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ABSTRACT

The objectives of this research were 1) to study the perceptions of corporate social
responsibility (CSR) activities through hotel internal communication channels; 2) to study tourists’
opinions towards hotel corporate social responsibility (CSR) activities; and 3) to study tourists’
satisfaction with hotel corporate social responsibility (CSR) activities. The sample comprised
400 Thai tourists staying at 5-star international hotels in Bangkok. This study emplyed quantitative
research methods. The research instrument was a questionnaire, and the data were analyzed
using statistical devices of frequency, percentage, mean, standard deviation and multiple
regression analysis.

The results of this study indicated that the overall tourists’ perception of hotel CSR
activities was at a high level. An aspect with the highest mean of perception was the presentation
of the hotel’s CSR activities through social media such as Facebook, Instagram and Twitter.
The tourists” opinion towards overall hotel's CSR activities was at a high level. The aspect with
the highest mean score was giving food leftovers to farmers to make fodder and feretilizer.
The overall tourists’ satisfaction with hotel CSR activities was at a high level. The aspect with the
highest mean score was the tourists’ satisfaction with the services provided by the hotels.
The hypothesis testing results revealed that the hotel's activities in corporate social responsibility,

community volunteer work, and environmental care positively affected the tourists’ opinions.

Keywords : Perception, Opinion, Satisfaction, Corporate Social Responsibility (CSR), Thai tourist
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89NN NYIRBNINTTU CSR VoIlsISUNAILTUINNT

Dependent Variable

ANUNNDLAUBAUNYIDNNYINDAINTIY CSR VI TITUNAILTUSNIT (V)

Independent Variable

AMUTURAYRUARdIAY (X)) N1581a198WaR YUY (X,) LarnITALA

dauandeu (Xy)

Prediction: Goodness-of-Fit

Multiple R .661
R Square .436
Adjusted R Square 432
Standard Error .45023

Analysis of Variance

Degree of Freedom

Sum of Square

Mean Square

Regression 3 62.128 20.709
Residual 396 80.273 .203
F=102.162 Sig. = .000

Durbin- Watson 1.941

Dependent Variable

anuianelavesinviasieIsenanssy CSR voalsaksuunaslausnig (Y)

Independent Variable

AMUTURAYaUARdIAY (X)) N1581a198WaR YUY (X,) LarnITALA

daandeu (Xy)

Prediction: Goodness-of-Fit

Multiple R 661
R Square 436
Adjusted R Square 432
Standard Error 45023

Analysis of Variance

Degree of Freedom

Sum of Square

Mean Square

Regression 3 62.128 20.709

Residual 396 80.273 .203

Explanation: Variable in Equation

Independent Variable Unsta.n(-jardized Stan.dardized £ - Value Sie.
Coefficients (B) Coefficients (Beta)

AAeil 1.020 5.580 000*

Sulinvousiodenu (X,) 233 235 5.127 .000%

91AYILMFRYLTU (X,) 367 396 8.541 .000*

guAdILINEe (X;) 146 176 4.081 .000*

*lyd1Ayn9ananszau .05
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