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ABSTRACT

The objective of this research was to study the marketing mix factors that influence
the decision of passengers to use low-cost airlines. Based on convenience sampling, this
quantitative research surveys 420 samples of passengers whose exact population was not known
at Don Mueang Airport in Bangkok. The data were analyzed using descriptive statistics, inferential
statistics (Pearson Product Moment Correlation Coefficient) and the Structural Equation Model (SEM).
The results revealed that most of passengers were male, aged between 21-30 years, and married,
had a bachelor’s degree, and worked in a company with the income between 20,001-30,000 baht.
The results also revealed a high level of the marketing mix factors (X = 3.94), decision (X = 4.04),
and services (X = 3.98), which could be interpreted that the marketing mix factors directly influenced
the decision of passengers to use low-cost airlines, with the Path Coefficient equals to 0.44*
(DE = 0.44%) at the significance level of P<0.05. The marketing mix factors or 7P’s included: 1)
Product: Develop a standard and modern appearance in order to attract attention and provide
good quality service; 2) Price: A constant price level should be maintained, with seasonal promo-
tions; 3) Distribution Channels: Channels of distribution should be added to be more diverse and
up to date using technology to benefit service users; 4) Marketing Promotion: Fare rates and details
about souvenirs and food and beverage items should be made clear to passengers in order to
respond to their needs, which will affect their decision making and desire to use the service as well
as their loyalty to that product in the future; 5) Service Staff: Staff should be trained to have the
skill to provide good quality service and create a good impression on passengers; 6) Process: Quick,
accurate and convenient steps should be taken for passenger facilitation; and 7) Standard: There
should be a standard for arranging various materials and equipment within the cabin so that
passengers were satisfled and return to use the service in the future. All the 7 elements of the

marketing mix influence passengers on decision making to use low-cost airlines as a whole.
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(Structural Equation Model Analysis: SEM)

HanTIATzvideyalagnsiagilumaaunislasaing (Structural Equation Model Analysis: SEM)
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(X’/df ) = 2.168, GFI = 0.937, AGFl = 0.915, RMR = 0.049, RMSEA = 0.043
*P<0.05
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IFl = 0.924, CFl = 0.923 snunaeififviundil
fimnunlifiszfudionnin 0.05 wuin Fuil
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X/df 2.168
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AGFI >0.90 0.915
NFI >0.90 0.907
IFI >0.90 0.924
CFI >0.90 0.923
RMR <0.05 0.049
RMSEA <0.05 0.043
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Jad8(Factor Loading) fiendaud 0.30 Tuly
(Aduysnd) wazddedAvneadd 0.05 (P<0.05)
(Kline, 1994) Baagulsin anduiudnvgauridaaes
(Square Multiple Correlation: R?) viserndulsyans
NSNENIVDIFILUTALNATA19E 52139 0 §d 1
Tnernadanisiangs uansiuuuiaesinnuiiosmss
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ayduazraiuMenanisIY

a7Unan153IenUIN NauRIeg19dIuNIN
Juwewe 91 21-30 U aauniwausa n1sany
By dunthauuisnensu uaelisgldiade
foLiay 20,001-30,000 UM ALAALTuRedady
drudszaunamsnain lngnmsiegluseauann
(X = 3.94) mdindulaeglusyivun (X = 4.04)
n1susn1segluseduann (X = 3.98) uazlady
drulszaunenisaiaiidisninadenisdndula
vosflagansildumsanemsdudiunusm anliina
aun1slaseaine Feanunsneduielddn Jade
drudszaunianisnaln AA8NINan19nse
somssndulaveslnsansiilduinsanemsusuyu
Faflenduuszavdidumna DE = 0.44* szduiluddy

NE@nR 0.05

iesmnmisfiansanuuusiassmuduiug
1As9E519Bd U @1m1snesuIgANULUTUTIY
yosulslededevas 40 deudeldindunadnsiia
wazoonsuldl ilesanimanduiuswygnidaaes
(R?) windu 0.847 nsedAnluiesay 84.7
(0.847 x 100) FaiiAndaundorar 40 TulU dowde
Igsuuuuitimuntufinuannsalumanensal
lonuazeausula(Saris and Strenkhorst, 1984)
Feannsoilufigavausfignu H1 1HE

