnms waen s mivesendnslduselevil@andvdvsognamnssy

nANNEAYTIRY Inedeladafnduazdnnanswy unnInendesivigaiugium Jale
Javh s AirmInagideinedeladafnduardnnarewy iedunimounsnanidouasnanu
U3msinns veayeansanglunazneuenuinende Weldinide aane1sd dhAnwszdy
SadindnulfiAansuaniudsubouigasisamy Tnsthausnanuiseidulsslovd

vheil Msansatuilifuatuusugndlunssusuresnsansinends Swvelviniss annesd
thanwszdutudinfnudwnauiifinunnd aniaussgisiees ilelnsansinmsuayide
Ingndeladafnduazdnnatoivy Wudomefazmeuninaanuids unanafvns uasunanaide

v a v

i) gdeay sudunsasanievissAdeliiuinide wazdiaula

AN TauIng
AMUAINEIaEladaRNALasINNAYTUY
UNNINYIRYS VA AIUATUN




Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 3

A1S9INUSSTUISNIS
I

1%
(% v A

Msanedsladannduazdnnatowuatuihdudn 1 atufl 1 vedinenduladannduay

o

Fwnaneiwy Taofudmsinenden fdsilfdudemdunisiiauenanyise vesindnuily
seiutadininendouarannansdiduneniduns wisunaaddsfieglussaufiaansadieen
weunsgasisurulddnmaniadunisaussmeusoitminevesingrdoiidesnislferansdd
nanunsARa i figalnsuneuinegidadumauneuegldfunismsisasuanngnsn g
diethlugmauflalfunauduglfiamnuanysaiundedu fdiieliunanuiinnsgiuiadion
funsansiieglugiu TCL wasfumsiioamienvesnsansinendeladainduasdnmanewuiiazth

wWhggululenmathanih

neeuUsIUISNITINeaeladafinduasdnnatelwugufnazSuunaudnaIninide
Aaaaduidesnisieunsuidenazniviisarsnaniaslulssleviunyrainsluine1de

o (%

M98 wardaulamiluiedudeyalunsdudu wazdedddunuidesely.

P3.98aN5 N9I5en
UIIUBNIIMIANTIenaeladainduazdnnansivu
UININYRYTIVANAIUFTUN




ONTENTS

#1591NAUUA
Ingraeladdfnduazdnnaneu

#1391NUITUENNT

UNADIUINY

U2 NUNaNITENUADNITOONVDIYNYY
nsaifinen YinaUEY WaANdR
NFUNNUNIUAT 5

N e gnes

fAnwanudunusvestadenis
Uszansenansnuialdediudsau
MInMsaanfiaenswadenisidende
JeBunsd 15

o

N oyv wwigly

Yaduiifinarauszansnnnisliiusns
vudedaegraunuLLes : nsaiin
UsEmanaunssy Tulwauieun
NFUNWUWIUAT 26

K e Fundauas

Uadeidenasiandnuianalaves
Jl4U3n1s : nsdlAnen aandaudedudn
WNSUAUNA JWInuATUTY 33

v

N Aoz Junes

Types of digital marketing tactics
affecting expected benefits:A case

study of B2C businesses in bangkok. 43
X WISSAWA AUNYAWONG

01SASINYIAUIAYAGNANIA:FWWANYIIU
Journal of Logistics and Supply Chain College

mMsAneHadugENIINIsIaNIsSeY
wuuldiflewmaiianisGeunuusiuie
AaNgANTIUNSIEEUIUATANNNING
Tun1sBeudvinudengudnsu
UnIgAansvasiindneszaudsynns
UMNINYIREUNIIWIAINTUIIVINGFY
MYNYAUATIIVENN 57

S viigyes nginianun

N3ANYIANNANITAIDINNANAUVDS
unAnwnangnsuszniatieUnsIvaan
uaznangasuszmMAteunsIv TN

& a a ) a

Yugs nsalfine : mendewmalulad
eIUTMTIIND TIUBUNT ALY
NIUNWANIUAT 67

N aanded fwadhuniud

AMNWYRINTIUINTUIYSEU
YOUNAUID AIUALALTEY

o IS o/ s !

gnaiilas IMIANIYIUYS 80

8 ov5ud e

N a59@dy AReui

nsfnwInansUfURuvawingu
UsEM virenideulng 30e (WuYw)
MURMUY  WiemAeIugITIUE 88

8 fowa Sl

AnwnuInianisivuysEansSanwes
AssAuYUIUsatIULEias nLEUNIg
NFAVNI- AUTANTI-NFUNN 101

N Toged wduin




d Supply Chain College Vol.1 No.1 January - June 2015 5

Jevunidwans:nuaoNIsooUIoNIUdU : NSTUANUYY MuaJIaU

1IAQAQ NSVINWUKIUAS
Factors affecting the savings of the community : Case study in
Tha Nam Samsen , Dusit, Bangkok

unAQYo

nsfnuAded finquszasd 1) wlefnuniladosnag ﬁﬁmaﬂiwuGiam'iaamaqsqmwh‘fw
ANLAU LUAFN NUVILUAT 2) LHRDANWTULUUMTBaUYB LY NA AL LUARTR NTINLTILAT
3) Wiowaumginssuniseonvesersdlugmeuithauay Tneldussgdlafiensiaun wagde
nyemEmIuAs 1WuN15398189d1599 (Survey Research) Ainwn3dengu Uszsu'msﬁqmuvhﬁwmmau
Tagn1suaniuvasunufungufiegns $1uau 126 au 9nuansiTe wuimsiu Jadeiidemasie
nseeuTanEITURITUYIIIANIAY WARdn nsuvNasues TasagUanmsdsafeUiina
sUuUUYRINseRn Suiuiuiiosy Tng3smseon dniseeuileuseld S1uu 34 au Anlufesay
26.99 098311 paunny $1uIu 33 Au Andudosay 26.20 509a311 DRNNNFBY F1UIU 26 AL AN
uesay 20.63 matmuatngusvasdvenisesy dulnajiteliuvdnysefunrusiung $1uau 44
au Andudosay 36.92 sesaan Weiulilugmiduthe/es S 36 au Andudosay 28.58
sesasiiefanssumemann Sy 15 au Taefizuuuunisesuiufivaniunisfudusnn dann
soudw/snd. 1w 35 Ay Anludewaz 27.78 sevaan nawuUsziudaudiuiy 33 au Andu
$ovaz 24.60 393a3nUsziuTIn S1uu 25 au Anludovas 19.84 gavine RusinUszaneng S1uau
2 au Annduferay 158 duiladeiidmaronsesuvesszanns fuviaiideesaniunadu &
nauUsEvnslviengefignsosas 78.58 muse “Funaneuunuvesnsesn” dAvegTesar 56.34
898937 MUY waz“Ausela” dneyTeuay 48.41

Han193%8 wuhdeyadungfnssunsesia eI A A \URR AR NYINAMTLAS
Frurhiafifsvesanitunsfuinasomadenldsuuuunseonvesmauyintiaay funaRoULIL
voamseey AudsivilfAnarudesnisvaanmsseuesuuyitnaay

ANEIARY : N1580UVBIYLYY, AL

'A1U1IINTINNTEINAAUEN AEUITNTEIRA Inenduladafnduasdnnangivy unIne desvdgaiugium



6 NsasIngdulaladndla:Swwatuizu UA 1 aluf 1 unsiAw - DNUNYU 2558
Abstract

This research study aims 1) to identify factors affecting the savings of the community
Num Samsen, Dusit, Bangkok, 2) to study the savings of the community Num Samsen, Dusit,
Bangkok. 3) to develop savings behavior of youth in the community Pier Rd. The motivation
for the development, Dusit, Bangkok. The survey (Survey Research) research group. Num
Samsen Community population have savings. Information collected through questionnaires to
a sample of 126 people from the findings. Found that the comments The factors that affect
the marketing strategy of the retail community Num Samsen, Dusit, Bangkok. The percentage
is the best in its class. In summary, from a quantitative survey. “The prime location of the
financial institution” has the highest population. Which is 78.58 per cent, followed by “the
return of the savings” with 56.34 percent, followed by “income” with 48.41 percent, followed
by a minor. The results showed that the factors that affect the marketing strategy of the retail
community Num Samsen, Dusit, Bangkok. The location of financial institutions affect the option
of saving the community’s waterfront Rd. The return of saving It is what causes the needs of

the community savings Pier Rd.

Keywords: the savings of the community, Tha Nam Samsen
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Study of the Relationship of demographic factors influencing
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Abstract

This research aims 1) to study the factors that influence the buying fertilizer consumer
in Bangkok, 2) to study the relationship between factors, demographic factors, the marketing
mix that influence the buying organic fertilizers. The survey (Survey Research) research group.
Consumers who choose to buy organic products. In Bangkok Data were collected through
guestionnaires to sample. A total of 400 people from the research found that the feedback
influencing consumer buying organic fertilizers. In Bangkok Best in class In summary, the table
with the comment “products, is helping the environment,” comments on the highest level.
Which is quite average (X=4.22, SD=0.89) opinion in a very minor, followed by the “Price is
fair” opinion at a high level. Whose average (X=4.11, SD=0.89), followed by the “distribution
channels. To contact order is made simple and easy, “comments at a high level. The average
(x=4.03, SD=0.86), followed by the “promotion. Documented the use of “opinion at a high

level. The average (x=3.98, SD=0.94).

Keywords: demographic factors, marketing mix, fertilizer
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Abstract

This research aims: 1) to study the factors that influence the decision. Choose a
shipping container industry case study in Bangna, Bangkok, 2) to study the ability to enhance
the transport of container. Tenor case study Industry in Bangna, Bangkok, using a sample
of 60 company-specific (Purposive Sampling) to collect data were analyzed using statistical
percentage. The mean and standard deviation and put to the test (Tryout) by testing the
validity (Validity) confidence. (Reliability) to choose this method because the research is not
enough time. | chose this method because it can easily sample this.

The research found that of the 60 respondents are mainly male. The greatest number
between 36-45 years of undergraduate education. Maximum A quantity of goods delivered by
5001 kg or more per visit / session. Most of the cargo container 4 times / month, most factors.

The overall effect on the decision to use public transportation container industry case
study in Bangna, Bangkok. The hypothesis testing The frequency of use containers except for
gender, age, education, type of business, its average amount per transaction. There are factors
that affect the decision to use public transport goods by container. Statistically significant at
the 0.05 level.

Keywords: factors affecting the decision. Freight service Box contents Turner.
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Factors affecting safisfaction of users : A case study

Budhamonrhon truck terminal Nakhonpathoml Province.
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[ Abstact —————

This research is Factors Affecting Satisfaction of Users : A case study

Budhamonrhon Truck Terminal Nakhonpathom Province. has the objectives as
1) To study expectation level of before and after using service and at Budhamonrhon Truck
Terminal station of truck operator group and their officer 2) Guidelines the efficiency improve-
ment in several services at Budhamonrhon Truck Terminal and 3) This research is information
for next step. The sampling group was separated by two groups first is 18 Truck Operators
group used these services and 90 Officers of Operator group in term of data collection used
the questionnaires about expectation and satisfaction in each part so two these sampling
groups were analyzed by Means and Standard Deviation.

Research result found that the most sampling group used services were male over
female as 50.30 percent, age range 31-40 years 30 percent, education level at undergradu-
ate 30, single status 50.70 percent, revenue range less than 10,000 Baht 55 percent and
expectation part of Truck Operators sampling group before using services at Budhamonrhon

was highest also satisfaction after using service was highest as well.

Keywords: satisfaction of users, Budhamonrhon truck terminal, Nakhonpathom Province.
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Types of digital marketing tactics affecting expected benefits:
A case study of B2C businesses in bangkok.

_

The objective of this survey research was to understand the influence of digital
marketing types in relation to expected benefits of B2C Businesses. The hypotheses were
based on the different digital marketing tactics affecting different expected benefits of B2C
entrepreneurs. Participants in this study were 30 individuals, running B2C Businesses in
Bangkok, Thailand. Sampling technique used to select samples in this study was convenience
sampling. The researcher was approached to gather the completed questionnaire from
entrepreneurs. The statistics used were frequency, percentage, mean, standard deviation

The findings found that the higher use intensity of website marketing leads to more
corporate image development, but not to brand awareness creation. Moreover, they found
that the higher use intensity of website marketing leads to more brand awareness creation
and more corporate image development as well, but lower extent to corporate Image
Development. As a result, these results provide support to previous literature regarding the
main digital marketing technique most of the B2C businesses use to create brand awareness
is social media marketing. These results also sustain earlier literature that social media

marketing can improve brand awareness and corporate image.

