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ABSTRACT

This review article aimed to study the border trade policy network between Thailand
and Laos using qualitative research and a narrative literature review, with the policy network
concept serving as the analytical framework. The study found that key players in the border
trade policy network include major traders, small traders, customs officers, other government
officials, and buyers. Those with a minor role are laborers transporting goods along the Mekong
River, freight boat operators, and community leaders. Additionally, leaders of local
administrative organizations play a minor role. The study recommends that the Thai
government take a more active role in promoting Thai-Laos border trade, particularly by
developing infrastructure. It also suggests improving the work systems of customs officers and

other officials to facilitate trade between the two countries.

Keywords: Thailand-Laos Border Trade, Policy Network, Actors, Government Officials, Small
Traders
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ABSTRACT

The development of financial technology and financial literacy is a substantial study
for personal life and cooperation. This facilitates financial transactions to be more convenient.
By a change of financial transactions, it is necessary to enhance potentiality of financial skills
and literacy. So that they can be applied through financial services to serve every target
segment. The improvement of competencies in financial management, financial skills and
digital financial literacy should be systematically and well connected. The development of
financial services and understanding of digital financial products could be integrated with
technology to deal with any changes. Research on developing financial skills in digital era and
a use of financial technology could enhance a superior investment performance through
digital financial platforms and applications. Online financial services on data analysis for
investment decisions and the guidelines of the development of financial skills implemented
through seminar, training, a use of digital financial tools help escalate investors’ knowledge
and skills. The development of online platforms and training facilitates investor’s accessibility
to data. Creating learning media helps support efficient learning. Financial consulting services
and the use of technology and digital financial applications could achieve more convenient
and secure investments. Correct and up-to-date information of capital market is connected to
a networking of learning and sharing experiences among investors. These are important factors
for investors to make an efficient investment decision. The development of financial skills and
digital financial literacy in propelling investment could create trust and an opportunity to

successfully invest in the stock exchange of Thailand.

Keywords: Financial Literacy, Digital Finance, Financial Technology
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ABSTRACT

This research aims to study and influence service quality factors that affect the
decision to utilize food delivery applications of Rajabhat Kanchanaburi University students.
This is quantitative research that collects data by using a questionnaire. A sample of 352
students from Kanchanaburi Rajabhat University out of a total population of 3,852 students.
The data were analyzed using descriptive statistics and multiple regression analysis to test
the hypothesis with a statistical program.

The test hypothesis found that the quality of service can explain 63.80% of the
variance in the Rajabhat Kanchanaburi University students' decision to utilize food delivery
applications, which is statistically significant, but only responsiveness and tangibility factors
influence the decision to utilize food delivery applications. The coefficients of the variables
are as follows: Reliability -0.025, Responsiveness 0.425, Empathy 0.059, Assurance 0.064, and

Tangibles 0.341. The multiple regression equation can be written as follows:

y = 0.543 + 0.425x, + 0.341xs.

Keywords: quality of service, decision to utilize, food delivery applications
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v =
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wuuaaun1y (Reliability) melusunsudisagumeada nnguussansndanvarlndifesiungy
F9813 97U 30 AU (Try out) WuIHA&UUTEENS Cronbach’s Alpha (Cronbach, 1970) ¥832
WUIAU AuANLTedalaINAY 0.893 AuAITIOUAUBLWIAY 0.959 frunisionlaldwindu 0.950
AUAMULTDNULIYINAU 0.900 uazauMITIUABIlAMIAY 0.849 FanUsnunsidenlduinisiounaia
Y| o = A ! A a = 9 ' W
FUFIDIUITLNINU 0.898 FIUAININNIT 0.7 LAZIUONINTUNTUINVDUDIUADLNGUAILYT
(Corrected item-Total Correlation) wuin fuUsau duAuweislatermaunteiin1egsening
0.888 - 0.0.633 ANUNNTNBUAUBITRAINUYNTDIABETENINT 0.770 - 0.913 sunisienlaldde
An1uNnTeiiA18g5Ening 0.774 - 0.956 suaMTeudefIn U NUeiiA1egsEning 0.700 -
0.819 uagaun1sudedlatarnumndaiAegsening 0.566 - 0.788 fakusamunisidenlduinig
weundintudemstedmaiunndeiiaiegsening 0.721 - 0.811 FalAmnndi 0.20 wagliiiiu 1.00
AN wuvasuauianunsatnluldlunsieseidung udedranimualile ey auey
W&, 2550)

3.4 nM3ATEdaya

Tunmsduiiunidelunfidsiinsgideyavouvuaounialagld Felusunsudifagums
adf lneUsenaulude adfnssaun (Descriptive statistics) eUsgnauludae nsuanuaseanud,
Aadeiavade, Sovay uazdrudonvuinnsgiu Wui wasmslinesideyaiiiennaouaunigiu
meana Uszneulumie nisvedeunisianuasun@ (Normality Test) (Kline, 2023), nisviadau
AMUALNUSVDIRILUIVIIUNE LAzl sau (Fuds X wag Y) (Hinkle, William, & Stephen, 1998),
MINegoUAHENTUS (Multicollinearity) vasduusiuie (auds X) Tngdeadanuduiusiulias
quiiuly TaeAn Tolerance > 0.1, A1 VIF < 10 wag A1 b AsslifiAnieifeaniy Zero-Order uay n1s
WATIVNTaRneeLUUNYAM (Multiple Regression Analysis: MRA) Lﬁa'ﬁmiﬁ:ﬁ%zﬂmﬁaﬁum
AMNAUNUSTEMINAILUTIIUNY (FanUs X) wazdnusai (Y)
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WEINITVRWNTIVEABTIYANyauy3 Andusesas 52.56
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n15197 1 Tadeeununinnisiiusnisveslvuinisuaundindudseimsluning iy
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nsienlald (Empathy) 4.38 0.572 1nitgn
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s 4.38 0.529 1niign
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4.39 fsgauanuAniveglusziuunnitga nsenlald danafewiiu 4.38 Iszauanuaniuegly
szAUINTign waznsmavaues JAwdewiiu 4.34 dszaupudndivegluszduinniian auadu
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HANSNAABUNITLANKAIUNRVRINSIRDNTTUS N SHOUNALATUA®IMNT (FIWURIN) HANTS
nagounut ndushegndluadsll fsuaumnndt 100 (hduiiegns 352 aw) Hair et al. (2010; 2019)
namlih mnnguitegiedisiuauannndy 200 agldaulafumvageunisuaniasnfsnin dady
mndayadingn Ssansoideyavesiuusnudl wldlumsveaouausfigld laerrdudsydnd
anduiusvesnunInnsliuinis waznisidenldusnisueundindudiemis ynanuduiusiad,
1nd 1 lnedlA1egsening 0.663 - 0.770 nanfie ANUduiusvatnuInnslviuIns wasn1sidenty
UsnsueUnaedudsemsianuduiusiuluiiemafeaiu amnsadilunegevaundgiuls waznis
NAABUAUFUTUS Multicollinearity ¥9A7LUTAN NI0AMAINNITLAUTA1TVRIELAUTAS
LoUNALATUAIDIMNT WUTT AAINANTIIUSASYRIR bTUIN1Twe NGt udse1nis dAy
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Auduiusiuligauiuluiliosnn A1 Tolerance vaeynAakls AA11INN31 0.1 waz A1 VIF ¥4
nneudsiiAnldifiy 10 s nanfie Anuduiusvesnunmnsiiusnsveliusnsweundiaduy
deenms lianuduiusiuaaiuly

A9199 2 HANITIATIERAIOUIANITNEINTEL : R square

Adjusted R Std. Error of
Model R R Square .
Square the Estimate
1 .799° .638 633 .35622

PNENINT 2 NanITIATIERAEIwIaNIINEINTal ; R square AU 0.638 MnEAINI
AN MNTSIUIMsTe iU MsweUnaiatudiems ansasiuiueiureauulsusIurenis
Wenlduimsueundiadudsomsdnfnwiuminedesiuignigauys lafevay 63.80 laagradl
HedAgyn1eaii

A15199 3 Nﬁﬂ’ﬁ"?‘lLﬂi’]%ﬁﬂ?iﬂﬂﬂ@ﬁlLLUUWme

y Zero-
@mmwmﬂ‘WUin'ﬁ b S.E. Beta t p Tolerance VIF
order
(Constant) 0543  0.162 3347 0.000
anudedald (Reliability) -0.025 0.064 -0.024 -0.394 0.694  0.663 0.291 3.440
NIINDUAUDY
. 0425 0080 0410 5319 0.000% 0.770 0.176 5673
(Responsiveness)
nstonlald (Empathy) 0059 0090 0058 0662 0508 0.739 0137  7.283
AL (Assurance)  0.064 0089 0061 0717 0474  0.735 0.145 6.880
nsiufeld (Tangibility) 0341 0076 0331 4483 0000 0.757 0.192 5.203

Fauusvine: (Constant), nmssudeals, maundedsls, nismevaves, AUTady, nselala
Fauusmu: msidenldusnisuounaintuaienis

N7 3 WU HamFIeTIEiRamAs U NsYealuInsueUNAIATudsens 1
WissuAdunismeuaues wasnmsiudesldviiuiidmadoniadenlduinisueundindudsemsves
UnAnwMINg 8es ANy tneaunmnsiiusnisveslrusnsieundiadudionnisiu
fumsmevaues fnadensidenliuinmsuweundindudsemsuniian sesasnie funsdudesls
muau Tuvaeiinundetiold maenlald wavaandesiu lifinasio madenlduimsueunaindu
deemsvesin@nyun Ie1deswAnNIauy3 lngaunsadeuaunmsanassuuunviamle qe

AUNITONNDYNVIAD

1%
=]

$ = 0.543 + 0.425x, + 0.341x;
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(Reliability)

AMNINNITLAUSNITAUNINBUAUDS

(Responsiveness)

ANNNNTIAUSNSAM U lald i oy a . e
nsidenlduinisuaunaiadudieims

(Empathy)

ANNNNNTIAUSNIAUAI DI

(Assurance)

¥ = 2 L2 i } 2
ﬂmﬂWWﬂ’]'ﬂ‘iﬂU‘iﬂ’]'ﬁmum'ﬁﬁ]Ucﬂadlﬂ
(Tangibility)

BHUNINT 2 ANUAUNUSVRIAIWUSVINUNe

5. a5 2AUs KA wazdalauauug
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a
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andndutladeniidvsnaiensdaduleldueunaindu LINE MAN wagdanadl ssnadiy (2563) sy

manevauawegnAnlutadenunimnisliuinisidmanensinduladedud
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ABSTRACT

The purposes of this research were to study 1) generality of man, money, material,
management and police administration. 2) The influence of man, money, material and
management influences with police administration. This study was conducted by applying
Quantitative method, questionnaire used to collect data from 310 of metropolitan police
patrol. The data was analyzed using descriptive statistics and path analysis. The results
indicated to answer research objective that 1) Most of metropolitan police patrol believed
that money had the most important aspect of police administration. 2) Money had the most
direct influence with police administration and man had the most indirect and total influence

or cause and effect relationship with police administration.

Keywords: Cause and effect relationship, Antecedent, Police administration, Metropolitan

police patrol
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awmmsﬂuwuwmuiwmau mmaﬁmmmmmumwwLﬂmmmamqmmm figunantini
annsnfuyanaiisidnserinfndeii Sneunuannisiyanatunsgiauianisengvied
woRn1salasdeinenanslinfndunsieiuypraseuin nsufiRnuvewinsvaensIvasiUndy
win wdnar 8 Halus neaeit U fuRauTuusniaan 08.00-16.00 u. a1ntufnganudaiiuyinay
Fuftaossiausingn 16.00-24.00 u. wifivgainudasuvhauluiufiamaa 00.00-08.00 u. udFan
UftRnudelasagiududnuneinaenly il ungagasemiieusimaasnudu ludugnsis
mﬁilﬁﬁﬁmwuaaﬁﬁmmammﬁ?uﬁmwwmmﬂmmmmaw‘hiaamEJﬁumuuazaaumuaéwﬁu@a
ImaminmammmamumawaﬂmﬂswLa:uauLﬂumwuﬂumsﬂvwmawuL%mewzjmﬂﬁmsm
Junsudifauludagn wu Uﬂﬂgmamwmﬁﬁmv YUBU N1500NATITALAUTAL BRI 1
1AgINIUR F0INTLIUBUA N38TNTEIU AIAIUIANTIVAAAMINTDLADIVEYINTTH LAEAITHINUT
WIRVUFUAUS (YTUNT ATATNA LaZI0UAY fsiel, 2564)

m'i{]mﬁ’uﬂiwﬂﬂmaaﬁ’ﬁ’gf\]mamaﬁ]Lﬁuﬁ'mﬁﬁmLﬁaé’uégaﬁmzﬁwmmﬁmﬁﬂ'amsugm
n351 Fehsaaensaiiniii sunanazanuiuiinveulunudesiuuuunuisuaiiousiy
winluniseenasnsasguaniuiseueeliiulssnsuludinundundn flonanuwernszyiin
Favthuazdeadnlusziumgmuaniunisaiifanuguusaunnsisiuly numensaddiaudssie
Mswdguuansoyaaaliaeiy FaisaguftRnumensadidediinugaiuf nslinaedie
nstsduldnguuneuazanundouvesiangunsaldue rswnn wnudanimauaisludagdusina
amenaszauiymiedrinnuelunsufifom wu maueaugunsallumsufoavihiivie
Frgalimunzanuinsldom wu @etudu Ingdeans Juderlwih dhifudomas gunsaladeli
iglun1sseiume (walnsal YUus wazneli dauin, 2563) snsimamamsialiiissnauayly
mamqmﬁwumﬁuﬁiums@LLaLLazﬂ‘%mmamﬁﬂﬁ&?’ﬁwmamaaﬂzimmmﬂﬁﬁméfaﬂ’mLﬁuﬁe‘?}a
ynnmne1vanssdndnalinisssiumnealaiviuiaed sanfsnsfinnszauduue nivieann
ansRavdniiAunudndu (wyn unsemad, 2565) suUsEanavIANTUIMITAN I A
(algdiyn Jvse uasiandas 1A, 2565) WiesuUssaailegeddnindnasslinsinuaudenis
(eyr psAsu I adnd deng @ nuans daeiadins wazvialld dnvanisudy, 2566)

mﬂﬁmmmmﬁwé]’udqNﬁiﬁﬁﬁaﬁuﬁmmﬂﬁwﬁaqLﬁaﬂ%’ué’ﬂmw%miﬁmmzauLﬁaamvﬁa
windgymiauyanaduiusiu suussana Janaunsal kagn15Usn13IAnIs (Becker & Gerhart,
1996) GaidunsuImsnuiiferduiud funnensnsuims (@) §iseTajidnuianuduiudids
wauaznavesladusuyana sz Yangunsal uazmsuivisdansiisiienisuimisnuiina
adefieatdvEnanienss mMedou wazrasmrenTUImsiTatule Sefmuaingusrasdly
M348l 2 4o Aewilefinun 1. anmiiluvessudsyana sulssann Yangunsal msudmsdanis
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LAZNITUTITUATIA wae 2. BVnavesyana wUseaa Tanaunsal kagn1susmsianisiisde
ANSUSIITINUATID

TUTLEIANIIIY

1. Lﬁaﬁﬂmamwﬁ’ﬂﬂmaﬁaLLUiqﬂﬂa uUsean JangunIal NSUSUITIANTT kagnIs
UTMTNUATIT

2. Anwdnanavesyana sulszann Janaunsal LaznsUTMITansiddenisumsny
M1379

NSBUKUIANVBIIIUIRY

81y UVINAE duna Wiuma ANATRIUYBIUTE MY
e A
AN s
uuszana Wawala
V09
Usedu \
UAAa Usgan
36l ' -
. V ASUINIS WU
¥ ) NUATIA
9178 '?ﬂﬁ]E!Uﬂ‘iiﬂ A ns
= = Uszilu
Yunn AITUIMS
Uszdn Eanns NANTS
& Ufua
\A3Bdiladeans JIUNINUE neyuade NI RE I ITTRE)

BHUNTWT 1 NSOULLIAALUNITIRY

v

2. lenaswazuiTeiineades
msfnwFesrnuduiufilanguaznavesyndladesonisuimsnuisavesiinae
ATIIUATUNA TunAnuasnguifiiedeadail
2.1 NMIUIMITNUAITN
ANuINENTUTMIRTlussduanlimautmihfinnuiuiaveuld 5 6 1. 9
JosiuuazUsmuusy 2. UEUEIY 3. AUABUAIU 4. UATIAT UWag 5. 1IUTINIT
AUNLNENNTUTUITNIUAISIINUNANFATITUTEAAUAIERTUUAR J1U1IIN1561539

NaNanIUTUUTY 0.0.2566 T391NE1BINTUTINTUATIIUTENBUMETY 1. N1TUINITOIANT
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%1523 (Police Organization Administration) 2. N15@15791UT8ULTIB YU (Comparative Policing)
3. miu%miwﬂszmmuazﬁaq (Budgeting and Material Management) 4. A1TUSMITIUENT
#1529 (Police Station Management) 5. m’w@:ﬁﬂumﬁﬂﬁ (Leadership in Organizations) 6. 119
8113871561533 (Police General Staff Affair) Uag 7. d11UINNTUINTNUASIT (Seminar in Police
Administration) faituiegessazdealuivinisuimsesdnsdsaiifarszaseuaquifeatu
audidowiuinafuasdnmsuagnisinnisnuiisg Ainsesianintyniifindulussdnsiimg
nn9salueddng malakarwinnssunIsuInsdnnis Msnsisdeunely msussnduiusuaznis
afan ndnuwallunud1sie N1TYIINITANINSINTDIENINMUILNU duna1s duglinin diu
ViOIhU LaTeIANITTEMINIUTEIA (@winUseiunninnsine) lsaseuueseaesisa, 2566)

nsuimnsnuimaduduniiiwesmsuimsnulaeiiily erdeiiundnnsuimsiludy
wdndrflunisduiadeunisuimsauisalidulunmudmneiisd Ssueznelfianuselamd
avanraUszry Samsuimsnuhsalithdeiugiumamsuins @m) Gusngrudosiulums
UIN133AN1509ANTAITIA V818dNITUTIITNUATITIUAUA 9 TagUssendldndnnis wulfn
NQ 6 ng 3 Dou Fetefuilidsteriumsuimsiudssmaussaunsaiviedadiundenly
Udumiu iy eudlesiulsvusuildvguiainasueuninssy (Crime Triangle Theory) Mgud
nUIRLAN (Broken Windows Theory) wsaLLu’mmmumiaﬁ]ﬂ;muamwuﬁ (Community Relation
Approach) MuduaIuldIzU{URN1581M319 (Undercover Operation) 1nAfian135917 (Intelligence)
wadans1InRanNEENATeY (Surveillance) Muasuatulingunszuiun1stasTsy (Legal
Process) 415195k MquinarnesLfieldlunisussunadinnuardivesarunenlnuasuuy
Aadnlusdf (Semi-Actuated Intersection) LLazqwuqimﬂﬁ’fwazwnﬁzyfﬁami%’@%@%’m%’ﬁaL.Lazmi
UImsiann1Asy w.a.2560 s

2.2 NIWeNsTUNTUINIS (4M)

n¥ne1nslunisuinsidfyuseneusoaunieyana (Man) suUszana (Money) Yan
gunsal (Material) uazn15u3m530n13 (Management) n3ai3engenn 4 M deifiuiladeiugiums
nsuimadleanszmsiimsesdstaunrmdiienandmnedesendayaansiifinunmiiiiome
dedldsusulssanaatuayunisiiunufiiisme desdiiangunsalifivunzfuaudeanisves

a a

WU wazdodiszuudan siinduszansamiielinislininensifiedreddataAnusslovl
gaan Tnstadelumsdansfiuyagiuddaiised 1. aundoyaaa (Man) ninensyaadelddindu
Yadviidrdydefiaznoifanadudaliniosdnsisludauinuuandnmuain ynansaisiading
Anufinseunisufin U oRNuiiemeiuUsnneu. 2. swussana (Money) Huthaded
Aovyudesuasliesdnsdiiuauliinglifindn ssdnsfesdnasssuussunaliifiome nszuau
madndnefinrmadesia asnsadanguls 3. Sangunsal (Material) WumsAndunuietunsld
Yan Aifne gUnsal naensumeluladarsaumaimunzauuagdaiuiualis Tnoddunisd
aseuAguisnsAnuidesldtangunsal n1sdisia n1s¥ud anwdudulunsld amsliuinnssaw
AABAIUNITLAUINY Uag 4. N1TUTMISIANIST (Management) AaNIzUIUNISIANITUITNISAIUAN
ielieuiamuasnduluegefiussansamiAnyszansua Srdosdiniafuuaidesad Wanane

wlevendaau dnsuszaunuuazsuilinnufniiusaununasnsiunisusslunan sujufau
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a

AIT8YIN1TNUNIUITIUNTIUHINYD97199893554NTTU (Gap of Knowledge) TaufavaN
LA8IN5ITES 0 U UAN LagAUNIITIUNTTUNTANYULRANIDIMANFIULTIUTEINYHIUAN T
NUAAUATU UNANNITE/ FNTISNIIULAEA1UTEINA UNUNZINTaULLIANNAAT HAUEURUS

53Ul uulawINnEY 10 WWuna Usingeiunisiei 1

A15199 1 I5TUNTTUANUFUNUSTENINIAUTRINUAN LY LI e

fauus POLAD MAN MONEY MATER MANAG
MAN YN TN - Atatsietal. Rajeswary & FInuengIe
(2565); Becker & (2023); Nichlavose (2024);  wiis%R (2566);
Gerhart (1996); Kulicet al.  @3vnsal A9 Errida & Lotfi
dinaugnsaans (2019) wazanws uln (2021)
#1997 (2566) (2563)
MONEY  Feyz 9eAsuUn Il - - Otoo (2024); Singh  Aay 3wl Trvd
wazAY (2566):; (2022); odwwn Ve wazlesusnsayl
Becker & Gerhart Ty uagdsy Welan  gunandv. (2566);
(1996) 19580 (2562) ASIUNT JuNIuas
779 uazAMY
(2562)
MATER  wflnsal Yus uag - - Zayed et al.
AaIUR 9auun (2022); Jusoh &
(2563); Becker & Kasim (2017)
Gerhart (1996)
MANAG  algalvn 35y wae - - - -

GRGARGERIN
(2565); Becker &
Gerhart (1996);
UUNT 4az0nY
(2564)

NAN97 1 uanadunemudiussErinsandsie 10 dune (agnasisdulunseu
L12AR) NNLEUN19AT TN TTIVITNNIANMNTINIUNTATIRAB UL INEUNSIAILTA I Toy AT
Huivensuluseiuaina (gmsmiansminsauiy/ 13anslnegiu T 1,2/ Emerald Publishing/
SAGE Publishing/ Researchgate.net tusu) Idatiuauuniuduiudseninsduusdadu 1. dus
yAnAa (MAN) daduduiusidaguazia/ dmallieuin n3eidnsnasnediulinisusmsnusiimg
(POLAD) lngila35aunssuves 9gm 11581mns (2565); Becker & Gerhart (1996); dtinauevnsenans
#1577 (2566) atfuayuuuauAatunul 2. Fuusiutszana (MONEY) SauduiusiBavauas
WA/ AIHALTIUIN Y3aNANSNARDAILUINITUTMITIANTT (MANAG) Iaediassanssuvesniaying U7
YR warUosus1sal qunsindy. (2566); A33UNS Junsuasadne wazamy (2562) aduayuy
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wwaANARtuull wse 3. AudTiangunsal (MATER) IAMUANRUSITANALATHE/ deNalTauIN
NI0ADNENARDAILUTAITUSMNTINNT (MANAG) lasdnssaunssuues Zayed et al. (2022); Jusoh &
Kasim (2017) atfuayuuuinnuantuauiidusiu

