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Abstract
Objectives: 1) To survey the needs of Bahraini consumers for Halal Thai Community
Enterprise products. 2) To study the readiness of Halal Thai Community Enterprise products
for export to the Kingdom of Bahrain. 3) To study the marketing opportunities of Thai Halal
Community Enterprise products according to the needs of Bahraini consumers and appropriate
strategies for marketing to Bahraini consumers.
Methodology: This study employed a mixed methods research approach, utilizing
quantitative data from a randomly selected sample of 400 participants in Bahrain, and
qualitative data from in-depth interviews with 50 Thai Halal community enterprises and 20
purposively selected Bahraini entrepreneurs. Additionally, a focus group discussion was
conducted with seven experts from the Kingdom of Bahrain. The data were analyzed and
presented using descriptive and integrative synthesis methods.
Research Findings: The study found that 69.5% of Bahraini consumers purchase products
from Thai halal enterprises in the categories of food, beverages, and herbal products, each with
distinct strengths and limitations in production, marketing, and cost. The diversity of Thai local
products contributes to market competitiveness, supported by Thailand’s positive image as a
resource-rich country and its strong bilateral relations with Bahrain.
Contributions: Developing a marketing strategy that is consistent with application can help
increase the competitiveness of Thai Halal community enterprises through 4 mechamisms: (1)
developing marketing strategies that meet the needs of the Bahraini market, (2) developing
networks and distribution channels, (3) adjusting strategies to be in line with Bahrain's halal
standards, and (4) creating business partnerships and investments.
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