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ABSTRACT

The objectives of this research are 1) to study and compare consumers' online
purchasing decisions. in Narathiwat province After the COVID-19 situation classified by personal
factors 2) To study marketing mix factors that affect consumers' online purchasing decisions.
in Narathiwat province after the COVID-19 situation, quantitative research methods the sample
group is consumers who purchase products online in Narathiwat Province. there were 400
people. Data were collected using questionnaires. Statistics used in the research include
frequency, percentage, mean, standard deviation, t-test, F-test, and multiple regression
analysis using a stepwise method.

The results of the research found that 1) Comparative analysis of consumers' online
purchasing decisions. in Narathiwat province After the COVID-19 situation, it was found that
consumers with different genders, ages, and educational levels and monthly income are
different. Consumers decide to buy products online. in Narathiwat province After the COVID-
19 situation Not different 2) Marketing mix factors have a positive effect on consumers' online
purchasing decisions. in Narathiwat province After the COVID-19 situation Statistically significant

at the .05 level, the marketing mix factor has a predictive power of 75.30 percent.

Keywords: Marketing mix, Consumers, Online products, COVID-19 situation
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