3. 3FM3ATUNITINY

T lUWINN5I8L U (Quantitative research) lagananasesssuainalunig
viidefiAeadeaiuayud (Belmont report) iUsznausnondnammsnluyana nénaausslony
Lifosunsie uazndnaruefssan lnsldujdRedinnsininlutuneuiifesufduiusfuay
(Institutional Review Board Health Sciences and Minimal Risk Research IRBs, 2023)

3.1 UsENIUAVUIANGNAQDENN

Uszrnnsildlumsnuie fsnmonnadsianesdymnsdsaunsuia nsummamuAg
Usgnoume 12 nadedunis (un.u.1-9 [aanildnsia 91w 88 aanill, un.aa., un.aun., un.oaw.)
WAy 2 NasfiuNT (Nn.aa.,AN.ANT.) (NI IN1TANTINATUIA, 2566) 31U 1,380 wie Tans
Taro Yamane dwfunsduammunanguiiegns fmussuianguiegsiissdunudosiu 95%
LagAMNARALARUIATTILNTY 0.05 Weuluaunisldfe n = N + (1 + NeA2) iliildvuaves
naueesfiansadefiolddan 310 au Mdurnanguinegsd1sdaUszuins (Yamane, 1973)

3.2 FaMsguRl98E19

FR38ldwealiaNTsduAiInE19uUULR1Eas (Purposive Sampling) AULINTNTIANTIAAEATITNG

Y
(%
Y] o

Fudya1Unsiaztulsenundenianoadyvin1siisiauasuia ngennumuas Y§URnunuaie
arRuuadlitdesndt 1 U Tmanalunisifenwuuianzaaiionnumugaunseiuinguseasdnis
e inudeyanuiuuasuaINdIuIL 310 ¥a lnelnzandandainsvaensandrianeadefunis
o ! | < = A o 4:1'
ATIIUATUNE 1-9 wisay 30 AU 331 9 wiadu 270 AW wavEn 40 AU LHBNAINFTIEEATIAN

afnun.aun., un.oan., NN.AA. wasnn.ANS. 4 WAWeay 10 AU IUNMNATUTIUIY 310 AU

3.3 109NN Y IUN1SIFY
A A A = o Ay . . | I

wwsaslanlglunisiiusiusinluassiilawn wuvasuany (Questionnaire) wideanlu 3 AoU
moufl 1 Teyanadnuvaziugiuuaradusensiaiudmiuiununudeyadiuuanalssnaume
Joyaineaiueny szaumsfneg Ussianvesaauiindnsanisfinw Uszaunisalnisineu aeud 2
Toyaiferfuaudndiufidseyunna swuszan Jangunsal n15U3M153ANIST 4ATNITUIMITIN
° = & ° a 1Y) a 2 v Y a v ) = a
f19529 warnaud 3 WumaulatealinanannufnsiusieInulas VoUTUUTIUTEAUNITUINIT
U M ABNSUSTITIUAITID SIUDIUDLEUBLULTNYIVDINUIIUINY

3.4 N13ATIVFDUANNTNYDILATD T

wuvasuauiildasniaaururunsuilayiusmaasdld (Try out) fungudszynsid
dnvaglndifssUszansidvanesiui 30 au haeiujiieudesiulsuusudsinnesdsdy
MITINUATUIA 3, 4, 7 waw 9) ATIRdeUALANTANanduRuS (Correlation) 13BN smaaeuth
TnsmanhluiafunguiednansfiviisussezniinduluTash (Schuler, Anderson, & Kusshauer,
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[

2023) asaaeuasoutadarivesnsiafiuuslirsening 723 - 846 agluseiud drdnyd
#915U1ANUYNABNTIA 9 AU

1. mnugndesludiaiia (Construct Validity) insanay duiusvesnasiniuausigiy
vomguiineaiuuundeiililudsiosdfamanuiineuiazidenlinsmaasussduseneudedudu
(Confirmatory Factor Analysis: CFA) Aanuisansaddaseadrefidniminesddssneudaud 0.4
gy Falunumdviinnuaonndedldan 0.71 agluseAuR (Chen, 2024)

2. mmgﬂéfaﬂulﬁam (Content Validity) an3gdnAgyiansanAuATauAqUYaInTinly
Sosiiduidemussdsiidonistaildinnnimumussanssy nsliidenwnie GUDERFGIRNG
msumnglumiels fanuAtelduiiiimuemuuuumnasguanalaemensdemanumndod
laFdutinuaenndesgendt .70 ¥nTensheingeusula (Roebianto, Savitri, Sriyanto, & Syaiful,
2023)

3. Anmgndpstiasrulufeduls (Concurrent Validity) mnefadsiansnsaluseduldegng
7 Aonsunanasialasnisaiansinldaadubesaonadesiuniosglunguifisafuuariiny
fuiusivgadunanatianugniesiosiuungia (Racy, Morin, & Hagerty, 2022)

4. AugneABIuANeNg (Differential Validity) iasanunsinusagdudsnuitusagiudsil
AauduiusAnInmduU sz AN anuduiusseninsfauy sdunansisanugndeadiunaniis
(Marini, Westrick, Young, Shmueli, & Shaw, 2019)

5. ANugndesRami (Face Validity) luisonfsfuanudaausionisdenimildaing
wns¥a dlasufanunsadilalsiluegned (Masuwai, Zulkifli, & Hamzah, 2024)

6. Augndslun1suUas (Translation Validity) Tusulduvasuurndiduunsssudy
sromsiaglidalndususssuiidanugndes euvastennuudisenistenuluifudoya
Mntuiinisassianazdnisliiminuesudarsienisesregnieslagldad Annsiinssidade
(Andersson, Granat, Brannstrom, & Sandgren, 2022)

7. A1UYNABUTIUTUN (Nomological Validity) @519unsingen asasivuSunluidaed
AuFvsenguivesdsieanisin dsaivesinsiaiinnuduiudtugsfudnduusvidunguii
{Redos (Lee, & Pan, 2021)

8. AUYNABIAIUAITUTTAU (Convergent Validity) 1435 mAdudszansanuduius
farsanarduuszansauduiussenineiusidnvazidadunse (Cheung, Thomas, Lau, &
Wang, 2023) uanssaussauiiszautiunans uas

9. MNugAFBsFIUNITIILUA (Discriminant Validity) fiansanandeuvusinsgiuluusias
enstemamvemnunsia lunmsumuitegsediuiunaisnanfe Andeauuuinggiumn
ensiAviaInaudneaualsLanitstaiauisalunisduun (Ronkko, & Cho, 2020)
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AN5199 2 AduUsEANSAUTRnBlATeIInsInfLkUseIRUsSENaUY

fauusuan fauusasnusenau AnTaUUADAN
UAAA 918 767
(dummy) n15ANYI .809
Uszaun1sadvingu 811
JuUszane AUUUVIANA 823
IAUUUANRD 846
AUUULIUAA 841
Janaunsel EIUNINUY 767
a1s0unnUszdnd / Yudenlih 784
Neyaile 723
\3asiledoans 819
A1UTUITIANTT RN 806
s unulUUA TR 793
nsUsELliuNan1sUHUR 817
ATUTMITIUANTID m’mﬁaﬁummﬂi%wu .88
AU laveIUTEANIY 776

d‘ d‘ ¥ a 6 U a A LY 1 1 g CY) U L%

NASMN 2 NaNEAINNNNTIATIENTITUTAEUTUNUIN TUAINTINAIEIATNUIRNTIAR IS
VMUABETENIN 723 - 846 Anulainegsedud TunwsinAnihutinuesindiuusesdusenouidl
snensAtumtnasgafoauna (.846) waznyuatelAnuivinegn (.723) Aruyananuitlseay

¢ o = Aa 8 19 | & Ao 8 YRR A Py

NITAYIINUTUTIFNITNNAIUINUNENER ((811) drupigilusionTviiAIuInUNURYYan ((767) AU
auﬂiummwudwamaﬁaiwamaﬁﬁmﬁmﬁfﬂmaﬂ (.846) a'ausummaLﬂu'ﬁwmiﬁﬁmﬁmﬁﬂﬁaaﬁqﬂ
(.823) mmaﬂa‘dﬂimwmw Lmawaaamsﬂaﬁamwmmumuﬂmaﬂ (.819) aiwnmmﬁmﬂu
iwmimmmmﬂuawm (.723) AUAISUIIITIANITNUINNTUSY Lmumamiﬂgumaiwmimu
mumuﬂqaqﬂ (.817) mumimLLmthUgumLUuswmﬁmumumuﬂuawqﬂ (.793) wagA1ung
USMITUANTITNUINANULY DI UYDIUTENYUTA1INNRUNYINAU . 788 harAINUNInalavaauseunvuy
FAUENWINAU 776

3.5 maiusausaadoya

fdodiuiinsunmumuasilegluauiuiaveuresnestyrinsfisauasuiadeauLes
wazdie 2 e Wuvnangludedl 1,568,737 maailawns Buarnnesdyrinisisauasutanss
fufifia 13.7686699, 100.5097033 uaz Plus Code 7 QG95+FV8 nainmamIuas (Google Maps,
2024) vitefiudayatulszgvuluiiuiivasfuiarfuazeniing 1an 07.30 -20.00 u. 1Huan 4 fu
MusuAvtoyalfiodeuay 80 118 wlmihfwentudiuiiivtoys Isanuiiivdeyaussvn
loauAnasdadunsinsIauasua 1-9 nasdsAunisduaiy nesdadumsatensianas U uRn1siiey
waznesiAunsaafnImanuarans nesyyin1sisiauasuIa nsiiudeyalfuflnedinnne
aounudeafutuussanadmne WeuiauanifnssaiidinualiTaSuugdlneEuan
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venteies nqusrasdresiide FBnsmeunuvasuny wisuuendimundududinagnisinm
arwduiflideya Mnduiuanuuuasunuuazsesueguinalivihsinifiodneunuuaeuauinde
asdvaglivimsesuneliiAnanudilaiigndeaiielinsemuinguszadnsite Weldsuiuvasy
pundufuimsnasuaugniesndousivralififeafuluresussquuuasuaiy Meilgnoy
wuvaununnAuBuAneukuudeunuiielaaing Usaainnsdadugideyla (Couper, 2017)

A5199 3 ANFUUSLANSANUFUNUSTEMINA U SUALADANTT UL LT IATIZI

fauus POLAD MAN MONEY MATER MANAG
POLAD 1.00 66 43 27 39
MAN 1.00 34 46 57
MONEY 1.00 61 38
MATER 1.00 60
MANAG 1.00
Tolerance - .69 .84 76 71
VIF - 1.18 1.14 1.28 1.13
K-S Test .10 07 07 .09 .08
Aade 3.18 2.84 2.77 2.71 3.06
ﬁWLﬁEJQL‘UUiJ’MS;ﬂ;’m .64 .39 T4 .58 .79
AR 71 57 86 63 .88
AALLAY 1.21 66 -07 44 -21

NuNEWn: Kaiser-Meyer Olkin = .806 A6NEANNTIEANT = 1 UALAGIFANNIIENIT = 5

1M 3 ATvEeUMsaziindeaNLAlaenIIININTEBUNARILUTIAEY (Univariate
Normality) fiawds8aselaliinuduiugas (Multicollinearity) wuiniin1snsgateuns Wa1saunein
wde Andoauuinasgu e Aanaldauazan K-S test wuinduusdaszyndiimsnsyane
Uni waziilennaeu linearity wudwhuusdasznndinnu duiusiBadunsafunmsuimsnuiiimg
(F test = 1.847 fitfydnAgyn1eadia) dauen VIF uag Tolerance lifilaymn A1 KMO agluinauaiunilyl
azlindeauuiusag1sln

3.6 NM3AATzidaya
Fonldadanssneduianiminlufuusingg Wenouingussansideden 1 dunsinge
BvswadiuUsBaseiis 4 amaonisuimsnusiea ) ilaneunguszasdde 2 Tmade
AATILAEUNIS (Path Analysis) \efnwdninavesiulsdassusazifidnesudsauinddnsna
el TanuduiusBavuaskang1als
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4. Han1539

nanIdeilonauinguizasdnideded 1 nudihmamensauasiadnlngeiyszning
41 - 50 U ($oway 39.3) duganisfinwssiul3aans $ewvas 60.6) mnandugaudnwininsy
(Soway 50.9) fisvaunisalvineu 15 - 25 U (Gewag 37.6) nuviuinsuuseanudiaudifyuin
flgnsiensuimsnusiina (Gesay 42.9) sesasunlaiFesdiduie yana nMsuTmsdanis uayian
gunsaldfuving daunanideiiensuinguizasdnisideted 2 vdmmaaeuteriiumaieis
weSaAuiadenldinaianisiiaszsidune (path analysis) SaufumeArduUssansuiuinnsgu
(standardized coefficients) Tuannsnsiinset Weunuadudsyavduunasgiuanmsingsi

o
=]

anneeNkUUTURBUAtlUANNTSIATEIRIUTINGUUUTIDMUUNUNINT 2 Aail

MAUATNT 2 LUUTa0InAINITIATIZAEUNANNEURUSTENINAILUTAN 9 (AduUsEENE)

¢ ¥

INUHUAINTA 2 WUTIAFUUTEENTNS 10 LdUN190ETENINN .648- 814 TAgAINUFUNUS

'3
a
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ABSTRACT

The esports industry has experienced exponential growth, evolving into a global
phenomenon with substantial economic and cultural significance. In Thailand, the esports
ecosystem has expanded rapidly, driven by government support, strategic investments, and
partnerships with major corporations. These factors have positioned the country as a
prominent player in Southeast Asia's esports landscape, demonstrating its capacity for
innovation and competitive development.

Artificial intelligence (Al) is revolutionizing esports management by optimizing player
performance, streamlining tournament operations, and enhancing audience engagement. In
Thailand, Al adoption is gradually transforming how organizations analyze gameplay, develop
strategies, and provide immersive experiences for fans. Nevertheless, the industry faces
significant challenges, including data privacy concerns, digital infrastructure disparities, and skill
gaps, which must be addressed to ensure the ethical and equitable integration of Al
technologies.

This article examines the applications, challenges, and opportunities of Al in esports
management, emphasizing Thailand's unique context. It highlights the importance of
leveraging government initiatives, expanding educational programs, and developing esports
innovation hubs to foster sustainable growth. While global leadership in Al-driven esports
remains an ambitious goal, these efforts can significantly strengthen Thailand’s position in the

regional and global esports ecosystem.

Keywords: Esports Management, Artificial Intelligence, Thailand Esports.
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1.Introduction

The esports industry has experienced exponential growth over the past decade,
evolving from a niche subculture into a global phenomenon. By 2023, the global esports
market exceeded $1.88 billion in revenue, driven by a dedicated audience surpassing 500
million enthusiasts worldwide. This explosive growth has been fueled by technological
advancements, expanding internet access, and the increasing recognition of esports as a
legitimate professional industry. The industry is projected to maintain a compound annual
growth rate (CAGR) of 26.8% through 2030, solidifying its position as a cornerstone of the global
digital economy.

In Thailand, the esports landscape mirrors the global trajectory, bolstered by a vibrant
gaming community and strategic investments from both public and private sectors.
Government initiatives, such as the official recognition of esports as a professional sport under
the Sports Authority of Thailand (Royal Thai Government Gazette, 2024), have played a crucial
role in fostering the rapid development of infrastructure and talent. According to a report from
Statista in March 2024, Thailand's esports market is projected to reach a revenue of US$22.1
million in 2024, with a compound annual growth rate (CAGR) of 7.52% from 2024 to 2028,
culminating in a market volume of US$29.6 million by 2028. This growth is driven by an
expanding user base, expected to reach 9.7 million users by 2028, and increasing user
penetration from 11.1% in 2024 to 13.4% by 2028 (Statista, 2024).

Simultaneously, artificial intelligence (Al) has emerged as a transformative force across
industries, including healthcare, finance (Davenport and Ronanki, 2018), and entertainment
(Prasad and Makesh, 2023). In the esports industry, Al is reshaping how games are played,
managed, and consumed. Al technologies are now integral to optimizing player performance,
enhancing audience engagement, and streamlining tournament operations. By analyzing large
datasets, predicting outcomes, and delivering personalized experiences, Al empowers esports
stakeholders to remain competitive in an increasingly saturated market.

Thailand's esports ecosystem exemplifies the intersection of these dynamic trends. As
a burgeoning hub for esports in Southeast Asia, the country benefits from strong government
backing, a thriving gaming population, and innovative collaborations between academic
institutions, private enterprises, and international organizations. Local initiatives, such as those
led by Sportlyze, a Thai company specializing in Al solutions for esports, underscore Thailand’s
potential as a leader in Al-driven esports management. These synergies have enhanced the
competitiveness of Thai teams and tournaments while positioning the country as a regional
model for Al adoption.

This article explores the transformative potential of Al in esports management, focusing
on Thailand’s unique context. It examines the practical applications of Al in optimizing player
performance, improving tournament operations, and engaging audiences, while addressing the

challenges and ethical considerations associated with Al implementation. By exploring
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examples of Al adoption globally and in Thailand, this discussion highlights opportunities for
Thailand to leverage Al in esports management to modernize its approach and enhance its

competitiveness.

2.Esports Management: An Overview
Scope of Al in Esports

Artificial Intelligence (Al) has emerged as a transformative force in esports management,
reshaping gameplay analysis, tournament operations, and audience engagement. Al
technologies, leveraging machine learning algorithms and big data analytics, provide esports
organizations with tools to enhance various aspects of competitive gaming. For example,
Smerdov et al. (2022) demonstrated the application of deep learning techniques, such as
recurrent neural networks (RNNs), to predict player performance in real-time. Their "Time to
Die" model incorporates dynamic features like hero states and proximity data, aiding players,
coaches, and broadcasters in making strategic decisions during matches. Similarly, Ringer et al.
(2023) expanded on these models by including additional features, such as status effects and
temporal gameplay data, which enhanced coaching strategies and provided broadcasters with
real-time alerts for better event preparation.

Al’s impact extends to tournament operations, where it optimizes scheduling,
matchmaking, and participant experiences. By analyzing large datasets, Al-driven systems
streamline logistics and ensure fairness in competitive environments (Keiper et al.,, 2023).
Additionally, Al significantly enhances audience engagement. Wang (2023) emphasized the role
of Al win prediction models in live streaming, which offer tailored insights and real-time
analytics to improve fan interaction. Features like interactive dashboards and personalized
commentary create immersive experiences that deepen connections between fans and
events. These advancements, as highlighted by Jordan-Vallverdu et al. (2024), address
emerging needs such as fan engagement and management strategies, underscoring Al’s role

in modernizing esports management and its ability to adapt to a rapidly evolving industry.

3.Applications of Al in Esports Management
Player Performance Analysis

Al technologies have revolutionized player performance analysis, offering teams and
players unprecedented tools for refining strategies and optimizing sameplay. By leveraging
machine learning algorithms, Al can process vast amounts of gameplay data, such as match
statistics, player movements, and in-game decisions, to provide actionable insights. These
insights help teams identify strengths, weaknesses, and areas for improvement, enabling
tailored strategies and skill development (Ghatak, 2023; Smerdov et al., 2022).

Al-powered coaching tools have become indispensable for esports organizations,

offering personalized recommendations based on individual and team performance. These
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tools provide real-time feedback during practice sessions, helping players refine their skills and
make better decisions in high-pressure scenarios. Al-driven systems also enhance decision-
making processes by predicting player performance based on historical data and contextual
factors, allowing teams to optimize their strategies and roster configurations (Ghatak, 2023).

Recent research highlights the role of Al in analyzing physiological and environmental
data, which can further refine player performance predictions and tactical planning (Smerdov
et al,, 2022). Incorporating such technologies into Thai esports management presents a
significant opportunity for local teams to gain a competitive edge. By adopting Al-powered
gameplay analysis and predictive tools, Thailand's esports organizations can build a strong
foundation for sustained success in both regional and global tournaments.

In Thailand, the Al start-up Sportlyze exemplifies this potential, offering a range of
services tailored to esports teams. These include Al-driven performance analysis to evaluate
player behavior and gameplay, strategy development through predictive analytics, and real-
time data analytics to enhance decision-making during competitions. By applying these
services, Sportlyze empowers teams to refine their tactics, optimize player training, and gain

a competitive edge in tournaments (Kittitachs, 2023).

Game Strategy and Win Prediction

Al has become increasingly critical in enhancing game strategy and win prediction
within esports management. Procedural content generation, as highlighted by Durwin (2023),
allows Al systems to simulate countless game scenarios, providing teams with dynamic
practice environments tailored to their needs. These simulations help players anticipate
various in-game situations, refine their responses, and adapt strategies in real-time.

Furthermore, Al algorithms analyze gameplay patterns and predict match outcomes
based on player performance, team dynamics, and historical data. These predictive tools are
invaluable for refining team strategies, optimizing player roles, and preparing for high-stakes
competitions (Ghatak, 2023). By offering insights into opponent tendencies and optimal tactics,
Al ensures teams are better equipped to handle the complexities of competitive gaming.

Durwin’s (2023) and Ghatak’s (2023) insights underscore the transformative potential
of Al'in both strategic planning and gameplay analysis. These innovations elevate the level of
competition, making Al an indispensable tool in esports management. By incorporating these
technologies, Thailand's esports teams and organizations can position themselves as leaders

in the rapidly evolving global esports landscape.

Audience Engagement
Al-driven tools have significantly transformed audience engagement in esports,
enhancing how fans interact with tournaments and broadcasts. Real-time analytics provide

dynamic insights, including player statistics and predictive analytics, allowing audiences to
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follow the game more closely and understand performance trends. Al-powered commentary
and interactive dashboards further enrich the viewing experience, offering context-aware
insights that improve storytelling and immersion (Manoharan, 2024; Acree, 2024).

Moreover, Al systems personalize content delivery by tailoring highlights, analyses, and
recommendations based on viewers’ preferences and past behavior. These technologies help
esports organizations ensure relevant and engaging content, which fosters greater loyalty and
retention among audiences. Al-powered social media automation, including chatbots and
sentiment analysis tools, further supports dynamic audience interactions, enhancing
satisfaction and boosting brand visibility (Manoharan, 2024; Forbes, 2023).

By leveraging these technologies, esports organizations can build stronger connections
with their fanbase and ensure a compelling and interactive spectator experience, aligning with

broader global trends in Al-enhanced entertainment (Esports Insider, 2023).

4.Challenges in the Thai Context
Data Privacy and Security

The reliance on Al systems for data collection poses challenges in compliance with
Thailand’s Personal Data Protection Act (PDPA). Esports organizations must anonymize and
secure sensitive data, such as player metrics and audience interactions, to maintain trust
among stakeholders. This is especially critical when handling data from players who are
minors, as parental consent is required for data collection and use, consistent with PDPA
guidelines emphasizing informed and explicit consent (Mana and Butr-Indr, 2022). Additionally,
when data is transferred to organizers in other countries, those countries must have data
protection laws that meet or exceed the standards of Thailand’s PDPA. Failure to comply with
these regulations risks not only legal repercussions but also reputational harm, emphasizing
the need for meticulous legal review and robust data protection measures in esports
competitions (PDPA Thailand, 2022).