Keywords: Digital Marketing, E-Commerce, Brand Awareness, Corporate Image
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1. INTRODUCTION

In simpleminded terms, digital marketing
is the promotion of products or brands via
one or more forms of electronic media. Digital
marketing differs from outdated marketing
in that it involves the use of channels and
methods that enable an organization to
analyze marketing campaigns and understand
what is working and what isn’t - typically in
real time. Digital marketing includes Website
Page Marketing, Content Marketing, SEO
Marketing, Social Media Marketing, Online PR
Marketing, E-mail Marketing, Mobile & Apps
Marketing, Online Video and Viral Marketing,
etc. (SAS Institute Inc., 2015). Digital Marketing

has many benefits such as to generate higher
conversion rates, save firm money, to enable
real-time customer service, to generate
higher revenues, to deliver higher ROI from
company’s campaigns, and to compete with
large corporations (Geogorio, 2015).
Although B2C companies perceive
usefulness of digital marketing, they can be
unsuccessful due to inappropriate digital
marketing strategies with their expectation.
Some businesses spend much of their budgets
on digital marketing without deliberating the
certainly effective strategies. In some case,
many entrepreneurs only focus on Website

Marketing with the expectation of increasing
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customers. They sometimes neglect another
important type of digital marketing tactics,
Social Media Marketing on Smartphone
(Palermo, 2014) which can lead their potential
customers to have more opportunities to
access to the product information because
the people, both teenagers and mature
persons, extensively Smartphone users, can
perceive marketing communications even
though when they ¢o outside. On the other
hand, many businesses emphasize Social
Media Marketing rather than Website and
Landing Page Marketing caused by cost-saving
issue. Social Media Marketing allows businesses
to engage in well-timed and direct end-
consumer contact at relatively low cost, but
Social Media cannot lead to good corporate
creditability. (Kaplan & Haenlein, 2010).
However, both types of Digital Marketing
Tactics have their own specific advantage.
Furthermore, the extant study found that
many small businesses are still slow to pick
on the trend, Digital Marketing. They think
digital marketing is as complicated as it seems
(Gregorio, 2015). As a result, this study will
attempt to simplify the perception of Digital
Marketing.

The positive effect can occur from
digital marketing strategy suitability with the
businesses’ expected benefits. Meanwhile
negative effect can arise from digital marketing
strategy impropriety with the businesses’
expected benefits. It is important to understand
use intensity of different digital marketing

strategies that explain the result of specific

benefits. This study emphasizes the implications
of digital marketing, which is counted as
scientific approach to generate beneficial
information to guide the potential B2C
businesses in how best to set their marketing
strategies (Wind & Mahajan, 2001). This study
is believed that there is a lack of contribution
into digital marketing. Although there are
numerous printed materials about Marketing,
they cannot be applied directly to Digital
Marketing (Fana & Tsai, 2010). Digital Marketing
Tactics are relatively new and still evolving
(Wind & Mahajan, 2001).

This study relating the possible associa-
tions between both types of digital marketing,
Website Marketing and Social Media Marketing,
and expected benefits, will definitely provide
the new B2C businesses with useful implica-
tions for planning the proper digital marketing
strategies. This research also certainly provides
the existing B2C businesses with useful
implications for improving business effective-
ness, especially in terms of brand awareness

and corporate Image.

2. THE OBJECTIVES OF THE STUDY
Because many successful companies
have their own digital marketing strategies
depended on their different expectations, the
objective of this research was to understand
the influence of digital marketing types in
relation to expected benefits of B2C
Businesses in Bangkok. To accomplish this
objective, related studies are cautiously

reviewed. Hypotheses are designed and



tested using the survey data collected in
Bangkok in 2015.

3. THE SCOPE OF THE STUDY

The scope of our research has been
limited within the boundary at two types of
digital marketing tactics (website marketing
and social media marketing) concerned for
doing businesses in Bangkok. The business
model that the author has chosen is the B2C
business. This has allowed the author to
exactly measure the different benefits
between website marketing use and social
media marketing use, To meet the research
purpose, the B2C businesses in various
industries are focused as they are the research
topic, such as coffee, fashion clothing, soccer
clothing, cosmetics, shampoo, chocolate,
sports shoes, language academy, music
academy, garage, car accessary, magazine, and
automobile parts. Since this research is aimed
to study two types of digital marketing tactics,
other digital marketing tactics are excluded.
To further confine this research, the author
could have only considered information
retrieved from B2C businesses locating in

Bangkok, apart from other areas.

4. CONCEPTUAL FRAMEWORK AND
HYPOTHESIS

For this research, we have created the
conceptual framework based on existing
knowledge and theoretical perspectives from
critical literature review. The conceptual

framework has been developed to explain the
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relationship between the use intensity of two
types of Digital Marketing Tactics, Website
Marketing and Social Media Marketing, and
two different expectations. Independent
variables are Use intensity of Website-
Marketing and Use Intensity of Social-Media
Marketing. Dependent variables are Corporate
Image Development and Brand Awareness
Creation. Accordingly, data from both primary
and secondary sources will be used to test
the validity and to support the conceptual
framework in answering the research problem.

To create brand awareness, the com-
panies have to design the advertisement
emphasized the interesting and recognition of
potential customers and keep out of sale
volume (Percy & Rossiter, 1992). Previous study
found that most of the US B2C businesses,
using social media, mostly expected to create
brand awareness. However, others expected
to create Brand loyalty, and to increase sale
volume (Chainirun, 2011). Social Media Market-
ing can have an exponential effect on brand
awareness. According to a study from Ipsos,
38 percent of people have recommended a
brand they “like” or follow on a social network
(Roesler, 2014). In contrast, Website Marketing,
particularly Landing Page, was quite used to
increase sale volume rather than create brand
awareness. The B2C businesses customarily
use landing pages to reach information of
potential customers. The B2C businesses
propose the website visitor to leave their
contact information for some benefits, such

as product discount (Nusse, 2014). As both
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digital marketing tactics are used for different
mainly expectations of different, the following
is hypothesized:

Hypothesis 1a: Use Intensity of Website-
Marketing will be negatively related on Brand
Awareness Creation.

Hypothesis 1b: Use Intensity of Social-
Media Marketing will be positively related on
Brand Awareness Creation.

Respect to positive information provided
one-sided to customers, many B2C businesses
often use website as the main marketing
strategy to improve their corporate image.
Those B2C businesses also believe that company
Website-Marketing makes their businesses
more corporate creditability than Social-Media
Marketing due to domain name registration
etc (Pongwittayapanu, 2008). However, some
B2C businesses, focusing on social Media,
expect more advantages in terms of customer
communication, so they can know customers’
feedback and deal with the problems effec-
tively. Moreover, Social-Media Marketing can
represent modern corporate image (Wijaya,
2014). The concept of Corporate Image is
usually associated with large B2C businesses,
but small B2C businesses also concern a
corporate image. As B2C businesses using of
Website-Marketing are more directly concern
with corporate image issue, the following is
hypothesized in order to compare the extent
between both marketing tactics:

Hypothesis 2a: Use intensity of Website-
Marketing will be positively related on

Corporate Image Development.

Hypothesis 2b: Use Intensity of Social-
Media Marketing will be positively related on

Corporate Image Development.

5. LITERATURE REVIEW

5.1 B2C (Business to Customer)

In 1979 the conception of B2C, or
business-to-consumer, was originated by
Michael Aldrich, an English innovator, who
developed online transactional process
allowing customers communicate with
businesses (Shelley, 2011). B2C is the form of
e-commerce in which businesses trade goods
or services to clients. In other words, it is one
of classification of electronic commerce,
together with B2B business, C2B business and
C2C business in a traditional manner, it could
relate to personal shopping for any product
at home (Garbade, 2011). More newly, the B2C
businesses including e-tailing and virtual
storefronts, so well known, relates to the
online vending of merchandises in which
makers or shopkeepers vend their merchan-
dises to clients via the Internet (Sandhusen,
2008).

5.2 The importance of Digital Marketing

Entrepreneurs trendily adopt digital
marketing to their B2C Businesses. Digital
marketing is a marketing developed by
utilizing digital technology to communicate
with clients. The major purpose is to advertise
brands via diverse types of digital media. It is
organized by a wide choice of goods, service,

and brand marketing strategies, which chiefly
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utilize the Internet as an essential promotional
media, in addition to smartphone and original
Television and radio. However, it also extends
to non-Internet channels that provide digital
media, such as mobile phones (both SMS and
MMS), callback and on-hold mobile ring tones,
social media marketing, display advertising,
e—books, optical disks and games, and any
other form of digital media.

Digital Marketing is so extensively that
consumers have access to information any
time and any place they desire it. Previously,
when the messages people got about the
products or services came from company and
consisted of only what the company wanted
them to perceive. Digital Marketing is an
ever-growing source of news, entertainment,
shopping and social interaction, and consumers
are currently disclosed not only to what the
company tells about its brand, but what the
media, friends, relatives, peers, etc., are telling
likewise. And they are quite possible to believe
them than the company. People want brands
they can trust, companies that know them,
communications that are personalized and
relevant, and offers responded to their
requirements and favorites (Geogorio, 2015).
Several industries, especially by the leading
companies among each industry, use digital
marketing as a channel or tools to promote
or market products and services to clients and
businesses with a very productive cost from
benefit in creating individually tailored
approach (Ryan & Jones, 2009).

B2C businesses expect many benefits
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of Digital Marketing Tactic adoption. This
research, however, focuses on three concepts
relating to those expectations as follows:
Brand Awareness Creation

Many B2C businesses use digital market-
ing to create their brand awareness. Brand
awareness is the extent to which a brand is
recognized by potential customers, and is
correctly associated with a particular product.
Expressed usually as a percentage of the
target market, brand awareness is the primary
goal of advertising in the early months or years
of a product’s introduction (Percy & Rossiter,
1992). Brand awareness is related to the
functions of brand identities in consumers’
memory and can be reflected by how well
the consumers can identify the brand under
various conditions. Brand awareness includes
brand recognition and brand recall perfor-
mance. This does not necessarily require that
the consumers identify the brand name
(Keller, 1993).

A brand is the meaning behind the
company’s name, logo, symbols and slogans.
Having a unique and memorable brand helps
B2C businesses build brand awareness and
create a long-term position in the marketplace.
Brand awareness is a measure of how well
B2C businesses’ brand is known within its
target markets. Creating brand awareness is
usually the first step in building advertising
objectives. Before B2C businesses can create
a favorable impression or motivate customers
to buy, they have to become aware of B2C

businesses’ brand and its meaning. The
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highest level of brand awareness is top of
mind awareness. This is when customers think
of B2C businesses first when they need to
make a purchase within B2C businesses’
product category. (Farris, Bendle, Pfeifer, &
Reibstein, 2010). B2C businesses can build
top of mind awareness through repeated
exposure and consistent delivery of a good
product or service over time. This is a huge
advantage in the market when customers
enter a buying situation and B2C businesses’
brand immediately comes to mind first. The
importance of brand awareness has become
increasingly significant with the evolution of
the Internet and digital technology. The public
is more equipped with mobile and social
media tools to communicate quickly about
B2C businesses’ brand -- good or bad. This
means that establishing a strong reputation
for good products or services, integrity in B2C
businesses’ business practices and commu-
nity involvement are even more critical to

long-term success (Kokemuller, 2007).

Corporate Image Improvement

B2C businesses employ digital marketing
in order to improve their corporate image. The
company image is referred to the set of
perceptions that people have of organizations
(Lemmink, Schuijf, & Streukens, 2003) “Corporate
image” was once advertising terminology but
is nowadays a common phrase referring to a
company’s name. The “image” is what the public
is supposed to see when the corporation is

mentioned. In other words, corporate image

has been defined variously as the total
impression that the entity makes on the minds
of individuals (Dichter, 1985); and the image
associated with the name of an organization
(Gatewood, 1993).

Several factors have contributed to the
increasing importance of corporate image in
recent years. For example, the business
climate in the United States has become one
of environmental complexity and change. This
has forced many B2C businesses to
significantly alter their strategies to better
compete and survive. The acceleration of
product life cycles is another vital dimension
of the turbulent business environment (Olins,
1989). Globalization has been still another
catalyst in the rise of corporate image
programs, as companies have sought ways to
spread their reputations to distant markets
(Young, 1996). A related factor is that as
a corporation expands its operations
internationally, or even domestically, through
acquisitions, there is a danger that its
geographically dispersed business units will
project dissimilar or contrary images to the
detriment of corporate synergy (Schindler,
2000).

A final factor stimulating the current
interest in corporate image is society’s growing
expectation that corporations be socially
responsible. Many of today’s consumers
consider the environmental and social image
of firms in making their purchasing decisions.
Some B2C businesses have recognized this

reality and reaped tremendous benefits by



conducting themselves in a socially and
environmentally responsible manner. Some
of these B2C businesses act out of genuine
altruism, while others act out of a simple
recognition of the business benefits of such
behavior (Ind, 1992).

5.3 Factors relating Expectation of
Digital Marketing Adoption

This study focuses on the implementa-
tion of digital marketing, Use intensity of
Website Marketing and Use intensity of Social
Media Marketing (SMM), which apparently
relate to the expectation of B2C Businesses.

5.3.1 Use intensity of Website Market-

ing

In this research, B2C Businesses will be
measure their uses of website as marketing
tactic. Use intensity of Website Marketing is
the extent of website which is being use by
B2C businesses. Website Marketing refers to a
broad category of advertising that takes many
different forms, but generally involves any
marketing activity conducted online. Marketers
have shifted their efforts online because it
tends to be significantly less expensive.

The website also presents exciting
new opportunities for companies to profile
their customers. The interactive space of the
Internet simplifies a company’s ability to track,
store, and analyze data about a customer’s
demographics, personal preferences, and
online behavior. This data allows the adver-
tiser to provide a more personalized and

relevant ad experience for the customer.
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Website marketing is a new form of
“non-intrusive” advertising, in which the
customer actively chooses to visit and interact
with the company’s marketing communication
efforts. Recent efforts involve the merging of
information and images in innovative ways.
Measures of the duration of time spent at a
web site, depth of search through the site,
navigation patterns through the site, and
repeat visits to the site are crucial outcome
measures for evaluating the effectiveness of
such a site (Tsang & Tse, 2005).

