Uadeniiansnanan1syeaua1nle QR Code vastinfnwruninedesnuiguasugy
Factors Affecting to Goods Purchasing Decision by using QR Code

Transactions of Nakhon Pathom Rajabhat University Students

s5UNSY Wanswaw! Lazmnls?

(Tanatip Puapornpong et.al)

a v |3

RNEELRG

Y v

NIV 1. WawSsueunisindulatdaduninieg QR Code ¥09UNFANYN

WM INgReTAuUATUTY Iuunaudatdudiuyana 2. iefinwtadadudiudssaunnanisnanaind

a a ! v a dy a Y v v = a Y v
dvsnanen1snaulatoduniie QR Code GU'P]QuﬂﬁﬂwqmﬂqﬁﬂﬁqaﬂiqﬂjﬂQU?ﬁﬂﬁﬂ

'
aaa

way 3. Wednwidwiruaiuazaiulindavesdinfnwinidnsnasnanisdnduladedusinieg QR
Code vastinAnwiuvmIneaesuiguasUgy
sy &g av a a @ v o =2 a v [ o

n15398Tduns3Tedelsunn inudeyaandnAnwmunninedevdguasuguinuiu 400
518 138nsdunuvasain Twuvaeunuduaiasdelunisfiusiusiudeya Tnseiteyalaglda
fovay Aady AdTowuLNINTIY MAndFUTUSLUUTETAY Lagn1TIATIEiannoguuNy

HANTSITLNUIN

1. nsdndulageduainie QR Code vaItNANYIUNIINGIRETNYAUATUFY TIHUNAY

Jadediuynna danuwansnsainime

19797158AMYINGINTTIANTT 8191IFINITRULALNITEUIANT UNINEIGEIAUATUFH 73000

Lecturer Faculty of Management Science Finance and Banking Program Nakhon Pathom Rajabhat University 73000
2 919138T82A1 AUATINWY D19TIANLINEINITIANTT @19TIVINTRULAZNITEUIANT NINEFeT1TiguATUSH 73000
Lecturer Faculty of Management Science Finance and Banking Program Nakhon Pathom Rajabhat University 73000
HA.AT. FUVUT TAIUNIAUE 91913TANEINEINITIANT @19TIVINNTRULAZNITFUIANT UNINeIae1TaguAsUTH 73000
Asst, Dr.Lecturer Faculty of Management Science Finance and Banking Program Nakhon Pathom Rajabhat
University 73000

A3.U1315 91389 919138AMLINEINITINNTT @1v1n15URT unninedesviguasugy 73000

Dr. Faculty of Management Science, Accounting Department, Nakhon Pathom Rajabhat University 73000

919756 e¥anl B 19sEAAEINEINTIINTS @ty smivendenasquasugy 73000

Faculty of Management Science, Accounting Department, Nakhon Pathom Rajabhat University 73000

Corresponding author : notetanatip@hotmail.com

324 I Journal of Management Science Nakhon Pathom Rajabhat University Vol.6 No.2 July- December 2019



Aaa a !

2. wamsisenuintedudiutsrauniinisnaniiionsnasenisinauladodudidis QR
Code vasinfnwuningrdesiviguasigy inantdadesundndu (b=0.29) n13d4a3unia
n139a10 (b=0.20) ¥oINNN1TIAT19UY (0=0.10) LazA1uI1IAT (b=0.09) MIUAINU @UNITLBIUNL
Tunswennsalfosas 73 waranunsadeuaunisasd

Y = 1.30+ 0.29 X; +0.09 X5+ 0.10 X5 +0.20 X4

3. firunuazaulinsdavesindnuniitiansnasonisinduladoduddaeg QR Code w09
UnAnwuminerdesuiguasugy lnainaindadesuaiulinngda (b=0.37) uazvinuaf (b=0.26)
aumsienunaluniswennsaifosas 69 uavanunsadouannsiaRad

Y = 1.55+ 0.26 X5 +0.37 X,

AaAgY : drulszaunansnain viruag A1aliansla QR CODE

ABSTRACT

This paper aimed (1) to compare purchasing decision with QR Code of undergraduate
students in Nakhon Pathom Rajabhat University, categorized by individual factors, (2) to
study how marketing mix affecting purchasing decision with QR Code of undergraduate
students in Nakhon Pathom Rajabhat University and (3) to examine an influence of attitude
and trustworthiness of undergraduate students regarding purchasing decision with QR Code
in Nakhon Pathom Rajabhat University.

The paper was a quantitative research, examined with 400 samplings from
undergraduate students in Nakhon Pathom Rajabhat University. These samplings were
collected by convenience sampling technique through a questionnaire-based survey. As the
analysis included Percentage, Mean, Standard Deviation, Pearson’s Correlation and Multiple
Regression Analysis.

The results showed that

(1) the gender effected on purchasing decision with QR Code of undergraduate
students in Nakhon Pathom Rajabhat University,

(2) The marketing mix affects purchasing decision with QR Code. These were

dominated by Product (b=0.29), Promotion (b=0.20), Place (b=0.10), and Price (b=0.09)
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respectively. The predictive power was at 73 percent and multiple regression equation was
shown Y = 1.30 + 0.29 X; + 0.09 X, + 0.10 X5+ 0.20 X4

(3) The attitude and trustworthiness of undergraduate students affects purchasing
decision with QR Code was dominated by trustworthiness (b=0.37) and attitude (b=0.26)
respectively. The predictive power was at 69 percent and multiple regression equation was

shownY = 1.55 + 0.26 X5+ 0.37 X,

Keywords: Marketing mix, Attitude, Trustworthiness, QR Code
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