Infrastructure Limitations

Thailand's digital infrastructure exhibits significant disparities between urban and rural
areas. Urban centers like Bangkok enjoy advanced facilities and widespread internet access,
while rural regions often lack the resources needed to adopt Al technologies effectively. This
digital divide impacts various sectors, including esports, where smaller organizations in rural
areas struggle to implement Al-driven tools. These limitations exacerbate competitive
inequalities, as urban-based organizations can more readily leverage advanced technologies

for strategic and operational advantages (Apriliyanti et al., 2021; Lopez-Sintas et al., 2020).
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Skill Gaps

A shortage of Al-trained professionals in Thailand presents a significant barrier to the
adoption of Al technologies across industries, including esports. This skills gap reflects systemic
challenges in the country’s education system, which struggles to align workforce training with
the demands of a digital economy (Wongwatkit et al,, 2023; Intaratat, 2021; Vandeweyer et
al.,, 2020). Addressing this issue requires comprehensive educational reforms emphasizing
digital literacy and advanced technological skills. Expanding initiatives that integrate Al-focused
curricula can better prepare professionals to manage and innovate in Al-driven ecosystems,

ensuring competitiveness and sustainable growth in the esports sector and beyond.

5.Ethical Considerations in Al Implementation

The adoption of Al in esports requires careful attention to ethical considerations to ensure
transparency, fairness, and accountability.

Transparency and Fairness: Al systems used in matchmaking and win prediction must
operate transparently to uphold tournament integrity. Algorithmic accountability and regular
audits are crucial for mitigating perceived biases and ensuring fairness. These measures build
trust among players and fans while reinforcing the competitive integrity of esports events (Xu,
2023; Taylor Wessing, 2023).

Privacy Risks: Al systems that collect player and audience data must implement robust
safeguards to prevent misuse. Ensuring compliance with data protection laws, such as
Thailand’s PDPA or the European Union’s GDPR, is essential to maintaining user trust and
avoiding legal penalties. Employing data minimization techniques and encryption technologies
can effectively secure sensitive information, reducing the risk of data breaches (Taylor Wessing,
2023).

6.Future Directions in Thailand
Government Support

The Digital Economy Promotion Agency (DEPA) plays a pivotal role in fostering Al
advancements within Thailand’s esports sector. By funding research, infrastructure, and startup
initiatives, DEPA supports innovation and promotes equitable access to Al technologies. For
instance, DEPA's "depa ESPORTS" project focuses on enhancing the esports industry by aiding
game developers, tournament organizers, and players, thereby driving growth and
competitiveness (DEPA, 2023).

Educational Integration
Addressing skill shortages in Al and esports management is vital for sustained industry
growth. Expanding academic programs to include specialized Al certifications equips

professionals with essential skills for navigating an Al-driven landscape. Soodmee and
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Jaroenwiriyakul (2021) emphasize the need for tailored curriculum development to meet the
specific demands of esports, highlighting its role in building a sustainable and competitive

industry in Thailand.

Esports Innovation Hubs

Developing esports innovation hubs is essential for fostering collaboration among
academics, industry leaders, and developers. DEPA's "depa ESPORTS" project underscores the
importance of creating infrastructure that supports esports technologies and practices. Such
hubs can position Thailand as a leader in Al-driven esports, enhancing its competitive edge on
the global stage (DEPA, 2023).

By emphasizing these strategic areas, Thailand can strengthen its position in the esports
industry. While leveraging Al for innovation and growth offers immense potential, achieving

global leadership will require consistent investment and collaboration across sectors.

7.Conclusion

Thailand stands at a transformative juncture in advancing Al-driven esports
management, with unique opportunities to become a leader in the regional esports
ecosystem. The adoption of Al technologies has demonstrated significant potential in
enhancing player performance, optimizing tournament operations, and engaging audiences.
Examples such as Al-driven coaching tools, predictive analytics for gameplay, and immersive
spectator experiences underscore the transformative power of Al in modernizing esports.
However, achieving sustained progress requires addressing critical challenges, including data
privacy concerns, digital infrastructure disparities, and a significant skills gap in Al proficiency.

Government initiatives like the "depa ESPORTS" project and the "Esports in School"
program by the Digital Economy Promotion Agency (DEPA) are pivotal in fostering a supportive
environment for Al integration in esports. These projects aim to build a comprehensive esports
ecosystem by promoting digital literacy and providing platforms for talent development.

To further advance, Thailand should focus on expanding educational initiatives that
integrate Al-focused curricula, thereby preparing professionals to manage and innovate within
Al-driven ecosystems. Developing innovation hubs will also facilitate collaboration among
stakeholders, driving technological advancements in the esports sector.

By aligning these efforts with ethical considerations and fostering strategic
collaborations across sectors, Thailand can strengthen its position in the regional esports
ecosystem. While global leadership remains an ambitious goal, these foundational steps can
drive progress, ensuring the country's competitiveness and long-term success in the rapidly

evolving esports industry.

62 Journal of Management Science Nakhon Pathom Rajabhat University Vol.11 No.2 July-December 2024



References

Acree, J. (2024). Shaping the future of Esports with Al. USC Annenberg School for
Communication and Journalism. Retrieved April 29, 2024, from
https://annenberg.usc.edu/research/center-public-relations/usc-annenberg-relevance-
report/shaping-future-esports-ai

Apriliyanti, I. D., Ekowati, D., and Saraswati, R. (2021). Digital divide in ASEAN member states:
Analyzing the critical factors for successful e-government programs. Online
Information Review, 45(6), 1104-1125. https://doi.org/10.1108/0OIR-05-2020-0158

Davenport, T. H., and Ronanki, R. (2018). Artificial intelligence for the real world. Harvard
Business Review, 96(1), 108-116.

Digital Economy Promotion Agency (DEPA). (2023). eSports: wnuiidusnnninng [eSports:
More than just a game]. Retrieved April 29, 2024 from
https://www.depa.or.th/th/article-view/esports [in thai]

Durwin, A. S. (2023). Impact of artificial intelligence (Al) in gaming technology. Journal of
Harbin Engineering University, 44(7), 1352-1355.

Esports Insider. (2023). Al in esports. Retrieved November 23, 2023, from
https://esportsinsider.com/2023/11/ai-esports

Forbes. (2023). Al-powered audience growth: How esports uses artificial intelligence to
connect with fans. Retrieved September 26 from
https://www.forbes.com/councils/forbestechcouncil/2023/09/26/ai-powered-
audience-growth-how-esports-uses-artificial-intelligence-to-connect-with-fans/

Ghatak, S. (2023). Lessons we learn: Al in eSports—How artificial intelligence is shaping
the world of competitive gaming. Retrieved April 6, 2024, from
https://www.linkedin.com/pulse/lessons-we-learn-ai-esports-how-artificial-shaping-
world-ghatak

Intaratat, K. (2021). Digital skills scenario of the workforce to promote digital economy in
Thailand under and post COVID-19 pandemic. International Journal of Research
and Innovation in Social Science, 5(10), 116-127.
https://doi.org/10.47772/1JRISS.2021.51002

Jordan-Vallverdu, V., Torres-Prufionosa, J., Plaza-Navas, M.-A., and Raya, J. M. (2024). The
intellectual structure of esports research. Entertainment Computing, 49, 100628.
https://doi.org/10.1016/j.entcom.2023.100628

Keiper, M. C., Fried, G., Lupinek, J., and Nordstrom, H. (2023). Artificial intelligence in sport
management education: Playing the Al game with ChatGPT. Journal of Hospitality,
Leisure, Sport and Tourism Education, 33, 100456.
https://doi.org/10.1016/j.jhlste.2023.100456

63 Journal of Management Science Nakhon Pathom Rajabhat University Vol.11 No.2 July-December 2024


https://annenberg.usc.edu/research/center-public-relations/usc-annenberg-relevance-report/shaping-future-esports-ai
https://annenberg.usc.edu/research/center-public-relations/usc-annenberg-relevance-report/shaping-future-esports-ai
https://doi.org/10.1108/OIR-05-2020-0158
https://www.depa.or.th/th/article-view/esports
https://esportsinsider.com/2023/11/ai-esports
https://www.forbes.com/councils/forbestechcouncil/2023/09/26/ai-powered-audience-growth-how-esports-uses-artificial-intelligence-to-connect-with-fans/
https://www.forbes.com/councils/forbestechcouncil/2023/09/26/ai-powered-audience-growth-how-esports-uses-artificial-intelligence-to-connect-with-fans/
https://www.linkedin.com/pulse/lessons-we-learn-ai-esports-how-artificial-shaping-world-ghatak
https://www.linkedin.com/pulse/lessons-we-learn-ai-esports-how-artificial-shaping-world-ghatak
https://doi.org/10.47772/IJRISS.2021.51002
https://doi.org/10.1016/j.entcom.2023.100628
https://doi.org/10.1016/j.jhlste.2023.100456

Kittitachs. (2023). Sportlyze: UsEnAwszidavasafiazn Al aulnelunanalan. Retrieved
October 6, 2023 from https://www.oneesports.co.th/gaming/sportlyze-UsEn-1As1g 1/
[in thai]

Lopez-Sintas, J., Lamberti, G., and Sukphan, J. (2020). The social structuring of the digital gap
in a developing country: The impact of computer and internet access opportunities
on internet use in Thailand. Technology in Society, 63, 101433.

Mana, K., and Butr-Indr, B. (2022). Appropriate measures of personal data protection in
processing by artificial intelligence under Thai law: Study specific on machine learning.
[Master’s thesis, Thammasat University]l. Thammasat University E-Thesis Archive.
https://ethesisarchive.library.tu.ac.th/thesis/2022/TU 2022 5901040187 17613 26816
pdf

Manoharan, A. (2024). Enhancing audience engagement through Al-powered social media
automation. World Journal of Advanced Engineering Technology and Sciences,
11(2), 150-157. https://doi.org/10.30574/wjaets.2024.11.2.0084

PDPA Thailand. (2022)). §5Aatn3 Aa9sede! azilind@nsgiend arunguuie PDPA [Gaming
business must beware! Violating minors’ rights under the PDPA]. Retrieved August
30, 2023, from https://pdpathailand.com/article/article-game-caster-pdpa/[in thail

Prasad, R. K., and Makesh, D. (2023). Impact of Al on media and entertainment industry. In
Media and Journalism Transformations: Emerging Trends and Paradigm Shifts (pp.
41-52).

Ringer, C., Missaoui, S., Hodge, V. J., Chitayat, A. P., Kokkinakis, A., Patra, S., Demediuk, S.,
Caceres Munoz, A., Olarewaju, O., Ursu, M., Kirman, B., Hook, J., Block, F., Drachen, A.,
and Walker, J. A. (2023). Time to Die 2: Improved in-game death prediction in Dota 2.
Machine Learning with Applications, 12, 100466.
https://doi.org/10.1016/j.mlwa.2023.100466

Royal Thai Government Gazette. (2024). Us$N1ARIEATINANSANIDITIN 1309 Auuasdiafing
91N W.A. 2566 [Announcement of the Professional Sports Committee regarding
the designation of professional sports, B.E. 2566]. Retrieved April 6, 2024, from
https://ratchakitcha.soc.go.th/documents/18007.pdf [in thai]

Smerdov, A., Belokurov, A, Ivanov, E., and Knyazev, A. (2022). Al-enabled prediction of video
game player performance using data from heterogeneous sensors. Multimedia Tools
and Applications, 81(10), 13567-13587. https://doi.org/10.1007/s11042-022-13464-0

Soodmee, T., and Jaroenwiriyakul, S. (2021). The future of e-sports: Factors affecting
performance in Thailand. In Proceedings of the 14th National and 1st International
Conference on Business, Economics, and Sustainable Development. NIC-HUSO
2021). Burapha University, on June 17-18, 2021. pp.1411-1427.

Statista. (2024). Esports - Thailand: Statista market forecast. Retrieved March 3, 2024, from

https://www.statista.com/outlook/amo/esports/thailand

64 Journal of Management Science Nakhon Pathom Rajabhat University Vol.11 No.2 July-December 2024


https://www.oneesports.co.th/gaming/sportlyze-%E0%B8%9A%E0%B8%A3%E0%B8%B4%E0%B8%A9%E0%B8%B1%E0%B8%97-%E0%B8%A7%E0%B8%B4%E0%B9%80%E0%B8%84%E0%B8%A3%E0%B8%B2%E0%B8%B0%E0%B8%AB%E0%B9%8C/
https://www.oneesports.co.th/gaming/sportlyze-%E0%B8%9A%E0%B8%A3%E0%B8%B4%E0%B8%A9%E0%B8%B1%E0%B8%97-%E0%B8%A7%E0%B8%B4%E0%B9%80%E0%B8%84%E0%B8%A3%E0%B8%B2%E0%B8%B0%E0%B8%AB%E0%B9%8C/
https://ethesisarchive.library.tu.ac.th/thesis/2022/TU_2022_5901040187_17613_26816.pdf
https://ethesisarchive.library.tu.ac.th/thesis/2022/TU_2022_5901040187_17613_26816.pdf
https://doi.org/10.30574/wjaets.2024.11.2.0084
https://pdpathailand.com/article/article-game-caster-pdpa/
https://doi.org/10.1016/j.mlwa.2023.100466
https://ratchakitcha.soc.go.th/documents/18007.pdf
https://doi.org/10.1007/s11042-022-13464-0
https://www.statista.com/outlook/amo/esports/thailand

Taylor Wessing. (2023). A practical guide on Al ethics and accountability in video ¢ames.
Retrieved March 3, 2024, from https://www.taylorwessing.com/en/interface/2023/ai-
and-video-games/a-practical-guide-on-ai-ethics-and-accountability-in-video-games

Vandeweyer, M., Espinoza, R., Reznikova, L., Lee, M., and OECD. (2020). Thailand's education
system and skills imbalances: Assessment and policy recommendations. OECD
iLibrary. https://doi.org/10.1787/b79%addb6-en

Wang, M. (2023). The communication effectiveness of Al win prediction applied in esports live
streaming: A pilot study. In Advances in Al Technologies (pp. 315-325). Springer.
https://doi.org/10.1007/978-3-031-49368-3 19

Wongwatkit, C., Thongsibsong, N., Chomngern, T., and Thavorn, S. (2023). The future of
connectivist learning with the potential of emerging technologies and Al in Thailand:
Trends, applications, and challenges in shaping education. Journal of Learning
Science and Education, 2(1), 122-154. [in thai]

Xu, Y. (2023). The evolving eSports landscape: Technology empowerment, intelligent
embodiment, and digital ethics. Sport, Ethics and Philosophy, 17(3), 356-368.
https://doi.org/10.1080/17511321.2023.2168039

65 Journal of Management Science Nakhon Pathom Rajabhat University Vol.11 No.2 July-December 2024


https://www.taylorwessing.com/en/interface/2023/ai-and-video-games/a-practical-guide-on-ai-ethics-and-accountability-in-video-games
https://www.taylorwessing.com/en/interface/2023/ai-and-video-games/a-practical-guide-on-ai-ethics-and-accountability-in-video-games
https://doi.org/10.1787/b79addb6-en
https://doi.org/10.1007/978-3-031-49368-3_19
https://doi.org/10.1080/17511321.2023.2168039

AsWAILIWIaB e N mussa Usswdl Tusiaaanu
wazuaMiafleIs5INYIA nedlinw sunagaiu Smiauassudin
The Development of Cultural, Traditional, and Historical Tourism
Destinations, as Well as Natural Tourist Attractions

Case study: Sung Noen District, Nakhon Ratchasima Province

niaasal 15inshsena*
(Paphatsorn Woraphatthirakul)

*919138UsE A MENansSTUTEMaumansumUngn Tudininends uvnInendeliaiisy naauys
Lecturer of Master of Public Administration Graduate School,
Western University Kanchanaburi, Thailand

“Corresponding author: pa.phatsorn@hotmail.com

Article history:

Received 10 August 2024 Revised 8 October 2024
Accepted 11 October 2024 SIMILARITY INDEX = 13.91
UNANED

MsiTi3es MafmuIuvawionilsndemusssu Useind Tusuaniu uazuvasionile
5950917 n3dlAnwn Suneguiu Samiauassvdun Adeliinguszad LiteAnwianindagiy
sunegadu Sminuassvdun fiausssy Useimd Tusaannu uazuvassssued Mduunases
Iisumsiauuazduasuliduuvasioniion 2 fieAnwinisduiung lunmsiaunsiesdulnidy
uwndsvionilendeinmsssy Usend lusaenu wasunassssund sunoguiu dmiauassvdn
wag 3.ifleAnuigmiuarguassanazuuimensuidam lnenideldssdouisidodenanim
Bashudeyaannsdunvaldednanmiienuniasy 15 AU LagNaUAIALNTY 5 AW TITIUIU
20 A WleaeUANUTTIAL MItuiunulunsiauvameaiiod uas aunuingy fu gy
uwndsieaivaddysneguiu 12 au ioidudoyaanmilagtuvesuvasioniion uaznsildiy
sulunmsinnnuvasiondiesn

HANTITENUN

1. anmdagtu duneguiiu Yamdauassvdun ITausssy Usemal lusia@niu wazunas
ssaurAfianysaiuariraulafadsUssfRmansfifianuiun Wy Usain Sausssu Ussind
Fosduiidsduanly wulssndAue wdssssumnnivseneudethnn dwaswsisiidauyaiann
msiiiatn eglufiuivhlsiAnnissnsminenssssueil Mesdusazeuaudinainmuasneteud
dvanueusny deld

2. lumsviaun wuih dnsdudunmstnuedsinagelalumseniiswisiiugussa ada
wazlgnils aruningilakazaruduidivessiuiu Sanusnuazanuningiitaluimusssugd

66 Journal of Management Science Nakhon Pathom Rajabhat University Vol.11 No.2 July-December 2024



Hoyguazusanlufiesiu suisaruazmnuazuinislunmsviendieslutusngiu ewnsiiin A
Uaeade nmadndsianssunisveaiion n1sdnnisilialenaliuszmvuidiuniidrusanlunig
AT aﬂfuauumidﬂLa'%mmm%flﬁﬂsvmsum%ﬂaﬁqLma'wiauﬁmﬁﬁwﬁwﬁm*’]

3. dhutlgmuesnsiamn wui Aenssudnlngjasduggeongifmtuduiunstemvde
e Tuguwy Sweanusiudennaunyuaniuyuyy wenaniudumsuTeiueylidesd
unumtunisidiusanlunisguaiazinu s1glusuanIuuIwiLgy Insssudnsiauisiveg
Aelin13nuaTeInTuAaUINTRgwad YINISHEIUTINVRIYNYURDNAILIVIAAIUTINTB T UYDS
YUY W IRaL msdaninsssyliinninauensiuindeulugnsairaederisa
Sruilovesyuvusngg nguau Ussavu Wnivins Usvajvntiu dnnadesiesduuagduqiiie
saufunAdymiluiiudl wieudunstuindey mswauvesdulfiluundaisaiiondafausssy
Uszindl Tusaian iy uasunassssuand sunegadu Sminuassivdineseddu

o

ANEIAR: NNSTAIL LAAIVIBLNYTIIAUSTTY USEnal JUSIUEDY WHaIVBLNgIsISUTIRA

v

ABSTRACT

Research on the development of cultural, traditional, and historical tourism
destinations, as well as natural tourist attractions Case study: Sung Noen District, Nakhon
Ratchasima Province, has the following objectives: 1) to study the current situation in Sung
Noen District, Nakhon Ratchasima Province, regarding cultural, traditional, and historical
tourism destinations, as well as natural tourist attractions that are to be developed and
promoted; 2) to examine local development efforts aimed at establishing cultural, traditional,
and historical tourism destinations, along with natural tourist attractions in Sung Noen District,
Nakhon Ratchasima Province; and 3) to identify the problems, obstacles, and potential
solutions. The research used qualitative methods, with data collected through in-depth
interviews with 15 government agencies, 5 private sector organizations, and focus groups
consisting of 12 community leaders.

The research found that:

1. The current situation in Sung Noen District, Nakhon Ratchasima Province, includes
rich and interesting cultural, traditional, historical, and natural resources. In terms of ancient
history, local culture, and traditions, these are well preserved. The natural resources, including
waterfalls and extensive forests, remain intact, in part due to the presence of forest temples
in the area, which contribute to the preservation of these resources.

2. The local community continues to preserve and promote these cultural and natural
resources. In terms of development, efforts have been made to identify key tourist attractions
in tangible forms while also fostering pride and a sense of shared ownership among residents.
Initiatives to instill love and pride in local wisdom and cultural heritage are ongoing.

Additionally, the community provides essential tourism services, including food,
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accommodation, safety measures, and access to tourism activities. There are also
opportunities for community participation in tourism management, along with support for
promoting knowledge to help residents understand the significance of local tourist attractions.

3. As for the development problem, it was found that most activities are carried out
by the elderly, who work together within the community. However, there is a lack of
involvement from younger members of the community. Additionally, an obstacle is that local
agencies play a limited role in the care and development of certain sites, as some ancient
landmarks, such as Wat Thammachakra Sema Ram, are already under the care of the Fine Arts
Department. This results in limited community participation and cooperation in development
efforts. Development guidelines A forum should be organized to present the drive towards
creating a network of cooperation among various communities, groups of people, citizens,
academics, and local philosophers. Local politicians and others to work together to solve
problems in the area along with driving Developing the local area to be a cultural, traditional,
historical and natural tourist destination in Sung Noen District, Nakhon Ratchasima Province.

continue to be sustainable.

Keywords: Development of Cultural, Traditional, and Historical Tourism Destinations, Natural

Tourist Attractions
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ABSTRACT

This study investigates to 1) the influence of strategic human capital management on
organizational efficiency in the esports industry and 2) the impact of work commitment and
organizational efficiency on the overall performance within this context. The sample group
consisted of 273 entrepreneurs and senior executives, selected through purposive sampling.
Structural equation modeling (SEM) was used for statistical analysis.

The findings underscore the critical role of strategic human capital management in
fostering sustainable competitive advantages within the esports industry. Organizations that
prioritized personnel development demonstrated significantly enhanced performance metrics.
Comprehensive personnel development significantly enhances employee performance and
morale, emphasizing the importance of supportive work environments in driving organizational
productivity. Strategic human capital management emerged as a key driver of organizational
efficiency and sustainable outcomes in the esports industry, reinforcing the notion that
effective human capital management and strategies contribute significantly to an

organization's  long-term success.

Keywords: Strategic Human Capital Management, Workplace Productivity, Employee Morale,
Sport Management, Esports Industry
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1.Introduction

The Esports industry (Allal-Chérif, Guaita-Martinez, and Montesinos Sansaloni, 2024) has
experienced rapid global growth, transforming from a niche entertainment sector into a billion-
dollar industry. This growth has increased the popularity of competitive gaming while attracting
substantial investments, sponsorships, and a global audience. As the Esports industry
continues to evolve, organizations within this sector face the challenge of maintaining
sustainable performance while navigating the highly competitive and fast-paced market (Babin,
Chauhan, and Kistler, 2024).

Human capital management is pivotal to driving organizational success in the esports
industry. By prioritizing the development and retention of skilled personnel, organizations can
gain a sustainable competitive advantage. This is particularly important in an industry that
relies heavily on talent, both in terms of players and support staff, including coaches,
managers, and content creators. Strategic human capital management fosters high
performance, innovation, and adaptability within organizations (Chen and Wu, 2024).

