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Abstract

This survey research article to 1) Study the level of marketing mix factors, 2) Examine consumer
service behavior, and 3) Analyze the marketing mix factors influencing the service behavior of cafe
consumers in Hatyai District, Songkhla Province. The research sample consisted of 400 consumers
in Hat Yai District, Songkhla Province, selected through a simple random sampling method. The research
instrument employed was a 5-point Likert scale questionnaire, which yielded a reliability coefficient
of 0.96. Data analysis was performed using mean, standard deviation, and multiple regression analysis.
The findings revealed that: 1) The overall marketing mix factors. The people aspect received the
highest mean score of 4.52. 2) Consumer service behavior was overall at the highest level (X = 4.55,
S.D. = .42). The behavior with the highest mean score was searching for information before choosing
a cafe service. And 3) Marketing mix factors influencing the service behavior of cafe consumers in
Hatyai District, Songkhla Province, included: Price, this factor had the highest regression coefficient.
Follow by the physical evidence, service process, distribution channel and product. The predictive
equations for the marketing mix factors affecting consumer service behavior in Hatyai District,
Songkhla Province, are as follows Y = 1.443 + 0309 (X2) + 0.206 (Xg) + 0.132 (X7) - 0.115 (X3) + 0.106 (Xy)
7 = 0442 (Z5) + 0.244 (Zg) + 0.150 (Z7) - 0.140 (Z3) + 0.127 (Zy).
Keywords: Marketing Mix, Decision Making, Cafe
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NN 3 uansAnduUsEANS anduiusvoaiie$du (Pearson's Product Moment Correlation
Coefficient) seninadaulsdase Ae Jadeduusvauniinisnain (7Ps) Audiudsaiu Ae n1sindula
denltusmssumiivesuilng saidsanuduiusssmrinetuusdassiefiues Wienaaeum umnzay
Dowturesoyanounistinneinannnny namsiinsey wui dadedudszaumamananai 7 du
finnuduiusluiiamafetudunisdaduladentduinsua egrefiduddyniadafsedu o1
Tnefinwduiuseglussiuunanieszdugs Wefsananuduiusszninudsdasioiules
wuin gidmnuduiudiugean Ao sudomnanisdadiviing (Place) fu sundnsias (Product) Tned
AduseAvSanduiusvintu 0.743 509091 Ao futeannsdndiming (Place) fu Fusien (Price)
fenduusransanduiusivindu 0717 audidu egnslsAmuuiaznuauduiudszninaduusdasy
Tusziugdluuneg widduusydvsanduiusvomngdansddni 080 Fulunasivsdidoyayni
Lifidymananuduiud fulesseninaduusdasefi suuss (Multicollinearity) 3afiadnamsnga
flazthluiinsgianuduius GeaimmsneaiAnisanasenyaa (Multiple Regression Analysis) lud1su
foly

a919il 4 Yedvdruuszanmenisnainiidansnasenginssumsldvinsuaivesduslaa
gunemalig Jaminasvan

fauuswennsal b B SEp t p-value
(constant) 1.443 153 9.438" .000
PuUNARSU (X1) 106 127 046 2316 021
AIUTIAT (X,) 349 442 044 7.973" .000
AULTDINIINTIUE (Xs) -115 -.140 .052 -2.203 028
ATUNTAAATUNITAAR (Xa) -.040 -.048 .044 -.906 .365
AUYAAINT (Xs) 057 062 .050 1.136 257
AUDIAUTENOUNNNIEATN (Xo) 206 244 .048 4.274" .000
AIUNTEUIUNITIAUSANT (X)) 132 150 047 2831 .005

R =0.753 R* = 0.567 Adj. R* = 0.559 F = 73.283"
*¥p < .01 way *p < .05
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NPT & UARINANT wswin1sannaenyan (Multiple Regression Analysis) \iennaaudvdna
vosthadvdndszaumsmanain (7Ps) fislengAnssunsliuinisiuaivesuilaalusunomelg
Fwrfeaean nansiasizi wui dedbdmlssaumenisaanaa 7 ¢y AN903WAUNSINTAINGRNTTN
msldusnistueniliegnaiiteddumisetinvisssu 01 (F = 73.283, p < .01) TneRadulsvansandunus
wiRal (R) Wiy 753 uagAdusedninmaneinsal (R) wiiu 567 wienailéin suusdaseiomn
annsnesusAMIiuuUTvemnAnssinslduinisiumulé¥osas 56.70 (Adjusted R? = 559) Lilafia13au
Tedu wud § 5 Yade fidmarengfinssunslivimsesnsidedfameada lnedusan denduuseans
miamaamnﬁqm (B, = 0.442) 5998911 A AUBIAUTENBUNINAEAN (Bs = 0.244) ATUNTTUIUNTT
19U3n135 (B7 = 0.150) AUYBININITINT MUY (Bs = - 0.140) wazaUNARAMN (B; = 0.127) wWagNUI
AUUAAINT (Bs = 0.062) Uarsun1sduatun1snain (Bs = - 0.048) lildwmasonginssunislduinissu
mwilvesiuslaalugunemalug Sminasan Feenansadouaumsnennsaliladedudszauymanismans
favsnaengAnssulunislduinsuailusinomelng fminawan lugazuuufu wazazuuy
wmsgu il

