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ABSTRACT

The purpose of this study is to investigate the components of the service marketing
mix (7Ps) that influence consumers' purchase decisions for Uniglo brand apparel in Pathum
Thani Province. The sample group used for this study consists of 418 consumers in Pathum
Thani province who purchased Uniglo brand apparel. The data was collected using
questionnaires and a non-probability purposive sampling method. Statistical methods used
for data analysis include percentages, means, standard deviations and a Partial Least Square
Structural Equation Model (PLS-SEM).

The research results show that the elements of service marketing mix, namely product,
promotion, and process, significantly influence consumers' purchase decisions for Uniglo
brand apparel in Pathum Thani province, with statistical significance levels of .043, .000 and
.009, respectively. These three variables together account for 55.5 percent of the predictive

accuracy.
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A15199 1 HANISNAABUANLLTLINTATILATIES 1Az EINTNeIRUsENaU

Dijkstra-
Joreskog's  Cronbach's
Factors Loading AVE Henseler's rho
rho (Pc) alpha(al)
(PA)
AUNARSY (X1) 63 89 91 88
- X11 .79
- X12 .79
- X13 7
- X14 .82
- X15 .82
- X16 .80
AUTIAT (X2) 66 83 .89 83
- X21 .81
- X22 78
- X23 .84
- X24 .81
AU DIV IIPR WAL ® (X3) 73 .88 91 87
- X31 .81
- X32 .86
- X33 .85
- X34 .88
PUMTELASUMTNAA (XD) .70 86 .90 .86
- X41 .80
- X42 .85
- X43 .85
- Xa4 84
AuyARa (X5) 75 92 94 92
- X51 .85
- X52 .88
- X53 .87
- X54 .87
- X55 .86
AUNTZUIUNTS (X6) 68 84 .90 84
- X61 .82
- X62 .84
- X63 .85
- X64 79
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15199 1 (519)

Dijkstra-
Joreskog's  Cronbach's
Factors Loading AVE Henseler's rho
rho (Pc) alpha(al)
(PA)

AN BN (XT7) 69 91 93 91
- X711 .82
- X712 .84
- X73 .86
- X174 .83
- X75 .78
- X76 .85
nsiadulade (1) 64 86 90 86
-Y1 .74
-Y2 .78
-Y3 .82
-Y4 .80
-Y5 .85

et 1 wuh dudsdanaiaualuiuusiaestadedulssaunianisaanauins i
Svswastensindulatodefuusudgiladvesdusloaluandminuyusnd Saniuthesdiusznoy
wnni 5 Juld defleegseuing 83 - 92 uarlianuidetiolunistaesduszney TeRansanain
AP Dijkstra-Henseler's rho (PA) dfagsening .89 - .94, Jéreskog's rho (Pc) denagsening .83
~ .92, Cronbach's alpha (Q) A10g5e1319 .86 - .90 ﬁ?fmﬂmﬁﬁhmﬂﬂdw 7 uonaNDFLUTUR S
firnuissmsadediuun Tnefansanaind1 AVE figandn 5 Tneilregsening .63 - 75 (Henseler,
Hubona and Ray, 2016)

a a d' a o ¢
15799 2 LARINISIUTHUANULNGIATILTIALUN AIULNUNUDS Fornell-Larcker

Factor X1 X2 X3 X4 X5 X6 X7 Y
X1 .63
X2 .62 .66
X3 .58 .60 .73
X4 42 .40 37 .70
X5 .46 .48 .49 54 .75
X6 .50 51 51 54 .62 .68
X7 .56 .53 55 .38 47 59 .69
Y .38 32 32 47 41 45 .38 .64
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2017)
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A15199 3 LAAINISVIAADUANLRAFIY

NANTENU B tvalue p-value  Cohen’s F
Fumandiast > madinaulate 154 1.716  .043% 015
Frusen - nsdinaulade -045  -0585 279 .001
Fudommensdasmuing - nsieaulade -015  -0.235 407 .000
FunsaaEsumsnann -> nsfnaulade 340 5.689  .000%** .098
AUYARR -> nsdaAulate 093 1209 113 006
FunsEuauns - msdinaulete 184 2387  .009* 019
FrudnwaIInEnI > nsdnaulate 128 1.598  .055 011

= SilpdAgynNadanszau 001, ** ddudrgyneadanszau 01, * ddudAgyneadaviszau .05

9nA5797 3 WUt Jededulszaumemanannusng I NandT MsdLEsuNIRane
uaznszUILns Sviwadensfndulateiieruusudyiladvesiuilaalundmindyusi egd
ﬂaﬁﬂﬁ@wﬂqaﬁaﬁigﬁu 043, s¥6U 000, Wazsyau 009 auasu Tnefirduussaviaidunig (Path
Coefficient) v9eUa788UUT2AUNNITAAINUIAT AUNERAUA TAnidy 154 (t = 1.716, p-
value = .043) A1uUA1SAILEATUNITAATA JAILYIAY 340 (t = 5.689, p-value = .000) LagA1U
NTEUIUNTT TANVNAY 184 (t = 2.387, p-value = .009) Fawra 3 FauUssauRuTugldfedesay
55.5 (R* = .555)

5. a3 aAUsIEHa uazdalauauue
5.1 d5U uasanusena

nansideiinudn Jedudmvszaunisnimaiauinis ludundndas duns
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ity 91gANaYNa (2564) Ainudn Jadedrudsraunsnainuinssunisdaaiunisnaindsnase
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Frundnfasitdvsnadenisindulatiosesawn iesain fuilaefianudniiudensfidorinvesuy
sudgilaatudinunmd numu areew wessnzfunsanddlunnlenia denndosiu Uims
SRS wazAne (2560) Inud Jadedmuszaunisnannuinissnundnfas ndanamainvane 3
AL JUMUUTIuaty vlmAsenuwelauasinnsinaulate Ssdnadenafndulatoves
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wusudgilaadinisliuinsiivarnuanstomn Hedsigesmamsdis Guiivarnuaiesessunisld
uimsvesgnén lsiguslnafinelafunisuimsiasmnainis lviAnmadaduladediuusuds
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Aeoruusudgiladvesuilnaluwndmiaunusd uwidinaduesduszneuiidodienuddyosig
84 Tunsiinetmunuiuusddfeglussduiifuilaalinssensuias fanelaainduvenemantu dq
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(nuz nanAIAT, 2564) wargaving AuyArawazanvugnInIen ndudwveevestadedin
Usgaunansnaafiazviouliiiuienunmnisiiuinisanyaeadiviimehiliuinng wu nmsdam
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aanvgaudn sivliguilaalidanuandansoduduivanmundonlag samviniians (v
YU UagNin NaFs, 2558)
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