5.3.2 Use intensity of Social Media
Marketing (SMM)

In this research, B2C Businesses’ use
intensity of Social Media Marketing will be
measured as well. Use intensity of Social
Media Marketing (SMM) is the extent of Social
Media, such as Facebook, Instagram, Youtube,
etc., which is being used by B2C businesses.
Social media marketing is a form of Internet
marketing that utilizes social networking
websites as a marketing tool. The objective of
SMM is to create content that users will share
with their social network to help a company
increase brand exposure and broaden
customer reach. SMM helps a company get
direct feedback from customers (and potential
customers) while making the company seem
more personable. The interactive parts of
social media contribute customers the
opportunity to ask questions or voice
complaints and feel they are being heard. This
aspect of SMM is called social customer

relationship management.
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SMM became more public with the
enlarged acceptance of websites such as
Twitter, Facebook, MySpace, LinkedIn, and
YouTube. In response, the Federal Trade
Commission (FTC) has updated its rules to
include SMM. If a company or its advertising
agency offers a blogger or other online
commenter with free merchandises or other
inducements to generate positive buzz for a
manufactured goods, the online comments
will be treated legally as endorsements. Both
the blogger and the company will be held
responsible for ensuring that the incentives
are clearly and noticeably disclosed, and that
the blogger’s posts contain no misleading or
unsubstantiated statements and otherwise
complies with the FTC’s rules concerning
unfair or deceptive advertising (Rothstein &
Rouse, 2011).

6. METHOD

6.1 Samples and data collection

Participants in this study were individuals,
running B2C Businesses in Bangkok, Thailand.
Sampling technique used to select samples
in this study was convenience sampling. The
researcher was approached to gather the
completed questionnaire from entrepreneurs
or business owners, marketers and manasers
in 30 B2C Businesses, using website marketing
and social media marketing, in various indus-
tries (including coffee, fashion clothing, soccer
clothing, cosmetics, shampoo, chocolate,
sports shoes, language academy, music

academy, garage, car accessary, magazine,

and automobile parts) in August 2015. The
respondents in each B2C business were
contacted in person and were invited to reply
the questionnaires. After those respondents
accepted, totally 30 sets of questionnaires
were diffused to them. All 30 completed
questionnaires were gathered back by the
researcher personally. The response rate

expected is 100%.

6.2 Data analysis

Descriptive analysis of the empirical
data disclosed that of 30 completed surveys.
It was carried out employing by regression.
The regression aims to learn more about the
relationship between “several independent
variables”, including both main independent
variable and control variable, and a dependent

variable.

7. RESULT

According to Hypothesis la, Use
intensity of Website-Marketing will be
negatively related on Brand Awareness
Creation. The result depicts that the relation-
ship between two variables is positive and
statistically insignificant (B:O.lél; p=0.152).
As a result, the Hypothesis la cannot be
supported. In accordance with the Hypothesis
1b, Use Intensity of Social-Media Marketing
will be positively related on Brand Awareness
Creation. The result, as shown in the Table 8,
depicts that the relationship between two
variables is negative and statistically insignificant
(B:1.033; p<0.001). Therefore, the Hypothesis



1b can be supported.

Additionally, the significant relationships
between control variables brand awareness
creation are found as the following. Business
age positively associates with brand awareness
creation (B:0.009; p=0.408) However, because
the p-value is higher than 0.05, this result
cannot be statistically supported.

According to dummy variables regression
(dependent variable: brand awareness
creation), the researcher selects one type of
business which is beverage as a benchmark.
This type of B2C business will be omitted from
the regression and use for comparison with
other types of B2C business that are included
in the regression. Beta of the constant is used
as a representative of the brand awareness
creation of the type of B2C business that is
omitted (beverage) is -0.952. There is only one
result is statistically supported. Such result is
found that negative beta of garage (B:1.002)
means the brand awareness creation of B2C
businesses which are garage is lower than the
brand awareness creation of B2C businesses
which are beverage. Because the p-value is
lower than 0.01 (p-value=0.007), this result is
statistically supported.

As the researcher use Corporate Image
Development as dependent variable, R square
is 0.900. It means that the regression model
can explain about 90% of Corporate Image
Development. R squared modified for the
number of explanatory terms in a model or
Adjusted R squared is 0.848.

According to the Hypothesis 2a, Use
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Intensity of Website-Marketing will be
positively related on Corporate Image
Development. The result, as shown in the
Table 10 (see appendix), depicts that the
relationship between two variables is positive
and statistically significant at 0.01 level
(B:O.498; p<0.001). Therefore, the Hypothesis
1a can be supported. Inaccordance with the
Hypothesis 2b, Use Intensity of Social-Media
Marketing will be positively related on
Corporate Image Development. The result, as
shown in the Table 10, depicts that the
relationship between two variables is positive
and statistically significant at 0.05 level
(B:O.463; p=0.013). Therefore, the Hypothesis
1b can be supported.

Additionally, the significant relationships
between control variables corporate image
development are found as the following.
Business Age positively associates with
corporate image development (B=0.005;
p=0.643) However, because the p-value
is higher than 0.05, this result cannot be
statistically supported.

According to dummy variables regression
(dependent variable: corporate image
development), the researcher selects one type
of business which is beverage as a benchmark.
This type of B2C business will be omitted from
the regression and use for comparison with
other types of B2C business that are included
in the regression. Beta of the constant is used
as a representative of the corporate image
development of the type of B2C business that
is omitted (beverage) is 0.299. There is only
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one result is statistically supported. Such
result is that negative beta of garage (B:1.079)
means the corporate image development of
B2C businesses which are garage is lower than
the corporate image development of B2C
businesses which are beverage. Because the
p-value is lower than 0.01 (p-value=0.002),
this result is statistically supported.

8. DISCUSSION

This research aims to understand the
influence of digital marketing types in relation
to expected benefits of B2C Businesses in
Bangkok. The main effect of use intensity of
website marketing on brand awareness
creation and corporate image development,
evidence strongly suggests that the higher use
intensity of website marketing leads to more
corporate image development, but not to
brand awareness creation. Moreover, the main
effect of use intensity of social media market-
ing on brand awareness creation and corporate
image development, evidence strongly
suggests that the higher use intensity of
website marketing leads to more brand
awareness creation and more corporate image
development as well, but lower extent to
corporate Image Development. As a result,
these results provide support to previous
literature regarding the main digital marketing
technique most of the B2C businesses use to
create brand awareness is social media
marketing. (Chainirun, 2011; Roesler, 2014).
These results also sustain earlier literature that

social media marketing can improve brand

awareness and corporate image (Pawoot, 2008;
Wijaya, 2014).

The findings from this study offer
additional contribution to research that
emphasizes the role of digital marketing tactics
used by the B2C businesses. Although
previous studies found that using website and
social media marketing could benefit B2C
business success, the present study provides
supplementary comprehension that the types
of business is also probably conditional on
brand awareness creation and corporate image
development. This study found that the
specific type of B2C Businesses, garage, is
unnecessary to create their own websites in
order to develop their corporate image. They
have good corporate image, comparing to
others, without website marketing. Thus,
future research that aims to investigate the
impact of different types of businesses using
digital marketing tactics on expected benefits.
Moreover, the researcher should consider
some other business models such as Business-
to-Business (B2B), Business-to-Customer (B2C),
Business-to-Government (B2G), Customer-to-
Business (C2B), Customer-to-Customer (C20),
Government-to-Customer (G2C), People-to-
People (P2P), and so on.

Regardless of these findings, this study
has some limitations. First, the results are
based on cross-sectional data, so making
causality hard to be implied. Future study
should solve these problems by using
longitudinal data collection. Second, due to

the time limitation, the samples collected for



this research arose from a few B2C businesses
in Bangkok. The generalizability of the findings
is confined by excessively small sample size.
Consequently, future research should gather
datain a larger sample size. Third, the owners
or entrepreneurs, marketers, and managers of
B2C-Self evaluated their own businesses
concerning brand awareness and corporate
image. Therefore the evaluation might be
exaggerated and unreliable as those respondents
might be untruth to the interviewer or might
attempt to disguise their attitudes. The B2C
business evaluation by customers is good
alternative method. Forth, the questionnaire
was adapted from doctoral dissertation, not
from research published in top journal. It also
consists of a few questions in each aspect.
Subsequently, a poor-designed questionnaire
might not meet the research purposes
because respondents might not fully
understand the questions and are probable
to refuse to answer. This was caused by
inadequate preparatory work. A good

questionnaire prepared and worded to inspire
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respondents to provide precise, unbiased and
comprehensive information is needed. Future
research that addresses these limitations may
provide better accurate information about the
impact of digital marketing tactics on brand
awareness creation and corporate image
development.

This study provides the new B2C
businesses with useful implications for
planning the proper digital marketing
strategies. This research also provides the
existing B2C businesses with useful implications
for improving business effectiveness, especially
in terms of brand awareness and corporate
Image.

In conclusion, the researcher suggests
that several digital marketing tactics have their
own prominent point. B2C businesses are
advised to not only focus on one digital
marketing tactics, but they also combine those
tactics as B2Cs’ strategy. This leads to
excellent efficiency in brand and corporate

image. Then, it also leads to business success.
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[ Abstact —————

This research aims were 1) To study about learning behaviors of students who were
arranged by learning achievement STAD. 2) To compare the learning result of English for
political scientists before and after classes of students who were arranged by STAD technique.
3) To compare the learning result of English for political scientists of students who were
arranged by STAD technique with principle of 60% and 4) To study the satisfaction with learing
of students who were arranged by STAD technique. The samplings group in this research were
students in undergraduate at Mahachulalongkornrajavidyalaya University at Nahonratchasima
Campus in Political Course on third year in Room 1 that studying in B.E. 2558 for 45 students
while instruments in this research were (1) Teaching plan of English Class for politicians to
manage learning achievement by STAD technique pass inspection existing quality at high
optimal level (2) Learning behavior application for 25 questionnaires that had construct validity
for .82 (3) Learning achievement measured test for 20 questions able to classified between
.20-.60, difficulty during .40 -.70 and validity for .60 and (4) Satisfaction test in learning for 25
questions had validity at .81

Research result found that 1). The students were arranged learning achievement by
STAD technique had learning behavior at high level. 2) Learning achievement of English for
politician of students who were arranged by STAD technique after class higher before class had
statistically significance at .05 level. 3). Learning achievement of Business Financial of student
who were arrange by STAD technique higher 60% had statistical significance at .05. 4). Student

were arranged by STAD technique had satisfaction in learning at high level

Keywords: Cooperative of Learning, English for Political Scientists, Nakornratchasima Campus

-] [l 1l o
unu AN AL TUEUNN8ITBIALEUNNT IALLEMN
anseharnanssulvasnnassnuanuaulaway
WWINFIANSANYIMNNTEIINURARNT  AualavesdiSen InedA1dafindnuwaneig

ANYIWAYA W.A. 2542 11MT1 22 NTIANTSANYY  FeNIYAAR RNYiNwe NSEUIUNITAN N1SIANIST

ARIEANANTIINLIHUNNAUTAIINAINTASEUT
wazimuauels wazliodndiFeuliaudAgy
flgn nsvvuMsdansAnuidesdaaialligiFou
AUSANRUINUTITUVRUALLANAINAN BN
drumsianszuiunsseus was 24 Tvaanu

NsAYanIuN1sal Wagnisuszendausinly
= Y ) =~

Wedasiunazuiledymidnnisiseunisaoulay
HANNATUATEAIINTAUAI9Y a8ladna U
aunany SIUIUgNEanmeTsy ATENTIANY Lax
AudnwuzduitUszasalilunnis wiouns



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 59

duasuatvayuligaouaiuisndnusseinie
anmuandon AomsiSeu uagsneauazaIN
el FouAnniaidouduasiinruseud s
ansaldmsidoidudiunisvesnszuiunis
Feoud votl daeunasdiFountadeusluniour
NFONSBIUNIADULALUVATINEINTUSEAN
F199 UMINYIFTHIANTUTIING Y N UUR
uns519n enandudiansesulitinanmdiie
Uszasd A ilanudifenfuivinismas
WIENNTAAU wazanasausEgnainiumans
WULIAN) TRETEAU UNINGIRETHIAINTUITNY
Wedy InenunuasTvEn Kandudinluseiu
Useyaymsuvseondu 4 anzuazaudsnsing
oun Aaugnnsenans Weaeuluauniv wsenwns
e Anzayserans lWageuluanuivy A1
8aNgY ANEATANERS LUAABUAIYTIY NaNENS
wagIsn1saeudnudAny) wazn1sasun1wlve
A AIAUAERNS LURAADUANIIYITTAENS WL
A mTudialilanua namiinsguluseau
gauAnwIvesUsEmAkazUSUUTImangnslagiu
mmﬁgqﬁwumé’ﬂqmimimumiLU?iEJuLLanLLaz
AnuFoInIsvesdsnslviiualioindunuin i
e Fadnmmdingqudmiuinigaans Hu
wildludnvesnzdsmant dalsinAnunszdu
UyanidesSouiiorasendmiuivndusg de
Fasliauddgnndstuiimemanguiua
MAUFTR iFontiumnndulunisiounisaou ns
Weolutudeuduededlofiddafiazdelhin
ATTALITaNITae UYBADLLALN TS BUTDS
UnAnw munszI U YRNISANYILAITIR WA,
2542 31191571 30 Avualiantudneiaiun
nsrUIUMItuNMsasu duasulvigaeuldiside
ieimunnisiFousivmzaniudiSouluusiay
JEAUNITANY
INNITAUATILIHANTITENTUHFUNS

