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Strengthening of business administration and medium-sized enterprises in export
of gems and jewelry industry in Bangkok and vicinity
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ABSTRACT

Dissertation on "the strengthening of business administration, small and medium
enterprises in the export of gems and jewelry in Bangkok and its vicinity," a weapon
objectives were to (1) analyze the relationship between different factors. The impact of the
strengthening of export enterprise jewelry and small and medium-sized enterprises in the
Bangkok Metropolitan Area (2) to determine the consistency of models created with
empirical data (3) to study factors. influence, both directly and indirectly to the
strengthening of export enterprises Jewelry Thailand and medium-sized enterprises in the
BMA.

This research is a quantitative research. By analyzing the path of entrepreneurs, small
and medium enterprises in the export of gems and jewelry in Bangkok and the vicinity of
399 people used a survey to determine the validity of a panel of experts. To calculate 10C
and reliability testing with a correlation with the Akron Bush.

The results showed that

(1) Administration of manufacturing a positive influence on the strength of the Small
Business Administration, small and medium enterprises hypothesis testing found. The
research is based on an assumption that is latent in the production. There is a direct
correlation positively to the strengthening of the Small Business Administration, small and
medium enterprises significantly at 0.05.

(2) The business of marketing a positive influence on the strength of the Small
Business Administration, small and medium enterprises. The hypothesis testing found The
research is based on an assumption that is latent in the market. There is a direct correlation
positively to the strengthening of the Small Business Administration, small and medium
enterprises significantly at 0.05.

(3) Management Innovation has a strong positive influence on the management of
small and medium-sized enterprises test that hypothesis. The research is based on the
assumption that the latent innovation. There is a direct correlation positively to the
strengthening of the Small Business Administration, small and medium enterprises
significantly at 0.05.

(4) Management has no positive influence on the financial strength of the business
and medium-sized enterprises hypothesis testing found. The research is based on the
assumption that the financial variables. There is no positive correlation between the strength
of the Small Business Administration, small and medium enterprises were not significant at
0.05.

Keywords: Strengthening of business administration , Export of gems and jewelry industry
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3, W9ALUUNITINY
FUuuuMmsidy ns@EneIASItun1939m9USua (Quantitative  Research) Iagfidusou

a

Aliums aeil 1) Mssiusudeya ToyaLTaiond TuTmdeyanenats laun wilsde 1nsans

9 Y
a v 1

UNAIY WAL Lanmimﬂmmaﬂuwaam% drudeyaidelsugd sruTindeyaideusunn §3de
mLuuﬂfm,ﬂusuauamamul,aqmwm T,mammal,muaaumwwsummmmﬂm'smmmﬁmﬂﬁu ¥
maiudeya waz 2) Usernsuasngudiegna loun mﬂﬂiqsﬂﬁ]aaaaﬂamumumLﬂsaaﬂsmﬂuwm
nIunNEvIUAs K398 vwinnguiiedidlag ldgnsmvuinnguiiegeves cochran (1953) seaiy
AMILTRIY5 % 193EnsduuuunNazaan livuanguitegneiidaaiuiadu 385 degi dmsu
maiudeyadideanunsafivtoyalaviadu 399 91
P - nll[ a o ¥ = | I | & =
wInadlenldluniside loun wuvaeuaiudaUseaniy 3 diufe nouf lwuvdasuaiy

Renfunadnyazvssnounuuasuay @mneufl 2 Jefmauiediu uwuauanuauAniy
RerfusUuuumsuimsgsiaiaviavuiananiuazvuingon wuuaeuniuduinnsaauyseanme
(rating scale) 5 5zéiu TorauaseuaguUssfwfeaty 1. 9adusunndn 2. Jadefunisnain
3. Yadusunisiiu 4 Jadesuuinnssuness Jadesuamidudagsia waznouil 3 dednnu
Aouanesaieriuaufndiu

mamsvdeuauamiedesle (Iduliih mavaroulariiTgiiaosiomanuilonsds
o (content validity) g3derhuvuasunulutinumennnsgiving wasamaaeumuiiomss
Fadon Tnsedenaefiiavesernnsdfvinusuiudusandsm 3 Wihazuuudldain
AVsInadiinAMAviiaudenanedsnItamauiuTngUseasd (Index of ltem-objective
Congruency-10C)  wuin I¢innndnvdeindu 0.5 (10C0.5) Aededldogsening 0.67-1.00 @
mnndunasifisensule

Mslasziaudedeld (reliability) vesuuuaeunty Tagldvinnisnaaes (try-out) fu 34
laildngusoenesiua 40 g wiwan1sageuuAduUsEAvSanduius (alpha coefficient)
Feisvesaseudy (Cronbach’s alpha: Q) Aeantiu Amundr o dasdosnninsewini
0.70 edosiloRdeaunsnihlulidmiunmssiusmdoua (waedad wimi, 2533 - 132-133; &law

a
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a ¢y o & aa a ¢ aa g & ..
msaaseiteya Telusunsudusaguneada Jinsgiadnnssaunduiugiu (Descriptive
Statistics) oA ArSeear (percentage) lun15inAmSNYMEEIUYUARAYOIADULUUABUNY
Aady (Mean) wardiudsauuninsgiu (SD.) Tudiuadifingsauwn wagnsliasziainnneeiieny
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4. wam¥IY

4.1 wansAaTsiaiAnTIN

HANTITENUT AN UULAILUARAYRINNAULUUABUATN 2INNGHBIANTIINVARONSTYLA]
LazlASsUTEAy NsuMNILAT Wag Usuama wudn daulugidu e $1uau 391 au Andy
Yovaz 98 flong 40 VAUl S1unm 203 au Anlufenay 50.87 Togsewing 35- 40 T $1uam 196
A AnduSoray 49.12

