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ABSTRACT

This research aimed to 1) investigate the variables of marketing mix, service quality,
and the success of 4-star resort businesses in Saraburi province, and 2) investigate the effect
of marketing mix and service quality on the success of 4-star resort businesses in Saraburi
province. This research is designed to be quantitative. 384 clients that utilize the service.

The study's findings revealed that (1) marketing mix variables, service quality factors,
and the success of the 4-star resort company in Saraburi Province were all rated highly. (2)
Factors affecting the success of the 4-star resort business in Saraburi Province, it was found
that in terms of products and services marketing, promotion, process, physical evidence,
attending to service consumers' requirements, providing service users with assurance
Additionally, there is statistically substantial evidence that consumer comprehension impacts

the success of the 4-star resort industry in the province of Saraburi.
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Sofiansansiedu nui suididiedegege fo suyrainsglviuing egluszduann sesasn Ae
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b SEp B t Sig.
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AUATEUIUNITUSANS (Xe) -0.088 0.032 -0.165 -2.715 0.007*
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R=0.496, R?=0.246, R%=0.222, SE..=0.227, F = 10.098*

N v o w aaa

*jodnAgyn1eadfnszau 0.05
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AUHAAANINWATNITUTNIT ATUNITAWATUNITAAIN AIUYABINTEIIUINIT AIUNTEUIUNITNT
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supnslianuilauddiuuinig uasduanudlegnéiifnaseanuduievesgsiaas sy
1 anluwndminassyFegnsilifoddymeadaniseiu 0.05
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