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Abstract

This pilot study aims to 1) evaluate the feasibility of curriculum management for SU
Language School, and 2) develop and propose a curriculum management model that aligns
with the soft power strategy within the multicultural context of Chiang Mai. This study
employed a mixed-methods research design, with a primary focus on qualitative data from in-
depth interviews with 10 experts, supported by quantitative data from questionnaires
administered to 28 participants. Content analysis was utilized for qualitative data, while
descriptive statistics were used for quantitative data.

The findings indicate that the curriculum management is highly feasible (X=4.25, SD=
0.60). It is recommended that the school operate as a non-formal private school under the
vocational skills category, offering courses in four key languages: English, Chinese, Korean, and
Thai. Among the sample group, demand was highest for English (X=4.61, SD= 0.51), followed
by Thai for foreigners (X=4.48, SD= 0.62). The developed model proposes categorizing courses
based on four primary learner objectives, with language and culture being the most desired
category (X=4.52, SD= 0.55). Furthermore, the study suggests introducing a special course in
"Lanna Folklore" specifically designed for foreign learners applying for the Destination Thailand
Visa (DTV). The knowledge gained from this research can serve as a concrete guideline for
developing language school curricula to be competitive and sustainably meet the diverse

needs of learners.

Keywords: Curriculum Model Development, Soft Power, Multicultural Education,
Destination Thailand Visa (DTV)
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1. Ui

1uqﬂﬁ1aﬂLw%igﬁ’umiwﬁﬂﬁuasmiam%a (Disruptive Change) Tagtan1zn1sugIAna
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waneing Tagilidmanefiaginldanidusouniviiu “Uszaguszavnisaldunivivay
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InuTeulunsudaduidedu wasdmevausilaensidognsmanizemdniiiies (Soft Power) 184
Uszina fisjsliausssuduedesiiolumsaiisyadmansvgiowaznmwdnvalfinluszivaina
(Creative Economy Agency, 2023) msa%ﬁaﬂizaum’ﬁﬂiﬁmﬂizﬁuiﬂﬁmﬁﬁ&Jusmwi'msma
anansnaie “yaiamsssy” fazihidessnuaznwdnualfifveadedniuazysemalnelumeuns
olutszarulants (51l Jamsy, 2564)

Fatun1sideides “amsnwaudululiuaznisiaunduiuunisusmsianisudngns
Tsavuaeumuwiieaguasmniiesossugnsmansvoninnesludmindodmi” Ssfimududy
athsBarieaniumsnitiagiiu FanmsideiuenannismiafieadsunugsfdwiulseFeuaeuniw
uén adaiidmnefiewaus “Fuuuy” (Prototype) nsuivnsdnmndngnsfianisuaounmvdu 4
Tuilesadassimussmaamunsai lusuldle iesnsedudanuasnsalumsudadu nevaues
Amnudeansianzngy wazsundunalndrfglunstuiedeuasus Avairsassdvesimindednl
wazvesUszmaldogiadady wamﬂmﬁ%’aﬂ%’jﬁ%ﬁwLamﬁmiaadwmadmﬁmmi \EUBLLINGT
ususssy waznssngnlunisaiisantuaeunwiuiseuaniiansaduddldvinunansaiy
wanvanenanear inusssulutagiu
IngUITaIAn1sIY

1. eusziiumudululilunsuimsinnvdngnsvedsaioudeuntvieaguannig
2. \lefimuuaztdiausfuuuumsuimsinnismdngnsiaenadesfuuuildunainuas
gnsAanganinIesiuusunny InusTsuvesdainlediv