Y = 1.443 + 0.349 (X2) + 0.206 (Xg) + 0.132 (X7) - 0.115 (X3) + 0.106 (X;)
7 = 0.442 (Zy) + 0.244 (Z¢) + 0.150 (Z7) - 0.140 (Z5) + 0.127 (Z4)
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1. nansAnwszRuiadedIuUszaunIanIsnan (Marketing Mix-7Ps) awud1 Taeninsau
fuyaans flaiadegean lnoemzussiiuninnuiiauanimuazAzensemiSeuies sosaun e
FusdUsznouNIINIBAM wazdumsanaiumanata il iesngsiaauiidugshauimsidesd
nsUfduiusserinednaulazandlaenss msiininauifladnuing uasliannuduiean Fady
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Sos Yadeiidemasionisdenldusnsiuai uuuail sauda (café hopping) vesinvieadieawilneg
nga Gen Y luiwanassan nawmuviuas wuln Jededifdnswamnigadonindenduasiuuua
goUla Aa AuyAAINT F0%9N Ao FuAsuindeunisnIn uardunszurun1siuing audy
(R3¥0d vuawIT uazANy, 2568) WaraenAnediuWITEYDs PMNTel willeuy uazAndnyal Aunsenia
FaliFnuideFes Jadomamsmanaiinasionisinduladonislnauazldusmssumunan aslowweou
Tuanifiusnsiisiu Yan. Smdanagauy wuth dademsnsmaneiidnadensdnauladonuilnauas
THEmsunulan auloumou Tusmnduimminiiu U Smianaauy? Tresrmemeglussduaniign
defnsanidunediu Ao fuyaaing sesaun Ae Munszuiumanisliuims fumsdaiaumnain
AMUABIVNNIIATINUNG ATUREAS 9T AIUTIAN UAZAUANWENIINIENN MUAIAY QMnTal milouy
wawAndnyal Aussena, 2565)

2. HamsAnwmgAnssumsliving wui lnsnmswegluszdiuanniian woRnssuiifiaiedsgsgn
Ao mMymdeyanouiazidenlduinig Ineuilnauiunisfuteyaniudedenueeulatl 1y Facebook
TikTok Wa Instagram Ll esantagtiumalulad ansaumadiuniiunumetisnn fuilnalusinomalug
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fngAnssuuIsuiiisudeya 332 uaznwaeussemaiuandessulatneudaduladunisluaie
FsaenndosiunasIdoves adam wWaan uazfiswa seaades 1Fesnsdeansnsnainniudedany
soulavvosuailuundsionfiorusunaiis Sminaunsusing wui dadedemuudedsny
oaulatiifavisnasomasaauladenlduimaiuauilluguunaiie Sminaymssns sehsdieddny
yadATIsEAU 0.01 wag 0.05 (@da Yeumn wagiisna soalafios, 2567)

3. wansAntaddnusraunanInaaiTviswasiengAnssunsliuing wui dededifiaving
1ndign Ao Aus1an sesasn Ao AunszuiunsTiuing dussduszneunenenm futemng
N59ns1mng uagdunARSel auddy uiiduslnaasdureuninauuazussenaiiu uwily
nsdadulalduinisass anuduAivesseiisufuanniassand e Tadesnaulandn uenaini
nszuIunsTHUSNSATINE LAz A NaI89 893U (Physical Evidence) Fadutiasefidswanisuan
sonsrnaulaegnadituddy Jeaenadasiunainuiseves 1nsal uanduazamy Sosladeidawa
sengAnssumMssinaulalduinsununvesuilaa Tugunewies Jwmiadiesse wuil Jadediudsyay
NMaNsIaInn1us1A duadenisandulalduinsiununvesuslnalugneiles Jaminldeese
agnafiad A yn19aBAft 0.05 (339 wad wavAne, 2565)
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nM31Teadaillafndumguidiuyszaunianisaaiauinns (7Ps) saiu Tasawnsadinsizs
Dunundemquill Ao Muuuwainnisuanivdsunuruazyuszaunisaliun (Value Experience
Trade-off Café Model) Fswuin nafinssufuilnagnduindoudns 5 Yadendn wiu 3 nalnidedou dil

