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ABSTRACT

The objective of this research is to test the service marketing mix factors (7Ps) that
influence the decision to purchase Doi Kham brand community agricultural products. The data
for this study was collected using electronic questionnaires to collect a sample of people who
had previously purchased Doi Kham brand community agricultural products, selected through
online social networks, and obtained a complete sample of 344 people. Statistical analyzes
used in the data analysis included frequency, percentage, mean, standard deviation, and
hypothesis testing using a Partial Least Square Structural Equation Model (PLS-SEM).

The results of this study show that the service marketing mix (7Ps), including price,
distribution channels, promotion, and physical evidence, significantly influence the purchase
decisions of community agricultural products of Doi Kham brand and have statistically
significant effects at the .001, .027, .000, and .000 levels, respectively. The research results will
be useful for entrepreneurs to know the influence on consumers' purchase decisions for
community agricultural products, and they will be able to use the research results as
recommendations to improve and develop product and service management to achieve

effective integration with customers.

Keyword: Service marketing mix (7ps), Purchasing decisions, Community agricultural products
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- X13 .82
- X14 .82
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A15199 1 (59)

Dijkstra-
Joreskog's  Cronbach's
Factors Loading AVE Henseler's rho
rho (Pc) alpha(al)
(PA)
ALBMNMIIPT WIUE (X3) 70 86 .90 86
- X31 .82
- X32 .85
- X33 .83
- X34 .85
PUMTELESNATRAR (XD) .69 86 90 85
- Xa1 .80
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- Xa4 .84
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AUNTZUIUNT (X6) 87 86 93 86
- X61 94
- X62 93
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- X72 .85
- X73 .82
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-Y2 74
-Y3 .84
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-Y5 .80
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X5 a7 .44 .45 .39 .66
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Y .38 .49 51 .60 45 42 .56 .65
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Sidek, 2017)
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Furmninsdas g - nssraulate 102 1.930  .027* 015
Frunsduasumsnann - nsdinaulede 407 8.826  .000%** 303
Fuypaea -> madnalate -019  -0.284 388 000
FunsEuIuns - msdinaulete 030 0.473 318 .001
Frunmeam -> nsseaulade 275 5.963  .000%** .097

= fifpdAnneadansyau 001, ** ddudrgyneadansedu 01, * ddrgyveadanszau .05
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Tnefiendudsansidunia (Path Coefficient) vesiladediuussaunianisnain fusian i
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