AnwvesUsznaiiudvaug 1iTuaun ansgawsn
an91we11dns Ju nmale Geaun wazlve
1ag IMeINT 1@8ana (2553) WU NSEPUTEAIU
gauAnwvesineazitiungulluguisesas 83
WUMSUHURATN Weseeas 17 asetiuiu
unade 1 mEld uazhduaud ffSeudeniFeu
LUsunsuiunsujUia/Avanuinninsesas 40
wardgnanddnanlnefinuauisanienis
munas Lireeifisurhfuussmadiug msviuuy
nagouMsAnALIN Hasenunlitimels F9019
dlesnanavsmanediu 1wy nszuIunstey
msaeuliidesensvilidnseuiseu msmans
ysan1s i silianligeunisfndiuin
wilinudufaainnmsdunaduiunideg
wuuilndiald fusglowd Gsenarsdasinaniy
Whlafutinfnw hdwudagdudseneuime au
fiflenuuansnavannvans vsauAaatng s
UIAUATOUADU IIn3uUR Antsy U1spuEaut
Wil whnseudaruagavinan
ileunalaiviu widsmsnslifllaseglalaeani
ALLAEY AITABIYBNTUAILLANANITENINIYUARA
wagaseAu3an Boams” tewiEedaiuuar
fu mredlennauduledy dedluduiifisves
ATEUAT) v Lazdsay (95Und adauns, 2546,

YV VA U

Wi 6-9) mewvganina ibigIde Tugiue
919138 @uIN N wsINgudmIulinigenans
AEFIALANENT UNTINNFHUNITHIAINTITY
Ingndy enwnunsedi Jeulafiazd@nw
msAnwmadugrsnamsGsuuuliiiemadn
N13L3gULUUTINTDADNGANTIUNITITEUS AL
AnuianelalunsFouneivinnsingudmiu
UnsgemansvainfnunseiuUSyssunine de
UNPAINTUTIVINGNTY NG NUAUATINYFU
WemuumaiivsngaslumsiauinisSeuns

aausgivinwsaingudmivinsgenans Ny



60 sasIngdulavatNdIauwavigu UA

Wamwadugnsnianisieuliiivseansuann
Batu uazdnAnwannsmirlutssgndldluns
inaulusupale
I UszaIAYaINITITY
1. ilefnwmgAnssunsBeuvesiindnu

a1 Sgenans Suliil 3 es 1 7ilFsUNISIANTS
Seuiuuuniuiielagldivaiia STAD

2. WiewdsuiisunadugninienisSey
3183910 1¥8INuEIMIUTNIFAIEns nouTEU
uazndassuresindnwanuingmanituli
3704 1 AlFFUNsdansSeuisemaiansGeu
wuusilalagldivatin STAD

3. lewUdsuiisunadugninienisSey
MBI MIUTINSFAansveindny
a1 sgnanstuli 3 wos 1 ldTunisdnnag
Sguimemsdansseuivuniuiielagldmeta
STAD fiusnausisesas 60

4. \le@nwianuiianelalunisideuves
Fnfnwanuinigmanstuli 3 es 1 lue
I wBangudmsuinsgmans

Usglewiifiandnazlésu

1. lAukun1saaus 83 v1n19193ng Y
dmsuiniganansinen1sdnnisieuwuusuiie
shewmadin STAD waznisldnsdinw flaevili
ngAnssunsiFeui nadugvdnieniaieunas
aufianelalunisSeuity

2. vilsidnAnuAnmsiFeuiuuuiu
UszanduanazUszansnmlunmsiseu

3. lowwanslunsuuussnauninnisiseu
msaeuluseivdue sely

%aummaamﬁ%’a
MTISeadelmvunveunlemfiane

1 aUUR 1 UnsYAW - TnUNBU 2558

Useng uazsvEslIadel

vouladuiom

lumsiteSilltidomneinadingy
dwiulingsmans Fes mssruiienudila
\Homanssuaznisenuiinnu S 6 au Tae
fiilovlaedanussil (1) venlassadredaudndny
yosauantd (2) venaszdfywseUsziuman
931384 (Main Idea) Tngodedoyaiiiluoyian
16 (3) veneaziBunddniaduaylannuvdn
161 (Supporting Details) (4) agUauanlassas
drudrfyeseylan uazdeyaiiluoyanld
(Summary) (5) venaavngagulaetie (Implied
Meaning) vesauian laglinsigviasuiasia
(Inference)

VBULWARIUUILYINT UWALNGUATDE

Ussrnsildlumsidoaded Iun dnfinw
JEAUUIYRY N3 aNuISEAnans ST 3 s
Anwmeinnwsaingudmiutnsgenans sglu
YnsAnwn 2558 F1uau 150 AU

nausogeldlunside Toun dhfdnw
seuUSannd Ui 3 A1 I5gAEns o 1
ffadnwiegludnisfnun 2558 1ty 45
#oe9dslfinannsduegiaaizas (Conveni-

ence sampling)

Jorudnianig

n1sdan1sseunuully Wunszuiuns
%’mmsﬁaumiaauﬁL?J@Iamaiﬁ@l%ulé’ﬁﬁau
Sulagasslufanssunsiseuslataunisseu;
AuAnanImANABINS ANaulawazAuatin
voudazyana nglafnias vines asleujun Lo
TamaaiannusmenuedlagnunszuIuN1g
waniBsudeus Snvisléilomaussendldana
Joghailusydnsam

AsiseuLUUsmianlemaiia STAD ns



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 61

B dungunisiieus museauaruause
fisnefu (Ae nans gou) nguaz 5 A NN
Aapuladauaunieulds gissuwhnusiuiy
melungy ndsntugBsuasldsumamagon
Juseyana AZRULIINNITVIAdEUITQNININ
Wisuifisuiuazuuuadsluadousn udrasiiin
\Hunzuuyvesiiu uasfinifasuuuianasiazls
JumsvuLe

Y A

WHANTINNITLIBUT AD WO ANTTUNNS

3
Usﬁauwﬂﬁﬁmﬁuﬁ%ﬂuﬁa;EL‘%&Jumsmé’qmﬂﬁ
TANIUNTZUIUNISIIBUNITADUNTONISHNOUTY
W

HASUNEMNINSIZEU e ATULLTRS
hinwsysuUS Ui 3 a1UIN3FAEns
galdnnsiuuuneaeuTanadunninianis
Bouneinawsaingudmiudngmans Bes
Asemitonudlaiemanszuazniseu

frny FauduluunaaaulkuuasnaaU ¥in 4 69

NSBULUIANUANVBIIATINISIVY

faudsau

Fen $1uau 20 4o Aideatsty

anunsnalalunisiBeu wueds aw
YanidnAn ernflaziBouvesindnuniisivonns
dnnsiseuInemalanisiseuluusilouay
nslonsalfne Tusuange laun Aanssunis
BeunsaeuiiiinnuvannvansmsnzaniugiFou
Aanssuduasulitdnfnuilndn HnUfus nan
UaRIDBNDENNETINATIA Jdudunaziiunuinly
mMsSeu AanssuiiteliinAnuiAnanudile
fimuwinugAisidudensGens mathluuszend
Tglunsensadin

\nauIisasas 60 el AvuuLHadugs
11913138 Tusieivinrwdingudiniuviin
fsmand S1uu 12 azuuu MATunusizou
Wieunaalasunsdnnisiseuimewmaianisiteu
wuuuileuaznslinsdifinw 1wu fiSeudesaeu
lipziuulInNAinFasas 60 eaztiondouniy

Auusany

nsianseuuuuliidaewmatia STAD

¥

* WhANTSUNISEEUS

U

o

o <
® HAGUONTNINNIFLIYU

= =
o aunanalalunisiSeu

asasdianldluniside

Tunsisended findesilefildlunisive
$ruau 4 atu laudedesdlefl 1 ununisaeu
Tevnwdingudmivingenansinelinig
FansiseuiuuuliiinadanisiSeuwuuiiuie
Frempda STAD §1u7u 1 uwnuiidumeunisaeu
5 4u I (1) FuwSen () Sugou (3) Swrhau

n&a (4) TunmvdeuranuLaznageu (5) Tuasy
a a ° | A A A
UNSEURATUTEEIUNAN1SYINUNGY LATediaN 2
a a al VY @ a
wuuUsgtiunganIsunsReugidukuuysziiu
YRAUINTIAIUUTEUUAT 5 SEAU 31U 25 U8
31 130sleN 3 LUUNAERUIANAANaVENIaNIg
a o v I3 a v
BEU 91U 20 99 W JuLuunadauriaUste
a o A ° P A a
WBENAaU 4 AaaN 91U 20 U8 LaLLAIBINB



62 sasIngdulavaGNAIasuwavigu UA

7 5 wuvdsuauANuianelalun1sSeu 91U
25 Yo 1uwuvasuauvauInsduUTEUMAN
5 5¥6U U 25 U8

A5AHUNTIY

nMafiusursdeyasmenues lufud 17
NOwNIAY 2558 tnedkuudseliiy wuunedey
wuuasunuazununsasulunegeuldiungy
fhegnamugdul

1. MeaounaussuAULNANYY AIBWUY
naaeUTANAdgVEIINSBEU SufinAzuuugey
Thupzuuuneuiey

2. nnaesapunguiag1senues lagld
ununsaeuiianulusewing ey nuAWUS
2558 faau WeuN1AL 2558

3. MAdeUnAASEUAUNANYINGUNAADS
MEWUUUTHIUNGANTINNTFEUS wuuaBUN1Y
anufianela LazuuunageuTanadugvEnienis
Fou Juiinasuuugoulilunzuuumduseu

a ¢ v
NI13AINSHVDUA
AIdelinseidoyamuingUsvasAvednis

1. NMIANYINGANIIUNITIREUVDILNANY
Mdunguinegrsuesnsnuildiunisdanis
FeusuuuliimemalinnisSeuiuusiuie me
TWsunsudifaguiilensidomsdsaumansuy
ilad (SPSS/FW)

2. nsUdBuiisuradugnivnnenisSeu
8310198 udmsuinsgeansnous sy
LagndsFeuvesinAnuilasunisdanisFeus
wuuldimemaliansSeuluuiiuielagnageuy
AILLANFNITENINAL UL DS BUAUNE IS HY
fhemmageuiinuudeanguiogsliiliudasy
9nfu felusunsy dufaguilenisidems
deruenansunIuland (SPSS/FW)

1 a0UR 1 UNs$YAW - TnUNYU 2558

3. nsUSBuifisuradugninnenisSey
IV EBINGuEMIUTINSFAanSvetnAnwm
AlssumsinnsBouiuudliifmomaiamsGeu
wuusuile Auinaueifesay 60 lnevageunly
WANANITENTNALLUUNG IS BUAUAZ LUULN U
Fouaz 60 (12 AZIUL) MENISNAFBY t-test WUy
vilingusnegs Melusunsudidaguilenside
mederuAmansuLIula g (SPSS/FW)

4. n1sAnwianuienelalunisseuves
thanw filssumsianisBeuiuudliimemaie
Mseunuuimile selsunsudiFaguiions
FWenedsnueansundulaagd (SPSS/FW)

dnAnadau
1. NsvegeuLUUNguiiegaaangulyl
\Judasza1niiu (t-test for Dependent Samples)
Ingltans (waaes S1uneyAiv 2549, vt 22)
t =
=D
V. ED*-(2Dp

n—1

aa

e t wny aaddRldisuiiisuiuen
Ingaitensuanudiedify
D WM HaANTENINeAAZLUY
n o uny IUARZLLY
2. Minadoudnalu (Proportion Test) lay
Tans (wiaAs ruaia, 2550: 16)

, _ PP

:‘E

3. ManAABUTLUUVsNguTIDEns (t-test
for One Samples) lngldgns (Wiams F1ueyia,
2550: 19)




Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 63

#3UNan1sAY

HanFIdeAsainy

1. woAnssunsiFeudvesin@nuiilasu
n1sdanisiseunuuldimenaiin STAD aglu
FEAULN

2. wadugninian1sSousieivinie
Sangudmiuiinfsmanivestindnunildsunis
Jansseusuulismewatia STAD gendineu
Bewegnaiifeddoyneadaniseiu 05

3. wadunnsnien1siFouseivinie
dangqudmiviindgaansvesindnunilay
n1s3an1sseuLuUliisiewmaia STAD wiriu
Yovar 73.3 sgeniinasisesar 60 egneilie

'
o v aaa

dAgynanAnIzau .05
4. dnfAnwnlasunisdanisiFeuwuulels
mewalin STAD danuiisnelalunsteusyly

