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Abstract

This study aims to 1) Confirmatory factor analysis the influence of
astrological belief, through purchase decision, on purchase intention 2)
investigate the influence of astrological belief, through purchase decision, on
purchase intention which is in agreement with empirical data. It was survey
research using quantitative data collection methods. research tools were
questionnaires. Population includes consumers aged 20 years old and older who
rely partly on astrological belief when purchasing goods, and purchase intention.
The sample size is 280 samples, equal to 20 times of the variables in the model,
which are derived from number of observed variables (14) timed by 20. Structural
equation model analysis (SEM) which is a multivariate analysis is used for
analyzing the data. The results show This model was All statistics pass the
specified criteria. The relative chi-square statistic = 2.871, GIF = 0.927, CFl = 0.970,
NIF =0.955, RMSEA = 0.074, and RMR = 0.041. The analysis of influence of
astrological belief in the models shows that purchase decision (DE = 0.165) is a
mediator of relationship between astrological belief and purchase intention (IE =
0.665). The variance of astrological belief can be described by the influence of
purchase decision 79.7% (R? = 0.797), and purchase intention 80.1% (R? = 0.801),
and it is a complete mediator with statistical significance at the 0.01 level.

Keywords: Astrological belief, Purchase decision, Purchase intention
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