In addition to human capital management, strategies are essential for sustainable
growth in esports. The industry's success depends on engaging audiences, building brand
loyalty, and creating long-term partnerships with sponsors and investors. Strategic marketing
initiatives, including digital marketing, social media engagement, and brand collaboration, are
key components for attracting and retaining a global audience. This research examines the
interplay between human capital management and strategic initiatives in the esports industry,
with a focus on their collective contribution to sustainable organizational performance. By
examining the strategies employed by leading esports organizations, this study aims to provide
insights into how human capital and marketing efforts can be aligned to achieve long-term
success in this dynamic industry (Jordan-Vallverdd, Plaza-Navas, Maria Raya, and Torres-
Prufionosa, 2024).

In the esports industry, human capital management (HCM) is essential for fostering
organizational success and achieving sustainable growth. Esports, with its rapid evolution and
global expansion, requires not only talented players but also skilled professionals in various
roles such as coaches, managers, analysts, marketing personnel, and content creators.
Effectively managing human capital within the Esports industry goes beyond traditional talent
management, as it involves nurturing a diverse and dynamic workforce that is capable of
adapting to the fast-paced, highly competitive environment (Ke and Wagner, 2024).

Human capital management (HCM) in esports focuses on attracting, developing, and
retaining top talent by offering growth opportunities, training, and career advancement. A
skilled and motivated workforce provides a competitive advantage on the global stage. Esports
professionals need technical expertise, communication skills, and teamwork under pressure.

Effective HCM ensures employees have the necessary skills to drive organizational objectives,
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create value, and support sustainable growth. (Lopez-Cabarcos, Caby, Lugilde, and Pifeiro-
Chousa, 2024).

To enhance employee performance and foster a positive work environment,
organizations should focus on retaining personnel through fair compensation, welfare benefits,
and building morale (McLinton and Pascale, 2024). Loyalty reduces turnover and supports
sustainability. Promoting equality, offering support, and creating a safe, collaborative
environment further contribute to organizational success. Effective human capital
management helps forecast workforce needs to adapt to future changes Moreover, fostering
a culture of innovation, inclusivity, and performance within esports organizations is vital for
long-term success. Human capital management strategies that prioritize employee well-being,
leadership development, and continuous learning can lead to enhanced organizational
performance. Esports businesses must also focus on aligning their human capital strategies
with industry trends, such as digital transformation, global partnerships, and the increasing
influence of technology on both gameplay and business operations (Minami, Koyama,
Watanabe, Saijo, and Kashino, 2024).

In the fast-growing Esports industry, strategies play a pivotal role in building brand
awareness, engaging global audiences, and driving sustainable performance. With the rise of
digital platforms, streaming services, and social media, esports organizations must implement
innovative marketing approaches to capture the attention of diverse fan bases and create
long-term relationships with sponsors and partners. Effective strategies in esports are essential
for ensuring both competitive advantage and sustained growth. A key aspect of marketing in
the Esports industry is leveraging digital platforms to maximize audience reach. Social media
marketing (Kopaneli, 2014), live-streaming events, and content creation are integral to
establishing brand presence. This research is important because it provides insights into how
effective Human Capital Management (HCM) influences employee competency in the Esports
industry. It highligshts the connection between work commitment and Efficiency of
Organizational, emphasizing the role of employee morale in enhancing performance. The
findings can help esports organizations develop strategies for talent development, leading to
sustainable competitive advantages. Additionally, this study contributes to the academic
literature by addressing the limited research on HCM and organizational behavior within the
esports context.

Efficiency of Organizational enhances productivity by streamlining processes and
optimizing resource utilization. This enables employees to focus on core tasks, resulting in
faster output, higher-quality work, and reduced operational costs through minimized waste
and redundancies. This allows for better allocation of resources, leading to increased
profitability and financial sustainability, differentiate a company from its rivals. Efficient
operations facilitate quicker responses to market changes, foster innovations in service

delivery, and enable organizations to capitalize on new opportunities. Additionally,
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operational efficiency contributes to a more positive work environment for employees. Clear
processes, reduced bottlenecks, and effective communication lead to less frustration and
higher job satisfaction, which can further enhance employee morale and retention that
operate efficiently are better positioned to meet customer needs promptly and effectively.
This leads to higher customer satisfaction, repeat business, and a positive reputation in the

market.

Research Objective

1. the influence of strategic human capital management on organizational efficiency in
the esports industry

2. the impact of work commitment and organizational efficiency on the overall

performance within this context

2. Literature Review
Organizational success has been studied extensively. Zhou, Kautonen, Dai, and Zhang

(2021) discovered that innovation, excellence, human capital management, and strategic
management led to organizational success. The study stressed employee behavior and
learning to develop new information and share it within the business to complete tasks
efficiently. (Dieste, Sauer, and Orzes, 2022) highlichted knowledge management,
entrepreneurial inventiveness, and strength as success characteristics, enabling firms prevent
future repercussions. (Zhou et al,, 2021) stressed the need of corporate learning cultures,
information sharing, and staff development for progressive businesses with smooth operations,
good changes, and improved creativity. Zhou et al. (2021) also recommended developing
employees' core competencies and technical abilities to improve performance, which impacts
work morale and Efficiency of Organizational. These findings underscore the importance of
examining how human capital management, employee morale, and staff competencies
contribute to sustainable organizational efficiency. Understanding these linkages helps firms
manage human capital, create a happy work environment, and improve staff capabilities to
increase Efficiency of Organizational.

Human Capital Management and Employee Competency affect to Efficiency of
Organizational

In the Esports industry, Human Capital Management (HCM) is essential for success. It
starts with recruiting skilled individuals and providing them with ongoing development
opportunities. Fair compensation and a collaborative work environment enhance employee
morale and engagement, ultimately improving competencies (Minami, 2024). When
employees feel valued and are given chances to grow, their skills and effectiveness increase,
directly aligning with

H1: Human Capital Management has a positive impact on Employee Competency.
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Human Capital Management and Morale of Work affect to Efficiency of
Organizational

In the fast-paced Esports industry, effective Human Capital Management is essential for
boosting employee morale. By prioritizing fair compensation, work-life balance, and
professional development, esports organizations can create a positive work environment that
fosters motivation and loyalty (Ke, 2024). Ensuring clear communication, employee
recognition, and opportunities for career advancement enhances morale, leading to a more
engaged and committed workforce. This strong sense of morale contributes to overall
Efficiency of Organizational and long-term success (Lopez, 2024).

H2: Human Capital Management has a positive impact on Morale of Work.

Human Capital Management affect to Efficiency of Organizational

To enhance Efficiency of Organizational in the Esports industry, improving employee
competency is essential. Skilled and well-trained employees contribute to higher job quality
and reduced errors, leading to more efficient operations. Leveraging modern technology
further boosts efficiency and lowers costs (McLinton, 2024). As Karam et al. emphasize, ongoing
training is crucial for adapting to industry changes and improving performance.

H3: Employee Competency has a positive impact on Efficiency of Organizational.

Morale of Work affect to Efficiency of Organizational

In the Esports industry, workplace morale is a critical driver of Efficiency of
Organizational. Positive morale among employees fosters a supportive work environment,
leading to enhanced performance, loyalty, and productivity. Factors such as effective
leadership, supportive management policies, and a clear organizational vision significantly
influence employee morale. Research indicates that high morale positively impacts work
quality and operational efficiency, as engaged employees are more likely to collaborate, take
accountability, and contribute effectively to organizational goals. According to Ahmed et al.
(2022), a committed workforce is essential for achieving long-term success in esports,
highlighting the importance of maintaining high morale to optimize efficiency. This research
delves into these dynamics, demonstrating that enhancing morale can lead to greater
organizational effectiveness and sustainable success in the industry (Dieste, 2022).

H4: Employee Morale of Work has a positive impact on Efficiency of Organizational.

Human Capital Management and Efficiency of Organizational

Human Capital Management plays a pivotal role in enhancing Efficiency of Organizational
within the Esports industry. By effectively recruiting and developing skilled workers aligned
with organizational goals, companies can significantly boost productivity and overall

performance. Continuous skill development and targeted training not only improve critical
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thinking and work-related knowledge but also ensure that employees are equipped to meet
evolving challenges. Dieste (2022) emphasize the importance of core competencies and
technical skills, noting that early career experiences contribute to greater efficiency. Strategic
human capital management, combined with effective marketing practices, is essential for
achieving sustainable competitive advantages and optimizing organizational performance
(Jordan, 2024)

H5: Human Capital Management has a direct impact on Efficiency of Organizational.

Conceptual framework

Employee

Competency

Human Capital Efficiency of Org

Management

Moral of Work

Figure 1 Research Conceptual Framework

Human Capital Management has a positive impact on Employee Competency. (H1):
This relationship indicates that effective Human Capital Management practices, such as
recruitment, training, and development, positively influence the competency levels of
employees. When organizations invest in their human resources, they enhance employees'
skills and knowledge, leading to better performance.

Human Capital Management has a positive impact on Morale of Work. (H2): This
connection suggests that effective management of human capital can enhance employees'
morale and commitment to their work. By fostering a supportive work environment and
promoting employee engagement, organizations can improve job satisfaction, leading to higher
motivation and dedication.

Employee Competency has a positive impact on Efficiency of Organizational. (H3): This
relationship posits that higher levels of employee morale contribute to improved
competency. When employees feel motivated and engaged, they are more likely to invest

effort in their work, resulting in enhanced skills and performance.
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Employee Morale of Work has a positive impact on Efficiency of Organizational. (H4):
This connection implies that employee morale directly affects the overall efficiency of the
organization. A motivated workforce is typically more productive, which translates into
improved organizational performance and effectiveness.

Human Capital Management has a direct impact on Efficiency of Organizational. (H5):
This relationship indicates that higher employee competency leads to greater Efficiency of
Organizational. Skilled and knowledgeable employees are better equipped to perform their

tasks effectively, ultimately enhancing the organization's overall operational success.

3. Research Methodology
Population and Sampling

The research focuses on a population of 320 businesses in the Esports industry,
particularly those engaged in strategic human capital management and marketing. To
determine the appropriate sample size, the Cochran's formula for sample size calculation was
utilized. This formula is commonly used in research studies to obtain a representative sample
from a larger population. A minimum sample size of 273 was established to ensure statistical
validity. For sampling, purposive sampling was employed, targeting specific organizations that
meet the criteria of being involved in strategic human capital management and marketing

within the esports sector.

Data Collection

Data collection was conducted using 38 questions designed to assess strategic human
capital management practices in the Esports industry. The target respondents for the
questionnaire were individuals in key positions within each organization, such as HR managers,
team leaders, and senior executives. Their roles provide valuable insights into the
implementation and impact of human capital management strategies on organizational
performance.
The questionnaire consisted of five sections:

Part 1: Collected demographic and business data.

Parts 2-5: Utilized Likert scales to evaluate variables, including Human Capital
Management, work morale, employee performance, and Efficiency of Organizational.

Part 6: Included an open-ended section to gather additional qualitative insights from

respondents.

Quality of the Instrument
The research instrument consisted of a total of 30 items across the five sections of the
questionnaire, designed to thoroughly assess the various dimensions of human capital

management and its effects on organizational outcomes. To ensure the quality and relevance
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of the questionnaire, the Index of Consistency (I0C) was calculated, which evaluates the
content validity of the items. The I0C was determined through assessments by three industry
experts, who reviewed each item for relevance and clarity. The resulting IOC values ranged
from 0.79 to 1.00, indicating a high level of content validity. Reliability of the instrument was
confirmed through a pilot test conducted with a subset of the target population. The
Cronbach’s alpha values obtained from the pilot test ranged between 0.84 and 0.95,
demonstrating high internal consistency among the items in the questionnaire. This ensures
that the instrument effectively measures the constructs it is intended to assess, providing
reliable data for the research.

4. Results and Discussion

The analysis of data collected from 273 respondents in the esports industry reveals
valuable insights into their demographic characteristics such as gender, age, education level,
and job positions. The majority of respondents were male (65%), with females comprising 30%
and others or those who preferred not to disclose their gender at 5%. In terms of age
distribution, 40% of the respondents fell within the 26-35 age range, followed by 25% aged
36-45, 20% aged 18-25, and 15% aged 46 and above, indicating a youthful workforce.
Educational qualifications were predominantly high, with 55% holding a bachelor's degree,
30% possessing a master's degree, and 10% having only a high school diploma, while 5% had
attained a doctorate. In terms of job positions, the sample included a diverse array of roles,
with HR managers representing the largest group at 30%, followed by team leaders at 25%,
and senior executives at 20%. This distribution highlights the involvement of key decision-
makers in human capital management and strategic marketing within the esports sector.
Overall, these demographic insights reveal a male-dominated workforce that is largely
educated and youthful, providing a foundational understanding of how human capital
management influences employee performance and Efficiency of Organizational in the rapidly
growing Esports industry.

The analysis also assessed the significance of different components of human capital
management in companies listed on the Stock Exchange of Thailand. The overall importance
of human capital management was found to be high (X=4.01; SD = 0.51). When evaluating
individual aspects, all components were considered highly important, ranked as follows.
Human Capital Management (X= 4.16; SD = 0.56), workplace morale (X= 4.09; SD = 0.54),
organizational effectiveness (X= 4.07; SD = 0.58), and employee performance (X=3.97,SD =
0.58).

The results of the structural equation model analysis assessed the norms for
sustainable human capital management in companies listed on the Stock Exchange of
Thailand. The chi-square probability (CMIN/DF) was found to be 0.182, which is greater than

0.05, indicating that the model lacks statistical significance. However, the relative chi-square
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value (CMIN/DF) is 1.156, which is less than 2.00, suggesting a good fit. The Goodness-of-Fit
Index (GFI) is 0.9861, exceeding the recommended threshold of 0.90, and the root mean
squared error of approximation (RMSEA) is 0.0511, which is below the cutoff of 0.08. These
findings indicate that the model meets the evaluation criteria and aligns with empirical

evidence. The following were the results.

Employee

Competency

Human Capital

Efficiency of Org

Management

Moral of Work

Figure 2 The structural equation model analysis

The structural equation model analysis of sustainable human capital management in
companies listed on the Stock Exchange of Thailand indicates that Human Capital
Management directly influences Employee Competency (0.81), Moral of Work (0.89), and
Efficiency of Organization (0.41). Additionally, Employee Competency has a direct impact on
Efficiency of Organization (0.90), while Moral of Work affects Efficiency of Organization with a
value of (0.79). These findings suggest that Human Capital Management has a strong, positive
impact on key components, enhancing both individual competencies and organizational
effectiveness.

Moreover, the analysis reveals indirect effects of work morale and employee
performance on efficiency of organization, with indirect effect values of 0.33 and 0.27,
respectively. This implies that these factors contribute to the overall effectiveness of an
organization by interacting with Human Capital Management. These insights highlight the
significant role that Human Capital Management plays in shaping work morale, employee

competency, and efficiency of organization in Thailand's publicly traded companies.
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Table 1. Results of hypothesis testing

Research hypothesis Test results
Hypothesis 1. Human Capital Management has a positive impact on Employee Accept
Competency.
Hypothesis 2. Human Capital Management has a positive impact on Morale of Accept
Work.
Hypothesis 3. Employee Competency has a positive impact on Efficiency of Accept

Organizational
Hypothesis 4. Morale of Work has a positive impact on Efficiency of Accept
Organizational
Hypothesis 5. Human Capital Management has a direct impact on Efficiency of Accept

Organizational.

5. Conclusion
The research findings affirm all five hypotheses, highlighting the critical role of strategic
human capital management in driving sustainable success within the Esports industry

in Figure 3

Strategic Human Capital Management in Esports Industry

Employee Human Capital
Competency Management

Skilled personnel

A - Effective strategies to
driving innovation

enhance workforce potential

Employee Morale

Positive work
environment boosting
motivation

Enhanced individual
contributions and
productivity

Organizational
Efficiency

Streamlined processes
achieving objectives

Figure 3 Strategic Human Capital Management in Esport Industry
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1. Human Capital Management has a positive impact on Morale of Work. The positive
acceptance of this hypothesis underscores that effective human capital strategies enhance
employee morale, creating a motivated workforce essential for maintaining high performance
and engagement in the dynamic esports environment, consistent with Agag and El-Masry
(2016).

2. Human Capital Management has a direct impact on Efficiency of Organizational.
This finding confirms that well-implemented human capital management practices
significantly improve organizational effectiveness, enabling esports businesses to achieve their
objectives and maintain a competitive edge according to Ambatali and Verspieren (2024).

3. Human Capital Management affects employee performance. The acceptance of
this hypothesis illustrates that strategic Human Capital Management directly influences
employee performance, suggesting that investing in talent development and support systems
leads to superior individual contributions within organizations, consistent with Alo, Ali, Zahoor,
Arslan, and Golgeci (2023).

4. Morale of Work has a positive impact on Efficiency of Organizational. The research
validates that high work morale is directly linked to efficiency of organization, indicating that
a positive work culture facilitates better collaboration and productivity, which are vital for
thriving in the competitive esports sector (Dieste, 2022).

5. Employee Competency has a positive impact on Efficiency of Organizational. Lastly,
the acceptance of this hypothesis emphasizes that enhanced employee competencies are
crucial for efficiency of organization, reinforcing the idea that skilled personnel drive
operational success and innovation in the Esports industry.

These findings collectively underscore the importance of integrating strategic human
capital management as foundational elements for achieving sustainable success in the rapidly
evolving esports landscape (Paiola and Gebauer, 2020) and Liu and Ossareh (2021) found that
adequate remuneration for employee satisfaction can drive employees to alter their behavior
or enable them to operate more effectively, resulting in the organization's long-term success.

Organizations in the Esports industry should prioritize investment in human capital by
developing comprehensive training and development programs to enhance employee skills
and adaptability in the rapidly evolving landscape. Establishing fair compensation practices is
essential to boost employee satisfaction and motivation, as competitive remuneration can
drive performance and contribute to long-term organizational success. Additionally, fostering
employee engagement initiatives by creating channels for feedback and promoting a sense of
ownership will ensure that employees feel valued, leading to improved morale and efficiency
of organization. Implementing these strategies will enable esports companies to leverage their

human capital effectively and achieve sustainable growth.
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6. Suggestions
6.1 Suggestion for research

1. Employee Competency Development's Impact on Organizational Efficiency: With a
high correlation coefficient of 0.90 between employee competency and organizational
efficiency, future research should explore strategies for enhancing the skills and capabilities of
employees in the Esports industry that significantly contribute to improving the organization's
performance.

2. Enhancing Moral of Work to Boost Organizational Efficiency: The correlation
coefficient of 0.79 between moral of work and organizational efficiency indicates that
employee morale plays a crucial role in increasing organizational performance. Future research
should focus on creating a work environment that supports and promotes employee morale
within the Esports industry.

3. Role of Human Capital Management in Developing Employee Competency and
Morale of Work: The correlation coefficients of 0.81 between Human Capital Management and
employee competency, and 0.89 with moral of work, highlight the importance of effective
Human Capital Management practices. Future studies should investigate the best strategies
and approaches to Human Capital Management that can optimally develop and strengthen

both employee competencies and morale in the Esports industry.

6.2 Future Research

1. Demographic Scope, include a diverse range of participants across different regions
to capture cultural influences on human capital management.

2. Longitudinal Studies, conduct studies over time to assess the long-term effects of
human capital management practices on organizational success.

3. Qualitative Methods, incorporate interviews or focus groups to gain deeper insights

into the experiences and perspectives of employees and management
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ABSTRACT

This research aims to study and create a model of the consumer journey in purchasing
herbal inhalers for Generation Y consumers. It is a quantitative research by using
a questionnaire. Statistics used in the research include Spearman Correlation.

The research results found that the main path in the consumer journey model for
purchasing herbal inhalers for Generation Y consumers has five steps: Awareness step;
Consideration step, Purchase step, Retention step and Advocacy step.The step that Generation
Y consumers focus about most is the step of Retention. Awareness step , Purchase step and
Advocacy step that Generation Y consumers focus about importance on The step that

Generation Y consumers give moderate importance to is the consideration step.

KeyWords: Customer Journey Model, herbal inhaler, Generation
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ABSTRACT

The objectives of this research were 1) To analyze the relationship of demographic
factors and customers’ buying decision of agricultural products 2) To analyze the affects of services
marketing mix on buying decision of agricultural products. The populations was the 1,334
customers. The samples used in this study was a group of 307 customers of Khao Khitchakut
Agricultural Cooperative Limited. Selected by purposive sampling selection. Statistics used for data
analysis were frequency, percentage, mean, standard deviation, Pearson Chi-Square, and multiple
regression analysis.

The result showed that

1) The demographic factors (age and status) were correlated with consumer behavior (in
terms of annual purchase expenditure) with statistical significance at the 0.05 level.

2) Services marketing mix (price, place, promotion, people, and processes) had a positive
affecting on customers’ buying decision with statistical significance at the 0.05 level. While product

and physical evidence showed no interaction between them.

Keywords: services marketing mix, product, buying decision, agricultural cooperative
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ABSTRACT

This research investigates the effects of service quality and brand image on consumer
behavior and decision-making processes related to gold purchases in the Bangkok
Metropolitan Region. The study sets out to: 1) analyze the decision-making processes of gold
purchasers in the region based on individual demographic factors; and 2) assess how service
quality and brand image influence these consumer behaviors and decisions.

The population for this study comprises individuals who have purchased gold in the
Bangkok Metropolitan Region. The precise number of consumers involved is unknown. Data
were collected through convenience sampling from customers at regional gold retailers,
enhanced by online surveys, totaling 400 respondents. The primary instrument was a
questionnaire validated for content and reliability. Statistical analysis utilized methods
including frequency, percentage, mean, standard deviation, t-tests, chi-square tests, one-way
analysis of variance, and multiple regression analysis employing the ENTER method.

Findings indicate significant variations in the decision-making processes among
consumers, influenced by factors such as gender and marital status. Service quality and brand
image emerged as substantial determinants of consumer behavior and decision-making.
Specifically, service quality impacts were quantified with coefficients for reliability (b=0.33),
assurance (b=0.28), tangibility (b=0.21), empathy (b=0.13), and responsiveness (b=0.12). In
terms of brand image, the significant elements ranked by impact include brand attributes
(b=0.32), attitudes toward the brand (b=0.28), and perceived product benefits (b=0.10).

