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Abstract

The purposes of this research are to 1) study the distribution of goods and
products, 2) create marketing channels for distributing goods and products, and
3) develop Buddhist marketing strategies for the Right Career Group. It is research
and development, including qualitative research. Using interviews with 15 key
informants, focus group discussions with 10 people, and action research with 50
people, it was found that 1) distribution of goods and products is the creation of
community markets and cooperatives in local areas; Creation of product
distribution centers at key points of the cold, including (1) storefronts in the type
of Ratchaburi Folk Handicrafts Center Kadwithi Ku Bua Community Oh Poi Market
Damnoen Saduak Floating Market Nang Yai Museum, Wat Khanon and Khao Ngu
Stone Park It is a center for distributing Tin Jok cloth. (2) Subdistrict Administrative
Organization Local government agencies (3) Thai fabric OTOP center in Ratchaburi
province and (4) online market page Sarin Tin Jok Ratchaburi is a product or
service presentation. that uses the internet as a medium of public relations and
use it as a communication channel between business owners and customers. 2)
Creating marketing channels for distributing goods and products. Using scraps of
Tin Jok cloth to create new products such as bags, shoulder bags, etc. and 3)
developing Buddhist marketing strategies with 5 approaches: 1) increasing the
number of patterns on the cloth 2) reducing the number of patterns on the cloth
3) Developing new patterns of woven weave cloth, 4) using raw materials of
naturally dyed yarn, and 5) creating a logo. Use the marketing principle "4Ps"
including product, price, and distribution. and sales promotion
Keywords: Marketing Strategy on Buddhist Way of Right Occupation, Group of the
Teen Chok Fabric of Ratchaburi Clan
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