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CONTENT MARKETING AND CREDIBILITY IN MEDICAL TOURISM SERVICES:
A CASE STUDY OF A PRIVATE HOSPITAL IN BANGKOK
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ABSTRACT

Health tourism (Medical Tourism) is a key mechanism driving economic growth and
creating business opportunities for private hospitals in Bangkok, which possess strong potential
in terms of medical personnel, advanced technology, and internationally recognized standards of
care. However, a major challenge lies in building trust and confidence among both domestic

and international patients. This study aims to analyze the role of Content Marketing in influencing
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patients” decisions to use medical services, with a focus on delivering high-quality, transparent

content aligned with international standards. The findings indicate that Content Marketing plays

a crucial role in enhancing organizational image, strengthening competitiveness, and improving

patients’ understanding of medical services. It also contributes to patient satisfaction, loyalty,

and word-of-mouth referrals, while expanding the international patient base, increasing revenue,

and supporting employment in related industries. Furthermore, ethical and accurate communication

helps maintain a balance between business interests and medical standards.

Keywords: Content Marketing, Credibility, Medical Tourism
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ABSTRACT

This article examines the factors and mechanisms through which influencers affect the
purchase decisions of older consumers in Thailand’s aging society. Using a systematic literature
review, it integrates source credibility theory, digital marketing communication, and elderly
consumer behavior to explain the influence of TikTok influencers. Four key attributes including
attractiveness, credibility, expertise, and attitudinal similarity shape perceived value, attitudes,
and purchase intentions. Credibility and expertise are particularly important in reducing perceived
risk, especially for products related to health, finance, tourism, and quality of life. Meanwhile,
attractiveness and similarity in age, experiences, and lifestyle foster familiarity and trust,
increasing message acceptance and engagement. These factors contribute to more positive brand
attitudes and stronger long-term purchase intentions among older consumers. The synthesis further
suggests that TikTok’s platform characteristics, including short-form videos and personalized
algorithms, enhance influencer effectiveness among elderly consumers.

This article proposes a conceptual framework of influencer-related factors affecting
purchasing decisions for products and services among older consumers in an aged society.
Focusing on TikTok as a key mechanism in digital marketing commmunication, the framework highlights
how influencer attributes shape consumer responses and decision-making processes. The proposed
framework can be applied to develop marketing strategies that effectively align with the behaviors,

preferences, and needs of elderly consumers.
Keywords: Influencers, the aging society, TikTok platform.
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ABSTRACT

This study aims to examine the mechanisms and processes of communicating Chinese
fashion culture in the era of new media, amidst the transition from traditional media to digital
platforms. It is based on the assumption that the unique characteristics of new media—such as
speed, interactivity, and targeted accessibility—significantly influence the transmission and accep-
tance of fashion culture. A mixed-methods approach was employed. Quantitative data were
collected from 400 fashion consumers in Zhejiang Province via a questionnaire and analyzed using
descriptive statistics and correlation analysis. Qualitative data were obtained from in-depth interviews
with eight fashion industry practitioners and experts, analyzed through content analysis.

The research objectives are: 1. to investigate the use of new media in communicating
and disseminating fashion culture in China, 2. to examine the content used in the dissemination of
Chinese fashion culture, and 3. to develop models and guidelines for managing the promotion of
fashion culture in China. The quantitative results indicate that content quality, presentation style,
platform communication capabilities, user engagement, and fashion knowledge are all positively
correlated with the acceptance of fashion culture, with user engagement amplifying the impact of
content quality on acceptance. Qualitative findings reveal that effective dissemination strategies
must integrate content diversity, cultural contextual relevance, and the application of advanced
digital technologies—such as VR, AR, and Al—to create immersive communication experiences and

foster deep audience engagement.
Keywords: New media, fashion communication, Chinese fashion culture, cultural acceptance
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TsunsumeuiamesiUosdiu

ABSTRACT

The objectives of this research were: 1. to develop a problem-based learning (PBL)
model integrated with microlearning to enhance programming skills among first-year vocational
certificate students; 2. to determine the effectiveness of the developed problem-based learning
with microlearning model based on the 80/80 efficiency criterion; 3. to compare the students’
learning achievement before and after participating in the developed instructional model,
4. to examine the students’ programming ability after learning through the developed instructional
model and 5. to study the students’ satisfaction with the developed problem-based learning
integrated with microlearning model. The sample consisted of 40 first-year vocational certificate
students, selected by simple random sampling. The research instruments included: 1. lesson plans
based on problem-based learning, 2. microlearning instructional media, 3. a media quality
assessment form, 4. a test for the Introduction to Computer Programming course, and
5. a satisfaction questionnaire. The data were analyzed using mean, standard deviation, and t-test
statistics.

