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ABSTRACT

This research aimed to study: 1) the tourists’ eco-tourism behavior; 2) the levels of
integrated marketing communication and perception of eco-tourism value; 3) compare the
level of perception of eco-tourism value as classified by personal factors; 4) the factors of
integrated marketing communication in building perception of eco-tourism value; and 5)
guidelines for developing of integrated marketing communication strategy for building
perception of eco-tourism value. The research sample was 400 Thai tourists in Ratchaburi

Province derived by accidental sampling, and 4 informants derived by purposive sampling.

Journal of Management Science Nakhon Pathom Rajabhat University Vol.5 No.2 July- December 2018

2



The research instruments were a questionnaire constructed by the researcher, and an in-
depth interview guideline. The 10C content validity of the questionnaire was between 0.67-
1.00. The internal coefficients of integrated marketing communication were 0.97 for
advertisement, 0.91 for selling by sale person, 0.94 for sale promotion, 0.96 for public
relations, and 0.94 for direct marketing. The internal coefficients of perception of eco-tourism
value were 0.90 for royalty, 0.91 for value recognition, 0.93 for quality perception, and 0.79
for commitment. Data were analyzed with percentage, mean, standard deviation, t-test, one-
way analysis of variance, least significance different analysis, correlation coefficient, stepwise
multiple regression, and content analysis.

The research results were as follows:

1. Regarding eco-tourism behavior in Ratchaburi Province, most of tourists traveled in
Ratchaburi more than 5 times. The purpose of traveling was for recreation. They mostly
traveled by personal car. Normally, it was one-day trip. ~ The expense per trip was less than
or equal to 1,000 baht.

2. The level of integrated marketing communication was at a high level. The aspects
were selling by sale person, advertisement, direct marketing, sale promotion, and public
relations. The level of perception of eco-tourism value was at a high level. The aspects were
commitment, value recognition, quality perception, and royalty.

3. The eco-tourists as classified by gender, age, education, and occupation had
different level of perception of eco-tourism value with statistical significance level of .05.
However, there was no difference among those with different monthly income and
hometown.

4. The factor of integrated marketing communication in the aspects of direct marketing
(X5), selling by sale person (X2), and public relations (X4) together predicted the perception
of eco-tourism value at the percentage of 57 with statistical significance at.01. The regression
equation was "Y" A_"tot" = 1.24 + 0.26 (X5) + 0.24 (X,) + 0.189 (X,).

5. The guidelines for development of integrated marketing communication strategy for
building perception of eco-tourism value in Ratchaburi were: 1) producing clear,
comprehensive and appropriate advertising media to disseminate tourist attraction information
in response to tourists’ needs; 2) organizing sufficient staff to provide tourist information
service. The staff should have good knowledge, communication skill, good personality, gentle
manners, and dress neatly and appropriately; 3) promoting tourism by organizing special

activities etc.; 4) doing public relations about tourist attractions through various media channel,
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so that tourists could access to sufficient information in accordance with their needs; 5)
doing advertisement and public relations of tourism through the Internet regularly, and holding
seminar of relevant person in both private and government sectors for giving suggestion and

information about eco-tourism attractions in Ratchaburi Province

Keywords: strategy, marketing, tourism
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