The predictive power of the developed model stands at 72.00%. Multicollinearity tests,
yielding Tolerance values close to 1 and VIF values not exceeding 10, confirm the robustness
of the analysis. The resulting regression equation is as follows:

Yiot = 0.77+0.21X**+0.33X,**+0.12X5*+0.13X*+0.28X5**+0.32X**+0.10X7*+0.28Xs**

Keywords: Service Quality, Brand Image, Decision-Making, Gold
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vosffde uagnszuaunslunisiaduls axhlugnisdndulate n1sedl dnnisaaadesrhaadnls
AdiAnduluanmednlavesitofoarls serimisldiuds haneuen wagnsdrdulade

Svsnaiiinadenszurumsinduladavasiuiina

1. dnswaniely EnIngn) dunganssuguilaa

indningndagliinnisaaiadiladn iluduslaefeiingfnssudutu Tnsameuunfons
IndneAeafuusegsle uagyadnaim Ms3u3 uaznsideud Adoy anude viruai wazguuuy
n5ld33n Feusslovdegramnlunisdislunisianudila nssuiuniste uasduuuimidunis
vninseaaduguilnanguiiug (Roger et al,, 2009)

2. InFwanieuan (Fennuazimusssy) Aunginssugduslng

Svdnaniouen dadsananimuindeunisuen dsiidiuvilinginssuveusias yara loun
NFNAVRIYAAA NFUD1NBY ATEUATI TAIUTTIN kA IMUSIIUYRY (Kerin et al,, 2009)

wqanssumiéz&i’a

Kotler (2003) nanal¥i mssadulavesiuslnnazunnsdlunudssanveanis dndulade
Tunsdnauladoduisaunaasdaududouddetanuyniu 3eldinan Tuniseinasosuas
finrsanlunsiadulatesnntu Tnewginssunsinduladeves Auslnauuseanidu 4 Ussiam any
TEAUANUHNTULALTEAUANULANAINTENINNTIFUM 6199

wmawaansvmumsmaﬂwama\1w*usinﬂ

Kerin et al. (2009) na1li3 msiqumﬂismmi%ammﬂuﬁm Uwﬂ%;ﬁuﬁmaw AnlanTgs
funsnsiauely dfunsinmginssuiunmsdadulavesiuilnadadutu Tuneuiifieléviins
Fonudnfusiviouinisiidesniste Ae nszurunisdndulaves §uilna (Purchase Decision
Process) #sfl 5 funou

AAYjskazUszInvasnisuilutym

Tuvsadauilaeldsndudosiiui 5 funeuvenszuiunisdndulafld guilanenady
vieldammersuindesluunadunou Juogfuszduausjumnersy (nvolvement) sefums

[V

Vuwmeneuveuslaawiasaulivindy Yusgiudnvagdiu yana dau wasATegia auaiy
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wAnSsiUszan ay o1dflu unistefifszdunms dumneneugt vliAansduvdeld sy
nennfisndntiosluusazdunouves nszviumsindule wifuslnevedngfnssuiinssdudnu Ao 14
msvumegeslunndusou Sndunistefifiseduntsjumneisiugs (Kerin et al. 2009)

wwIRALAsVIRERiReafun Y]

amdnual (Image) 3o Funnmmunawiynsuatusvdudinaay sgnnedanmiily
nIzanL MwikuaInndesdwienwitegluanuiinAnveudaraanyaraustinimnismaneviiu
Il ennnefiunnsneful el

Kotler (2000: 553) lelsinumunedn amdnual nunefeesdsinvesnnuidonnufnuay
Useitulafiyanadivoddlndmils dutrmunfuagnansgyinfiyaeradedsiuagiirnuifeiiusgnagety
andnwalvesdatiy 4

Wood (2001) l¢fiesin amdnuaivesiudmesdndunmsiuiluialavesgniiidsesudn
noedn lagazTuiainnisasiaendnual (Identity) viiedydnualsieg fEugmesdadistuunly
A01UNITAlA99)

fisnsal inweUsens (2558) ianumuneliin amdnualvesiudmesdndunndegly
Inlavzemmdnlnesamseifsafumusiie vesiudmesd deUszneusmedud msuinig ns
UIMTNUY

Hsiong-Ming (2011) nd1731 amanwalvesiruAamesidudunaniainnsufduiusves
Usvaunsaimauanssanadonuiinuareuiiomeiigauiiieatuiudmes

N Wutios (2554: 12) nana awdnual manefenmiiiAatuluislavesausdvoyana
SMumed nihsnurieaatulan lnsamifueraiandszaunsaimmemsmviensden saunu
msUssiiudndndudinaelunmwiiavie luafls

tunsu lwelans (2557: 11) Idnanlin amdnuaifefiAntululavesyanadifidedssing 4
soui TnsnmsuiiAstululaduorafinannisiuismfunsussfiudadiudilafuunan
Usraunsnininss uazdszaunsainnedenvesypraredanaiu ienaasiu Wldimmauinues
yaau SntnmdnualiiaunsaAsunladldnaonaa deldfulsraunsalvaififidvinasednle
uazAuSAnYoIyARALL

MneTIIEYBINNE YR LA M finaun aguldin amstiuemesi e
n13UTMsiuAmesA wdade n15lUINTT wagn1TUTEndNTUS naenluAuTdnLa EAIY
Usgiulavesynradisliedudmosdn

nannMIsUIMIATNENwali A Ma LA

Doorley & Garcia (2007) lunsUsziiuaruddavesnsusmsamdnuaiiududme s
msazdeanslymiinnuynszdulfiRmiliaenadestutmneuas auamanvosudmesd Tng
ANNITUTMIANEN Yl Useneuiey

1. fuimsdondunuuegeiidzBugaussmelninauldidilasazsonsulunsuinng

2. fuimsdeslimnuddgydunisuimsiendneal nmdnwal uazdeidsdliluludfianis
\Aeafiu aaenaunuIuM It IduuAansTLazlnssnsiagyieudduriel Wushequamdnyos
F1UAMBIAN
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a o '

3. wiinnuduyaraiiddgdionsiasuaiiauar invamdnvalldduninrieauisansdl
druslunsin U§OR uazduindouidevirdiusia uazadonlunnsyduresiuimes

4. M3Usziunans3UY Yirued wazanumaniwesifnteslaonisdnamuiiselade
ulgunensuims msdafanssuiilodiny viemInouaueInMFoINITYBINGLRIIT

5. umesddesaiainusssuumnesi vaenadesiuideriag Wusha uazAteuvan
$TUAMBIAN

6. $rudmearaastiauddyfunisusmsnisasuulacludiudvesdl (Change
Management) Ingnsasisanuianutlafeafunsidsundasuazuinnssy

NnuAnLaznguiidesnmdnyaiiudmesddnsdiugidedaianuaulalunisdne
amdnwaiudimesdt Tnsnisinuiadidusenoudae endnvaivesiudimesdt doides
annundennIsnenm Msliuing waznisinseszuinayana daduledefinszdunisiuives
JliuimsifidonmdnualvesiudmesAlugsfaliuinng uazdrsrvmnudniiuvesilduinislu
ameiifreiudmesd1 nsuimsudmesd wandaet n1sliuing naeraumuddn
uazraseiulavesyaraiidne i uAmes

3. 3n1saniiunisivg

3.1 Usgwnsildlunside Ao Uszensiililuniside fe duslneiidaduladonosdiiues
fuslaalunsaummuazUSuama delinsudnnuuszvnsiiviuey §idemunadiedns Taeldgns
wutliivsuuseanns ves Aaen nRvdsayen (2546: 26) lietneadiui 385 318 Tefinsiiionns
audveauuuanuny 15 feens ety sunfegsdiniunisifeadativihiy 400 foehs {3de
Audeyalagldnmdensheglitinmadenshegnauuuasan fenafuuuuaeumugnéilasie
npadluiunosmasnsunnuazUiuuma lnofudeyalasnssanluiiudl waziaiudonaifiv
wuugeunueaulal

3.2 1a3asiiofildlunside Ifuruvuaouny wseondu 4 daudeil

dudl 1 feyaiiendudadvduyanavesneunuuasuniy Jsusznausme e 91307y

913 sedumsiine 1eldlededelieu dnvardmaudunuunsivaeuens (check list)

daudl 2 aunnuIng Yszneulude 1. aunmdsidudesld 2. amnundede 3. nns
novaueIvefvie d.n1seilaldvesdvie wags. anuliineds dnvauzmaiudunuuningdiu
Uszliluan (rating scale) 5 S¥AULUUALATN (Likert scale)

dudl 3 nmdnwaivesduimesd Usznauludne mwdnwalfildsunisussiiuainaunin
94 1 1. qudnuaiznsdud 2. anusglomivesdud 3 imuadnidensndud dnvauzdinandu
WUULUULIRSIEUUSELEIUAT (rating scale) 5 S¥AULUUALATY (Likert scale)

dufl 4 fuUsna (dependent variables) weiinssu uwaznszuaunsindulade fo 1. s
painFallapn 2. msdundoyadfiudy 3. Yssdiumaden 4. dhdnssuiunsinaulade 5. doves
6.mualunsTenel war7 Anadsulunstedsd Shvarmaunduwuunnnsdiuyssfivan (rating
scale) 5 5AULUUAWATN (Likert scale)

)}

nsasrwvuaeunudmsuldiduniesdielunisiiusivsudeyaniside
Jumaun1saiiuns fail
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LANYUONENT WIAALAENgUNEINU AMAINUINT ANanEalSIUAMBIAT NeRANTTY

a

waznszurunsinaulete uaseAdefiiendes Tnsthunad alunseununanlunsiseuas ey
AnviLanig

z.a%ffmLLwaaumﬂﬁmamqu&f’;LLﬂiﬁﬁ’mum ALLUIAANE )

3 thuuvasunafiaisdululiidong $1u 3 au asrdeuauaIm fueuTlenss
Ao (content validity)

4. YIUUUARUANTHILNTNTINEDUAANMANELTEITIUIL 3 518 UdD Lenzded oy
Tunausivazdefiuivusandradadunvuasuanuaduanysel wazlunaaesld (try out) fu
Usgmnatimane udlilinguiedisiiuon Wudgnéiidensad Tudmianigauyd S1uau 40 1n
wEnideyadananunmainudediu (reliability) veswuuaeuniu lnsldgnsduuszansuoarh
193A50UTA (Cronbach’s alpha coefficient) AnuaATluwdazsuyslisingt 0.70 léranudesiu
il
A51991 2 HANSIATIERAANLAT WazATIIAILTRS YR UAB UM

fauus Aanunsadation Aranandiadiy
AN WA UFR LS 1.00 0.902
AU LTede 1.00 0.799
NINOUAUDIVBIHUY 1.00 0.926
nsiolaldvesyung 0.67-1.00 0.826
AulINgla 1.00 0.810
AN BUEATIFUAT 1.00 0.863
AnUsTlevirasduen 0.67-1.00 0.885
ViauARTTinens AU 0.67-1.00 0.740
nsmsenin3tataym 1.00 0.906
miﬁwﬁagmﬂ'mam 1.00 0.860
nsUsEiunIden 0.67-1.00 0.709
nsvuIuMsinaulade 0.67-1.00 0.936
oI THANEVEINISTe 1.00 0.832

HANITHATIEINUTT AILUTAMNAINUTNIT HAIAUATIBETENINN 0.67-1.00 WazAIAIY
\Bosiusening 0.799-0.926 fuls nwdnwalns1dud AAunsegszning 0.67-1.00 uazAAIl
esfusewing 0.740-0.885 uay fuus mainauladenesdmesuilng Amunssegsening 0.67-
1.00 uazAAALTRITUTEIINe 0.709-0.936 Lansiuuuasuaudgun ey daiusioluls

3.3 M3AAszidaya
1. mynszideyatiateduyanavesreunuvasuna Tngldrmmi (frequency) wagen
Jovaz (percentage)
2. MINATILRARANTIUUNTLAITY AaAINUINNT wazawdnwallunsiAudn fidwasie
ngAnssu uagnszurunsindulatevesiivesuilaalungunmuarUiuama tneldaiade (mean)
LLazai'mLﬁmLuummgm (standard deviation)
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3. ﬂizU’Jumiﬁﬂaﬂﬁ]‘%ﬁmmﬁﬁ%@ﬂéU%IﬂﬂIUﬂiﬂL‘V]WLL@%‘U%N&!%& deduunaaadoday
yAradinuuana1eiy lngldnsmegeueni (independent sample t-test) N33R IE9AN laauads
LAENTIATIENAMULUTUTIUMAGAET (one-way analysis of variance)

4. Riszidrudvinanuninuinng uaznmdnuallunsdud Hdaadenginssu uay
nszuIunsdadulatenesivesiuilaalungunmuasiunma Femsliasesioanoemy (Multiple
Regression) Aae35 ENTER

4. Wan153Y

NMIEITIIRUANBUzvIRavasununUd drulnailunands (Seuaz 53.00)e7y
53139 31-40 U (Sowag 72.00) aauntwausa (Fesay 63.75) nsAnwauusyans (Sevag 62.50)
sléireLfioutaded 20001-30000 U seifieu ($esas 54.00) o1dnde i1v855A /0 TNBasY
(Seway 42.25)

nofnssuesneuLuuaauniy gninagiinruilunistonasdeiol agil 7-8 ads (Sovay
44.25) Aldarelaeiadesonss agi 30,001 60,000 UM (Fovaz 46.75) wavUspiamuasnasiiten
Fodldun nesgunssas ($osay 61.00)

HANTIATIEAMNMUINT waznmdnualluasAud waenssuunmsdadulatenasdes
AustaalunsaunnuazUsunma

1. gaunmuinisluainsiy eglusgduaniign (Mean = 4.31) lngfudildsunisussidy
geanloun nistonlaldvesane (Mean = 4.41) wazsudildsunsusailivluddugainelduidy
Ansdedie (Mean = 4.22)

2. pwdnwalnsndud Tuamsw egluszduanniign (Mean = 4.32) Tnosudilddunis
Uszifiugsgaldun ansglomivesdudn (Mean = 4.43) wazsnuiild3unsusziiuluddugaiine
oA AudnyaenTIduA (Mean = 4.17) lasun1sussliusesauunn

3. nazvrumsiinduladenosvesuilnelunsummiasUuuma lunein agluszduan
flgn (Mean = 4.26) lagsuiildfunsusziiiugegalaun msnsemingfetym (Mean = 4.49) uaz
duitlasumsussidivludduaarielaun nssuaunisiadulate (Vean = 4.21)

nansnAdeUALLRgIu Wisuiflsunssuiunmsdnduladenesdvesuilaalunsaunnuas
Vumadloduunmuiiadedmyana asule

ﬂ. U a ‘3’{ o Y oal Q d‘ o L% 1
M990 3 ﬂ’]iﬁ]@]ﬁﬂiﬁ]%@ﬂ@\?ﬂ?ﬂ@\?E‘\JIUiIﬂFﬂIUﬂ?QLVIWLLaSﬂilIm‘VIﬁLlIEJ ﬁ]’]LLUﬂ‘{jﬁ]f\]ﬂﬁ?uuﬂﬂa

E 3
S [ EYe
z
s 7 £ E =B ¢
E @ @ < u('_v @
NInSENUN3nalanm v v v v
NSAUVITIYALNLLAY
nsUsuidiumaden v v v
nszuIuNIindulate
WORNITUNILNSINTTD v
nsindulatonasivasuslan v v
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Han1TITenuIINsdnduladenasdivesfusinalununnwasUsuamaiiie uuntadediu
YARa LANUUANARAUIUAIY e LaganIunImn

M13199 4 MmdindulagenasivesiusiaalunsunnuasUTuumnaile IUUNMIUNGFNTIUNITTE

Usennneemil Aadnualun1sdea  Aawadelun1swde

FBY fal CRGE

nsmsevinitadaymn v v v
QREGAVRRTRHERTHIE v v
AsUSERUNIGLEDN v
ATEUIUNISHNAULAT v
WOANTIUNENGINTTD v

v a dy [] Y al / /

nsinduladonasnvasguilng

nsdndulagenasdvesusinalunsamniasysumunaio IuuNmUNgANTTNNITTONUD
ANULANFENUluAuANLDlUNSTeRel kazAedslun1sTenansa

M13199 5 ndnssu lunisdenesivesiuilaaileduunauladediuyana

g 3
A
Z & @ € ~ ®
UseLnnnasmiigedn v
mmﬁiuﬂﬁ%wia%mﬁu‘ﬁm v v 4 v v
Andelunistosionsiwasiuilaa v v v v

asuladn woinssuludenasiveduilaa vmnfiansaunanUssinvvesdngedn asnumy
WANENSAUAILLINE WAINAANTAIY ANAtUNSTesaUvaUsLna wae Anadelunsteranss
YoIUILNA TANUUANANTUMIYN 818 @nunI N15ANYT 918la uazeninedllledAgynisaiia

14 a 1

HANIINAFDUAUNNAFIUANIBNTNAVIIAUNINUINIT waza1nanvallunsdudn Ndinasie
WeANTIN waznszurumMsanduladenasrvaguslnalunsamnuasusuanag
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M13197 6 AMAINUINS Uaznmdnuallunsdudn Hdwadengfinssy waznszuiunsandulade
nesrvasuslaalungumnlazUsuama

B SE Beta t sig Tolerance VIF
(Constant) 0.77 053 144 0.15
AN waTiSugedls 021 007 012 284  0.00 0.96 1.05
ANuLLdeRe 033 005 032 346"  0.00 0.83 1.21
N3ABUALDIYRIY 012 006 012 235 004 0.87 1.15
nsilaldvaagiune 013 006 010  213* 003 0.91 1.10
anulinala 028 004 031 657 0.0 0.83 1.20
ANy ATIAUAN 032 005 031 661" 000 0.81 1.24
Ansgloviivesdudn 010 005 010 2.10* 004 0.84 1.18
FAuARRTIsans1EuEN 028 005 028 608 000 0.83 1.20

R?=0.72

a1 1

HAN15ITENUIT AUAINUTAT wazamanuallunsdudl Adauanongfinssy uas

o v a

nsrviunsandulagenssdvesuilaalunsunnuasUSuauma sglifedfynisads lny Jady

o
Y ooal

AUANAINUINITTAINAABNGANTIN waznsEUIuNITinduladenasd1vesuslnalunsunnuag

&

A A

USuauwa Welsesnuauiminees duuszansazusznoulunie Anudugeie (b= 0.33) A1y
Lindla (b= 0.28) anmdEsidusiosld (b= 0.21) mtenlaldvesivieg (b= 0.13) uay MInoUaLDS
YoIEUY (b= 0.12) AUy
| Y a v Y ) a v o ada
drunmanvallunsidua azusznaumie AMANEUEAIIAUAT (b= 0.32) NAUARNNADAT
duf(b= 0.28) uavanUsslevivesduai(b= 0.10) MUA1FU
aunsiignunansnensaifesag 72.00 Han1snaaeulyin1eidunsesiudanynudn Tolerance
a0 ¥ v 1 I a = 1 a Y ‘:’{’
fandlna 1 uaza VIF LAy 10 Jsluddgmlunsmegey wavamnsal@euaunslanadl
Yiot = 0.77+0.21X**+0.33X,**+0.12X5*+0.13X4*+0.28X5**+0.32X**+0.10X7*+0.28Xg**

5. d5U 2AUs KA LazUalauauue

5.1 d3U uazaiusena

1. manaulatonesdvesfuilnalunsamnuarUiunmaiiie Suundadvduyana axd
ANUUANANNAUTLAY LA ULaganIUNIN HAN1TITUAINAIALADAARDIIUNWITEVDY Wewwiain] Yo
A1 way J93a3 YAl (2560) FasinITei3eq drulsvaunianisaainiiinarnenisinaulade
neagunssavesuslaaludminguasnvsnil Tnenansidenuin SnvazUszansmans sumad
unninsiufintsiadulafenssgunssaunnsiaty dauduony sedun1sfinu 013w warneldiads
sowdeuiunnsnatusimsdinauladenesgunssailiunnsnatu uazanidoves algwed udds uae 9
wa Qazlad (2557) Bevinddeides wPnssunazdadudnUszauninsnaaiiduadenisiadulade
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nossUnTIeIgnAlulngLaeyuLn Janinveunny tngnan1sIdenudn inalauduiusiy
ngAnssuN1sTonesgUnsIar Inslamzluiuingussasdlunisdonosgunssn druauidely
f19UsEimA Nan15398ve4 Xavier and Kamalam (2016). wuirladesuina uasaniuninausa s
Huadendniitiuadensiuivesifuilnaseiniesszdunedhudesiagnid

2. miéfmau%%yamaqﬁwaaﬂuﬁﬂﬂiuﬂqqwrwLLazU%um%aLﬂa FuunpungAnTsunste
nuranuuanesiulugiuanilunistedsd uaranadslunisdedonds nanisitedanannas
aenadasfuauideves dane quygy (2564) Adnuvinginssugdusinalunisdenie
wosszdudnyud lunsineides fwianigauyd euideves diswad utds was Gfna gasled
(2557) nofinssunariladvausaunsnisnainiifinasonisiadulatonssgunssnuosgndluien
Snoyuun S9minuouLAy Wazsuued Chaisuriyathavikun. and Punnakitikashem (2016) 4y
FFeiTos miﬁﬂmﬁﬁ]i}’aﬁﬁﬁwﬁwaﬁiawqamimmi%aLﬂ%wizé’w’wawmgﬂﬁw Tnenan1sIvelauans
anudenndauaridteasulufianaieatuin anuilunisteded wasAnadslunisdesenss iy
ﬂa%’aéwﬁiﬂuﬂWiéfﬂﬁuiﬁ]%ammﬁwmﬂu‘ﬁm

3.Wq§ﬂﬁﬂu§ammﬁwaqpliu%lm MINSANNUSZANMBIA AT 28 NUATIILANGNS
fumuine udmnfiansanau anuilunisdedeluesduilan uay Anadslunisdedonianes
AUSLaA 9EdAULANANIUNIY 018 d0runn N15An el wazeTnedeilduddgynisaia
naITesIna1nvzaenAdediunISAN¥ITeY Yongsanguanchai (2003) de@nw ViruARveUTlnA
somstenasd fwunamsideluidsaonadosiu

4. ﬂa%’aé’m@mﬂWWU%ﬂﬁﬁéqmaGiaﬂizmumiﬁmﬁuia%awaaﬁwmﬁu‘%‘lmiuagamwuaz
U3uama eSesuamimdnues duussAviazdsznoulufie ammnindede anulinada aunm
daidudedld msienlaldvesifuns war nMsnevaussvegae Han15ITedna1nazaonndosiy
ATeves 83195 2edansia was yynyieel duiusTante (2561) duiideEes iruadvesiuilaa
fifllenstenasgunsiasiuaiotisdensoulay Tasran1s3denuin fusznounisiiviigansau
neagUnsIRUaTetedinueeulat Fostiununisnaiaiivnzan wazduusiunslvianudhy
AUANAINUINNT

Hadudunmdnuallunsidudn fdsmasdenszuiuntsindulatenssdvesgusinelunsamm
wazUuama avUsenoufe andnvngndud Fauadiifidonsduiuazanyssloviveadud
AINEIFU KANITITERINEIIzAEnAdBIRUWITEUEY Chaisuriyathavikun (2015) fivin3deides
Haduddniidniwadonginssunistevesgninvnivesenginssunisteniesuszdunes Ty
nuATednanlfiauein anuveuvesdie nwdnuainuies mssenuuusdadas arulinga ya
Afinavislueunan uagdrmansian %aﬁ%w%waﬁiawqaﬂiimmi%a%qgﬂﬁwmim uana il &l

al

i‘]a]%’8aaqﬂizmiﬁﬁmmé’mﬁuﬁ‘@amﬂaEJ'Nﬁﬁfﬂﬁﬁzgﬁ’m’muéﬁﬂ%%mmQﬂ51"1 Haderansiifos
aNAABINT (NGUDNBS nszolulona nslivesutadenuies waznslives i) wazdedinana
annds (Anandelunisiiiudu yarlusuian nsasuuszanmils uazsiunsieninudiosnisly
UIAK)
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5.2 Yawsuauuzluidleuey
1. AULANAISYDILNA LLazamumwsuaa;ﬁa Huafeiidmadidylunisdenosd win
Ausznaunislinuaulaluauwanseisngs msyadunisidnagnsgdlanuuaniznng wua
aulalusndnfarifiuanseiu Tunddeatuiinui Ussummesiiidedn sswihamane waznds
ey Tnetagtu menefunTlduisudonessunssn inniunands mssjatunsesnuuuly
fraud agtegdauaznssduliiAnnistediinntuld dwivanunmvssde aunsafiansanld
210 erwilunisteseduesiuilng wazanadslunistorondmesuslag Tnsnguaniuninlan 1z
fanuilunisdedelesaianiingudu diunduansa nie uazngrine asduualiiuastonae
vesatand fumnsstueudsailuuiasaiivesnduansa sxdineiadediiing nqunihe vehis
wazleniuey
2. aranindetio Arailinda Wudladuddyudn vesamnimnsliuinislunseduliigde

Y
2 A

naaduinnszuaunsindulatenosiuesuilnalungunmuaziumma fusznounisdndud
desUsznouianislaeyjuifuluassiiadofanan msaduanundedo mnuliinsle lugsia
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ABSTRACT

Academic articles The author intends to write this story in order to present personnel
management in an era of change with technological systems helping to manage personnel in
organizations. Personnel management is a series of processes. From setting personnel
management policies, planning manpower, recruiting and selecting, maintaining personnel,
developing personnel Always up-to-date, controlling, evaluating performance. by personnel
management in the digital age Stepping into the digital platform era, using the word partner
instead of employee Organizations that have changed in the determination of digital work
performance by humans into the world of modern human resource management technology.
The trend of change caused by digital technology in the 5.0 era, which is the era of the
intelligent society where the cyber world and the world of Reality seamlessly integrates
information, networks, and scientific logic with social science. Because the system works using
traditional skills That may not be desired anymore. Application of technology in personnel
management Multicultural working skills, empathy for each other Creating work experiences
that are in line with your lifestyle and flexible working according to the individual for the

benefit of work efficiency and long-term benefits to the organization

Keywords: Human Resource, Digital Age, Competency
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ABSTRACT

This research aims to: 1. Compare the characteristics of organizational citizenship
behavior among employees of public universities in Bangkok, categorized by personal factors;
and 2. Study the organizational culture and effectiveness that influence organizational
citizenship behavior among employees of public universities in Bangkok. The researcher
collected data from 16,577 employees of public universities in Bangkok, determined a sample
size of 400 people, and used quota sampling methods. The statistics used for data analysis
included frequency, percentage, mean, standard deviation, t-test analysis, one-way ANOVA,
and multiple regression analysis. The research findings revealed that:

1. Organizational citizenship behavior among employees of public universities in
Bangkok varies when classified by age, marital status, income, education level, and position.

