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Abstract

This research aims to upgrade community wisdom products through production
innovation by studying white clay facial mask cream from Lopburi Province, which integrates local
resources with modern technology to create products with distinctive identity and competitive
potential in both domestic and international markets. The study employed Participatory Action
Research (PAR), comprising participant observation, in-depth interviews, and discussions with one
prototype entrepreneur and 17 target consumers, along with collaborative data analysis with three
experts, each with at least five years of experience in cosmetic chemistry, product design, and
marketing respectively.

The findings revealed that developing white clay facial mask cream requires emphasis on
four key areas: (1) user-centered design to improve texture, fragrance, and ease of use in
accordance with modern consumer preferences; (2) value enhancement through the
incorporation of key herbal extracts, namely mangosteen peel and thanaka, which possess
antibacterial properties, reduce acne and skin inflammation, nourish the skin, diminish melasma,
freckles, and dark spots, and naturally brighten the complexion, with the developed product
maintaining a pH of 5.5-6.5 suitable for facial skin; (3) packaging design that reflects the identity of
Lopburi white clay while incorporating modern aesthetics and comprehensive product information
to build consumer confidence and reinforce cultural value; and (4) product testing with target
groups through an iterative process of formula and packaging refinement until achieving a product
that meets both quality standards and practical usability requirements. The results indicate that
qualitative research emphasizing community participation and consumer feedback constitutes a

critical factor in sustainably upgrading commmunity products.

Keywords: Community Products, Community Wisdom, Product Innovation, White Clay Face Mask,
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2. HANSENTEAUNAR I T YarUR M IHANNEATHATUTIIN W IANT TN ANMTIATIE
warduaseideyalennnim Usngerusenau 4 aumaniumsenseiuninduniudenasgasy
wdnviguiuulvg

2.1 NFEUIUNTRONUUUNAAS T UTUE LY (User-Centered Product Design) Ao suwy
anufindaAuaenssnufulusineiios Farinany3 vinsdunauuulldiugiy (Participant

Observation) Wiunszurunsnanassnaurdadoniiu wifn mn uasunasden n1sduntwali@edn (n-

depth Interview) TUKUSENOUNMINUIIRBINITARILIBIAAIINIAIUNNTOBNLUVUTTUTUIUAENITAAIN

asfelvi Wn3desmuuzgu3lnafiutofuaenes (Consumer Intercept Interviews) d4sz1y3n "gagnilu
msnasnit nAuAeuinsgu uerlifiussadasiidld annsdunalddnduilan 17 e wuiiesnis
wAnAT A Tine lifesames uas "Inauvensou’ ennusiulalumslduaswndeds ms

Aenidoyatudviinidsnaszneudie dniadiedosdiendiinnzigaiuvesiuaenoduids

Ieenans UneenkuuKaniaeiszanatednnnauataemniunIsluLaraNYsUIIIA L Lag

tnmsnaalvdeyasunginssuguslaauwasuummsidignan

tinideasunndnuaendndusidusuy 3 dw T (1) deduta: 1Bu du wn ldwmdeaduly
noulandinioguireuteiu (2) mnugoulou: nenunduayulnsiunduiiduiing wu yiTeniensna
numed (3) ruagmniumsldans: senuuuussasamiidu "de vie "nsgynvunadn’ AfliDauy
wazdlglviuady

2.2 wWinnssumsnanangunidsysnyauru (Innovative Production from Community Wisdom)
amsdmanuiAudenowvinuaiRlanwius Uiy it warliviliiinemsszane

Weain nifeswdutinediefesdondinneinaandivesiiugones Wy anuuians anudusig

wazeruaonde dniaiifouasianngesluionfoRnmaieusuidedutaliiu u w1 waelinden

AUl peulavdRataseny 18-24 Y AfifnAeudnaty uiie uasidud ﬁﬂLﬂﬁLﬁumiaﬁmamﬂWiLﬂu

A lun Wiendlsgn (Gardinia mangostana L) flansddfyndausulyuuasunuily fqviddounis

Sniav Frugadn Suduteuvaiiie andn uazdUATUNTAN LG aﬂmmummm (Limonia

acidissima) AnRBaFueyLadasy TsanmvIetRan i N3y uavsraomdenan e Ty

Aunadadiuilmnzaniielflduszansamgegauazasnusoulouseiin nanisnaasuly

o URnInuImanAuaiilAn pH 5.5-6.5 FamnzauiuRani uaziiaimumile (Viscosity) 15,000-

25,000 cP flgamnii 25 ssenwaidiea vilsindsdeuaylsivab nansvnaouauasi (Stability Test)

F1835159 (Accelerated Test) wuimandastliiuontunasan pH Wasuwladiiiu 03 mize thiadl

mammmua%mammL’JumaiﬁaLLf"T{Jfgm "ﬂﬁugu"