auuAgiu H1 Yadediudszaunianisnaia
AfBvsnasensdndulavesglnoarsilivinng
mamsﬁuﬁunwﬁ"w Wy Yadediulszaunenisnana
ABnsnananssronsindulevesdlasansild
U3nsenenstustuyush dalsimnduysyansidunng
(Path Coefficient) Mnfiu 0.44* (DE = 0.44%)
seautgdAn19ana 0.05 (P<0.05) Moy
WSz dadedrulssaunn1an1snaInlaneAIns I
agflusdiuin (X = 3.94) Lmzﬁmﬁmmummgm
(S.D. = 0.54) Fsiladuarulszaunienisnann
Usznauluse desmnan1sansivuie Saedsy
(X = 4.08) msduasunIseatn (X = 3.98) 59A1
(X = 3.97) WinUUINIT (X = 3.94) NT8UIUNT
fienadowifundndue (f = 3.88) wavdnuos
NNNENIN (X = 3.86) peAUsynaus 7 Usennstl
a’mmmﬁmLﬁuagiuixﬁumﬂﬁy’mm%aaau%’u
auufgiuiiaald uagdanuaenadesiuuuain
waEnguauUsTaun1N1sea1n (Marketing mix
W387P’s) V4 Kotler (1997) 1Munfe Aands wse
wSeailevnenisnanm anusanuaulasinazdiun
Tswfufionevausinuiianelauazanudesns
vosgnaddungudinute 1iud wandasi
(Product) 59A1 (Price) @anufiudadoinig
MIIRMUNENENTU (Place) Msdaaiun1snain
(Promotion) yAma (People) AN®aYNINLAN

(Physical Evidence) nsguiunis (Process)

IR csivns avivendesidgninaunys U9 13 adudl 2 nsngies-Suna 2567



(A325504 1@550Y warAy, 2546, 434) NS
dUUTEANNIINITAAIAAINTUTINAAIUUTAS
Usznoumelads 7 67 (TP’s) Ao 1) wansua
KAZUINIS 2) 31A1 3) NFINTIMUY 4) N15aETH
N135AAa1A 5) WHNIIUUINIT 6) NTTUIUNIT
7) myaaazmsihiauesnvarmesnen i [udiu
wardenandasiuunAMIITeves usll anddunding
(2564, 72) Bos Jaseufidnnuduiusiunisidenld
Uinsaudesneudiioans : MsatisuuAnn11de
wu Yadeaudszanniansnann 099 aunansdas
AILYARD AIUTIAT ATUNTEUIUNIT ATUNEAN
AIUTDINNITANTINUIIRALATUN I TAILATY
msnandenudn Jadermanisanauazdiulsyau
nInIsnaIndinasongAnssy n1stdenlduinig
vosffuslan daduenananléd Yadduszan
NN59A10 USZNOUMIY NARANT 51A7 B899
NNFINTIMUNY NITARATUNITNAIN NUNIWUINIT
ASPUILNMTUAYANYAIENINIEAM 1 7 03AUszneu
frnuddayuazanuduiudeglasansilivinng
aensDusfunui uenanaziinanszvulagnss
seflasansiliuinisluizossianaidilagans
nsdide nden1svesianIsduniagenis
IATINUILHAN wifnauusnsnanAfuRy
warumades Awaren anulussfouluios
TagansIad 91N32AUAUANLALTEINGURIDEY
fldneglussiumnmmnduita 7 ssdusney asty
919a3Ule ‘i‘ja%’amuﬂiaaumqmsmamnﬂﬁmﬁ’u
fanudfgaziidndnantsnssnenisandula

volneasNlduInIsanen1siusuy e

Jolausuu
1. foauauuzivarinluldussTowd
Yaduauusvaumensnain w38 7P’s laun
1) wiinfdnua mensiaungudnvalldiunnsgiu