2. The organizational culture that affects organizational citizenship behavior among
employees of public universities in Bangkok includes adaptability culture, mission-focused
culture, and structure and rule-oriented culture. The equation has a predictive power of
51.20%, and the equation can be formulated as follows:

Yiot= 2.88+0.30 X;**+0.10X5*+0.09X5+0.11Xs**

3. The organizational effectiveness that influences organizational citizenship behavior
among employees of public universities in Bangkok includes the quality of work and overall
performance. The equation has a predictive power of 48.60%, and the equation can be
formulated as follows:

Yiot= 3.114+0.05X5+0.10X*+0.07X7+0.03X5+0.03Xg+0.07X10+0.06X11+0.17X,**

Keywords: organizational culture, organizational effectiveness, organizational citizenship

behavior, public universities
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fiagawuulan lngdndndiuntnuumIng1dessludamianJaummuiuns fadl

A15197 1 dadrudlag1aNfasdaLAy

Useyng A19E19
wrIngaelumiuuessy 11,165 269
UNINYeVRI5F 148 4
UMINgIReUeIsglIdingu 1,124 27
UNNINYIRYI1U]) 2,596 63
UINIRUNALUTIVUIAG 1,544 37

(%
[

3.2 \n3asiiofl¥lunsise wdesdleflélunsisendall Ao uuudeunu (Questionnaire) &
fswaiBen il
uwuudeun wiseanidu 4 @il
dudl 1 Joyaiierruladudiuyaravesiinouuuuasuniy FsUszneume e 929918
anunm sEfunsAne Teldladedeifiou uagdunis dnwagdanauduuuunsiadeusienis
(check list)
d7ufl 2 UszAnSnaoidn1s (Oreanizational Effectiveness) Usenouludae
10U 2. e 3.amsiAeatuny 4qadnvazdszdi 5.awsuile 6.alingds
7 ruAn3Euaieassd uags nanmsuftRnulaesi fdnwazanuduuuuiasdudseiiue
(rating scale) 5 AU WUUALASY (Likert scale)
drufl 3 Tausssuesdnis (Organizational Culture)Usgnauluaag 1. Twusssuituns
U5UA2 (Adaptability Culture) 2. TauUsTINLLUAUSAY (Mission Culture) 3. TausTsuLTUNTTdIU
393 (Clan Culture) wazd. Jmusssudulassasisnasngszileou (Bureaucratic Culture) dnwaie
AaudunuuluuNnsE@ILUsERuAT (rating scale) 5 S¥AURUUALAT (Likert scale)
d2ufl 4 FuUsau (dependent variables) na@nssunisiluan1dniidvetosdnng
(Organizational citizenship behavior) Usznauluda 1. waAnssunslrimnutismaedau (Altruism)
2. wgfnssumsiilatnfisn (Sportsmanship) 3. anﬂﬁ’imﬂ’]iLgﬁlLﬂy@égu (Courtesy) 4. weEngsunsli
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Arusanile (Civic Virtue) wae 5. nginssumsddinluviing (Conscientiousness) fdnuauzdanuuuuy
1M UUTEEUAT (rating scale) 5 S¥AULUUALATY (Likert scale)

3.3 nsasuazaLATaslalunnsite

nsafrauvuasuaudmiulfifueiesdelunsifunusndeyanisite fdunsunis
Fufluns fail

1Anwlenans wunAnuaznguiifentu fausisuesdnis Ussavsuavesosdns nadu
aunInfifveaminnuuminededguasanideiiioades lastunaiad unseununfnlunside
wazflenudniianie

2 a$rauvuasunulinsounauiuUsifivue AuuuAAMgu]

3 shuvvdeuaaiasstululigidensy S 3 au annaeunmnw fuanufissmss
auiom (content validity) Wlefiansananuaenadasssmindemeanuiudulsfidesnisina el
wuvAuaEfiad ety awnsatalfismsadademmuiicosnis lnensmdeiauaonades
(item objective congruence index: 100)

4. huuvasun kU IREsUANA NG TILE lannzded eglunaminazde
ﬁU%J‘U‘UE\‘ILLéJ’Jﬁ%NLﬁULLUUﬁ@UﬂWNQﬁUﬁmgiﬂj wazlunaaedld (try Out) Auussainsidivang we
Ldlingusivegednuiu lawandnauuingrdeludwminuasugudiuin 40 118 udnhdeyaninan
11%1A1A1LT 031U (reliability) vesuvvasuaiy Tngldgnsduuss %w‘éuaaﬂwamaauﬂ’ﬂ
(Cronbach s alpha coefficient) ﬂmumﬂﬂul,t,ma”mLL‘Uﬂmmmw 0.70 ganudesiu fil
M99 2 HANTIATIERAANNNTS LazANLAALTRS YR IUUTAR UANY

Auus Aumsadaionm Audlatiu
1. TSI SUEUNTUSUMN 0.67-1.00 0.921
2. TWusITILEURNUSAY 0.67-1.00 0.853
3. JusTsutunsldmsI 1.00 0.754
4. Suusssuitulassaiawasngsulou 1.00 0.743
IRTEFRIIRQLY 1.00 0.788
2. AATNY 0.67-1.00 0.786
3 AufiReiuay 0.67-1.00 0.773
4.AueNYUEUTEIEN 1.00 0.715
5.A71315930 1.00 0.731
6.nul14le 0.67-1.00 0.738
7. ArwAn3Euaiieassd 0.67-1.00 0.767
8.nan1suURulag Ty 1.00 0.785
1. wgAnssunslinemaerdy 1.00 0.721
2 wfinssunsithlatinfn 0.67-1.00 0.707
3 ngAnssun1sBoliierdu 0.67-1.00 0.834
4. ngFAnssunslinNsINile 1.00 0.839
5 ngAnssunsdndinluntid 1.00 0.877
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HANITIATIEINUIN MILUTIAUNSITTNOIANT HAIANATI0E58MNINT 0.67-1.00 UaTAIAIIY
{Fosiusewing 0.743-0.921 fuus UszavBnanednis A1ANnseegsening 0.67-1.00 uazAI e
Jorfusening 0.715-0.788 waz fuvsmaduandniifvemiinamuuming1dess Aaunsieg
$¥1319 0.67-1.00 wazAmundotiusening 0.707-0.877 uansiuuvasuamdauamiiisswe iy
Jaunusialulel

3.4 MTAATzidaya
nstieszsideyalunisideadsivsideyaildanuuvasunuiiovszanana Tagld

Y
£%
a

Flunsesen Al

1. mAnnesiteyatladvduyanavesinounuvasuny Ingldamnud (frequency) wazen
Jovaz (percentage)

2. MINATEARANTIIANTIALIAY Taussen wazlsvAvinavedadnis Ndwateniaidu
aundniidvesmnauamingdeigluiminnsaunmasnuas Tngldeiads (mean) wazdrnudoauy
1173574 (standard deviation) MntuiAzLLL udar N

3. Wivuidfisumafuaundnifvemiinnuuminedossludminngummamiuas Weduun
autadedluynna lagldn1snaasumi (independent sample t-test) Lagn15IATIENAIY
WUSUTIUNMALAYY (one-way analysis of variance)

4. MyRATwR TSI LavUsraviuavesesdnis dwadonisiduaindnifvesniingu
uninendesgludminnsammamuas ferdulssnsavduiusuuudiio$du (Pearson’s product
moment correlation coefficient) agn153AsIznnnoeny (Multiple Regression) #9838 ENTER

4. Nan153y

Anounuvaeunudlngidunewe (Gouaz 66.75) 01gedlutae 41 - 50 U (Sevay 45.25)
anunnlan (Seway 42.00) MsfinwadnlgaudSyyen (Geuay 59.25) sglaeglurig 40,001 -
60,000 UM (FaEay 46.00) uaziliunia fiiemansn9nse (Segay 42.25)

Tausssuesrn1svesunIngrdesgludminnsaunnumuasiuninsiveglusedvuin
(Mean=3.73) Tagshudléisunmsussiivluamdduusno Samsssuiunsusui Sausssuduius
A9 war JaussTudunldIuTI Auaey

HANTIATIENUTEANSHAYRI89ANNT I Inedesglunsunnumiuas wudiegluseduiin
(Mean= 3.58) lngsnuilléfunsuszifiuluamdrdunsnie audnvazuszdif nansujuiay
lnesiu wag AUlI9le auddu

msfuandndidlussinisvominanuuminedelunwsin nuitegluszduan (Mean =
3.70) Tneduilésunisussdivluaudiduusnite nisdrdinlundil maadlefdu wagnsliau
Jile AuEdU
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M151991 3 nan1sSeuiisunisiduaundnifvesninauuinetdesgludaminnsannumiuas Ty
AT

- = < o
Fre) -
&, Aa oo = 8 E g ar‘g g
NSLUUANITNNG £ = = e 2 En
= £ - c o o=
-3 s c &=
L.nslirnudiemderau - - v _ v _
2.nsfunlatniwn - . } v
3.0151081eKRY . v - v v
4.n1519AusETe - v v _ v v
5.n5@dnluntng - v v v v v
A5 B, v v v v v

a

nanIstUSsusunISuANNTNNAUDIN
A

Y

neuumInesessludmianjannaniuas Tu

]

ANSIY WUINTANULANAIDE9T T E
AL

U
aal Idl 1 = ¥
ENGRIGIDIEHN TIBY d1UNTN NIIANYN 1ela way

o

NANISANYITAIUSTIN wasUseaNSNave909Ani1s Ndananani1siluau1Infinveanineu
NN MYIRBTFIUTINIANFANNANIUAT

A151991 4 BnSnavesTmusisy Adswanenisidudundnffvesndnauumine1dessludmia
NFAVNUNIUAT

B SE Beta t sig  Tolerance VIF
(Constant) 288  0.24 12.03  0.00
WunsUsuRa X, 030  0.06 036 532  0.00 0.41 2.42
WIURUSAY X, 010 005 014 198 005 0.39 2.55
WUNSHEIUTIM X3 0.09 007 008 138 017 0.61 1.63
wulpssassuay 011 004 014 258 001 0.66 1.51

nnseideu Xq

R? = 0.512

HAN1TATIAUTYMINIBLEURTITINTINY wudn Tolerance Handnlng 1 uazan VIF 1
WAin 10 SolafTgmanieldunsaTiulony Han1siaTIEinudl
fausssu Adwadenisiluaudnfidvesniinamuiminedefgludminngunnumiuas
Usenaulusig Tmusssuiiunisuiudd Tausssuduiusia wag Taussudulaseaiiuas
nnsudou aumsisiunanisweinsaidosas 51.20 wavannsndeuaunslawsd
Yiot= 2.8840.30 X1**+0.10X,*+0.09X3+0.11X4**
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A151497 5 BvEnaveuszavdnavetasans NdwasensiluaundnfifvesnidnauunIneaesglu
TN IANTUNNUMIUAT

B SE Beta t sig Tolerance  VIF
(Constant) 311 0.24 1275 0.00
UTuuanu Xs 0.05 003 007 131 019 0.75 1.33
ABNINITU Xe 0.10 005 0.12 2.09% 0.04 0.63 1.59
mmiuﬁ'mﬁ’mm X7 0.07 004 009 1.66 0.0 0.62 1.61
ANy UTEIN Xg 0.03 005 004 066 051 0.69 1.44
ANTILLD Xo 0.03 005 005 070 048 0.45 2.20
Anulingla Xy 0.07 004 009 146 0.4 0.52 1.91
PWARSSHEE9ETIA Xy 0.06 004 009 152 013 0.57 1.75
HansUURNUlAgTIU X1 0.17 0.05 022 3.53* 0.00 0.53 1.90

R? = 0.486

HaN130539a0uTyrIN1ILdURSITINTINY WUl Tolerance Handnlngd 1 uazan VIF 1
1An 10 fodlifideymnmigldunsesiudeany Han13nsgRnuIn
Uszansnavedeadns fidwwarensiduaudnfidvosnidnanuuming deisludmin
nyannumuAsUsEnauluiig AunImal wae Han1sufiRnulaesin aun1sdigiunanisnensel
$ovay 48.60 uaranunsnidouaunslésd
Yiot= 3.11+0.05X5+0.10X6*+0.07X740.03Xs+0.03X9+0.07X10+0.06X11+0.17X12**

5. a5 2AUsIwNA wazdalauauuz

5.1 d3U uazanusiena

1. samsisuitsumaduandnfifvemiinamuuvnine dessludminnsanmmuas e
Fwunautladudiuyana nuidiisadadesmumailidanuunndsfuegeiidoddymeaia
nan153defanann aenadesiu wilan a3lndves (2550) livinisAnwianuidoiFosamduiug
FENINANUENHUFADBIANTT A mTInlunsvianuiuwginssunisiduaninifdvesesdnisves
wifnau nsdinuinisliiindhondnuisUszmalne Anuin wiihaouiidadediuyanasnaiu e
et Tilaiunnsnsfuegaditedfyneadnvisysu 05

HAN1TITENUT 018 @01unIn 91818 58AUNISANYT wagd1wrU NudniAuwAne1 9y
ag9ildedAyn19ada nan1533eAIna1d denadesiuEITeves uuNn1ud den3d (2547) 161
yhmsnwiFesnuduiussenisnun mislunsvihanuiunginssunsdumndniifvessdnis
vaang U1 v Inlulsang1uadaind 1N NS N TUNIUNIUAT HANITITENUIIDTY B18NNT
¥ waranuawIsaNTatuandiuingAnssunmaduaundnifvesesdnisuansiaiuagiedl
tfud1Ayn1eadaf 0.5 1uATeres Taris and Schreurs (2009: 23) FangAnssunsduaundniifves
aeAnsaduiusiuviruaivesyaa1nsluesAnis suusenaume 1gunsesreEIaTlueAn1sd

EQ

WusiuiAuARvesunaIns Wemuaudadudiuunaaliwi 81y Fyanf furue Wev A el 01w
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nanAeyaaInsifiergeuuiiualtuieeiiiaunfifdessdnisuasinginssunnduaudnia
Y9909An3 davAdpazdaudaiu fu wilan a3lndves (2550) IihmsfnwanuideFosnudurius
sEwinemunusensAns aunm@islumsiaufunginssunaduandniifivesesdnisves
wifnaw nsd@nwinisiindnendawissemalng Anuin winaouifdadediuyanasietu loun
WA 91591 SEAUNSANYY LazanunmansaistuiingAnssunsiduandnfivesednaslyl
wanAuetaiTeddyneadfiiseau .05 wazeuideues aus wadni (2550) lvinisan
AT EeIYAANAW TausTTNesAns uagngAnssunsiduan@niifvesesdnis veewneu
Tssudidnnsednduisnils nquineesitldlunisidede ninnulssnudidnnsednd S1utu 384
AU NaNTITenUI1 wiinnuiflengiefuiingAnssunaduandnifvesesdnisliuandeiueeisd
Tedfyneadafisesu .05

2. Ynusssuiidssasonisiduaundnifvesninnuuminendessludminngaymamunas
Usgnoulusieg Tausssudunisuiud Jausssuduiusio wag Jausssutulasiaiiuasy
N3ty NANITITUAINE1IITADNARBIAY 31UVBY Schein (2010) NA1IINTAIUTIIUBIANTT AD
sUuvuresaunignilasdeilituiu fainutulpsaunguililunisdeudiiosdanisuitymily
msUduslidAuanmmndeuneuenuonsUszaruaunigly Ssanunsavilidnsiauia
Winawesio MIfinnsandsdigndes uazdevenliiuaundnlyilumssuiiuuima anudn annuddn
AOANEURUSAY ’fjfp,mméflﬁ?uaamgﬂé’m @21 Denison (2000) Laua31 TMUsITULLUNITUT UM
dudausssunisieud aundnlussdnmsiianuanadrassdileliiudonisildsunlas A
ABIN1SVRITINILALAIIUABINITIINANINKIASDUN1BUBNDIANTT VI IaT nluasAnisdeaiinig
Usuiiilelianunsanevauessiensilasunasmnneuenesdnisldsinia ludu Smusssui
#u5A9 Golbspan , Petrini and Aguilar Delgado (2023) t@usin Sausssusatiudiiusia ynauly
29AN159¢3U3 Whla Seiusiasindu ansadilafianiswesesdnis iWvnglussegeny uazaundn
wiinsuandswideiimiiliyneuiidmunesindu ilensvausssioninudonisvesgnii uaz
mMsasuulasesdaindenniousnasinisinensniineguunudniauvedidevirlednis uaz
\hysneanudifa dsnsUssifiuiaussantunisuiui uayiamsssugatuiiusie veeedns
\Dunsussiduiidesaularnuduiusseninauazludu ssdnstuaninuindeunigusn Cameron
and Quinn (1999) taue11 Tausssudulassadsazngszideu Tausssudulassadisuay
ngazilioy LﬂmmuﬁiiwammiaﬂwamwLLmaammsﬂu Uszdnsnmnieluesdnis wuaay
ffuns muauAuUAsuLasiiosindu uenanily 1uAdeues Hwang and Choi (2017) G
Fi3es wansznuvesiuussauiatuayuuinnssuazngAnssum s dunaiiioavesesdnisreniny
Uaonfevasszuuansaumavesiguiadidnnsetind nansitoiauein amsssufiaduayuninngsy
ANUTOUSTI warngAnssunnduauBniivesesdnis uenaind Ssfimsmsraaeuniudusiug
sewineTmusssy fatuayy uinnTsy ANNYoUSTIY UaY ANTnfiAvesednig Jeeglufianied
Aevuriu

3 UsgAnSnavosnsAns dwmarenisduamndnifvesnidniuimingdesgludmin
NTUNNUIUAT LKA (1) ANAINIY donAdaeiUuUITeves sual Usenauwna (2561) U9deids
avnfisivEnadenginssumaduaundniifvesesdng vesypansaeauayLIANgdu91uY
Tuwangammmnuasiinuin maduandniifvesesdnisvesynainsaeativayy wnine1desy
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Spluwansammamiung Afdviwamanss Tiun avuyniusessdnisuazandnvazeu fuds
AdvEnan1sdeusongAnssumnduadniifvesasdnis lun aunmaru dwdndadeliun )
Han15UfURulanesiy @onnaediudTuITeves Naphat Wuttaphan and Chiraprapa
Akaraborworn. (2017) Afnw1i3es msimudadefunisinnisaueiidenasonnuyniuves
919158k Anedeenvululsenalng: MITuruIn lnenan1533enudn nan1sujiReu
Tnomfidsasdensiduaundniia axuszneulusne dadusugaunisaldn (mnuauysaivedin
AuALaziruARdILyARa AIITBIrIguesaues MIlRautiemde wazawdiiinlumiig)
Uadgauau (ANuiidaselunmsviey aunmddnuagnisviney Aud1vesy nsseuiiavlonia
Tunsiauiegsdeiiies aruvimeluanu mnuasyimt wazAneuun) Jadudiuesdnis
(AugRsssuuarmulysilavetasdinis mavhaulufinsazausiudosily arzanudugin
wazANENUSsEIsin wagn1sdeans) uazdadudunisdanis (Msdnniswanisuf i ns
FANITAUL UaTNITIANTTHAUNDAM LML)

5.2 Yaweuauusluduleuey

1. AULANA1IU8I01Y @0 untn 518l szaun1siine) wazdiunis azdwadonisidu
audniifvomiinauuninerdodgludminngammamuns wedfiii orguinni faomunmilan §
518ldgs uagiunisininisfiganitasfiuulduiiesduandnifvominauuminedoss
namFAdeiitadouliddniuetadufunaiiasegiuuminendefingnn SsualmAnauyniud
w1 uaziinnsiduaundniifressdnisiiganiy

2. TUsTIUTIUNTUSTUM Taiusssuduiusia wae Tausssuulassaiiaasngsvideu
Duaufausssundniinadon1sifuaudnidluesdnis veamdnauumingdedsludmin
n3aMIAUAs uAdenud Tamsssumsiidiusimedlifiniwaenisiduaundniiflussdinig ves
wifnauuvInede fgludminngamauas ogditoddynieadn feduduivisaasyadunis
asrefmusnssuivslunsdidausaunniu

3. UseAvisnavetasins fidsnadenisiduanndniifvesmtinanuumingidessludmia
ngamnuyuAsUsznevlufe aunmay uas nanisuftRnulnesy daduasstedendniy
Uimsnumsjatiu dutadeiidilidmarionaduandnid Adumihivesuimsidatiumnma
fiauliinanmgendu

53 doeuauuslunsinideaiialy

1aAdendeildaduiunsidodein Guddyiiadenasinysenen Tneiiudeya
Bennunm edAnwUszidiuludednsioly

2 ngaiihmanefisjsdaivlunsideedsiijatulufinsfinu wginssunnuandniifves
033 Tugnugmnusn uwinansideldfersiuanmsmeinsaiiiinen Saussmesdnig was
UsyAvnavosesdnmstficniidoudisin dahilunsinidenduioly ditaulaoafinumuustu o1
ANty Anufienele udusuysdaseifisnis

3.M5veBALAUNsAnlUEienasduminerdoionsuy ietwasindaundnyids
Wiguiiiegy
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ABSTRACT

This research aimed to 1) study the expectations of the people of Phuket Regarding
Economic Stimulus Policies Government Digital Wallet Project 2) Compare of the people of
Phuket Regarding Economic Stimulus Policies Government Digital Wallet Project, classified by
personal factors. The research design was quantitative. The population in the study consisted
of 423,599 people living in Phuket Province, with a sample of 400 people. The sample size
was determined by opening Taro Yamane's ready-made table and random sampling was used.
The research instrument was a questionnaire. The statistics used for data analysis included
frequency, percentage, mean, standard deviation, F value, and t-value.