L%

a d' d' 1724
2. 1INFITLATITUIYNLNYIVDY
a v & X vaw 1 aa A v [y | & Id [
N1533eATelITulaMunInITTNNTIULAE N B MNeTes lagdanquilenilu 3 Usuiau
WAN Weas1NsaukNAnTIAToUAgUAMSUNISANYY Al
2.1 nsaunurAnnsanwiaudululd (Feasibility Study Framework) ns@nwiaan
I3 v o a ¢ a 1 o, A v a ] & =
WWulule AenszuaunisitassiuazUszilulasinisegnauduszuu iedadulainlasinisiuy o i
dnanniiazUszauanudnsaniely nounazasuminensdwuain (Huuwia lanzsny, 2561) T
Jutumauindfyeenedadmivgsnalu nsanizlugnamnssunsfnwndnisudsdugs dmsu
nsoukwIAnN IR esdladuangiuazihnlddunnulunsussifiuusenausme 4 Sfvan laun
2.1.1 anaudululddiunisnaia (Market Feasibility) Jun1susziiiuguasd (Demand)
wazgUn1u (Supply) tunaadwiane Jinsiznvuinvesnain naudinang nginssuguslng wagd
AAYADNITIATIZAENINNITUYITU (Competitor Analysis) INOWITOITNNNITAAIALAZIDNEAN
3303 (Kotler & Armstrong, 2021)

178 Journal of Management Science Nakhon Pathom Rajabhat University Vol.13 No.1 January-June 2026
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3. 35adun133Y
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Approach) taginuali deyaisnanimdudeyandnlunisneuinguszasiniside wazlddeya
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Personalized Learning) 1N Ssuunvnaiuandisegnaiidodfyfusuuuuresissdouaouniv
Srununildudinindedn Ssdmlngdnaiunsdaaeundngninuiilensdeansidundn uas
Hulifoiaifeiundngnsfioonuuunifiengutimneamesegisdnau dafumsiduuures
Tsasuaeunwieaguamasiuiunsimuindngnsiiienisiiaeu msdheiugiu viemaniou
asulasianty Sadumsdhundudiutesinavenain (Market Gap) Tuusunvesdminde vl ais
nRuEsArTnszeze1Laznaa Digital Nomad Liisdustsdaliias vilsdidneanlunis
IRASIVER
2) msafranulduTeuninisudsdusinunsysannsinusssudean Jeaualunis
Wauvdnansfitaesnu “aRivudiuun” iesesiunguiiuveddn DTV (Destination Thailand Visa)
Tnslaniz aeandesfun1snuves naogus Juniug (2566) AnuinfiFougalnidosnis
Uszaunsalmaiansssuiifuendnual nagnsiedunsaisensilaneu fesannsding
Dowtudilinuifianduaeunisuideludedmifiiauevingasadoslosiudoulumaveien
Y9IN1ATTLALNT maaaﬂLLUUMé’ﬂqmﬂué’wmzﬁuaﬂmﬂf\mﬁumiaaumm Fadunisadne
“maidon” (Solution) Tfunguitihmanedifitdsiegs Sstasadrenuldivisulunisdudynidn
ma1n (First-Mover Advantage) wagiaiunisvesaartulmuannninlsaSsuaeuniul saudeds
Hu “Usengnmiadilamwines Tausssufiesiu” dneulandialouneserinnineivessamauay
wsudnsvieaisnBsnsine (Edu-tourism) Ifegnaass
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Jandnaeelng Lﬁaﬂizmé’mﬁuéwﬁﬂqm DTV, Co-working spacesﬁlfﬂu@uéi’;mm Digital
Nomads wazu3emdnmitindmsueswd (Real Estate Agencies)
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sozduluzuLUy Workshop fufmnusssudiuun 1-2 Yu (Wu n3vhonmsduw msdnaiu s
ilousndosn) Woltidufnssumaassdoudmiviiiaula Feazdioaiienisuiunsigaligndd
snaulaameidouseulundnansssevenisialy

3) ldn1seanafdvianuuiatgaangudivang lasaiwanUglavanssulal (Wu
Facebook Ads, Google Ads) ﬁﬁmsﬁmumLﬂmmalﬂﬁqﬂajmﬂ%’mﬂu%’wi’mL%&Jﬂﬁajﬁﬁﬂaflmauia
Tuiave “Digital Nomad”, “Expat in Chiang Mai” %38 “Long-stay Visa Thailand” wieliinnsdeans
nmsnaanfenguidmnelaeguluduasiiuseangam

183 Journal of Management Science Nakhon Pathom Rajabhat University Vol.13 No.1 January-June 2026
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100- 200 AU uarldiEnsduesnundnadn inetududodunuanmsfnwidewutl wasiie
Annesitatedsdniiiinadenisiinduladenisountviveanguidming
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