eualisiionsisganuaulawayn1sliuinig

NIANTIVINT W INEFETWAYNIYauYS TN 13 adui 2 nsngau-Sunneau 2567

Wlonun iR 2) 11 msinwszduTAlriag
wagensiilUsludumuggna 3) desmemsind e
mstfiugesnidliianumainuatsundy uas
viuasfolunsumeluladiflerdudselomierdlduins
4) msduaiunsnaa BesdnsAlneans saenau
NeadaniUAunesthhY vienumse s
waztazesrusng 9 Tiglasansiuildedresinig
WlemeuaussiemLfaIMsvedlnsasdazdana
aanisfindulanazaduseanislunislduinig
vsemsnduuldusnisen q Fsezdniduanudnd
sendnduaiiu q delu 5) winewudns aasil
n13¥anisiineusuiuinueuazinalinegiane
Wieaurdnearmnisliunnsiffiauain
aSenudserivlalituilasans 6) nszuiunis
arsfidunoufisruiaiiuazaanlidlasans
eagesansa gndes wavazainauly 7) Aasdl
wmsgndlunsinanaunsaling q meluadagans
welwglagarsdaaudianelalunisdadula
nduuldusnslundeste q U fedu oranaléd
Hatedrutsvaunanisnaiais 7 esdusznay
fisnsnadenisindulavesglasarsilivinig
anemstusuyuilunwsiun
2. Yowauauurlumsiseaaoly

2.1 asAnwndivuiiisuatenisiu
Tuuseina Fedlaguludszmalvnedaronisdu
Funuin Wusnfududiuuenn fenanelu
Usgmanaganaspimaiidanynisdase duiu
n3Dunazyinsudaduiuaten1sdusuyuei
melulszmelng nanfe onmazdunsilsaudiey
amenansalumsutsdusening anemsdusumum
nelulszmelng Wusiu

2.2 avsAnwSeuiiguaMAINNTUINg
yaaasnsouuyuAAsluUsEImATUANAWN
nsuUinsvesaensiumsuandianyinisdu

Tulsenelne




LONA1981989
nasI8 91andn. (2558). YaduiBsanmmiitinasdennuinfivesgnananensdusiunudn a Mgy
YIUYIANBULIRY. A15asdaniuIvINsURINUUSEINA, 6 (4), 109-121.
yla gunimulee. (2542). adAdosdu (ntroduction to Statistics). nganwe: nATwARAUsTYNA
unTInedemalulaguniunas.
snilund Aadang. (2555). n9ideuazmstinsnevidoyanieadidaesPss uaz AMOS. (usindsfl 13
USuusalnsiangn). namne: Jadiuaenswoug.
Ay aueNdes. (2550). AIATIVTIUAMAINIUUFBUATN. LaNA1TUTENBUNTBUTY, NATMATALAY
USEYINTANANT ANTAISITUFUAIENS. UNTIVYIREVOULAL.
fusnll qusiumiing. (2564). Jadedifianuduiusiunsidenldusnsduidesasudiiedss: n1sais
NSBUKUIAANTSINY. e-Proceedings 3rd National and International Virtual Conference on
Multidisciplinary Research. 20 August 2021, Manisa Celal Bayar University, Turkey. 72-78.
v Usrdvissgaus. (2551). sudsuisnisideniedenueans. ngamme: doades.
gnuna dedled auada eI warsuina AglyniyTanl. (2554). adadwsizidmiunisive
medspuraniuasngdnssumans: wadansldlusunsu LISREL. frindafl 3. ngamwe:
\WSnAtunsNIRL.
ATiTeu 13T uazAe. (2546). NMTUITMNTNTAANALATYL. NFAUNN: FTTUENT.
Charoensettasilp S. and C, Wu. (2013). Attitude and Needs of Thai People in Selecting Domestic
Low Cost Airlines. American Journal of Industrial and Business Management, 3, 178-184.
Cronbach, L. J. (1990). Essential of Psychological Testing. 5" ed. New York: Harper Collins
Publishers, Inc.
Joreskog. K. G. and Sorbom. (1993). Lisrel 8: Structural Equation Modeling with the Simplis
Comman Language. Chicago: Software International.
Kline, P. (1994). An Easy Guide to Factor Analysis. London & NY: Routledge.
Kotler, P. (2000). Marketing Management. The Millennium Edition: Northwestern University.
(1997). Marketing Management: Analysis, Planning, Implementation and Control.
9" ed. New Jersey: Prentice Hall.
Saris. W.E. and Strenkhorst. L H. (1984). Causal Modeling Non Experimental Research:
An Introduction to the Lisrel Approach. Dissertation Abstract International. 47(7), 2261-A.
Chester |. Barnard. (1938). The Functions of the Executive. Cambridge, Mass: Harvard University Press.

Herbert A. Simon. (1997). Administrative Behavior. 4™ ed. New York: The Free Press.

'
o

NIATIVING UNINReTANYauY3 T 13 adui 2 nsngrau-sunneu 2567