WNUNNT 3 NsnaaeIRaNfAuaenasivansainayulnsiiiongnsnah
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a

2.3 manendnanualgiUayayurugniseaniuuusigsiue (Translating Local Wisdom and Cultural
Identity into Packaging Design) annMsaunuailisdndusing 17 518 wuWenuddnyfudesiuay
e wi@n i
2.3.1 nMsdvAukazaondnanyalddaaguunfinussydue ;ﬁ%%’aaﬁuﬁmdwam
Auaenesiminanys drsrauseicmans e wazeudofiAnades Ingldmsdunvaildsdniu
fuszneumsviesiuuaznsdananmsalegedidiuion doyadanmgritnneiilessynuailanisy
léun araiuians eudusssusd warenudediunuibuauieia el deyaidsTausssuan
Uszananasmifutoyaidmginssufuslnaeny 18-24 T wuindesnsussfusinasiiou "naueegi
Yoyalne” usviuarte azmnlunsnnm wasdefenulasndensssuwi
2.3.2 manannauiuukaUssiiuag dndeinteyauniwsensiniuinesnkuunan e
wazrinn1snatn YnesnuuuasenuLuUUTIAMe (Packaging Prototype) 2 sUlUU lauA wuunseyn
WanaAnvA 200 31 wazwUUBLesmIeurTeaun 15 N3 wiazsUuuudenldduasananefia i
Fossmvesiuaones laedsiedntndiutan funu wranudulinsdefunden udmntuiduwuy
TWussiiuraswiugldidmine lnaseala-Un wnw uwasiansananuaeaalunsldanuase lngly

NSEUIUNMIVAaed-Useillu-Uiuuse (terative Process)

WHUAWT 4 feg1aussadaeinestulTulTanudaiauanuz ey
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va o

2.4 WUINININAADUNENA ITIUTANTTY {ITeveaadldnundadusisuiuuiuguilan
Wwng 17 518 vidaunszuiunsdniaingdv gidayan waemideiaungashuiesdiianis an
Yoyatifslnreng 18-24 U uansadfesmss@nsdamd "wiaune 1Hde ludesmames” uas "avanly
MINNNT" JedaFenHARd iU IBvIa 15 n3U §Ulaa 17 918 losundndae 102 d7e Tdneaes
dUaviay 3 e Juna 2 dUnvi Addediudeyarunsdunuali@ednuas nsaunuingy #an1s
ynaesudedutauaendu nuiusloaia 17 sereuiudsunndadeniundnd wWiaue’ limde
WiuegVuy oy "nAsing" KARSETiANSEn WuauieRy’ Huiifin Tesawnzlugasenmadeu ms
Usuugsnaulaeranunaunenatiuaeiussaunmdia {lddnlngjseyin nauvenseulou’ ‘higu
wiloufuaenesnily wag Wanuidndeunae” fuussavsamnstigeia fuilaadiunsetuin
wansot "seuleusion’ wag aiiRansszmafer wilufidiouuaidedudnine vddseiles 2
FUni flivanesienousuiinddn ety ey’ way "gavn vy’ dumsagmniunsldi
uazusTiae fuilnaturusuuuuussafasinuuierunn 15 n3u Wanudiudn Tdéennn lidese
104" LA "NYNazeN" MIBRNLUUTILATY azenam uazdedsmnlusssyi

asUnamaveaeslindndusiasuandnminduaesnasiuuiieun 15 n3u Auguslaa 17 g
Hunan 2 dawi Jululufiemedia HandasiInwInALardndnualve i lyansugenas wioy
Fsumaiannseuiansamaivemansiuaymsesniuuiineuaussangall folausuuriny wu
mMsUsunramialfiuiusasdmsudiinouds semsifiumadennauayulnsdu sndudeyadday

dwiuliulsmandaeituganenaudngnan

v

5. 63U aAUT1ENA LazUaLduaLuL

5.1 d3U wazanusiena
IINNTANYIUININTENTEAUNGAA T ATUINANMIEIAINAUADNDY Taminanys aunsnefiusie
Usziiiuddgyleinadl nisysanmsgiidgaviesduieinenmansiniosdians nan1simugnssnsun
NUINSHANANAENEITINAVAT TR AUFENdIRALAENIUIAT Fr8UTUUTIUTEANEAINYD NGRS U9
lpiu aenndesfiuwuIAnD Sarruf et al. (2024) Nsgydn "Auyn" (Kaolin) viseRuasneulnmuaul