SYAUNIN

2AUTIIHANITINY

NKANNTIVY @10150U1N18AUTIUHE
il

1. nsanTeden 1 Anudmgdinssu
nsBeuivesindnuiildiunsdanisiiounuy
Ti3hemaiia STAD egluszduann asiilesn
mnmsdanmsSeusuili$iemeada STAD Al
Wunsnsgdutndnulilanunseiesedu uas
Frowdenuduliiinuaunuiifaeuasu i
Aseusininsgliiuvesiueldsuseta wifay
AosismRaiuluiunsieus destheiunseu
Tiileusafiuienilvidifian wandviilous v
othautiasein maeuiududesiiaey Samue
warihaunauulun1seuINaY naaRINdSeY
thiaueunFeundtiu fizsuonvasihnududy
A9 Wiguiieurmeu efusetdymvisetedaugs
uaztemdedaiunayulunsdindalidila won
w1e19aze et RsnMsilduAlym wiee1n

wdnnufufadoniniiddadumegils lns
WInwRzviusmiuneluiy sufuusediy
fegaude grdouvesswiivia etaelinanian
umsvaaeululsshed Geaenndestundnnis
dnnsFeunuulidig msGeuuudldl Wums
BounsaeuiifFouardosduniien iernels
\ineadn1u3 lnensynne MUY 115814 N3
aviou wifensaadany viien1sdounisaouil
FEeuiinnsindoulm oalilunan 2-3 unil vie
g12vandngnsfld enaligFourinuauien
Junquidn visengulnaiils (el d1ungy
A9, 2549, %1 4) LAYEDAAARINUNENNITISEUY
wuusmilefiin nsFeunvuiniioduisiy
Sewihnsuilagsududunguidn aundn
nnaulunguilanuddgsannudiianioniny
Suwanvesnay eussamneandnynauds
PrewdedsiunariuliAansFousuazuitym
aslilvduuvdinnuiiinesteunntinGeu usey
funumbugredlianuriomdedamuasduus
wiasdayalunsSeu dilnSeuwesasduunas
AnuFBstunasfulunszuiunsBeus (Arz, &
Newman, 1990, pp. 448 - 449)

2. MnHansITedeft 2 Fnudmadug’
NNNSREUTEININWBINgudmTutindgeans
yoatindnwiilisunisinnisieunuullise
watla STAD geninnewSeuegrsidudfgna
afdfiseiu 05 UresiiesnannisdanisFeu
wuulidimada STAD afedl dndnwilddemde
fulusunisBeus Drefunseduliifousuii
vhandliiian wasdimderiieulvidvinugainy
Sowiiaouaou e liesmulesiinzuuuaey
sigefign uazazliiumta Teaenndesiundn
nsdnnsFeunuuliiindunsFeuigizeu
IfasilouftRnisviodnessiiud Glum fula
Auwsiv) madtfialdannnseunudliiife fiseu
FansiFoud iefanisivdsuutas Tuluma



64 sasIngdulavatNdIauwavigu UA

(% i

ﬁﬁqﬂizaqﬁﬁy’qmqmummg AU Yinwe
LAZLANAR wmmﬁﬁwﬁmawﬁﬁammL‘%ﬂum
flynnsilsilefien) antuiinnsussens viessh ns
wanspuAniuluesfiGeu Heapueneadinis
Usuiasuisnsasuluguuvuifuliaonndes
funsiseuivesisou dau uazmalulad lag
‘U%‘uLﬂﬁlauwmmmﬂ@mwamLﬂu;:i%uuz%%mi
ﬁuﬂ”hmmminﬁav"v’wméﬁaﬂﬁmmsaLLa'Nm
AnusiazUszendlivinuesieg afeanudila
menues audadunisBeudeddinnuming
(@5 U, 2557) Inggunuunisdanisisey
msaaugﬂquﬁlﬁ]ﬂﬁmmﬁﬁzyﬁum‘:tﬁﬁ’;uﬁm
warunumMuNTSEu3eSeY ATOUARNTSNNT
SyunsaeuaINIaNyIs Wy n1siEeuiNnal
Ainwn (Problem-Based Learning) miﬁ‘&mif\]’m
N15aUAU (Inquiry-Based Leamning) ﬂﬂiﬁ&mi’mﬂ
N13vINAANTIU (Activity-Based Learning) N1vaau
wWUUlASI9U (Project Based Learning) n1s@ou
wuuldteymdugiu (Problem Based Learning)
way nsdeuiiuinuenssuIun1sAn (Thinking
Based Learning) 1Judiu

3. 91nuan1siteded 3 Anuin wa
FugmimnanisBouseivnnsangudmiuiin
fyanandveainAnwildfunisianisiFeuuuy
Ti3hemaiia STAD winfu¥esas 71.3 egeniy
naeiSeray 60 egnaditudfynnsadnfisedv
05 hazifleananmsianisFeunuuliline
wada STAD Al dhinwldvausiufudy
nau Un@nwillendlaldanudnsiuiu efuse
Yoy wazunleteymsiuiu dnsdnanuuassu
flapnuAaiuvesidu dnnsléimana uaznns

a

Andtasizdt dnsdadiunglunsiseud uae
fianuninievihazwuusiulilageian ielv
nauUszaumudnse uazdwalidnAnuiiing

fugnIn1ensiSeugadu dailadiAyvednis

1 aUUR 1 UnsYAW - TnUNBU 2558

Seuwuuinile fie nisntnseulvngulasu
An sauAuinuaunsEiamAineulalufign

q
%

dolunisadiesdninuienues (Tygd
F1ugyAa, 2551, i 16)

4. nuansisededl ¢ finud WndAnw
‘ﬁléf%’uma%’mmn‘%ﬂuuuu’lﬂié’wmﬂﬁﬂ STAD
fanudanelalunisieuegluseduuin dae
Lﬁaqmmnmﬁmmsﬁamwu%ﬁie’mLmﬁﬂ
STAD adsil iindnunlfinavinusiumudunds
ézhsJmﬁaﬁaqammﬁ}aﬁumzﬁ’u HnAnw1teiu
Anuazedurglminlala Tngldn1wassindnw
aefues LWalenalinnaulidiusiulungu
ilovaglvinguszaunudnia vinliindnwn
ynaulunguianuidnaianiile Jusegdla uas
mnunseieTesu evSeu danuguiunssou
1NTU edonAdosTundnnIsIANISIEEULUY
1573 unsBeuigBeuldasdieufdinmie
Anegreiudn wafiiisldannsSeunuuliiife

a a

Sewinnsiteus viaianisiudeuwdas Tulu

ey

Vlﬂ\iﬁﬁdﬂ33605%@%’1&5’114?%’3’]&% ANNTR inwy
LAZLANAR wmmﬁﬁﬁmaaﬁﬁﬂmmzL'%aum
fannsiailefien antuiinnisussens viesd ns
wamseuAnTluFenGou nsliuszgndlids
fSeuluTinuszsTu Q’L‘%&Jumiﬁiamaﬁaﬂﬁﬁ
dsulaeasdlufanssunisGeuivewy lagle
asllafnteg vnkes aslloUuR waziilenaasneve
a3 vi3oosdmng vidonantunudonuios ng
HIUNTEUIUATEUNU LLaﬂLﬂﬁauﬂawmi ANAR
paonIuUsTaUMIAIRULS tieuq uazaonados
FundnnisiSeunuusiuiiefidn n1sdeunuy
520 MU18He AFN1TINAAINTTUNITITIUNNS
goufiiunsdnanimundounianisideuliun
tniseuldiseuinudulungudng udazngqu
Uszﬂaw’haam%ﬂﬁﬁmmimmmmmme
ety Tnefiudazauddiusnegiawiasddunis



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 65

Feuduazlupnudniavesngu vidlaenisuan
WaguauAniu nsuusunineinsnisiSeu

[
(% o

¥ sumisnsfuiddlaunfunasiu aufiSeulns
whemdeauiisounin aundnlungulifieaus
SulinvousonIsFouesmuBiiL nuay
FosmfusuRnvouiensBouiueaiiouandn

nnaulungu Gamns sedunnd, 2542, wiih 34)

v
UDLAUDLLUS
NNN5IVEATIN B8 lanuTadnAuIg

Y
v

Us2n15 Seazvaiauenusfoluil

Fotduauuzlunisululy

1. wan1535eadedinlildununisaou
I IWITINgudmsutngatans tnens
FamsGouiuuulddmemadia STAD 33 fuims
A3 919158 LaryAAINTNINISANIITIAE RS
a1u150u Ul lun s FeunisaouLiloWaiu
WeANTIUNIITOUS wagnadugrStuTEIvee
1)

2. msﬁ'ﬂg%ﬁwmsaauim%ﬁmﬁmw
Founuvimiolulfaouiu agdaoudesing
eavBunarmtiieatiunnumng eaduszneu

fiddy warnisdafanssunisideunisaeulag
THnadansGeusuuiuie Wedunsedey
UNUIMYDIA3 HiFeu Tangunsal 1381 uag
aonuilimnga

3. myvinsaeulagldmaianisiseunuy
Sadeuuudug uldlusudu veerahluldi
Fadug

Forauauuzlunsidensely

1. AasAnwduaiiisiseufisuna
dugrismensBeuanunideu lensinnisGen
wuulddematia STAD funsBeuandedue
VEONITARULUUEUY

2. maiaunsseunsaeulagldvada
gULLUUSuG] WU wallange (Jigsaw) tnAilA
\iouSou (Partners) vamadauandeuilym
(Trade-a-problem) tilerdumadenlunFeu
Aaly

3. mMsinIsUSEUIBUNgANIIUNTITEY
waznadugninienisSeu annstdununis
Janseunuulliserinanailaige sely



66 NsasIngdulaladndla:Swwatuizu UA 1 aluf 1 unsiAw - DNUNYU 2558

1ONAISO WDV

' @ a

wars Frunaie (2550). nansdelaglddsuiuves laun wiu 83 filldeszsunsanmasunds
AAFILUU WU B3 kagauausalunsiigainiasuadavesindnuag awivadnmans
UNTINYIFEIVAYUATAITIA. MITAITIVINTHaLITEAIANAIENS, 2(5), 11-23.

Joyel® 1wy, (2551). LanaUTENBUNTaUSHIZEY Active Learning. UASAISIA : U INendy
TNUAUATAITIA.

Mens  Weana. (2553). n1sUsunisfnervasdszmaiuduaun daduaus Iu leauiy
A93gOIIENT  Ens1YeIaNdns  nmak waslne. nawvme: drdnaunesuatiuayunis
asaasuaunIn

Sans se¥uynd. (2562). wnunsdeufitiudiFoudiugudnans, Faniedsdl 2. nyamwn : udy,

3305 U1ai29% (2557). Active Learning wafian1sSeunisaauluanissed 21, fudle 12

NOWNIAN W.A. 2558 , 911 http://edu.nsru.ac.th/2011/gass/?view=research.php

o5Und mdauvs. (2506). Mnwadinmanitefniiefionsan. Mnsa1TIvINTg, 6(4),7-8 Az,

A. F., & Newman, C. M. (1990). Cooperative Learning. Mathematics Teacher, 83(6), 448-449.



d Supply Chain College Vol.1 No.1 January - June 2015 67

NMISANWIANIKONISAIOONNAWAUIDVUNANWVIKANFOS
Us:mrtivUasdidwiianangasus:niatiodasIndwdugy
NSCUANW : DNYIAYINATUTATIYATUSHISSSNIR SIUBUNST
IIAUWIIU NSVINWUKIUAS

A Study the reasons for the resignation of dropout students in
vocational Certificate and professional publishing Diploma

Case Study : College of Business Administration Viboon ramindra
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This research aims to study the Study the reasons for the resignation of dropout
students in vocational Certificate and professional publishing Diploma Case Study : College of
Business Administration Viboon ramindra were classified by economic problems of the family.
Family issues Academic problems The drugs problem Controversy aggressive truancy and sexual
health issues. The sample consisted of 80 samples of the target population for the study.
This research is quantitative research . Questionnaires were used to collect data For the data
analysis and correlation of variables . The researcher used statistical analysis is descriptive
statistics (frequency, percentage, average, and standard deviation)

The study found that the reasons for the resignation of dropout students . in vocational
Certificate and professional publishing Diploma Case Study : College of Business Administration
Viboon ramindra has cause to resign halfway the main reason . Economic causes of the
(x = 4.31).
Family reasons Students At a high level (x = 4.16). The cause of student learning At a high level

Next controversy aggressive involvement in truancy highest level (x = 4.23).

(x = 4.03). and health reasons At a high level (X = 3.93).

