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ABSTRACT

At present, the online market for mother and child products is becoming more and more
competitive and can be divided into many levels from markets with high purchasing power to
general markets. Online marketing has become a tool that can help advertise and promote
brands to be more well-known for the mother and baby products business (Taokaemai, 2019).
The purpose of this study is to study factors influencing purchase decision of Enfant maternal and
child products including online marketing mix factors (6 P's) and Brand Equity factors. Data were
collected from the sample group who bought Enfant maternal and child products through online
channels. A Google form's questionnaire was distributed online using a QR code to a total of 400
samples. The data were analyzed statistically by means of statistical relationship with Multiple
Linear Regression. This study found that online marketing mix factors, including product, place,
personalization, and privacy, and Brand Equity factors including brand recognition, perceived
product quality and brand loyalty influenced the decision to buy Enfant maternal and child

products through online channels at the statistically significant level of 0.05
Keywords : Online Marketing Mix, Brand Equity, Decision to purchase, Enfant
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