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Abstract

This research aims to 1) Collect and analyze data and needs related to tourism in Sukhothai
Province, 2) Develop a business model of the online tourist attraction recommendation system,
3) Evaluate the business model of the online tourist attraction recommendation system, 4)
Develop an online tourist attraction recommendation system through public relations channels
and support marketing for tourist attractions in Sukhothai Province via the LINE Official Account
platform, and 5) Evaluate the satisfaction of the online tourist attraction recommendation system.
This research used the primary data collection method. The research results found that 1) From
collecting primary data in 2 groups using the in-depth interview method, namely, a group of
experts in the subject, which is a tourism expert, 1 person, recommended searching for data from
the Mobility Data Dashboard to analyze tourists' travel behavior and improve marketing strategies
to be applied in designing a platform that is appropriate for entrepreneurs and tourists in the
province. Group 2, a group of people with specific needs, which are tourists in Sukhothai Province,
found that tourists were interested in using the online tourist attraction recommendation system
to search for information and plan their trips in advance. Secondary data was collected using the
WISESIGHT TREND tool and found that the most popular platform was Facebook at 98.53% and
the ExportComments tool was used to extract comments 2) the business model of the system
was evaluated at a very good level (average 4.09) and 3) satisfaction with the online tourist
attraction recommendation system was at a good level (average 3.93). The results of this research
can be applied to develop an online tourist attraction recommendation system to communicate
tourism information and promote marketing more effectively.
Keywords: Design Thinking, Social Media Analytics, Tour Management Platforms, LINE Official
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