1. nalnunundn (mnuduandsszdng) fuuuldonsedu “san” @azioufsaudueise
Usvaunmsallnesin) Sudugudnansnmsdndulawuil “wdndus” Sgnasunumanduiominsgu
fuguityniudosd
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FremsvhanusAuYes “osdUszneunanenm’ (USSENNATEIBNA) LAy “AsEUIUNS” (MIU3NS
s deihwihidushgaisimsdadulosgisusiase

3. nalneudoundadeiiuil (Spatial Paradox) indnemguivhuaiidadufiniuauasaanaus
Tagwuin mndudanududuazussoinailansuiiome fuilnauazifinnginssy “Busouuan’
(Trade-off) wagniomumalugwiaidudouiioussaunmsnifiuansdng

unasd Fuvuddliduingusznaunismsldnagns “msamuuuugiath” Tnesaduninenns
TUfinsadnaussennedau (Physical Evidence) ms@iﬁumi&gﬁwmﬁﬁum (Price) %qﬁmymwumwaﬁ%ﬁq@jm
fuslaeliuesinuguassadumnuliiagmnuesinaiics (Place) ¢ognsauysal fanmil 1
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The Café Trade-off Model

Value and atmosphere outweigh Price is the New Core
Iocation and prod uct. Shift focus fro{/n "PI‘OdUct"

to "Perceived Value,”
where customers welgh
cost against the total
experience.

Experience as a Multiplier

Combine stunning

p ftysmal spaces with

icient processes to
drive customer
decisions.

The Spatial Paradox

Customers will trade
convenience and travel
to difficult locations
for high-value,
exclusive

experiences.

mwﬁ 1 The Café Trade-off Model
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AD ATUBIAUTENDUNIINIEAIN ATUNITALATUNITAAIN LATATUNTZUIUNITIAUTAIT AIUEIAY
Faynsueglusziuanndanniian dmsunginssunslduinisiuailuninsin eglussfuanndign
definrsanduneysadu TasBssnannlumides wuin msmdeyardeufiasidenlduinsiua
firindogean sesa9n fe MaUsznduiusauduaznmssmandoyastwasiaueiinaronisidenly
uimsduail madenliuinsduailuadadaly azganyuiuad Fuduazuinisvesiuail
finuddnsianisidentduinsiuail uaznsSeudisvanuiivazduiiuiuduneuiiandonld
Uinmsuail suddu dmndusglusziuandanniian uazdmiutladeiidsmasenginssunisld
U3N135uad Wyt Jadediuuszaunienisnain aundaine a1us1a1 A1UYeINIINIsIndInung
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vosfuilanlusunemelvg) Ssminawan Inefusien fedudszaninsannesanniign sesan fe
AIUNTEUIUNITIAUTNNT ATUBIAUTENBUNINIEAIN ATUYBINNNITIATINUIY LasHTUNEN S
pddu deiifeiaueuuznnunaiuide fil 1) fusznounisluituiimelugildmsiiufioinisugedu
FusIAIYN Uk Ay ANANATTISUT (Perceived Value) Lﬁaqmﬂwaﬂ’]s%’aiwdmvLLWLQ%
ANNINZaNYRIT AU MAUATANg nagndTinasly A fia M3vi Value-based Pricing flazvioudls
AUATWIPRAULAZUIIIINIASIY L‘waimuﬂmsamﬂ AuAnflazane 2) Suaidesusuianaaiud
Swnieweosity Tug MufivszaunisniExperience Space) nspeniuumsiiuendnuaifiairaganiesy
(Instagrammable Spots) 1l enevuausmgAnssuguilnafiveumdoyauaziimudedeauseulay
\Dususiunils Fsazidunisnszdunisnarauuuuensie (e-woM) Ifegraiuszansam uay 3) widu
N3aaLEIUNIMaIn (Promotion) 9z lidawanisadifnongAnisulaensslunisIAsIZiAIns s WAnNgANTIH
n133udeya’11a136U Facebook, TikTok wa Instagram NaUiAMEARNIN HUTENBUNITATITILY
A5 Content Marketing Tlitfun ndnualruaissuvesaaIud (Physical Evidence) LAZAIUALA
193391 (Price) ifleRsprlaguilnafausidumeuntsdumdeyaooula
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