The research results found that

1) The expectations of the people of Phuket Province towards the government's
economic stimulus policy of the Digital Wallet project were at a moderate level overall. When
considering each aspect, it was found that the people’s highest expectations were for relief
from the cost of living, at a high level, while their lowest expectations were for the
transparency of the project, at a moderate level.

2) In comparing the expectations of the people of Phuket Province towards the
government's economic stimulus policy of the Digital Wallet project, classified by personal
factors, it was found that people of different genders, ages, education levels, occupations, and
average monthly incomes had no significant differences in their expectations of the

government's economic stimulus policy of the Digital Wallet project.

Keywords: Expectations, Economic Stimulus Policies, Digital Wallet Project
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ABSTRACT

The objectives of this study were 1) to study the motivation of the production staff of
a bakery company in Samut Sakhon Province, 2) to study the performance of the production
staff of a bakery company in Samut Sakhon Province, and 3) to study the motivation that
affects the performance of the production staff of a bakery company in Samut Sakhon
Province. The population were a total of 250 production employees. Tools used as
questionnaires The statistics used in the data analysis were frequency, percentage, mean,
standard deviation, and multiple regression analysis.

The results of the study showed that: 1) Motivation for the performance of production
employees of a bakery company in Samut Sakhon Province. The aspect with the highest
average is the motivational factor is responsibility and the supporting factor is the relationship
with superiors. 2) Performance of production staff of a bakery company in Samut Sakhon
Province The highest average is duration, and 3) the motivational factor that affects the
performance of the production staff of a bakery company in Samut Sakhon Province is the
success of the individual's work. Nature of the work performed Working conditions and job
security This affects the operational efficiency of the production staff of a bakery company in

Samut Sakhon Province. statistically significant at the level of 0.05.

Keywords: Operational motivation, Performance efficiency, Bakery company
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angliinauenguiasiaduduiiadeviossdusenevassssnmsiduiusiuaufionslauagaina
Lianeladonansufuaanu laun

1. Jadugdla WuthdefsdwentliduludsnsfnduuanlfAstufuduios nudade
wanildunnasdauiosiunuiiufod Selefomeaniasinatuaunelalaenss Tun

1.1 ednialusuivhuesyana el msffufiReududesdassonmlumsaiiae
suaﬂmulﬁﬁwL%ﬁ]mué?qmeﬁu,a3193’%’Uﬂamﬁ’uqm'§maé’a*aﬁ faussanmlunisunledeymsing 9 uagddn
msndnidesiymilininiy Wenavesldfumudugvinadefvsinatilugorsuniuasnisddn
nelalunavassuiiy

1.2 mslasunstuiieseusu nuneds Mmslasunstduiiowaseausuangii vsewminau
Wleudanny ieangduseuins meslumienu msfiufieuazseniuannmsendes suevie
nMswannudud nstirdslandenisuanteandy q Auandidtuiennstvieluaussanin dee
yhlidypaatuiionsunl uazmsdinnianile warlvinnuddyuavesnuresiaiesdndae

1.3 Unuu8s neds euiidanusime nuidanuiaulaliasionuidosiian
mM53BuANLATasIAa 1 adunuiligluuuiiiEuanduauauldlaedis Tnsesdnsdnduiiodes
TFaufoRnusanieuiihdulionududusdeduiifa
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1.4 maduiinveu wuneis e1suaikaznnsidninfianelalunisildsunisueunungliiia
wihfiquarenuvesfiesuaziivinasenulderadui lifimsmunslnddauniiuluaunndas
Tunsvinenu

1.5 e wneiis nislasuidousumisliiiunndtusiuiinsldfunmsiaia
vinwzanug visemslisuniseusy uasifinanssaninlufinduuin maesauiinalunisifiudaganm
1NV

2. fidvdnqu Hunasidesduiidafievandes ldlvmfuisinuinau liwelalusud
vhagwintu udlsllfdudnszdu winisliauals wasliszaminedndstadodu q daelhiaa
nandnnniuld Jadeanqu Taun

2.1 UlgueMIUIITVODIANT N8de UleUIenTednnIsUsIITI0909Ans silsudetedu
Ay nsdnszuvvesnuivhliAnuseansamainau Senagnsieseglugunuuiifinsianasiogs
wiulade wasdianadusssu

2.2 Fnsunasestsfutaym mnefs Aneamdislvesimivdeddsnislunisdnnisuims
memuluniienuiedszavsua danudusssulunsuing fanufaussaniwlunsudlalym
Suslufsmnuiiunssauzvosaudy 9 uazlimuuzilunmsieouungihvierminy

2.3 anuduiusivgiadutyngladadudyn wazileusineu vnedis nsfndedanades
fuddsnsiileusinnu wasfivSomiinnu o1fiu msuansoonma dma ¥1ms Auanadiandn
donndesduRreny daudiladetudiewdessiu wazaiwsavieu smeiuldegiaduedied

2.4 anmn15vau vl annedanndeudie Tun1svinau uaganInnanenIwes
U

2.5 Ardre/Ameuuny vineds AmeuuunIonausglevilunudl fUiTRnuialdFueeis
Wiz fUuAvh

2.6 ewsiuaslunsviien manefs ensual wazns3aniinvsoliid dadunailinnnauves
MIguaveddnes onadunanszyulaensivselngdeunoTInuuuaIud’

2.7 erwsuaslunsviienu mnefs ensuaiuazmsidndundunuiviharuuiueusiuasie
aafnssenudidy uaziuadluendn (Herzberg et al.,, 1959)

fideisaniladnutiadogdle uazvhnsagulusdeifioldlunisdnw 1éua arwdisaluay

a o

Mhvesyara n1stsuniseansutuiie dnvazreanunuiul ausulingeu wagAuA1InNTn
= @ ¥ a0 | = a a a wa = g o o Y, a

Judadunseduimhldanuiisnaly wazdseaniamlunisuitausaduladendielvindnauia
ANUENAUAUY wazasdnsluvaenladeaiqulaun Adnyaineuuny laniaainui1mtnly
auAn ANUANTLS AU TIAU T Aladsdudne wasiieusiunu anuluegdiud wleuienis
USTTVDIBIANT ANTNNITVINU @01UEN1981TN ANTuAtuN1SYIeY wagdsnisunaseadedu
Uyon Wudadaifendesiuaninuindaunisinnu dadlimequusedesiulilimdnawie
anudnmelalunu uarliveuau lnedldladudadeiinssdulininnuinanunseiesesulunis

anusaduiadegala
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2. 2nvguiuasuuifaiiieafesiuuszansam

psfdsznouvassydvinmlunmsfifnuiivarsesdsznou Ssunaraivinisd {35l
UwuiRangeijves (Peterson and Plowman, 1953) Wunanlunisirundunuimslunisdeaia
UsyAnEnn annsoaguinda Tneuvadu 5 do fail

1.AMNAMYBIU (Quantity) Aa AzdonmnnglneranLazyldlauselaviinuduen
wanfueifignanliguilaadesdiuinsgiu dauandnevaussniiudeanisvesguilaanazls
Uselomlognsduanindumnudsesila uazanunsaaiisanumelagagelsiiugnniiunlduins

2. Y31y (Quantity) Ao suiliAsdudeadulunumnuaenimwesussmlneiinasy
AFTRLF T umngauvdedulumuiidmunsvesesdngineld wardealinngnaunuuinis
nan WielildUsinanunsdmneditmun

3. 1781 (Time) Ao LadildlunsufiRaundnfedosegludnvusiigndos wunzay
uazuatofinisiaulvisindiasamnnnd i

4. Alg918 (Costs) Ao Aldanaluni1sAdusIumsimuIzaunIufanssuaig o lunis
fufiung tileanailiane wazesdnsasiinmsmuaualddglunsdiidumuiielosdnsiinadilsly
mMaAuiuaugsga liun mslim$nensiunsiu au ngiv waluladidegliAnanugaydetios
fan

fifeldaguuszansamwesniineu fiauslag Peterson and Plowman (1953) lu 4 iy

[
[

Ao LUIAATBIAMAINTDIU USHNaau van wazaildane Jadusudsdasslunsfinensad

NSBULUIANIUNITINY

Aadsdeasz X Aandsau (Y)

w3iggala
1. ﬂ'ﬂﬁ&l@di‘ﬂ (Motivation Factor)
-mnudsaluuivinvesyana
-msldsunisyeuiuniuiie
-ANwarIuiug TR

-AUTURAwDU
~AITUATINTN

2. ﬂmﬁaﬁ‘ﬂqu (Maintenance Factor) Uszansawlumsufidau
-AT19/ATM B UL (Operational Efficiency)
Jentamiuimudilusuinm -AMATNYDIIU (Quality)
-AuFENTUS Aud U AU T Y0 »| —USHIRMITU (Quantity)
alendafudeyun waztflousinanu -1281 (Time)
-AntuegdIud Al (Cost)
AUlBUBNISUSWISTR999ANS

—ANIMAITVNU
—ANTUENN9D1TW
“manusfumslunissiianu
A8nsunmasesUarutyen

LAUAINNA 1 NTDULUIAANISIVY
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ad o a a v
3. /N5ANUUNITIAY
3.1 Useynsuaznganlagng
Usgrnsildlumside fe wilnvudhendauisniuneuiaildudmin ayvsaias Ivaue
250 AU

3.2 |n3silauaznisnsdvsoulnzasileililunside
wdasflofldlunside Huuuuaounufifiselddnvhiu laefauanuufanguiife
usegdlalunsuitRnu wagdszavdamlunsufifnu Ssuszneuluse
@il 1 wuvasunnieaiudadediuynaa Toun e 01y seiunsAne eld
avseiey uarszagnalumsuiRnu dnvadannduuuunaaeusiens (Check list)
dudl 2 wuvasuauALItUsegela druau 48 de $redsannnguiassdade
Federic Herzberg (1959) Usznaude Jadegela S1uay 15 4o ldun anudusalusuitinves
yana nslisumsseniutiuiie Anvazvesnufiuiun susuiinreu uazauiimih waslade

%4
o o

A1 37U 33 4o Laun A1d1/AmeuLny Tantaanuimen lusuian Aluduiusiu
Fafutyuglatadutyvuaziiteusane anuduegdni ulsuisnmsuimsvesesdns anm
M990 @n1uEneTn avusuadlunsiiay wagisnisunasesteiudye
Al 3 wuuasunAsauUsEansamlun1suiaau Sruau 12 4o $148991n
Peterson and Plowman (1953) an AuAn Y AuU3umey f1uial wagiualdany
nsnsIvganImLATesile TnanisnsvaeumAIAILLTiBanss (Validity) LagAiAdny
Foshuresuuuanuany fell

1) A529a0UANALTBInS (Validity) thuuvasuanuiildesnuuul il
1w 3 Ay anedeudemaudulunuinguszasdnselinsounsvdoumumunzauveIn 1
4 wuidesilauaenndas (10C) vestasnuvionun 60 4o Wuiuusiu 48 4o uagduys
dasy 12 U9 ndemauilAssiannuasnndeInnil 0.5 Seflananuiivsnssiidedeld (Kine,
2011)

2) asaseunNdesiu (Reliability) thuuuasuamfiinunsngad 10C wély
nageufunguadedaeg s Ao wiinaudiondnluuigviuinedsu q 41U 30 918 wudrdan
FuUszavsueanivesnseuusia Cronbach's. Alpha Coefficient a9t uva@aunIulngfLloaTe
WINAU 0.937 Audsanuyinnu 0.907 %aagﬂmzﬁummL%ﬁuﬁﬂau%’ﬂé’ﬁamﬂﬂdw 0.7 (Cronbach,
1990) Femuvasuaullivas

3.3 aaanidlunisinszidaya
a v g & o a ¢ Y 1% a °o & a ¢
n9TeAsel duvaeuaulviessiteyamenauiiuneilagldlusunsudniagd Tnses
ToyanIeN1ITMIAIANND Seuay Alady d1uleduuinTgIU WAENITIATIERANNITOANRENYIAN
1) Wsendadudiuyana Inansmenaiad (Frequency) wazsaway (Percentage)
2) Iwsrznszaunsegslalunisuifiau wagseaudssansninlunisuinnu legldaia
ARy (Mean) wazdiutdeaunuInsgu (Standard Deviation)
3) Jingnaunisanasenvan (Multiple Regression Analysis) invuatedfgynieads
380U 0.05
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4. Han1539

1) fmeunuvasuananduniinauinendn visnuneswimildudminaymsanas deddoy
fravan 250 au wudrdnlvgfumais 1w 145 au Aadufesay 57.2 918 25-35 U 37U3
160 A Andudesay 64.0 syRUNANYTUUS RS S1uau 157 au Anidudesas 62.8 s1eldiade
11,000-20,000 v 97w 51 au Astdudovas 60.4 wazszuzatlunsufuineu 1-3 U 91w
155 A Aondusevas 62

2) srauusegdlalunsuiRnuvesniinauinendn Vismuinedwimilsludminaynsanns
Tngsawegluseduainiign TAadesiuegd (X=4.30, 5.0.=0.348) efiansauiaiudadeqls
uaztladuAqu fail

tadgdla wuiwnduisnadseglusefuainniian Wefinnsandunedilaeiodiads
Mnannlumifosnuddu fio Funusuiavey danedoiity (X=4.37, 5.0.=0.510) Mudnwa
Yo uAUATR flAedewinfu (X=4.30, 5.0.20.509) Frunudnialunuiviwesyana anade
Wiy (X=4.30, 5.0.=0.490) suanuinmii Seademindu (X=4.26, 5.0.=0.605) waznslésu
nssensutuiie dAnadewiniu (X=4.23, 5.0.=0.557)

'
=

dutladoigu wudmniudanadseglussduainiian WeRansundusedulaeies
Anadsarnunnlumidesniudifu Ao suaruduiusiugdedudye flididudyuuaziiou
$2m97u iy (X=4.39, 5.D.=0.426) $1uulgu1en15USNITV0I09ANS SANadingy
(X=4.38, 5.0.20.502) #rupusiuaslunisvineu danademiiu (X=4.34, 5.D.=0.546) suanmn
n1suUmau fiaaasminiy (X=4.32, 5.0.=0.572) aumuluegdud fiAnademiify (X=4.31,
$.D.=0.609) §1u3Fn1sunasestiduiyel fanadewinfu (X=4.30, 5.0.=0.630) d1ulend
Aufvluswag daadwindu (X=4.27, 5.D.=0.644) fusiny/maeuuny faaasmifu
(X=4.25, 5.D.=0.674) WaLAUANULN TN DAadswindu (X=4.24, S.D.=0.680)

3) sesuisransamlunisujiRnuveandnaudionds visnuinesuimisludmia
ayvnsanas tnesaueglussdumniian dAndesiuegd (X=4.38, 5.0.=0.343) ilefiansansiefy
Tnei3esAadsanninnlumidesniudisu fie fuian (X=4.44, 5.0.0.503) MuANAMYBIIIY
(X=4.40, 5.D.=0.391) iurnldane (X=4.36, S.D.=0.548) uagAuUsamNY (X=4.33, 5.D.=0.544)

1) wan15iaszinsgslafidinasiouszansainlunisujofuvesminaudiondn
Uismiuinesuwimilsluiminaymsanas asufansned 1
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A15199 1 Nan15AATIEinsanneedanyan wsagslandwmaneuseansnnlunisuifiauves
wilnauihendn vsEniuneswimildludwinaynsains

fauuswennsal B Std. Error Beta T *P_value

fAsii (Constant) 1.15 0.250 4.603 0.000
ﬂ’smé’ﬂl,%ﬂmmﬁﬁwamﬂﬂa (X1) 0.116 0.034 0.166 3.377  0.001*
nskasuNseaNsutiuiie (X)) 0.016 0.032 0.026 0.490 0.625
Snunrresnuiiufan (X;) 0.111 0.035 0.165 3.178  0.002*
AUSURAYOU (Xq) -0.001 0.036 -0.001 -0.018  0.986
AUAINT (Xs) 0.032 0.033 0.057 0.973 0.331
ANNY/ANRDULNY (Xe) 0.055 0.032 0.108 1.702 0.090
Tonaanunnamtilusuiag (X;) -0.050 0.036 -0.095 -1.395  0.164
ANUENTUSAY JUsAudnyn 0.097 0.055 0.121 1777 0077
dlaaduliynn wasiilousinau (Xs)

Anuduegdn (X) 0.033 0.035 0.059 0962  0.337
YLYUIYNISUIINTVBI89ANT (X10) 0.055 0.038 0.081 1.447 0.149
ANINAIVNY (K1) 0.144 0.036 0.240 3.978  0.000*
A0ULNIDNTN (X1p) 0.003 0.032 0.005 0.082 0.935
AusiuAslunIsia (<) 0.093 0.035 0.148 2,669  0.008*
n15UnATEINIAUT YT (X14) 0.043 0.032 0.078 1.330 0.185

R = 0.704, R* = 0.496, Adjusted R® = 0.466, F = 16.499
*TfddgynsadAnszeu 0.05

MMINT 1 mamFieszinisonnesdmnga wuimsgdlaiatadegdauastadediqu
fufesesiiiianun 14 fuds wuihdl 4 FudsiidsmariouszansnmlunsufiRnuremiingm
dhendn vitmuinedwimildudminaynsans egeliffvdfgymsadanszdu 0.05 Tnadssddiy
ANdIALY nuInlumiles el fuannsvheudien Pvalue wihifu 0.000 Sendudszansnis
annoulusUiuuAzuUuAy (B=0.144) ﬁwﬁuﬂazﬁmélugﬂLLUUﬂzLLuummgm (Beta=0.240)
suaudnsalusuiivhvesyanaiian P-value iy 0.001 Sledudszansnisanaesluguiuy
AZLULAY (B=0.116) mé’wizﬁwﬁugﬂLLUUﬂzLLuummgm (Beta=0.166) sudnuaizysauiiiian
P-value i1y 0.002 fArduuszansnisnanoslusunvuazuuudu (8=0.111) Ardudszanlu
SUMUUATUUUNIATEIY (Beta=0.165) wazduadusiuaslunisviiarudlen P-value ity 0.008
ﬁﬁwé’uﬂsz%wémsmaaaiugﬂLLUUﬂzLLuuﬁu (B=0.093) ﬁwﬁuﬂizam%‘hgﬂLLUUﬂzLLuummgm
(Beta=0.148)

Tneshudsiisrunaniswennsaifosas 46.60 awnsoilouaunsladsd

UsgE@nSnmmsufuRny (nmsas) = 0.115 + 0.116X,* + 0.016X; + 0.111X*3 - 0.001Xq +
0.032X5 + 0.055Xg - 0.050X7; + 0.097Xs + 0.033Xy + 0.055X19 + 0.144X;* +
0.003X, + 0.093X*15 + 0.043X14
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5. 85U 2AUT KA LazUalauauuL
5.1 d5U uazanusiena

nanFideussgdlatidamaseuszanamlunmsufoRauveminaudendaudsmiuneiums
wilsludminaunsanns fe Muanmnisianu suanudisalunuivihvesyasa fudnuuzves
NUAURTR wazdunuiuadunisie dwadeussansamlunsufoRnueminmudionds
visnunedwimilsludminaymsanns ogrsdifoddynisadanisediu 0.05 Tnswinaushenanii
1 aouiufiReiigunsal inTeddivuaivsueanuazmnlunsufoRnuldiiueded was
wigawosansldnu anunsoufiRauliszaunnudiianudvneimmualiidilanseuaunis
uazduneuUfiRaudueged uazideivnuTdniinisuiulse wasaunegsieiiles azndulade
feduasulininnuwhnuldegeliuszaniniw Ssaenadesiu fe¥mi nestles (2562) AnwiTes
ussgslaanmuwandon wazvinuzmmhauitdnsnaseyuszansammsujtRnuueamiinnulsanu
anamnssulsznaulalasdaludminuyusiil nudusegladuanuduiusiugUedudyy
Jlédafutnrniiousineu duaninwindoulunsiny Munszuiunsiinuidninade
Usgdngnmnisuunau agnafitfuddneadafiseau 0.05 uazdidenndaatudlygin onlyns
(2565) Anwdosussgslafifinasieuszavsamlumsvinuvemiinny vsenigiamaalsuinnssu
¥181N1AE1U Generation Y HaN1sANwIN1TIdenuUT armdusalunuiviivesyana uagnsldsy
nsgeuiuiuiie AneuLnuLaTaANMLIAEENNNTTINNY ANNFURaYey wazAmduTus ULy
Fu dearauszdnsamlunisvinuveantnauuignsgiawmialauinisauiienniaeiu
Generation Y

agslsimuadasunislasuniseensutduiie drunnusuiageu Auauinmel
AdvAmeuwny auleniannuinvtlueuian muanuduiusiu guedudyudladadudaye
waztitoudanau suanuiduegdius suulouisnsuImsvesesdng fMuanugmIoIn uay
fAsnsUnAsestaRuy lidwadelasnsereusyansamlunsufoRnuvesminaudondn
uitniuinetuianilslufminaymsanas Adudussduszneuiddyreussansamnisiiauly
UStmilumnaseenly Wy suna 511 wazatova Juudl (2564) AdnwiTestadegdlaiidanasie
UszAnawlunsufifeon waranusnfveminamulugnamvnssuinaniudiususud 1
geamnssudaLisudvesa Jaminssees wuirladegeladuiusivussaninainedns Ideddgnie
ddeymneadf (p<.05) esidng uwiald (2563) Anwisesnisieuduiy wazusagalalunisiay
fiarieUsyavBamnsufoRevemiinnuiiumnneaiishlsaugnamnssy nsdlfnw Ui
Suuun eudidese Srin wudwsagdelunsvhau fumusuiinreuluau smuanudusaluny
srunslafunsgeniu dudnuazauiiaireassd wagimie suanunimiiiluendn duuleune
MsUIMIesAng fuanwlunisvie suanusiuadunu dusiaaskanouwmu duiums
NuilasieUsEaninmnisufiRnuremtnaugfumiineaidlulsanueea vinssy usem duuue
e $11in ehelidedduneadnd 0.05
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5.2 Yaiauauuzludulouny

1. shunsegalalumsufoanu wiinnuihesdn smunesuimidudminaymsaias an
nansAnvInUImEnauiends TszduanuAniugsian Jadegsle oun anufuiieveu diu
Padearqu ldun auduiusfuddadulyn fduduimsiemslianuddyluduidfufiay
wszagsinlindnauiiendniiaauidnindodiuitnuluionldsuanudusiusa iy
faduten Weusameu dlddedudy Tudunisinu wagldsuanuiuiietismiaiionga
anuansiadlunsufiRnuagilivssoinmdlunsyihauiuswdndunazussgslafiujianuldd
Batu

2. dudszansaimlunsufuRen veadnaudisnds vidnuineduiamidudmia
aunsanas MUfiRnuildsuteumnglilinsmutmnevesesding Mnsansidonuimiingy
Arendaliszduanufniuludiunaigeiian faduarsimurdunailunsujofouli
Usgansamiitelimtnauldnalunmsu foRaulidudenmssoznaidvualnedosdinnugnies
AUUENNTT uazaNmnzailelusTan L TngUszasAfunsUfTRnu sautaaalunad
vinudesawaiauenungsedovesdng JsaevilinsufiRnuvesmtnmudendnufuals
fiusyAvsnmfiuniu

5.3 daauanuzdmiunisidelunsesialy

1. 1e93nu3TeasalAnw1Useyns ninauliendausenuinesuiamilsludmin
aynsanas Wit lunsiduasadeluonvsvvensusenludngusegnaau 9

2. msiimsAnudadeau o Anninavinareusegdandwmanayseansamlunsujifam
YoantNMUEEREs vTEnuineIwimildluiminaymnsang Wy AinveaunszuInnsinay finve
v Y 1% Y & £% P o a v o v
aunsuiledaym dinveiumsuatamnanug Wusu ieihransideluldlunmsusuuswasiann
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ABSTRACT

This qualitative inquiry, srounded in the Constructivist Grounded Theory Methodology,
seeks to fulfill three primary research objectives: (1) To rigorously explore and elucidate the
meaning and genesis of the concept of economical travelers within the socio-cultural
framework of Thai society; (2) To critically examine the travel patterns, processes, and brand
equity awareness among economical travelers in the Thai context; and (3) To construct a
substantive grounded theory that explicates the conceptualization and value creation process
of Economical Tourist Destination Equity (ETDE) as perceived by economical travelers within
the context of Thai tourism destinations. Data collection will be conducted through in-depth,
semi-structured interviews with Thai nationals who possess substantial experience in domestic
travel. Employing a purposive sampling strategy, this study will ensure the selection of a
diverse and representative cohort of 40 key informants, each contributing distinct insights into
the phenomenon under investigation.