The research results revealed that the problem-based learning integrated with
microlearning model for developing programming ability was designed following the five steps of
the ADDIE model. The findings were as follows 1. The developed instructional model consisted of
four modules 1) programming language structure, 2) programming process, 3) pointers, and
4) functions. 2. The efficiency of the developed model was 83.83/80.06, which was higher than the
specified standard criterion of 80/80. 3. The comparison between pre-test and post-test scores
showed that the students’ average pre-test score was 10.20, while the post-test score was 29.28,
indicating a statistically significant improvement at the .05 level. 4. The students’ programming
ability was at a very good level, particularly in Units 4 - 6, where the mean scores ranged from 4.07
to 4.45. 5. The overall student satisfaction with the developed instructional model was at the

highest level (X = 4.50).
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Keywords: problem-based learning, microlearning, programming skills, Introduction to Computer
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ABSTRACT

This research aimed 1. to develop learning activities that enhance local productive
thinking skills through Project-Based Learning integrated with a Digital Storytelling approach for
upper primary school students in the Eastern Economic Corridor (EEC) area, and 2. to examine the
local productive thinking skills of upper primary school students after participating in such learning
activities. The sample group consisted of 34 students from Grade 6/1 at Bansurasak School,
under the Chonburi Primary Educational Service Area Office 3, during the second semester of the
2024 academic year.

The research instruments included: 1. five lesson plans designed to develop local
productive thinking skills through Project-Based Learning integrated with a Digital Storytelling
approach for upper primary school students in the Eastern Economic Corridor, and
2. one pretest-posttest measuring local productive thinking skills. The data were analyzed
using percentage, mean, and a t-test for Dependent Samples.

The results revealed that 1. the instructional management process was systematically
organized over a five-week period, totaling ten instructional hours, and implemented according to
the six stages of Project-Based Learning: engagement, topic exploration, project planning and design,
implementation, presentation, and evaluation. This process supported the comprehensive
development of students’ local productive thinking skills in terms of problem analysis,
data management, creative work, and effective communication. 2. Students’ local productive
thinking skills after the intervention were significantly higher than before the intervention
at the .05 level of statistical significance. The mean pretest score was 6.82 points (56.83%),
while the posttest mean score increased to 10.27 points (85.58%).

These findings indicate that the integration of Project-Based Learning and a Digital
Storytelling approach is effective in enhancing local productive thinking skills among upper
primary school students and can be appropriately applied to instructional management practices

that are aligned with the contextual characteristics of the Eastern Economic Corridor.
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ABSTRACT

This research aimed to 1) investigate the development of students’ innovation skills
through STEAM-based instruction with infographic media, and 2) examine their satisfaction with the
learning activities. The sample group consisted of nine Grade 3students from Wat Sarakloi
Samakkitham School, Tha Muang District, Kanchanaburi Province, studying in the first semester of
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the 2025 academic year. The sample was obtained using cluster random sampling. The research
instruments included: 1) a lesson plan on geography using STEAM learning combined with
infographic media; 2) an innovation skills assessment form; and 3) a student satisfaction assessment
form regarding the impact of STEAM learning combined with infographic media. The statistical
methods used for data analysis included the mean (M), standard deviation (SD), dependent samples
t-test, and content analysis. The research findings revealed that: 1. The innovation skills of
third-grade students, developed through STEAM learning combined with infographic media,

showed significant improvement and were at a good level. 2. The satisfaction of third-grade students

with the STEAM learning approach combined with infographic media was at a high level

Keywords: STEAM-based instruction, infographic media, innovation skills
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ABSTRACT

This research aims to achieve two main objectives. The first is to study the level and
pattern of participation among members of the Somwang at Wangyang Creative Agro-Tourism
Community Enterprise Group in Wang Yang. The second is to develop an innovative, participatory
management process suitable for community enterprise. The study used a qualitative
methodology. Data collection methods included documentary research, participant observation,
structured in-depth interviews, and focus group discussions. Data was collected from four key groups
of informants: community enterprise members, residents of the Wang Yang community area,
local entrepreneurs, and Wang Yang Subdistrict Municipality officials. The collected data, then,
was validated with the methodological triangulation.

The research findings show that community enterprise members’ participation in the work
process remains limited. This includes their participation in giving opinions, making decisions,
working, evaluating results, and taking responsibility for their roles. There are three main obstacles
that cause this limited participation: 1. an Unclear understanding of the group’s role and objectives,
causing content-based participation to be weak. 2. Time constraints, as Most activities happen on
weekdays, so some members cannot attend. 3. a Lack of diverse tourism activities, which focus
only on water chestnut farming. As a result, members with different careers or skills were unable
to participate fully.

