Uadendmaranisindulaidendatiudnassiuundmiouasugy

Factors Affecting Housing Buying Decision in Nakhon pathom District

w15U wAR Useiaeu Wenaeu! noual ingwn? wassyns deesnw’
(Narathip Naewkhamdee, Praputhson Piakson, Krit Thapchula

and Thunyaporn Leangruksa)

UNANELD

ANSANEIITEATIN DIRQUTLAIA 1). [NBAN®I5EAUUATEEIUUTZAUNIINITAAIN WASTEAUNS

q

1%
U a

Andulandwadensinduladiondetudnasslundwmiauasugy 2). iWeSeuiisuladenuanuugdiu

yana uazladudiudsvaunienmsnataidinadenisindulaiengetiudaassludmiauasigy ngu

v '
a A Ya

drogneiililunsifondad fo fidethuinassluendminuasugy 19380 1sdunuvagaindiuan 400 au
Tnelduvvasuanudueieaiielunsifusiusudeys addfiltlunisingey liun manud dfovas
Aade wagdrudenuunnigiu vedeuaLRg L adRnINAaeU t - test LUUARRANLLUIUTILNS
WiED UaE NITIATIVNANBULTINYID

HANSANYINUTY

1. amsinusziutafeiidsmatenisindulaidentetuinasslundminuasgy wud Tag
amsfiazuuuedseglussiuann Tasawaduusniildiunsuseidiy fio susian sundndust uazsu
ASEUIUNTT MLEIRU HansAnEsERUNsAnaulade aunsAumdeyaiinnudidgydududuusn
50909 Fodunsuidawm dunsdadulate funginssuaendiniste waedumsdssdumaden
Jusudiugaring

2. wansiisuiiiou wudn Jadednwazdiiyana liud o1y edn antunm meldladeseiiou
ﬁ’umaé’m%u‘iaLﬁaﬂ%yaﬁm%’maiﬂuLﬁum'«i’mi’mumﬂgmLLmﬂﬁmﬁ’uasj”mﬁﬁaﬁﬂﬁmmqaﬁa 0.05 UATHANNT
naaeuaduaiulszaun1ani1snain Usenaumeniun1sasng n1suausdnsuennIenIn auRan e
Fumsdaaiunsnan fureminsdasimng uae Funeinatenisdaduladendethudnasslue

o w

FJandauasugy waneneiu eghadideddgynisatanseau 0.05

Addgy : M3dedula U1udnass daulszauneinnans

! 919150ANLUITINTTINT WINeRENTUNNEUYS 10170

Lecturer Faculty of Business Administration Bangkokthonburi University 10170
Z gn3gnsdasy

Freelance Academic Person

o

* HIAMINIeN15RaIn UTEN laiau 3110

Marketing Manager Aim Pattana Company Limited
Corresponding Author: NarathipOl@gmail.com

Journal of Management Science Nakhon Pathom Rajabhat University Vol.7 No.1 January-June 2020

121



ABSTRACT

This research study with the objectives 1) to study the level of marketing mix factors
And the level of decision making that affects the decision to buy housing in Nakhon Pathom
Province 2). To compare personal characteristics factors and marketing mix factors affecting
the decision to purchase housing in Nakhon Pathom Province. The samples used in this
research were those who bought housing in Nakhon Pathom province. Using Convenience
Sampling, 400 people using questionnaires as a tool to collect data The statistics used in the
analysis were frequency, percentage, mean and standard deviation. Hypothesis testing with
statistics, t-test, one-way ANOVA and multiple regression analysis

The study indicated that

1. The results of the study of factors affecting the decision to purchase housing in
Nakhon Pathom Province showed that the overall score was at a high level. The first three
evaluations are the product price side. And process respectively. The results of the study of
purchasing decision levels. The search for information is first priority, followed by problem
awareness. The decision to buy after buying behavior and the final assessment of alternatives

2. The comparison results showed that personal characteristics factors such as age,
occupation, status, average income per month and the decision to purchase housing in Nakhon
Pathom province is different with statistical significance 0.05 and the results of marketing mix
factors Consists of creating Physical presentation Product Marketing promotion In terms of
distribution channels and price, the decision to buy housing in Nakhon Pathom province is

different with statistical significance at the level of 0.05.

Keywords: Decision making, Housing, marketing mix
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