Keywords: dropout, Vocational Certificate, professional publishing Diploma

untn

AIUNTZI1VUYLRANITANBIUAITIR W.A.
2542 Fudunguunenisfnuivesuseinaiidl
natarulddausiuil 20 doneu 2542 WS
ansvadriieatunsiidusuliegredman Tu
119131 8 (2) 111sAnnsAnw B anan AdsALl
drusmlunsInnIsANYT Wazu1m31 9 (6) Nuium
TidnszuulasaadnuaznszuIuNITIANITANY
Wganann1sHdIUTINVRIYAAR ATRUATY YUY
p4ANTYNTY BadnsUNATOIA U BIRY Lonvu
29ANTLONTU A UUANEL @01UUTZNOUNTT LAz
aotudenudy funwinisdanisdnw wee
24 (6) WilsasvuskazguvuinisUssaiuay

= Y] = [ Y] v
FIUUD FL‘Uﬂ’]if\]ﬂﬂ33UQUﬂq5LiﬂuzLW@WW‘U’]QLiﬂu

AUANEATN 11951 29 duaSuanudunlaves
UleIANTEUIUNNTITBUT lUYUYY

dielvigusuiinisdanis@nweusy fns
LANYIAINS ToYA U1d1T FINLARNATS
nidyyuazingIn1snig Lﬁaﬁwmsqmju
TiaenadosiuanmtyminazmIuasenis au
Wz TV aIR N1sANE W.A. 2542 Tudumside
Tmnamvasdaulailonadiluiunumlunis
W sAnwiemuinsdnwlvidliannn
4AAROIFNNUSUAIINADINITVDIUARALLAL
YUYW N13UEIUTINTENINYUYURAELIUT O
Tunsdansfnsiiuindudsifiorumneuayd
anudfey Tnsanzeg1abrensinnisdnw
fuitugnBadunsdansdnviioaudilng



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 69

Ny v o

YasUszna uazidunsdanisfnunndgidnsunis

v

Anvnniign mazduiaimsinunmeaieiuues
dunisinwduitugiuszduiiesd Sgimue
weuelidunsinwuuulindan ilianilone
ogluinasinisAnuniatsduvianisinedu
g fMona i sumsnuiluszuulsasoy
wagdiloniala it 15un1stanainiedenuain
Tsaseulvidanud awanansa uasvinweiioy
Mss¥inogludsay lugrugiduaundnifuas
mauAn

FelaoiamnsunivessgsTIIyaLAT NI
TygfAnsnwuwisnidosnisiegliifniieglu
Auukufulnenneuldidnsunsfinuduiiug
waztin@nwnatsdu d1umu 9 O Fadunihd
LAz N SURnTEUYBIAN AN LAY MBI
Aeades Fesfuidnluluauinsvdesinluaiiy
Haveuiiflonggradtiinldidr@nulunie
Hafunnau wazilewdnldidiAnwiudaozdes
neneliandnwiaseuauaunisiineinie
Seuuagldinulussduiigedusiely uatlymii
Lﬁmﬁuiunﬂqﬂnﬂaﬁsﬁaﬁmwwﬁﬁﬂmuuﬁa
Anvnanseuliaunisfinwniadeduinsie
aeennansfutiuLes

wadsegslsiny @mneInIseannas
futuihlymitnGeugoseonanszuulsadou
reusuauvdngmsnuiiimualy Jaymmsoon
nansdurestniisuAnduuuIuuazgazidu
HgymundveslsauSouiinguatsauiiuiilly
Sesdudgw Faldldmuuimeiimunsay
deud Uil iianaidesouszinanany
Usgnsianugyidssulszanmunienisdne
A¥sanliinns@nwinlininensynaaiinis
wilnau nanetduninensidiam uasdoude
sutsmnallumauitymityaeawaniuietu fo
\HunuggiuamnanisinuiileAnfenisasmu

a =

swimnugadsludasing anununefiu1enss

v A v

aslianfn wazfidrdgienisuidgmiinesn

17

I~ 3

ﬂawé’uﬁ]umﬁiwmaamﬂlﬁﬁiamm‘%uifasm
fnaunmaundngasnisSutinisey n1sinue

v a v

PniSeudiseu waznsinaunseu Wuaun

o w =

ﬁ']ﬂmﬂ’]uﬂ‘uﬂﬁ@QIH%BU‘ZJWEJﬂW'ﬁﬁﬁN’Wﬂ’ﬁ%@ﬂ’]i

o

= =

Anwrvesanrudnwragandululalaninlud
tneuiiduninensvesniiddyes1ads 8
nanmtynnian1sAneesUseinAfInga?
wanslifudnadenlosiiaznaradulgmse
nsnauUssanelUlueuan Ao Yo9319es
AULANANNIA U LATENI U UNAULTDS
9zUNTY LLasLLsmulmJﬁwaaﬂajmmmLLimu
vo3Usznadulug azliszaunisAnuiiiies

@ v

younadsrududiulug dwsunmsiSeusoan

seiuifssufnwigazdugaunuituasiitom
TuSesmsvasdeitdaouluumingrdelavie
uINg1§evesiguia Fausinfunnseanaz
UNLSeU 099 1NN UTOUFINTUN1TINT LAY
Aoudnage Tnslamznismadvilewnioamien
lunisaeudseuneluserugaudny agndls
fonugimanalenalunisiGevluimine1dede
AgadlenalunmsdeulussAvaau@nuansendn
fawpadguiauazientu uminerdeiladisves
$TUNALALLENTU kAT TEUUVDINTUNTANYILEN
TsaSou Jaymdndundwesnisnuluseu
gaudAnwilasanizluumingrdelavesizuia
fadunis@nuwufvadududanuamand uay
uywemans luvaefinisfnyinaingimans
wazimnalulad Wy Jenssumans Janmans
Inermanitiugiu saenaineeans [Hudy
Faduavrinildusslonineiugnainnisy
LazAMAMYBIgAIUNsAnYIluIY MRy
Wemansiasinalulagdlianunsaufuinnuly

YU AV |

INQﬂuQ@ﬁ’]‘MﬂiiﬁJl@ﬂu‘W(ﬂ@QN’]‘LJ?%;”EJ%J’L’Ja’]ﬂ’ﬁ



70 sasIngdulavatNdIauwavigu UA

ousilulsanudnsveznilnouiazannsaufon
ulgl

dulesananmilyminisatoannanadiu
vesnFoutindney Gausiimiasauninisi
fvihilAedos axldvjumlianuddyiunmusd
JaymidiSeueannansdiu (drop out) wdaNaL us
ludagtudgmniseennansdurediseunds
Linuald ddnauanenssunisnisendiinw
Jumhesmmdnvensgnssdnwidnsidnnis
ISHUNTEUAMUITITN Lasunansznuandam
N1300NNANAUYDINTU ULAEINUNLIEY
wéndu MsasmuinnsAnudsnandnasusiodd
suuszanaann mndnwilidnsamundngns e1a
fodnsamudnmsfinusedudu laiussg Tag

v wva

Uszasiinald Qmasgl,ﬁawé’qmiammqﬂﬂuﬁm
AawTs Asfimnuunde ANUGYLUAMINISANN
Fsluwsiazddesgadadutiulives mnAndy
AusanauIslaudienaussanaails Ay
gamenmsnniiulddaauegramildie
n1seennaneuiay TniSeudesnisasdnel
ﬁwﬁﬁ]mmﬁﬂqmszﬁmfu AuTndunumngg
fidundnmiliinseudnaulasennatsduiadu
AMzden mseinAnuldaunsowdtami
ﬁwé’um%zyazﬂummmfulﬁ fndnwleannansdu
wantugeuldSunnunssnunsuiieuduisla
aonunmealituas dymvestin@nwiiiesn
ﬂmqﬁuﬁawqﬂmmmaLﬂuﬂmmwmaaé’am LU
nsinenu e dwdundniiuiuey Tuvae
Lﬁmﬁ’uﬁ?wLf]ué’aqoﬂ'aﬁﬁuimﬁamsﬁﬁq&?jwiu
Faw Tugasildndnwenaiinginssufonuy
ARalunnnginssuvesauinly Fedsauisilal
goufu ldun nisiangsn nslddaaninlilng
N991TYINTIN hazTMiIN1eaaudRL

e ;31‘71'Lﬁmﬁi’faaﬁumsﬁﬂmﬁy’qmﬂ%’yaz
meaenyu Jsiinnudidussiulunsfnuide

1 aUUR 1 UnsYAW - TnUNBU 2558

Lﬁaﬁﬂmmms;mimaaﬂﬂmaﬁumaqﬁfﬂﬁﬂmﬁa
muwwImalunisuudsaudlalamaangns §3de
Judaiupudrdglunsudlatdywinisaieen
nansfuvestndnwinazifiosdunisenszdu
YPAUAINITANNNITUINITIANITANTIUAN Y
ﬁaﬁwﬁzyjmi%@szmumﬁﬁa Wie@nwiv
wuamslunsuImsdansaarufinuilagauise
iluduuwamslunsudledgmnisareenves
dnieuld vildsendiuiunisatesnvesinteu
anas wazanusathluldlunsuimsdanisdine
maqamuﬁﬂmﬁmmsamﬁuqﬂﬂaqﬁuﬁﬁdﬂ

T UILaIANTITY
Lﬁ'aﬁﬂmmmamsmaaﬂﬂawé’waq
UnAne1szaulsen1AtletnsIvITn Lagseau
Uizmﬂﬁaﬁ’m%ﬂ%w%uqq nsEAnwIINYIaY
walulagiyadusmsgsia 1uduns

VOULUANTIAY

youlmdiulszring lunsided §ide
vhnsAnwnguuszansidmnedadutn@ne
seaunangnsusenaiednsivnan uaysesiu
néngnsvszniadetnsindntugs uinede
walulagiyaduinisgsia sudunst Jawda
NIAMNUMUAT I1UIUNGUAIBENS 80 AY

vouiad o lunsided fiserhns

Y

aw B

ANWIAUATILUIAR VB hagHaITY 9 NFe
Asfiu uazdooaulatimelulsemaiiAendostu
anufn¥lun1sUTMsIANISMIANYIANIRNIS
A199NNANALLAZNITAUYNINITANDONNANAY

A1INUNIUITIUNTIA

ns3vetl AI9vIN1533Y 30an15@ne
AUNANITANRBNNANAUYDIUNANYINGNEAT
Uszmeaflednsivdnuasvdngasusemededng



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 71

Fdndugs nsdifnwinerdenalulagiyad
US55 SIUBUNTT LIAUILUY TIRIANTUNN

Ya v o (=1

WuAs FI3evinsfnwAuaiuuIfn ngud
WATHAINUITY ANdpAINUNwarFoooulaun
NIV UNTANYIANTANITAIBBNNAIIAY

waznISLAUEYRINITAI08NNANAUYDITNLITIU

v
v =2 v a

UNANYIvRIETUANET Al

s a

WUIRALBENG B ABNUNITUINITNTG
fnw

'
a o w

MMsUSINsNsAnw Wudsdfnresuseine

1]

Tnusmsnisanesndudesiidesiagd Auae

A A

3150 warANUAnas19assAianazlainasAng
Tgeudnsa auuszasd vanuaznguinsiing
Azfduhadusgrsunnlminusmsnisdne iy

Ya

dimnuAedisy Anadrsasiuaziide wizy
Uy AN15ANWILATTIR W.A1. 2542 %ﬂLﬂuﬂgwma
nsfnwvessemaidinadedulddaud fuil 20
domen 2542 edyalRansedrdnfiieatuniss
dsuliognadaau luuns 8 (2) 1nsdnns
Anwilvigavanividenuddinsinlunisdnnisdng
wazl1nT 9 (6) Amualidnssuulasiasiauag
n3EUIUNTIANIAnulganannslaiuTiuves
UAAR ATBUATI YUY BIANTYLTU D9ANTUNATEY
dauviosdiu Lonvu osAnTlenty an1tumaun
a01uUszNoUNs wavanTusaudu fuuuins
Fansfinw was1 24 (6) TrlsaTeuunazyuyudl
nsUsvanuausINile lumsdnnssuiunisiseu
SftofimungSunudnenin 1ns1 29 duasy
anuduudesuulaedanszuunsieuiiy
yuwy telyuvuiinisdanisfnwiousy Ins
WeravnAL3 Yeya ¥1iens 3Iniaenasniivayan
uazanens feg ilevamngwliaennded
fuanmigmuagaudosnis SInReIEnTg
afuamglitinisuaniUAeudszaumsaimaiaun
FENIYUIUAIUNTUTININSANE 20157 40 T

finugnssunisanuAnuiiioviiuiniidulas
duaSuaiuayuianisvesEnIuAng waruIng
57 MUUAWIMUIBIIUN NSANBITLAUNTNENS
yanabuyuuliiidiusinlunisdnnis@ne
AUNTZIVUYEA N13ANYT W.A1. 2542 fhudums
Belsnduvesdsauldiomaiiludiunumly
mMeannMAnyiiieannnsinulvidaunn
il (Wees Uy QRN sANYILIATIR W.A.2542.
AUNIUAMENTIUNITNITANYILNYIR d11n
WIBNSTUUAT)
wnAakarnguiReafueddnuiensu
wazAnUANYT N130NTIRN DN AUNUNE
mugUAninauunsuatuydudinganu w.e.
2525 (s1yUndineaniu, 2525, nt1 939) Amun
ANUNUEVDIANTIDNTNDNTIY DITILNULRINT

v
a

WAe9TIn N1sviuv A unviiid ulsyanie
VRESTN LATANIID1TIANYT UUILDINITANEN

'
a0

Mjslulumsdsilile nsdansendidnyenyu
WINDINNITTINAINUYDL TN UDITIANWWDNYY
Toedndududrinaunisendineienay 398

v W L4 Y

YeviminagiuseAa Fail mans1913¢ 033309
AYAYOIU STUUAINTENTNANYITNT HaNAUIU
dn3alul w.m.2551 TneiRdediminisedifne
Ny dinnuauznssunin1sedIAny iy
aeAnsnanlun1sianisendidnwinasidneusy
o TnlsiUszvueg1siie naondin nanm
1PansgIukAEIANITOIAANLINTINNLAIILADY
N1SVBINAIALINIUKALDITNDATUALADAARDA
AumsimwsygnaasdnuvasUsuing sy
Avedafnwenvu TunsndnuasinuInaau
FANTNnsziuegishiisuazianenia @i
nsuImsuazdnnisondadnuniidauniwle
WINTFIU hagimuudTeasauinnssuimmn
wazarenennaluladifienisusznauivdn
wazindnenwlunsusstu (s iResusyans,



