a a 1

UJadeniidnSnananisandulade mesdiunasesuladniu Facebook Tudszmelne
Factors influencing purchasing decision of online bakery course among

Via Facebook Fan page in Thailand.

afadnl Heasyge*

(Lapassawee Liangjaroensuk)

UNANED

a

av Aa s = Y] Na a ! v o & s = ¢
Q’]u’]'ﬂﬂuuf\‘]‘ﬂﬂiga\?ﬂlawa 1) ﬂﬂ‘l‘b“]{j"i]ﬁ]EJa'ﬂuu‘ﬂﬂamm@mﬁwa@aﬂqimﬂaublﬁ]sﬁ@ﬂaiaLULﬂaiE]GUIaU

N1 Facebook Tudseindlng 2) @nwitadeniudiudssaunianisnana

aa o

ia (6 P’s) NLUINTNARBDANT

sndaulatonasaiuineIeaulainiu Facebook Tulsenelne Tasfiduusang q laun duwdsiudadvdiu

a o

UARAUIENBUAIY LNA 818 S2AUNISANYY 818N 1810 wagdiuUsaiud1uUseaunian1Tnalnfasia

UI¥NBUAIY NARNAY 51A1 FBINIINITINTINUIY NNTAWEIUNITVIY NISHAUSANITRUULRNILEIZI LAY

'
a

o <, \ o W "l ay O Xy vd g a =
A3INYIANMULTUEIUR ﬂﬁjllgn@EJ'NWi‘%IUQWU'JQEJﬂﬁQUﬂ@ E\J Wuau1¥nuee Facebook Fan page LULNBT

a

lolwi Ndnduladeneiauineieaulatiiiu Facebook Tu 1 Uiuun 91uu 400 au launlagdsnisdy

17

WUURI#L01209 LAUTDLAMBRUUABUOULaY AT IeRdayam 835N 15N19adRAlakn N15WANKAIALA A1

Y

Sogay ANRAY ANEIUTEUUUNIATEIU NITNAFRUAIT N1TILATIENAURUTUTIUNIUALY LaENT
AATILVOANDENVAMLUUTITY HANTITENUT
1. Uadwduyana laun e 918 seAumMsAny) 9180 wazsield dBvswasiensindulatonasa

wineseaulaunu Facebook Tuusewelng luwnnaneiu

aa v

2. d@ulszaunianisnannfava (6 P’s) Nildnsnasnanszuiunisanauladonssaiuinasoaulayl

'
v aaa

b1U Facebook Tuuszinalne () ag19idadAun19@nansesu 0.01 TakA AMUKNAAAUIN A1USIAT AU

7]

FOINNITIATINUIY LAZANUNITAUATUNITVIY AUNITNITILATIZNAADDUNYAUBUULTITY FiD

~

Y.,= 0.948 + 0.156(x,) + 0.221 (x,) + 0.143 (xz)+ 0.244 (x,)
fdndey : dauuszaunsnann naanssuguilne resauineesulat wiadn uwiuma

“Gnenlinusvangnsuimsginaumdudin a1viynisianisgsianisiadelvi auguivnisgsia andunisianis
Yeygyrdiiaund 11120

Melin15AIVANYRIDNNTY AT.ATVIR TPz

Thesis Master of Business Administration Modern Trade Management Panyapiwat Institute of Management

11120

Corresponding author: pookanijung@gmail.com

1 86 Journal of Management Science Nakhon Pathom Rajabhat University Vol.7 No.1 January-June 2020


mailto:pookanijung@gmail.com

ABSTRACT

This research aimed to study the marketing mix (6 P’s) which influence a consumer
decision to buy bakery courses online via Facebook in Thailand. For this study, the
independent variables were demographic factors including gender, age, educational level,
occupation, income and the digital marketing mix factors including product, price, place,
promotion, personalization, privacy. The research samples were 400 members of bakery
society Facebook Fan page. Data were collected by using the questionnaire. The statistical
methods used in data analysis were percentage, mean, standard deviation, t-test, One-Way
ANOVA and multiple regression analysis.

The results of hypothesis test showed that the demographic factors including gender,
age, education level, occupation, income had not influenced on purchase decisions of online
bakery course via Facebook Fan page. Moreover, the digital marketing mix (6 P’s) including
promotion, price, product and place influenced the decision making to buy bakery courses

online via Facebook in Thailand with a statistical significance level of 0.01.
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