Based on these findings, developing an innovation in the participation process is
important. This will lead to better management that allows all members to have a greater role and
be more effective. The research led to the development of three key innovations for participatory
processes: 1. Establishing a vision and mission, and conducting new member orientation.
This approach promotes a shared understanding of the community enterprise’s goals and
operational framework. 2. Expanding and designing more diverse tourism activities while keeping
the community’s identity. Examples include gardening, taro farming, and handicrafts. This gives all
member groups a chance to participate based on their skills. 3. Setting up a Tourist Service Center
and Community Product Sales Point. This serves as a central workspace for members. It also
collaborative participation and enhances the community’s tourism service effectively.
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ABSTRACT

This research aims to study the factors, problems, obstacles, and limitations
affecting the GECC certification, as well as to identify approaches for achieving GECC certification.
A mixed-method research design was employed, combining quantitative and qualitative
approaches. In-depth interviews were conducted with executives and staff members of the Bank
for Agriculture and Agricultural Cooperatives (BAAC) branches under the Western Regional Branch
Operations Division. The research findings reveal that the key obstacles to obtaining GECC
certification include: 1) a lack of knowledge and understanding among personnel regarding
the GECC certification criteria; 2) insufficient communication and follow-up from management,
with some levels of leadership giving limited priority to GECC certification; 3) physical and
budgetary constraints in improving branch facilities; and 4) the absence of systematic planning,
customer data analysis, and specific budgeting for GECC-related activities. It is recommended that
a continuous incentive system be established, linking GECC certification results with personnel
performance evaluations. Additionally, a standardized operational manual should be developed
to ensure consistent implementation across branches, along with the application of digital

technology for effective monitoring and performance assessment.

Keywords: Government Easy Contact Center (GECC), Bank for Agriculture and Agricultural

Cooperatives (BAAC), GECC certification, Leadership, Work Process Improvement
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ABSTRACT

The objectives of this research were to study the learning achievement of students of
Aviation Business Management major enrolled in Air Cargo Marketing and Sales Management course
using case-based learning model and to examine students’ satisfaction towards active learning
using case-based learning model in the academic year 2024. The participants consisted of 8 students,
representing 100 percent. The instruments used in the research and data collection were
1. an active learning lesson plan using a case-based learning model, 2. a test for the Air Cargo
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Marketing and Sales Management course, and 3. a satisfaction questionnaire regarding online

learning management. The statistics used in data analysis were frequency, percentage, mean and

standard deviation The results of the study revealed that 1. the learning achievement of the

students was A level, 3 students, representing 37.50 percent, B+ level, 3 students, representing

37.50 percent, B level, a student, representing 12.50 percent, and C+ level, a student, representing

12.50 percent. 2. the satisfaction of the students with active learning management using case-based

learning model was valuable at the highest level, with a mean score of 4.71.

Keywords: Active Learning, Case-Based Learning Model, Air Cargo Marketing and Sales

Management Course
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ABSTRACT

This research aimed to develop a digital database to support the transformation of
Kanchanaburi Province into a UNESCO Creative City of Film. The study focused on designing an
information system that compiles and organizes spatial, cultural, and film-related data to facilitate
strategic planning and application for UNESCO’s Creative Cities Network. A mixed-methods approach
was employed, integrating qualitative research and database design methodology. Data were
collected through questionnaires and in-depth interviews with 100 stakeholders from government
agencies, private sectors, and local communities. The findings revealed that Kanchanaburi
possesses high potential in film locations and cultural heritage but lacks adequate infrastructure
and policy support. The developed database comprises four core modules: 1) film locations,
2) film professionals, 3) films produced in the area, and 4) related organizations and networks.
The system achieved a high usability rating (mean = 4.31 / 5.00), indicating its effectiveness in data
management and decision support. The database serves as a strategic tool for analyzing urban
potential, enhancing inter-sectoral collaboration, and strengthening Kanchanaburi’s readiness to

become a UNESCO Creative City of Film.
Keywords: digital database, creative city, film, UNESCO, Kanchanaburi
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ABSTRACT