72 sasIngdulavatNdIauwavigu UA

8AATAY Wanszang, 2554).
sTUUNMSQUaYIBMAeNITeY el
sruunsguatlsdeinisaulunszuiunis
Gﬁ"n,ﬁumu@uaﬁmmﬁaﬂfﬂﬁauadwﬁ%umu
wlouseiinsuazedaslomeinuiitaaulag
fagiuinuiduypannslunisduidunsdongn
LLazﬁﬂﬂsﬂszmumm'ﬁauﬁaaﬂﬂﬂﬂé’%mﬁ’mgﬁ
Aeadas WIBYAAANIEUEN muﬁgamsaﬁfumgu
@OAAABINUNSIAALMINEYDEINIIINTSUaY
WINIFINNIANY wazdalalvimnumunesEuung
guatiemdeindewin Wunssuiunmsaniunu
@JLLaézhsJmﬁaﬁfﬂﬁauﬁﬁﬁﬁgumau%’mwu w¥ouel
BrsuavieiosdlofihingsgIu aunw uazindn
grunsvheiingaaeuld Tnefiagussdndu/ng
ﬁﬂ‘%’ﬂw%ﬂuqﬂmﬂwé’ﬂiumaﬁ'}Lﬁumuuaz
yasnsynhefiieosidluaruenanufnw

3

1Y)

gulaun AgnssunsanuAnY) JUnATas Yuvy

1 aUUR 1 UnsYAW - TnUNBU 2558

AUSYS wavagnnAY ddusuddninnisuas
LINTFINNTANE NIENTANYITNT (2547, )
4 lolvianuminevasnsguatiewmiotnEeui
fio Msduasy Wamn Jestunazudtywudiely
thiFeulsimunsumudnenin dandnvasdi

[ Y]

Uszasd nddufumaedalaiiduuds aunndin
i fnvznisisedin uavseiuaningfi
Uasuonanil driniaungunmdn nsugunn
30 Galalvimnumungluluiiamadeniuin ns
AuaYIIGe NUNeTIMEY Mduasy nsUeiy
waznsthewdeundlutlym lnefindesdiodmsu
Asfivnwnazynainsiieddeaiioldlunis
andunuiaudnseuldidy aud auns
Uaeaseatnansiania uwazdadugulunisiiss
Finegludsnu (Nsuaunm@n drdnimungunin

I, 2546, w1 4)

NIBULUIANTTUUNIALATERRUNTE

=

=
Gnﬁqa'qnqm
T——
Avasianmo AUAUNAT_ ALNIWLNA AINUFULTY/ gURse e
NINTSLSBU/D1TN NNTNAULNDITILN
nFeu H ATOUAT II Tsai3eu I I neaLfia I YUY/ I Buq I

|

C JavaLaag

——

NI 1 UAAINTBULNARTTUUNSQUaTImRRTNEEY (71N :

drnaunsfnyduiiugiu)



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 73

Haddrdgviedouluduamgnios
nszauliAntaymdenandsenaude

HadedusinEeu Jadeidesinudiay
Hadeidedulsafou Jedodesiunguiiiou uay
Jadeidssimuyurunaydsay

wnAnLaznguiAgTUaImANIsaneen
NANAY AUNIIUANZNITUNITNIIANYILITIR
I@lianumunedn “nsesnnansdu fe nnsd
nBeugnimiedesenananiufinu Tuvae
Agdlidsansfnulaglilianmmduionnain
n13EneanIuANY”

aula iwsUseans uazsansni WANTZIN
(2554) agulFmmnietiadfidmansynusiens
sennaduvestinGeuandadevdndesznay
TushesutinGeuliosnGey linfoufivzEey
AANUNNTRINIUTIINIEnIeaR Uyl A
TssBounazag filiansanseduliiinGeutiaam
aulaflazSeon v1An1TUIITuLLLLY Sndnens
Tun1sdnnisieunisasuliiiene Auasauads
Afdymduasugia aseuafifuanuen il
auatolaldtiniBou uasdudeniiliidosans

o X

aa

msadinlUlumefinliiuinGey wungauiule
VYOIUNIFY
wnAnLaEERRsTUanWAS LAY
A15UINTT S OU ANMIIREeNLAZUTIENNA
Tududeufidudfalunsduasunivauls
TasslasigoulfungGou dudouiifussenea

Wuludreanueugu aiueniiule way
anuBaiteifiouitorunariu domduusegdla
meueniinszduligGeusnnsousnnsegsm
ﬁuiu%u(%‘&muamhaﬂqﬂE‘]a@mﬁssmﬁaﬁsiumm
UsengidunauliuntnGeu dyuinnisdeasy
AMUBINEYRINMSSAUTSIIMAlUTLUGEEY
ns¥aussenaluduBoy mneis nns
Faanmuedenlutudeuliidosuaedonis
Bounisaou iedieduadulinszuiunisSey
nsaeunfiulusgnsfiusza@nsam uazvisasna
anuaulalel THFnw naenautivasaeEtuay
fswdevidelungiSeu

AsAvUARLUSTIYIUNNSIe

ns3deil Eﬁﬁaﬁmumﬁmﬂimiﬂums
38y #efl faudsdasy LAAIANTUAINEAOU
wuugaUnY takA e 818 SEAUNTSANY @
Jiidne 91%nKUnATes Tglavesgunases
L‘Euﬁlﬁ%’umﬂﬁjﬂﬂmaﬂumgﬁzi’u ANTNATOUATY
TuvaugviuAnwegluinedy fiwnodusening
Syunilsdo N1IVNNUIENINNS BN IED

WAZAILUTAIY LAAIEINNITANRBNNANS
Au laa Jgymenuesegiavesaseunsy Jgym
fupsauasd JaymdunisiSeu Jaymduds
AN N15MELaEIm 3513 nilleu Fan uag
Tayvanuavam



NSAULUIAATUNISIY

74 NsasIngdulaladndla:Swwatuizu UA 1 aluf 1 unsiAw - DNUNYU 2558

UsHU

anunMEnoU
wuudeun

e
a1

J
FEAUNIAN
. @ INAANY

o
- 9ITNEUNATDS
- 58ldrunases

a Ay ve 1 ' 9

- Ruildsunngunasedhuusdas u
- anmaseuaiiluvugvinufnueginendy

I N N N O N

. finenfeszninatsuniede
10. MeviusznIaEsunlde

€

IR

mmqmsmaaﬁﬂamﬁu

NI 2 WERINTIULUIANIUAITIVY

v oy
Y o

M73ATIH {ITeAMuUANTOULWIAILAR

luns3deandudsndansgiwnanguias
HANUITHANNANTNUNIUITIUNTTY

ABNsANEY WM

n9idetl fifeduiunitenusadou
18398 Usziannsidedalsunauasiiudeya
InglduuvaauauanuvaIuguil naenaufne
Fupiiiesnest duasigd lenans unAunade
Asfinsiuazdessulatiannunamiend

UszuINIUasnNgun g

Uszrns fI3evinsfnwnguuseyins
Wmnediduin@nuindngnsseduusenie
HeUnsINTn uagndngnsseaulseniatieodns
dwdugs Unsinw 2557 Wwinedomeluled
WAIUIMIITIND TWBUNTT WwauIY Jmin

NIWNNUNTUAT

nauege N33l {I38lEIsn19Een
NANAIBEIUUULRNILLINZS (Purposive Sam-
pling) NGNAIDE19TIUIU 80 AU

N1398NUUULATONND

M93et {AdeiimssenuuuuuuanUn
iieliiduiasesilolumaifvdoyalunnauiy
wswvvasuamduaiudiu dwuil 1 Yeya
mluiRgafuaaIunmesgmouLuvas AN
duil 2 mnuAaiuavgnIsateennalady
veatnAnwnangnsusenaloinsivlin uaz
ndngnsUsenadotsinindug vedinede
walulagIyadusmsgsna suBuns wazdiu
71 3 dorausuus

= N
ﬂﬂiﬁi?ﬁ]ﬂmﬂqWLﬂﬁ'ﬂﬂﬁJa
n93dell {Idihnsnsiaesesiielagly
A8N5NAFDUAIULTNEIRSUTULDNY (Content



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 75

Validity Test) uagiinaasuanudeda (Reli-
ability Test)

MnranIaTIeeunssdaiom e
ANAIINADANRDITEUINNTOAINUAUAILUT Tae
Jdivamngy 1wy 3 v wudh A 10C vesde
A0MLBEIENIN .67 — 1.00 11NN .50 UAASI
fomaumndeianuaenadostuiduienua
T dudemaula

drun1snageuaindadotiianian

Ya v o

fuUszAvsuoar msided BI98YINNINADY
(Try- Out) MNFRovasUANLlonagoy 11U
30 au Fuduauaznguiufuussnnsildlunis
Anwn wuienduU sy Aviearh vesLuudeUAY
At¥asuds $1uam 5 fuus wiidu 812 > 70
wansinasinuaztaiauyndeilinnsgiuainy
Weeld Jamnzaniiavi lldvhmsdsan

a < < v
Anulunsiiudeya

N15IALAZUINTIA

meidel Huitedaina (ideldines
WFLUIILUU Nominal Scale Wagliuy Interval
Scale lngldunsinAzuuy 1-5 AzLUU Vo9 Likert
Scale (Scale 1-5) masmauRMUANATALRAY
Inelgriide (Range) winiu .80 wazthmfidely
UYL UUALRAY

nsusIvTINdays

M3 devihnmanudeyadaliinaan
uwdsdeyauzugd Ingluuvasuauduiniedile
Tunsiiudeya

nsAATEidaya

1%

n153dell ITeldadiauavinatinnis
a x% o & a
Anzideyaveddiinys wiadu 2 nou neud 1

[

Tdefianssaun (Descriptive statistics) AN

foya ilevnAAd (frequency) fewaz (Per-
centage) moudl 2 ldadfnssaun (Descriptive
statistics) Siasvideya ieAade () waze
Lﬁmwummg’m (SD) moufl 3 wuusanuUaTy
U wazaguidumnubes

Nan1sANLHUIY

53904 Q%é’faﬁﬂww‘ﬁ'mﬁu 399075
ANWIANANITA188NNA1IAUYBITNAN Y
wangnsusenalednsivTn wazUsenalledng
Jdndugs nsdiAnwinerdomeluladiyad
UIMGIND TIUBUNTT WAVIYU IIRIANTUNN
UNTUAT 'S’mqﬂizmmﬁaﬁmwmmqmsm
PNNANAUYRINNANYITEAUUSEN1ATEURS
TN LLamzé’uﬂizmﬂﬁaﬁm‘im%w%uqa
nsalfnvinerdemalulagiyaduinisgsie
FUIUNT

HaN13IATITTaYA
poufl 1 m's%l,ﬂiﬂxﬁ%'ayjaﬁ"qlﬂimi%’
ANANTIOUUN
1.1 é’ﬂwmzﬁﬁagaﬁ’ﬂﬂLﬁ'mﬁuamumw
VDILABULUUABUAN NUIIHADULUUADUNY
dlvadunwavie fdongy szmine 15 - 20 U
szAunsiine eglunisfnuisedu Yav. 2 @1
AniifnwAeayivinenianoigena endnves
FunAses Aentnauensulargnane sglaves
HUNATELRD 8,001 - 10,000 UMsiBLABY Guiile
Sunniunasedumslddeusas fu snnfige 101
vl anweaseuailurneiididsinwegiu
ey Aeweuslnennieiuey fiwnerfesening
Sounisdesduegiuininionsan n1svinau

Y

sy sunisdanalulavinauney

1.2 NMSIASIZRAU AT I UNSAN Y



76 NsasIngdulaladndla:Swwatuizu UA 1 aluf 1 unsiAw - DNUNYU 2558

A1519 1
AN NI MANMTOERE (N = 80)

318N13 My Sovay
1. InWAYIe 45 56.3
2. 919 15-20 1 51 63.7
3. sgFumsAnen v, 2 27 33.7
4. gYIVIPBUTINDIFINY 30 37.5
5. 9INFUNATRINTNULDNYY, §NINg 32 40.0
6. TelavosfunAses 8,001 — 10,000 UW/iFiau a0 50.0
7. Guitldsuangunases lustariu 101 vwauly 44 55.0
8. anmaseuaTiluvuzvitudnwegluinedy 37 46.3
ganansnuennisivey
9. MineduseninaSeundde orfuegiudnn 34 42.5
739113AN
10.m3vusErinatsundsdelalaviinu 36 45.0

moufl 2 msnseiteyaninudaiiu  wuuaounw drulvgneunuuasuaulviaay

Tngldananssnun Anviusiadudsluamnnisaieannalsfu wu

2.1 dnwagdoyamufaiiuawngmi 41 duedslaesm (X) egluszduun fldade
2199NNANFLUIBIERBULIUADUN I WUTIERBY (X = 4.13) Andeauuannsgiu (SD=0.54)

M1919 2
AIAAANTIUUIYIMUT hazANTeuuuINTgId  (n = 80)

fauds X SD ulana
JyysuAsugnavesnsaunss 4.31 0.54 1N
JynIA1uATOUAI 4.16 0.61 1N
Yagmsnunisiseu 4.03 0.56 11N
Yoyvndudsanio
MINEAIETIM 13N nilBeu Fanr 4.23 0.58 110
Yaymaugunn 3.93 0.45 110




Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 77

Wlefiasaus18fILUINUIN faoy
wuvaeuawdulnglinudadiuaiugnis
aeennanfusedymmuATYgiavenTaUAT?
uInfign sesadfe Jamiduduanin ns
eIy wiliseugan Jymidiuaseunid
Jaymieunisiseu wazlymauavnin sy
Ay

aAUsENa

n53%e §AdevinisAneiannnig
aneennanAuvesinAnwvdanansUsemMailedng
T inuasvingasUseniadetnsindndugs 3
Fosunuhadlaiildanmsdnuadsl Ao 91nua
msfinwmudn@neliaudeiuinlunimsa
vesanvnlyninisateennalafuresinfng)
ogluseiuinn Aadowintu 4.13 fudithAnw
fianuaniuinduanvgvesiymidawali
th@nwiateennansdumniign Ae Ugymdu
\AsugAavesnseunid agluszduuin Aede
Winifu 4.31 sesasndeamntamnenudaanio
Mg viliSeu ga1n egluseiu
N Aedenidy 4.23 Fadulunuaufgiui
aald fendnuninuiviinisaeennatediu
vosinAnuluinedemalulagiyaduinisgsia
wduns Tauvelgymedluseduuin 3o
1#5uazuuwadelaiifiu 3.50 wan15Anyn
sanannansbiiiiuinannndayninisaisen
nanvAuvelnAnyiineduinalulagiyad
Usgsie suBunst fisgduunn Ssiedndu
HaymitiesannduaugithGounsndniud g
umsinemamdngnslingstu nansAnwads
iRsmenndesiuneruaiivoshonumznde

LATADAAGBINUIIBIIUNITITEVEY T23
psznaam (2550) leideFesdnuniladeiidma
NIENUABNITAIRBNNANAUYBITNAN I

MedeswigaIundn nuidadesuaseunss
dwansznuseniseannansAufstymailding

dyuna

n939eE ffeliviineide Fesnsfinu
AUVANITANDBNNANIAUYDIUNANYINANGAS
Usgnatletngivnin uaznangnsusenalledns
Jdndugs nsdiAnwinerdomealuladiyad
UIMN353A9 11BN ileAnwianimmmsatoon
nansduvesiindnw MnTagUszass sl inu

anngnsaneennatsfuTastndnuiy
dulvgfnnuaivangnisatsennaiafu
sotlapmiuasusiavesnseuada unlan s
aanfe Joymdnuduanin nsnzianginm nil
Beugany Jymeuaseuadd Jymnunisseu
wazlyvnanuaunIm auanu

JDLEAUD LU

A5l AidgvelauaiugiuInialy
n1sdnan1sideluidudeyalunisuddym
ATaneennaNAuTRInSsuTNAnYIAITHNTS
Fudunsead

1. n1slingszidevlunisunasesniuny
auatniseu/dnAnwidesdinudaian uay

a

yisys WinguvduaugSouinaundomine

2. anufnwlvpudrAguazIniiey
uAtEMIN1509NNANALITEEZELAEAIIUTINLD
VDIRUIMTANUANY AHEOU HUNATEY YuITU

3. dLAT9U8TRYAYIETIENING AU
Anw asfiaeu uazgunaseuilesunudeya
Aenfutladeiidesienisesnnansfuresindey
Il ayadINnguanIneIay

4. IandngnsnisiseuiiauvIedoutey
weulidmiuinZounduidssioniseannansdu

5. Anmuuaziseininteunguiidesie



A998NNANAU WU VIS LUUBL VS DRANLLANAN
wazfnsaUszauteyaiugunasesvestiniseu
2819MaLDY

Jorauanuzlunisinidgluaunnn

Ya v o

MsIeel AIdgvelausiurnsvinIdely
UIAR AD ;:ﬁ%’amﬁwﬁmﬂiﬁLﬁmﬁﬁaﬁﬁﬂaﬂﬁ
vrandneideluaddlindnwuiindy venand
A5UIITITBUUY Mixed Methods 1Tunsway
HATUNITITUTIAUANAUNTITOTUTU Y

el tauysalungady

AnRnssuUsZNA
MATvatuiidsaaddemed asanle
Supnunganegsgedusalademnueyasizi

78 NsasIngdulaladndla:Swwatuizu UA 1 aluf 1 unsiAw - DNUNYU 2558

og9Ade NGB srvgiilddrenenivaiiug
Frun1site wieusliduusiiuinwm uily
daunniaameauotllduazdaaiulvig
Tadhefnaenu fidesudsluamnsundu
081989 wazveveunszAN Juduinsinadi
Iengansseasuuazuilueieslenliluniside
Tiinaunneenafits vevounszANAMEEUIMS
LarAnND11TENaRRIUTNEEY Unfinw Wede
walulaBiyaduimsgsie wduns Alviar
Femdodueauazanlunsiiudeyatunis
13y uarveveunsTAMNWEUi Az UITeNN
vihuianzgidelsimanuvewinundnwiuas

v

#1989 Tunsalifwensureunseanuluegiegs

v
=1

11 o Tenad



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 79
1ONA1SS WOV

14

NIUFUAMAN dInNRLIUAIMTR. (2546). Allang sruuNTauadlIswAatiniTew Yaedun 3 -
1 al’ =] 3 o o 4 1
YVUN 4 FulseufnuI N 1-6.030MW: Gusis

dtinauesiuinsfnwidiedinl e, nquduasunisdanisdne (2550). Anwr eymuasang
nsanfuauaunszsylyganisAneiniadidu w.a. 2545 asaanldldidiseu
WSsundrateennatsAuLaziseuLaiiuwlliun1seannasdu. Wedlal : Juss.

d1INIUNIIANYILKIIIR.(2542). WIETIBUYQANITANIMUIYIR WA, 2542 wazsiudluiivuiu
(aUuf 2) W.fl. 2545. NTUNN © B,

%

A10NUAMENTTUNITNITANYILIIYIRA. (2545). WIET1VURANITANYIUKIYIA. TN

o w =

11INUAIZATINAITNITANYILAIVIA.

a

aulla \esUszans uazdnnived wansedne. (2554). nisAnwiauAaivlun1seannansdiuas

dnAnwmdngasivninszesdy Tsadoufinerdn njaumwamiues. 215@1531INT5UAY
A9 UNI.NTTUAS, 5(2), 20-32.

Ingein wesausen, ndalue wisssduna wazuamun Ay (2554). Jyvnnisaneennansdiu
YoaEUTiFUUMsAnYIves yaddanddnuwisUsumalne Sminaman. 2sansuvninends
UFISIETIYUATUNS, 1(3),130-144.

N3eN319ANYIENTT AnuleuguazhuunIsANYY MEu1 LarlausTse. (2552). wuIRauaE

Ulgune NIENTNANWIBATT. NTUNNT : ATANIAIANIN.

Uosma nautes. (2555). Jadeniemsuivis Jvnisuazaanindiuuinisvesdeaiuayu
fida nada AnuasinAnAvesiniFeuszRusEnAlietasindn: nsdifinu Inendemalulad
AYIUUINNTIIND. ALUITMNTTINT, U Inende naluladsvusmadayys.

3 nsznac wazany. (2550). Anuntladeiidsnansenusaniseannansduvasiindne avnAnends

v a

FAYEUAdnA. Inerdnusamansumdiuga, anInerdeuigaiundn

Soydan egdues. (2550). msAnwdedadeiiianswadmaliiennvudindulasanainlsaiou
nansAulussavidseufnen nsalAnwr : drvadiuda dunaidies Jamdayssud. ams
WATHEANANS, UTINGNUTITUAERS.

NUAT BEFY. (2550). ANUAN1TeRNNaNAuYRdtindnel vangasusematiednsivnan  (Uav.)
INYIRYNITTNUNSUUNA FIUNMUANLATINNITNITIYIANY NIENTANEITNIS.
WeninusazmansgaamnssuumUudia.ngunnuriuas : andunalulagnsyaeuingn

NITUATNUD.



80 sasIngndvlavatndla:Swwaoizu U 1 aldui 1 un

AnuNMWIaINMsIAUSNIsUUs:UhovinAua duainvidou
aNdIJov AWKHdaNItYauusS
Service quality water supply of Kangsean sub-district municipality

Muang district of Kanchanaburi province.

unAQYo

IS g

noUszasAive 1. Anwiamnmaasnsiiuinmsdiusedl 2.auunnneves

[

Jadediuyananinasesziuaunmaanisiiusnisiiussivesmauiaiualiudey gunaiiies

[
[

neidendsil
M TANYAIUYT

naudegsililun1sifendsiidulsersuiusunuaiudouiléiseun S 337
afaseuesodloflilunside Wuuuuasunu dusedislneiSazan Tinszideyalasafiadld Ao
AFeray Aede maudsnuunnsgu wernmsilenesimuusUnunafsudenuauansis
wimsIouiiounedgnuds LSD Asgfuioddgmaada 05

HANNTITENUN

1. fuuimsdnilvadulssinniiogende fineldvesasaeundesiiiou 5,001-15,000 U
Fnuandnluadidou dwlngisnu 34 au uiinfedevesuuins dwlveidudunisan
wnsiuagtsAtuss

2. auamveansliuimatussUmeanautaiuauiadoy sinewies Suanaauys
sriupanmyesnsliinslunmsmegluszduinnidefinnsansesueglussiunn lneGosm
Siurniade fio sunadilauaziingndn fMumnugamm fumnsidedie fumNaLsa Fu
nsihfagnin sumsneuausignAn wazFuNsAndedeans Ay

3. wansedeUaLLAFIUNUI §FUUinsSuunasdssnnesldth uasdnnuaudnly
A¥aseu uanseiy Slsgfuanniwueansliuinig uanseiu  egiideddgmeadafisedu 05
wifuUinsiineldvesesiFeunideifiou uaznuinAndeve Futins unnsnaiu Sszduannm
Y9an13lUINsliwans1aniy

a

ANENATY : ANNINTBINISIAUINITUIUTZUN fvanndey 91neLlies Samdinnigauy3

9 9

2

"UImsgsnaumUnudin a1n3nnisinng angIngIn1sinng uming1aesuignIyIuys
“NITANLUINITING @1113IYINTIANT ANEINEINITIANT UNTINEIRETIVAYNIYIUYS



Journal of Logistics and Supply Chain College Vol.1 No.1 January - June 2015 81
Abstract

The purposes of this research were to 1.study Service quality water supply 2.The different
of personal factors that affect the level service quality water supply of Kangsean Sub-District
Municipality Muang District of Kanchanaburi Province.

The sample group in this study was 337 households water user in Kangsean Sub-District
Municipality Muang District of Kanchanaburi Province. A contacted questionnaire was used as
a tool to research. The Statistics used in analyzing the data were percentage, mean, standard
deviation, One way ANOVA and LSD test at a significant level of .05.

The research findings were as follows:

1. Most service provider were residence the average income per month between 5,001-
15,000 baths. Most household member 3-4 people and the contact note the water meter
and pay the water bill.

2. The Service quality water supply of Kangsean Sub-District Municipality Muang District
of Kanchanaburi Province, were overall at a high level, ranking in the order of mean from high
to low as understanding and knowing customer, courtesy,creditability, competence, access
,Jresponsiveness and communication.

3. The hypothesis findings were as follows service provider who had different by water
users and number of household members level had quality towards the service quality at
a statistically significant level of .05 but service provider different who had average income
per month and the contact did not have different level quality towards the Service quality

water supply.

Keywords: Service quality Water Supply, Kangsean Sub-Distric
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Abstract

A Study on the employee’s performance of Airports of Thailand Public Company Limited
in Suvarnabhumi airport based on the objectives as follows: 1. To study on the employee’s
productivity of Airports of Thailand Public Company Limited in Suvarnabhumi airport. 2. To
study the factors affecting to the employee’s performance of Airports of Thailand Public
Company Limited in Suvarnabhumi airport. 3. To study and discover the improvement
operation’s guideline for the employeeof Airports of Thailand Public Company Limited in
Suvarnabhumi airport by applying the mixed-methods research on in-depth interview with the
five executives and on the 335 questionnaires.

The research found that 1) The employee’s performance of Airports of Thailand Public
Company Limited in Suvarnabhumi airport is in the satisfaction level. The factors which effect
to the performance are; organization’s policy, organization culture, Information and technology,
Knowledge training, and Working environment. The relationship between employees and their
supervisor and their colleague is in the good level. The factors on the leadership, welfare, and
career path give the result in the moderate level. 2) Hypothesis testing results that the salary
factor affect to the employee’s performance of Airports of Thailand Public Company Limited
in Suvarnabhumi airportwith statistically significant at the .05 level. The organization’s policy,
information and technology, knowledge training, welfare, career path, and working
environment factors with the relationship between employees and supervisor and colleague

factors are results in the same appearance with the statistically significant at the .05 level.

Keywords: Airport, suvarnabhumi airport , motivator factors , job performance , work

effectiveness, performance, employee’s performance
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Study on the approach to improve the performance of demon-
stration trains from the suburbs the route Bangkok-chachoengsao-

Bangkok.
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[ Abstact —————

This research aims to determine the effective service of the march suburban trains. The
route Bangkok - Chachoengsao - Bangkok. To determine the ability to enhance the transport
of passengers and goods trains on the route from Bangkok - Chachoengsao - Bangkok by the
survey questionnaires of 100 people using sampling without the theory of probability (Non
probability. Sampling) sampling of date / time in the bus service is not determined by chance
or probability that samples were taken from the convoy at the service station running through
Bangkok - Chachoengsao - Bangkok. Choosing this method because Researchers want to know
about the needs of service users. | chose this method because it can easily sample this. Use
the form of qualitative research (Qualitative research) research study analyzed qualitative data
gathered from the environment is real. And presented the findings in the overall importance
of descriptive study (Descriptive research), focusing on research to explore the facts. Relation-
ships, and trends in the practice and current issues as the main reason. In order to improve
the next time.

The research found that The series of 100 respondents from service users who have
knowledge and experience about the various aspects of marketing, including technology
system. Management And the resources used to train march. Factors that affect the effective-

ness of demonstration train from Bangkok - Chachoengsao - Bangkok.

Keywords: improve the Performance, demonstration trains, route Bangkok-chachoengsao-

Bangkok
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