Data were collected through in-depth interviews with 40 purposively selected Thai
travelers who had experience with budget travel within Thailand. The findings reveal
multifaceted dimensions of Thai budget travelers' behavior, highlighting five key aspects of
budget travel meaning: (1) efficient budget management, (2) pursuit of transformative
experiences, (3) immersion in cultural and historical values, (4) creation and dissemination of
digital travel content, and (5) integration of travel with creative work.

The study identifies a three-stage travel process: proactive planning and preparation,
engagement in travel experiences, and critical reflection. Throughout these stages, travelers
prioritize four value dimensions: functional, social, self-transformative, and emotional.
Furthermore, the research uncovers five components of Economical Tourist Destination Equity
(ETDE): credibility, attractiveness, value, awareness, and loyalty. Digital technologies and social

media play a crucial role in linking these components throughout the travel process.
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This research contributes to the development of a grounded theory on meaning-
making and value perception processes of budget travelers in the Thai context. The findings
have significant implications for both academic discourse and practical applications in the
tourism industry, particularly in developing marketing strategies and destination management

approaches that align with the needs of budget travelers.

Keywords: Budget travelers, Meaning-making, Tourist destination equity, Grounded theory,

Thai tourism
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ABSTRACT

The research aims to: 1) compare job embeddedness differences among accountants
working in small and medium-sized enterprises (SMEs) in Bangkok classified by personal factors,
and 2) to study work motivation factors affecting job embeddedness of accountants in SMEs
in Bangkok. The sample group consisted of accountants working in SMEs in Bangkok, selected
through convenience sampling, totaling 39 8individuals, completing questionnaires. Statistics
used included percentage, mean, standard deviation, t-test, one-way ANOVA, and multiple
regression analysis.

The results of the research revealed that

1) Comparison of job embeddedness among accountants in Bangkok's SMEs showed
significant differences at 0.05 level when classified by personal factors including age, education
level, marital status, and monthly income.

2) Two aspects of work motivation - benefits and compensation, and job security - had
significant effects at 0.05 level on job embeddedness among accountants working in Bangkok's
SMEs.

Keywords: Motivation, Job Embeddedness, Accountants in Small and Medium Enterprises
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ABSTRACT

This research aims to analyze the modern marketing mix for small and medium-sized
enterprises (SMEs) using second-order confirmatory factor analysis. Data were collected from
a sample group of 850 customers, medium and small-sized enterprises, across Thailand
through online questionnaires.

The findings revealed the following:

1. First-Order Confirmatory Factors of the modern marketing mix for SMEs consist of:
creating positive experiences (Experience), providing value for customers to justify spending
(Exchange), ensuring easy accessibility through online platforms (Everywhere), and building
loyal customers (Evangelism), in that order.

2. Second-Order Confirmatory Factors, based on the highest factor loadings of each
component, are: Creating positive experiences: Consistent communication through social
media (LY15 = 0.61). Providing value for customers to justify spending: Developing
customer profiles by segmenting customers into smaller groups for a more precise
understanding of their needs (LY22 = 0.63). Ensuring easy accessibility through online
platforms: Effectively using social media by selecting appropriate channels, creating engaging
content, and interacting with customers (LY32 = 0.55). Building loyal customers: Establishing
business partnerships through collaborations with influencers and e-commerce platforms

(LY45 = 0.52), respectively.

Keywords: Modern Marketing, Small and Medium Enterprises, Second-order Confirmatory
Factor Analysis
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nsafrsuvuasuaudmiulfifueiesdelunisifususndeyaniside fduneunis
Fuduns dail
1. Anwenans uwAnuagnquiifedtu dwdszaumanisnainasislnl Tasdnadadu
nspuLIAAtuNTITeLa deufniiang
2. a$ruvuasunulinsounauiuUsifive AuuuAaMau]
3 thuuuasunuilai1sdululigiderg $wiu 3 au asvaeuamuaIn dueuflsnss
auilom (content validity) Ingn1sudviiauaenndes (item objective congruence index: 10C)
4. UUUABUNATIRIUNINTIREB AN MANELTMLE larnded eglunasinazde
fususadaafunuuasunmativanysal uaztlunaaedd (try Out) Audszsnsidivne us
Ldlengusiegnediuiu laun gnA1ves Iawmisvuianatsazvuingen ludminuasugudnuiu
40 518 l¥nsiAvnuuaeunwmenules udnideyadnanumeaiaudesiu (eliability) ve4
wuvasuny lagldgnsdulstansusarinvesaseutn (Cronbach’s alpha coefficient) Auunnly
usiazdauuslamng 0.70 Tdaenuidosiu feil

A157197 1 HANITIATIZAAIAIUATI LAZANANUTBLUTDILUUAB UL

fauus Aunsadation AMLTaLi
1. myadradszaunisaiia 1.00 0.771
2. myasuanuAuAlignAyeNdng 0.67-1.00 0.813
3. Msndsladerussulal 1.00 0.734
4. MyaingnAvIUsedn 1.00 0.720

HANITIATIBINUT drulszaumenmiseaeadelvy daianunsiegsendng 0.67-1.00 uag

APadesiusyving 0.720-0.813 uansiuuvaeuaaunmiissmeiiazdauseluls
3.4 MTAAszidaya

nstieszsideyaluniiideadsiasideyaildanuuvasuniiovszunona Tagld
Flunmsdinse il

1. mnTesiteyatladduyanavesinounuvasuny Ingldamnud (frequency) wazen
Jovaz (percentage)

2. MmAeniesduszneuBsBududdiuiiass snensiieiaunisdsaseaiig
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4. Nan15398

Anounuuaeunudlngilumagie 1w 444 sre(Seuar 52.24) engeglugas 31 - 40
Y 91uau 236 519 (Seway 27.76) anruninlan 31u2U 303 519 (Fowaz 35.65) nsAnwdiulugau
USeyeyw3duau 417 518 (Seway 49.06) uaziisalaagluyae 20,001 - 30,000 um 31uw 201 518
(Sovaz 23.65)

HAN13LAT1zhRAU TN UL UdUBIAUTZNaUNITRaIngAaTuidMSUTaMRVUIANaILaY
YUINLaY

Chi-Sguare=%70.82, df=23%, P-wvalue=0.048¢7, RMSEAR=0.045

WHUANT 2 MTATIzesAUsznauldiguduesdusznaunsnaingaluddmiuiamissuinnais
LazIUINERY (MLUUMAIUIU)
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5199 2 NNFIAIIZNDIAUTENDUTTURILUSWEEIAUR 2

a1
Matrix LAMDA - Y Ay t-value R?
nsad1aUszaunsalfia (Experience)
1. M3339nanAn  EXP1 0.47 - 0.50
2. M9@519ANNEUNUS :EXP2 0.41 19.61 0.47
3. msyauauianel (EXP3 0.43 19.36 0.47
4. nMsaseanuusevivla :EXPa 0.40 18.25 0.41
5. nsAeansetaiaNs:EXP5 0.61 19.36 0.60
N158519AUANA IanA18aN318 (Exchange)
1. MFIVuRaIn EXCL 0.61 - 0.60
2. Myasluslndgnan :EXC2 0.63 26.82 0.54
3. Ansdeansiugnd:EXC3 0.45 23.90 0.46
4. sasIRQIATIRANENg EXCA 0.51 23.81 0.47
5. SAIMUATIATIINZALEXCS 0.47 23.49 0.45
6. NMsNeuUsTaUNTaiiwierueaving [EXC6 0.50 23.36 0.45
7. MyasauduiusTsuze1:EXCT 0.53 22.40 0.43
8. nsadanutdedie :EXC8 0.51 25.67 0.51
nsinsladrenusaulad (Everywhere)
1. msasaduledildnuienasiivsyansam EVEL 0.55 - 0.56
2. mslluideailifyegeliuse@nsnw :EVE2 0.55 21.93 0.57
3, ANTATeMINISTITERUTINaIviae [EVE3 0.45 20.26 0.47
4. nsaseenuddedielissaludenenisdeans:EVEd 0.45 2153 0.53
5. nsldiedesile Digital Marketing fiasudau EVES 0.48 20.48 0.46
6. N3 INUSHATNIITIND EVEE 0.44 18.67 0.40
N1583198nA191U5231 (Evangelism)
1.nsTusnsandnfidudea EVAL 0.42 - 0.40
2. mulalalusivaziden (EVA2 0.44 18.26 0.34
3. sadernuduiusAudansatiuandn EVA3 0.45 15.85 0.37
4. nsuBUAMANLAgNA (EVAG 0.46 14.31 0.40
5. M5 ILUTUATILIUNTa EVAS 0.47 15.28 0.49
6. MInszaulianAIuonme EVA6 0.52 15.86 0.54

99AUTENRUEUTUSUAUN 2 vasmsnatngalnddmsuiamiavuianasuazuingey g

frsanauidmindaduunfianvesusazladenuin (1) Msadedszaunsaing lawn n1sdeans

agsadane ’uleleailiie (LY15=0.61) (2) MyasuanudualignAeeudie loun nmsasielus

(LY45=0.52) auansu

IWdgnén foutsngugnesnidudiuges ielhdlannudesnisveusaznguldegiaaizas
(LY22=0.63) (3) mssrdialadrenueaulal loun lag Tdledvalivisegdiussansnineignisiden
Foansiunzanadademiiinaula uasliufdiniusiugnén (LY32=0.55) uag (4) Msadrsgnénen
U531 lauA n1saraiusiingmiegsia a1nnissuiledu Bulalauiees uazunannesudnauiilsy
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A5199 3 NTIATIZITRIAUTLNOULTIETUA LU SWEIAGUN 1

Matrix LAMDA - Y Ay t-value R?
1. nMsad1auszaunsaifia (Expe) 0.99 25.97 0.95
2. myasuanuAuAlignAgeudng (Exch) 0.94 23.03 0.91
3. msindsladeriueeulail (Ever) 0.91 2271 0.90
4. MyasnegnAmvUsedn (Evan) 0.81 17.23 0.88

psAUsznaududusufu 1 vesnisnaiagaluddmiviamisvuinnatsuazvuingou
Uszneuluse msadaUszaunsalii (Experience: LY1= 0.99) mIa¥ianudurliignéneeusne
(Exchange : LY2= 0.94) n1siddisladneruesulall (Everywhere : LY3=0.91) uazn13as1agnaiun
Uszan (Evangelism : LY4=81) asuanu

5. d5U 2AUTIEHA LazUalauauuL

5.1 d5U uavanusena

1. nseangatuddiniviaimissuianatsuazvuingen Ysenauluale nisadne
Uszaunsaldia msairsmnudulfgnésendne madhdsldieniu uaznsairsgninnnusedn
mué’wéfvLLamﬂﬁLﬁum’mﬁwﬁ@maqmimmmqﬂiwﬂﬁﬁmmﬁﬁ@unﬂﬁm NANTSIVEAINAI LEN
$ufuaues Boonmalert et al.(2021) Tiauein manangelusl iduniosdlefnalillidmiugsne
nnvLn tnglawizegads IamRsvunananuazauingen (SMEs) lulsemalne lesanmalulad
a%ﬁaLsﬁwmﬁwmwé’wﬁ'zyiu%%ﬂizﬁi’ﬁumaqﬁﬁimmﬁu wag Potjanajaruwit (2023) L@uein
msmanagalmifunauaddnlunstuindeussiaves SMEs liulanagUszauaudusa min SMEs
annsntuedesdeniinisnainddvaunldldognediussaniam fazanunsaudsdulunainliagig
wlaunsauazasanuiulaliiugsialaluszezen

3
saa

2. Msnangalnddmiuiaiviavuianalsazruingal AuNTaIIeUsEauNISInG Lin
nsdeansevasinane inluduaiifi aeandesiusuideres Sohal & De Vass (2022) Tiauein
sadaUszaunsaififtuldlddineguanisviedudvdouinng uivnedansaiisufduiusi
Usziuladaudneunisdndulate aufmdinisne Ssazdaelgshavesnanfivlnededidu Tae
loweaiiiie agdidrnlunisatduayulufianssudngn

3. mnangalmidmiuiavitvuanatuazruingey aunsaiauduAlignAgey
918 loun msadsldsindgndn feuvangugnieenidudiudes ilelvidirlannudesnisvesusas
nguldegnaanzas aendufiuauAdeves Stancu et al. (2020) Fuaussiuides aadnvurnsaing
yarnsTunguidenidanagnsanudsBudiviu sMes Tulsundes muideldausnududilu
nsasuiuaudilaludignmidianudidglunisaiiiunts SMEs

4. nseangalnddmsviamiruanalauazaunge Aunsiidladeniueaula
1#un Toe Medoaiifvedredivssansnmioniadentesmefivnzavairadoviaula uasd
UjduiusiugnAn nan1sideazaonndeaiuauideves Rittiboonchal (2021) fiausdn n15vin
gInssuEsEUUMdvdidnvsedinduarnmaiavatete s v zauazasaial fauiusiu
ané uaziiineonve
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5. MInangalrdldmiviamnavuianaluarsuIngel Aun1saiegnA1nIUsedn laua
N158319TUsHATN193A9 1NNTTINdledU Burlalauiwes uazunanesudneuiisy donnqedfy
NUATBURS Aripin, Pynatih, Artini (2024) fauon Anuuevewuslaadmsuuinnssuusnislu
Smouilifamedsnngasiliunanszuvesnsindindedidvinavuluduaiiie

5.2 darauauuglumsinaddeluly

1. guszneumiamiagusulugalagiudeddladumsviinseaingalal msiznginssy
Fuslaafinnsdsuutas nagnsmsnsldduyszaumanmsaaaisdesusuasuiunndunain
UYBIYAFTY

2. msnlatiennusesnisvesuilnarilviduseneunsanansadad Juuszaun1anisnann
Tz funudesnisvesgndnld dslutladodisnan fuszneunsmsyadulubes msdeansedn
asuaue dnulnduafifie nsuvindugnéesnidudiuges madendesnsiimnzavadailomi
Wauly warlufduiusiugna uae n1sasiuiusiingmiegsia annissiudendu Buamuiges uax
wnannesudaeudisy nan153dewantliiiugl n1siiniseaingalmidesdurnudfydugnd
afelnl waznisairanieteiiviuasie

53 Horueuurlumsinideadedaly

1aAendsldaduiunsidoding Guddyiiadienasinusenen lneifiudeya
Benaunm lednusziiuludedndeld

2 nguithmnefisjsdafvlunsifoadalgaduluiimsdne Tudindugnégiiaulasiavens
wakaulUAnwlunguiusenisienumseslunisianagnsnianimain

3. maduiegnedslildBavdnamninsdumndalahnsdslae duiediuuudedy
veiimsdndndruiusiegnaenausioiun vonuUssianues SMEs inagldfedunuiianzas
I¥anndu
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ABSTRACT

The research aimed to: 1) Study the management of driving schools under the
supervision of the Department of Land Transport in the upper northeastern provinces group,
2) Find a guideline for the management of driving schools under the supervision of the
Department of Land Transport in the upper northeastern provinces group to achieve success.
This was a qualitative research study that used an interview form as a tool for data collection,
gathering in-depth data from 22 key informants.

The research results found that 1) The management of driving schools under the
supervision of the Department of Land Transport in the upper northeastern provinces group
had a plan that was consistent with the problems and missions of the school, with personnel
participating in the planning. The organization had a clear division of work, based on the
expertise of the personnel. The implementation of the work allowed for effective
collaboration among personnel, enabling them to work well together and follow orders. Work
control involved analyzing causes and developing approaches or methods to solve any
problems that arose. 2) Guideline for the management of driving schools under the supervision
of the Department of Land Transport in the upper northeastern provinces group to achieve
success suggested that the organizational structure should be improved and developed to
enhance management efficiency. There should be regular brainstorming among personnel, as
well as periodic monitoring and evaluation of the plan, to use the results for improving the

work process and planning.

Keywords: Success Management, Driving Schools, The Department of Land Transport

242 Journal of Management Science Nakhon Pathom Rajabhat University Vol.11 No.2 July-December 2024



1. unin

msesnarmsauudusUuuuildiuanafonnniigaluynuszmamlan esanuszvins
dnddldegnsazaniinuasevagulunniiui desewalnedlaseienisvudmisouuann
217,797.06 Alatuns iWensauuamvanuuiudssndumsldsovunuuiaingUfimmedmanides
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nandnuiasiululszma (nsgnseauuiay, 2561) auRguuviesauuduanvalunisasidin
Ussmavludszmelne 1Jusuduil 3 AEeTInnds 44 au de 1 uauay waglituginatedug
N3 (AUGUINNTANsIsan, 2561) Juhlusguiavumuaglnnuddgyiulymdingns msenn
furmeenuudinsgydsiiinduiuninensuyeduinulugtRvmusiasaaasdyadiigenn
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ABSTRACT

This research article studies the cultural tourism potential of temples in Nong Tak Ya
Subdistrict, Tha Muang District, Kanchanaburi Province. The objective is to 1) study the tourism
potential of temples according to the criteria for considering the potential of tourist attractions
and 2) study tourists' opinions on the cultural tourism potential of temples in Nong Tak Ya
Subdistrict, Tha Muang District, Kanchanaburi Province, according to the components of cultural
tourism. This research used a mixed-methods approach: The qualitative methods, interviews were
conducted with local stakeholders, 3 peoples per temple including: the abbot or monk,
community leaders, and people around the temple. The structured interviews were conducted
and data were analyzed using content analysis, and the quantitative method uses a questionnaire,
with a reliability of .873, data were collected from 384 tourists visiting temples in Nong Tak Ya
Subdistrict, Tha Muang District, Kanchanaburi Province, by accidental sampling. Data were analyzed
by frequency, percentage, mean and standard deviation.

The results were as follows:

1. Analysis of tourism potential of temples in Nong Tak Ya Subdistrict, Tha Muang
District, Kanchanaburi Province according to the criteria for considering the potential of 5 tourist
attractions or 5As from 13 temples, it was found that only 4 temples have the potential according
to the criteria. Including Wat Nong Song Hong Phasukaram, a temple that is ready to accommodate
tourists and has tourism potential in terms of attractions, tourist activities, accessibility, various
facilities, and accommodation. Bhavanabaram Meditation Center has potential to be developed
into a tourist attraction. There is architecture of beliefs that is a tourist attraction. There are
various facilities such as buildings, restrooms, and tourist activities such as visiting, taking

pictures, and admiring the beauty of the architecture. Wat Nong Tak Ya Aphaiyasad, a temple
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that is ready in every aspect, whether it is tourist activities for tourists, convenience in traveling,
facilities, and souvenirs such as steamed dumplings that can be made into regular products of the
tourist attraction, and Wat Nong Takrong has a tourist attraction, which is a white church that
tourists passing by must get off to take pictures. There are facilities such as bathrooms and
sufficient parking spaces, but there are no other activities to support tourists besides the activities
of buddhist adornment.

2. Tourist opinions on the cultural tourism potential of temples in Nong Tak Ya Subdistrict,
Tha Muang District, Kanchanaburi Province from the components of cultural tourism was found at
a high level overall, when considering each aspect was found that tourism, tourism business, and
community participation had the highest opinions, as for tourist awareness, environmental

awareness, and marketing, opinions were at a high level.

Keywords: Tourism potential, cultural tourism
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ABSTRACT

The objectives of this research are: 1. Study the efficiency level of media literacy
teaching media 2. Study recommendations for the development of media literacy teaching
kits. The population of the research was 104 students in the field of Communication Arts and
International Business, second semester of the academic year 2023. This research was a
quantitative research. The tools used were tests. The statistics used for data analysis were
percentage, mean, and standard deviation. Data from open-ended questions were analyzed
using content analysis.

The research results found that 1) The efficiency level of media literacy teaching media
was at a high level overall. When considering each aspect, all aspects were equally at a high
level of efficiency, such as media value/quality assessment (X =4.20), media access skills
(X =4.16), media impact understanding (X =4.16), media utilization (X =4.16), media analysis
(X=4.04), and media content interpretation (X =3.79). 2) Recommendations for the
development of media literacy teaching kits were as follows: 1.Images should be used. and
use a clearer voice 2. The media should be presented in more detail 3. Good media should
be introduced 4. Media should be categorized 5. Media should be presented for a longer

period of time and 6. There should be more channels for teaching different languages.

Keywords: Efficiency, Teaching Media, Media Literacy
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ABSTRACT

This research aimed to 1) study the level of opinions on the implementation of
cooperative education and the success of cooperative education practice, 2) study for the
success of the implementation of cooperative education. Data were collected using a
questionnaire with 118 samples and qualitative research using a focus group discussion with 16
representatives.

The results of this study found that the general information of the sample group
indicated that 72 people were male (61.00%) and 46 people were female (39.00%). The
average age was 22 years old. The average cumulative score was 2.93. The researcher
summarized the results of the research according to the research objectives as follows: (1)
the practice of cooperative education at a high level with an average of 4.02 and the success
in practicing cooperative education with a high level with an average of 3.77 (2) guidelines for
practicing cooperative education that affect success in perform cooperative education as
follows: 1) Preparation for cooperative education namely there should be a survey of the
need to increase skills and knowledge, organizing preparation training activities for cooperative
education practice, and advisors should publicize and advise about cooperative practice
agencies that are suitable for students. Including inviting alumni to share their experience in
cooperative education. 2) Process during cooperative education practice. Students must have
intention and a good attitude toward cooperative education practice. Cooperative education
advisor has the duty to supervise, monitoring, and support the students to solve their problem
during cooperative education practice until their practice is completed. 3) The process after
completion of cooperative education practice, students report back to their educational
institutions and submit reports together with the evaluation forms. Including presenting the
results of cooperative education practices for evaluating and completion of their academic

results in cooperative education subjects according to the cooperative education plan.

Keywords: Guidelines for Practice, Successfully Implementing, Cooperative Education
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