A study on revitalizing cultural capital and increasing its value through the creative
economy process Bang Khla Subdistrict Municipality, Bang Khla District, Chachoengsao Province.
This research were to revitalize cultural festivals and foster a creative economy in the Bang Khla
Subdistrict Municipality, Bang Khla District, Chachoengsao Province. The study employed a
participatory action research methodology involving researchers, partner networks, and local
residents within the Bang Khla Subdistrict Municipality, Bang Khla District, Chachoengsao Province.
The sample was divided into seven groups. Data was analyzed using content analysis. The research
findings revealed the importance of cultural capital and the significance of the area, the approach
to enhancing cultural capital and involving network partners in organizing important community
festivals, such as the King Taksin the Great Commemoration Festival and the Bang Khla City
Storytelling Festival, revitalizes cultural capital and adds value through creative economy
processes. This initiative, implemented in Bang Khla Subdistrict Municipality, Bang Khla District,
Chachoengsao Province, stems from collaboration among government agencies, the private sector,
civil society, and local residents. Through a participatory community development process,
the development of the area is driven by leveraging cultural and historical capital to add value
through creative economy processes in the form of community cultural festivals. Historical issues
of Bang Khla are then synthesized for area-specific development, focusing on its roots, the revival
and continuation of the legend of King Taksin the Great, and the restoration of cultural capital
through creative economy processes. Key outcomes include: preserving and continuing local
identity while increasing economic value; enabling the community to develop cultural capital
into creative activities, products, and services; generating income and strengthening social cohesion;

and leading to balanced and sustainable economic and cultural development.
Keywords: Cultural capital, Creative economy, Value-added through the creative economy process
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ABSTRACT

This quantitative research aims to study the role of digital content marketing in
influencing consumer purchasing decisions in the mid-range real estate market by applying the
Technology Acceptance Model (TAM) and Brand Equity frameworks, along with consumer behavior
analysis using the AIDA Model. These frameworks were used to explain the mechanisms that
influence the transition from potential buyers to actual buyers. The study used a sample of
400 respondents.

The findings indicate that most respondents are women aged 30-39, with an average
monthly income of 30,001-50,000 baht, and are interested in single-family homes. Analysis reveals
that the perceived “usefulness” and “ease of use” of digital content, within the TAM framework,
positively influenced consumer purchase intention and decision-making behavior. Concurrently,
Brand Equity directly impacted consumer confidence, trust, and loyalty, leading consumers to
purchase real estate projects, particularly projects that consumers are familiar with and trust.
Digital communication that aligns with the AIDA Model also plays an important role in motivating
and accelerating consumer decision-making processes. Effective communication helps reduce
consumer hesitation and increases confidence in the decision-making process.

This study shows that the consumer purchase decision-making process in the mid-range
real estate market is driven by information obtained from effective digital content, especially from
online channels such as real estate company websites, in-depth comparison articles, and project
review videos. Valuable content and easy access to information can instill confidence in consumers,
thereby efficient and firm purchase decisions, especially in markets characterized by high
complexity and economic risks.

Thus, digital content marketing is not just a tool for publicity but a key mechanism
for building long-term relationships with consumers by creating brand value and reinforcing
trustworthiness. This can help brands succeed in competing in the mid-range real estate market,
especially in an era where consumers have increasing decision-making power, and purchase decisions

are significantly influenced by information from online channels.

Keywords: Digital Content Marketing Technology Acceptance Model, Brand Equity, Purchase
Decision, Mid-Range Real Estate Market
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Mdf: nagnsnIsutedu msdansuinnssunisdeans Thaasin sumsuissemady
ABSTRACT

This research aims to: 1. examine the competitive strategies in the market employed by
the Credit Card Division of the Bank of China, 2. investigate the approaches to communication
innovation management within the division, and 3. propose strategic directions for enhancing the
effectiveness of communication innovation management. A mixed-methodology research design
was applied. The qualitative phase involved in-depth interviews with 20 participants, including
executives and general staff. The quantitative phase utilized electronic questionnaires distributed
to 400 employees in the Credit Card Division based in the Beijing area. Statistical analysis included
frequency distribution, percentage, mean, standard deviation. The results revealed that:
1. the current competitive strategies remain rooted in traditional models, lacking agility in
responding to rapidly changing consumer behaviors in the digital era; 2. the existing communication
innovation approaches focus primarily on basic technology adoption, such as automated
customer services, without fully integrating these tools into internal management systems; and
3. the recommended strategic direction should prioritize an integrated communication innovation
model, including personalized communication channels, data-driven decision-making, and
employee skill development tailored to digital communication demands.

Based on both qualitative and quantitative findings, this study proposes a practical
framework for strategic communication innovation management tailored to the organizational
context of the Credit Card Division of the Bank of China. The framework emphasizes customer
engagement, data-centric communication, and continuous process modernization—key elements

for enhancing service efficiency and sustaining long-term competitiveness in the credit card business.

Keywords: Competitive Strategy, Communication Innovation, Credit Card, Bank of China
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