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ABSTRACT

This research article aims to study service usage behavior, satisfaction, and compare
happiness before and after usage LINE application open chat group of happy money happy
market group by RMUTT. It is a quantitative research. Population are clients of LINE application
open chat group of happy money happy market by RMUTT. The sample group are clients of
the LINE application open chat group of happy money happy market by RMUTT aged 18 years
and over. Non-probability sampling by using a convenient sampling method, there were 400
people. The research tool was a questionnaire. Statistics were descriptive statistics consisting
of frequency, percentage, mean, standard deviation and the statistics to test the hypothesis
is the Paired Sample t-test.

The research results found that: clients use the open chat group at their convenient
time, every day. The products that they purchase the most are everyday goods. The average
cost per 1 purchase is 1,001-1,500 baht, the product was purchased for themselves and the
person who has the most influence is friend. The satisfaction of usage the service is the highest
level of satisfaction in terms of place or distribution channels followed by people or system
administrator of the open chat group. The happiness before and after participation the
application line open chat group found that there was a statistically significant difference at

the level 0.01, the sample group was happier after participation.

Keywords: Service usage behavior, Line Application, Open chat, Happiness, Satisfaction
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(Happy Body)

2 aulifnounaisd 2.27 0.557 4.08 0.292 50.12  0.00**
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