=~ i v a ] o = ° o & v i [

maainlaawiulunisaedudsandsn winsihluldluasesdionsdndudesdinisauaudininudu
n39-A13 (pH) Wimangauiuiiveds SsaenadesiunansIFelnusuen pH Weglusedu 5.5-6.5 Lite
Aulaensiy uenIni nMsasnaaudRlun1sAIuANAIINTY (Sebum regulation) YesduaaNaIE
donAaoanuIUITETOY Sarruf et al. (2024) ABuduinnisldndndusiniigrudulaauniofugie
UYFudgenalnnadianinuesiant (Skin biomechanics) laluszazduuazszereny nsiiuansano
sysupdmdnludadunis "aSugns’ (Synergy) Winideyaiuduinsgiuniaineremansieeusulalu
JLAUAING

n1seanLuUlIuinnssuLasnszuIun1sNigLddugudnans (User-Centered Design)
Audnsalunisiauiussydurinlasuazuuunnufisnelageanngudmne Wunauiainnisld

aa v & ¢ = Y ) a . P '
nsruIuMseanL Uit luaudnats Feaenndesiuuuifnves Bemi et al. (2023) Maueiinisg
panuuundnduglugadagiudesliuiieawrgunsenin (Aesthetic) winesmdsisuszaunisal
L4 . s A &aa o w o a <

1519911 (User Experience) uwagilandunneulandiinuszdniu n1sufuguuuuainiuaeneadnin
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Hu "edundnndenld” Preandunounazifivemazaanlunisldonu Fadudafondnlumsinauls
Fovesjuslnagandvia

UnuIMYesiTeLaufiinisuuuidiusan (PAR) sentsonseduiamiaguay n1si
fusgnounsuazfideivglasiuiunaasiuazyiulgegsniuieseunisazviouna (Reflection)
wanslistudn mssnsefunandusiguvulaildordufisaeluladfivualioindy widifesendens
USusa m3iieud waznisiaundneninvesgusznaunis (Capability Building) Ssaonndaady
LUIM9YB3 OECD & Eurostat (2018) fiszyinuinnssunssananansaifinainnsuiuusenssuiuns
ileensziuanasguuazyanliiuyLyule ueNNHEsADnARBTULLAAAYEY 19 WAITn oy
Ay (2567) 937 nsairayarfinlfindnSusiqurudndudosfinrsanisiiuingiv uuuuuas
usT st A ludananiae uaznndnualvesdud mudiunniuinnssmnldifieadianiiy
Tl aanwdtanelaliigndn s1eldumnzan wasarmiuiinveusdediny fadu Tuudunvesiamia
IUIANAILazIUIAgoY (SMES) uTnnssuasiinludnvay uianssndaddsudiuiiasdu
(Incremental Innovation) H1uMFUFUYTINTEUILATHER NTPBALUY WaznsnaInegsrelilos
dieadaeuunninsnguds uaznsiidauimvesiiioadedunnduney Snvisdadeliiulaléin
uimnssuiifautuazansondaldade aenadesfudneninvesury waziiaaudduni
N159a1A

5.2 Yaiauauuglugaulaung

1. A1U3INTT MIYIUINITOWRANNIAWINGIAanT nalulad N150NKUY LaENIIAATN
Hgimundniainduaenadilaunsguanasazaeulandguslargalvd arstinisfinwisu
willnTesdionanuivissnuaniBingiu wsveenan1IdedsufiRnisuuuiidusan (PAR Litels
YuvuIIMEmEnSaTTinn LAy AISnAnal

2. sudsen indetneanuswionslugurudusingiunisaenensdainug waniasy
n3nensnsean uavairseunianilalunfitiyaviesiu mslienvuildmnmamusioendnval
ﬁuaa‘waaﬁdasa%’wmmmwﬂfﬂimmmLLazmms’TﬁwmQﬁ{]ﬁy@ﬂé'ﬁgatﬁm NNSYTUINITAUNNS
vioufivndsimussaulalenaliyananiousnduiaifyurunasnszduaswgiariosiu

3. AULATEINA NTENTEAUAMAINLALUINTIIUATUUNEN NN INFUARNDINUTB AU UA
anaifinauindeieuazdeloniagaaiaiininduiesulatiuazeoslat nsauiwusudiide
FessnmeimusssuuaznssuIumsHananyiuisainuAersualiazduaiuaudums
3319

4. Taiausiugionyisnuninsy AasgalsatuayuiulszianarlasaInTITedaun
HAASUAYUTURUUBIATIN LALLM BUA. LAazTIninany3AI557uilaa319 Branding "Lopburi
White Clay" LLazwé’ﬂﬁuiﬁﬁuaawaqaw*uﬁLﬂu?ﬁué’ﬁqﬂﬁmagﬁmam% (Geographical Indication: Gl
Arsatuayuiauinislfmeluladfumizan nisoonuvunagnsnisnain Tuaufenisduady
amdnwal OTOP dufilan nalnduegsia (Business Matching wagannsnsslacmuniBasieiasy
YAAIUANNITAN TR TUVRIHUTENBUNTYUTY
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