UNANNITY

v v a v & v o ' <)
ﬂ'ﬁiU?’f’]‘mﬂ"IWﬁUﬂqﬂigLﬂ%Lﬂ'e]N']LLW%‘L!N'TN?IENVI'Nﬂ'ﬁ‘laWﬁﬂ

=

vasulnAnguatuatsduneluuaium

néqmwumummzﬂ‘%umma*
PERCEIVED PRODUCT QUALITY OF FASHION CLOTHES VIA LIVE
CHANNELS OF GENERATION Y CONSUMERS IN THE BANGKOK
METROPOLITAN AREA

AaRN T ABNIN

Kittipaporn Dorkrak

sunas 4S11Na

Tanaphon Nitichaowakul
um"“mmé’auuiwm Jszindlng
Burapha University, Thailand
E-Mail: Tanawut@Go.Buu.Ac.Th

UNANELD

moUszasAiiie 1) Anwianwaedszvinsmansiun1ssuinmunw

AUAUTLLAME D ILNTU 2) ANWITLAUNITTUS AUNNEUAIUSELANLE DR WD U

Y 9

D!

AN

ANSI9YA

e

saa ' v a

3) AnwanuurUszrnsmansiinadon1siuiann nduaUszinnded i dunu

1 Y 1

Y8an19n135 laflan JULUUMTITBTaUTInu nqudiegsduilaanguiaiuelstuiigly
WANLAN NI UASKaTUSUUNaNTUSEaUN15 IR UAKATUTNITHIUYBIN1INTT
laflan 91w 400 au laglddsnsgunuuianeas insesenlddunuuaauniy adian
19 lown Arsesas Anedy d2udeauuuInggIu ttest way One-Way ANOVA
NaN13398AsIl WU deeuwuuasuaiy drulvgiduwandgs danuainlan szeu
= a a = ) v a o = b4 d‘ 1 A
nsAnwUTyes endmdundnauuidnienu uaziinelaniesiediou 15,001

20,000 UM kAEIEAUNMITUIAMAINEUAT 119 5 A lokA Auanssousvesdun au

" Received 21 March 2024; Revised 19 April 2024; Accepted 23 April 2024



IS 1T NYTYIUINTIA JOURNAL OF MCU PHETCHABURI REVIEW | 309

AENURTAY AuANLYeNe AUALAMY Lagaunndnyallaztoides agly

¥
[y =1 1 [ a

SEAUNIN YBNINTANULANAIITY InFAkazanIunN LifinadonisTuiamn nduen
4 5 fu druszdunisnuuandnsiu finadentssudaunmaudduaniidete
wANEaiU B1nuana i udNafen15FUIANANEUAAUAMENTATLAYLANANSTY
wazseldindedeifouunnssiuiinasienisfuinunwduda fuaunmy wazsy
amdnualiazdoidssunnsinsty egslsfny nmsdiauedudriiutesmsnsladian
fneduiazdosannnuduendnuaivesisiAuduaznisiiaus msdyadnaim

'
aadda Y oa

wazviruARNAd o UsInAa NS UIAMA I NENAT wazasiaudulaluniste

Y
AUANUINTY

[ o

AdIAeY: MISUAMNMENA, akudy, oemnenis laflan

Abstract

The objectives of this research were 1) to study the demographic
characteristics of the perception of quality of fashion clothes 2) to study the
level of quality of fashion clothes 3) to study demographic characteristic that
affect the perception of quality of fashion clothes via live channels. Use
quantitative research models. The sample consisted of Generation Y consumers
in the Bangkok Metropolitan Area who had experience purchasing products and
services via live channels. 400 people using a specific random method. The
statistics used are percentages, means, standard deviations, independent t-test,
and One-Way ANOVA. The results of this research found that the respondents
were mostly female, single, with a bachelor's degree, most of whom were
employees of private companies with an average monthly income of 15,001-
20,000 baht. There is a high level of awareness of the quality of fashion clothes,
namely product performance, features, reliability, durability, and image and
reputation. In addition, the difference of gender and status there is no effect on
the perception of product quality in all 5 aspects. It affects the perception of
product quality in terms of reliability differently. Professions are different It has

different perceived quality of features. And different average monthly income It
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has different perceived product quality in terms of durability and image and
reputation. However, by presenting products via live channels, sellers must
create diversity. It should also have a good personality, attitude and sincerity
towards consumers in order to create awareness of product quality and create
more confidence in purchases.

Keywords: Perceived Product Quality, Fashion Clothes, Live Channels
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