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Abstract
This study aims to 1) examine significance levels of reference groups and purchasing
intention, 2) investigate the influence of reference groups on purchase intention. It was survey

research using quantitative data collection methods. research tools were questionnaires. The
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purposive sampling was used in this research. The sample size consisted of 238 consumers aged
more than 20 years old, and used to buy sacred objects. Structural equation model analysis (SEM)
which is a multivariate analysis is used for analyzing the data. The results show that the
significance levels of reference groups, and purchasing intention are rated from moderate to high.
The analysis of influence of reference groups in the models shows that influence of reference
groups, on purchase intention with statistical significance at the 0.001 level. This can be concluded
that reference groups affects purchase intention this agrees with the empirical data.

Keywords: reference groups, purchase intention, Sacred Objects
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