= 1 - a : U
4.2 Nan1TIATIBAARANUFIUYEIUYT

¥
aad

HANTIATISHADANU WAL TAUNEAUD AN 1 Al

gl 1 mamﬁmeﬁaaaﬁugmmaqﬁaLLUiﬁasz wazfUsAu
fuus X S.D. wlawa
Uaduiun1snan (FACTURING)
1. sunalulagnisw@n (FAC) 3.751 0.927 11N
2. iuauianuansavemtnalunsuan (FAC) 3.877 0.975 )
3. AUNTAS19853AIUN1SWER (CREPRO) 3.763 0.976 110
5 3.802 0.962 4N
Uaduaunsnan (MARKETING)
1. euwansinel (PRODUCT) 3.747 0.986 17N
2. 1u37A1 (PRILE) 3.354 0.884 Urunang
3. AULDI9IRTUE (PLACE) 3.378 0.863 Uunang
4. prunsdaasuniIseata (PROMO) 3.365 0.876 Uunang
59 3.461 0.918 drunang
Uadeaun13du (FINANCE)
Lanuaunsalunisviinils (FIN1) 3.418 0.831 U1uUnang
2. ANENTAIUNTAT9EAYY (FIN2) 3.528 0.788 110
3. ANLANNNIOLUNTAIUANAUNU (FIN3) 3.458 0.825 Urunans
4. pNannsalunsiasyaule (FING) 3.496 1.004 Uunang
W 3.475 0.866 Jrunan
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fauwls X S.D. wlana
YadeAuuinnssu (INNOVATION)
1. msldia3osdie iondndud (IN_1) 3.290 0.946 Urunans
2. Mmyaaldvninennsuan (N 2) 3.451 1.030 U1unang
3. nsliededile wdesdng uavsvuuiiviuasi (IN_3) 3.343 1.029 Urunans
4. msthlusunsuilenantuay (IN_4) 3.446 0.954 Uunang
5. mﬁLLaﬂLﬂ?iauﬁaagjaﬁﬁuaﬁa (IN_5) 4.067 0.981 1A
kel 3.519 1.027 Uunang
Yadupunduudevesgsiia (STRENG OR)
1.oUNaYN5oIANS (STRATEGY) 3.918 0.888 Gl
2. pUlATE31993AN5 (STRUCTURE) 3.783 0.853 10
3. PUTTUUBIANT (SYSTEM) 3.780 1.010 110
4. uzuuuuNISUIMS (STYLE) 3.720 0.989 an
5. fNUUAAINS (STAFF) 3.338 0.878 Urunans
3 3.691 0.955 un
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Chi-square = 139.246, Chi-square/df = 1.180, df = 118, p = .088, GFI = 969 ;‘%
CFI =995, RMR = .015, RMSEA = .021, MFI = 970 E;,x;%
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A 1 U = U L% L4 1 v 6 = o a % U
AN 2 Avrdauduiiusszninmnuduudwesasinisgsna Jadenenisdu ulnnssy Jade
NNITRaIn wag Uadenienisnds

Aain nausiERaTan AnadamlaaInms NaN1SRANTAIN
e fdudAgynieedia (p>0.05) 0.088 N1Y
CMIN/DF fAtesnin 3 1.180 N1Y
GFI faliideunan 0.90 0.969 Ny
AGFI falideunin 0.80 0.940 NY
NFI falideunin 0.90 0.970 N1Y
CFI Janlsitiosnin .90 0.995 WU
RMSEA fiAtieanin .08 0.021 N
RMR fiAtlesnin 0.05 0.015 N1Y

: gnuna Segld,auada 3Wasissan, wazsvilna Aglaynuyiand (2552)
N5 aguiuuiaedlanunae duuuiaedianudenndesiudeyaidalsedny

WUTT HIUNNITRAITUNNNAN

< a ca a v % ¢ a o =~ < )
AN 3 Naﬂ'ﬁ')Lﬂ'ﬁ?%ﬁﬁ@ﬂﬁv\lﬂﬂq'ﬁﬁiqﬂﬂgqﬂLGUlILL%\TSUENENﬂﬂ"l'ﬁ'ﬂ:'ﬁﬂ‘ﬂafy’ﬂml’l’axLﬂﬁﬁ]\?ﬂ'ﬁ%ﬂU

fuvsivg INNOVATION MARKETING FACTURING FINANCE
Fulsua TE IE DE TE E DE TE [ DE TE IE DE
STRENG OR 0396 - 0396 0.198 - 0198 0313 - 0313 009 -  0.090
R’ = 0.302

DE = Direct Effect, IE = Indirect Effect, TE = Total Effect,

=

dlefinnsundadeiifianunsaeduienisadeauduudavesesdnisssfadnuduay
\3easyu (STRENG OR) ( R* = 0.302) wde Sovaz 30.2 % Imeftminvesmuduiudifes
muauaInIInlumtes wudn Auduiusseninetdadeuinnssy (INNOVATION) sosziu Adx
Wuudeve393An1595A9 (STRENG_OR) (path coefficient =0.396) se3adunfe Jadaduniswde
(FACTURING) (path coefficient =0.313), Jad8@1un150a1a(MARKETING) (path coefficient

=0.198) uaz Jaduaun1siu (FINANCE) (path coefficient =0.090)

HANSYARRUANYRgY

auufgiudl 1 Funisudnddvinaluduandennuduudivesesdnisgsindyud
\rpaUszdy nansvndevanRgiunut iulumuauufgiuniite dufe dudsussdiunisuan
fiauduiusynmsadauindenuduudesn1suimsgsnalavisruinnaluazauIngon aed
S un19adnd 0.05
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