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Abstract

This quantitative research aimed aimed to: 1) Examine the importance of travel motivation
level, co-creation of community-based tourism experiences, tourist satisfaction, and revisit intention;
2) Investigate the causal influence of travel motivation, co-creation of community-based tourism
experiences, and tourist satisfaction on revisit intention of Thai tourists; and 3) Assess the serial
mediating effects of co-creation of community-based tourism experiences and tourist satisfaction
in transmitting the influence of travel motivation on revisit intention. This quantitative study utilized
questionnaires as a research instrument. Probability sampling, specifically proportional sampling,
was employed to select 380 Thai tourists who had experienced CBT activities in five provinces:
Phitsanulok, Tak, Phetchabun, Uttaradit, and Sukhothai. Data were analyzed using percentage, mean,
standard deviation, and Structural Equation Modeling (SEM). The research findings indicate that
travel motivation does not have a direct influence on tourist satisfaction. However, it has an indirect
effect mediated by the tourism co-creation variable. Additionally, tourist satisfaction serves as a
mediating variable between tourism co-creation and repeat visit intention. A key contribution of this
study to the body of knowledge on community-based tourism management is that fostering
community tourism experiences for Thai tourists acts as a link between travel motivation and tourist
satisfaction. The study recommends promoting tourists' participation in the value co-creation process
comprehensively, covering the pre-trip, during-trip, and post-trip phases. Efforts should be made to
encourage interaction and co-creation between tourists and the tourist destination, which in turn
leads to tourists' intention to revisit.

Keywords: Travel Motivation, Co-creation of Tourist Experience, Tourist Satisfaction, Revisit Intention
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AuUNAgIU wuns Aduuszavsiduns (B) tvalue WaAWS  Mediating Effect
TMs -> CCTES -> TSs 0.309 7.443%** aﬁfuayu Partial mediation
CCTEs -> TSs -> Rls 0.084 1.515**  alfugyu  Partial mediation
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1NM5197 5 agunansnaaevaLNAgIud 6 161 Mssanaieuszaunsalvioniivayuvy
\usudsAunansunsdan (Partial mediation) 7ifdvEnadenloausagalalumsveaiiorlugmudianela
vasinviesiisnet lifuddmeadnisesiu 0.001 TaeflmdulssAvBdumaniaiu 0.309 uwazeuftansla
vosinvioaiiendufuusdunansuisdan (Partial mediation) Afiavsnaideulesnssamadiaszaunisal
ﬁaaLﬁaaéqmulﬂgjﬂ"smédﬂaﬂé’umLﬁmsi?']suaaﬁﬂviam,ﬁmsunim g ailfaddymsadAisedu 0.001
Tnefiandudsyansidunmaviiiy 0.084
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wazauianelavesinvieaiisafidwaneninudslanduunisrgrluwaiuf canmdenouans 1
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1. thwieafivnlvefidumaiesiisrluwadminaawionouans 1 Tarwddyiuussgsls
Tumsvieaiflsanndign sesawmn Ao nuitanelavesiinvieadion msswaiisUszaunmsaiisadion uay
LS landuNTins

2. ussyslalidawasiomnuitswelavestinvioadisrvnlnefum s luwaiminnamie
MOUAN 1%aluauuauuaummumiaama‘m 1 TaugaiunuiAdeaes Yoon, Y. & Uysal, M. uay Bayin, B. E
& Singh, A. 91aiina NN sALassgyudlunnawmdensuas 1 wiivasisademane
wisagiinsnernsmeiansssuiaulouslilinnanuiiazannsafsgelinvieaiionnidouvaluuvas
vioufienld vioorainanamiinlananndeuvosngusiegig 5@LLﬁ'me\ﬁLf\fLuﬂm/imLﬁawviﬂﬁma
IﬂEJG]NG]E)WNSJWQWEJIQ%ENH?WI@QL‘1/1EJ? (Yoon, Y. & Uysal, M., 2005); (Bayih, B. E. & Singh, A,, 2020)
Lmeﬂmiﬂﬂmu wu31 wsegslalunisvieniiodfidvinanunisswainisussaunsaivisaiien ety
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Uszaumsnivesilsuiioadumuiiselavesinioniiernnmsliiulszaunsaiiunasdilasnisnsedu
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Tnvieafieafidudeusy d1sramnuduiusseninansvesiisndsimusssuwazianssummadendud
lzﬂszfmmﬂmﬁwuﬁiiuimmmﬁmLﬁaasqmu (Huang, W. J. et al,, 2016) #3o9sRauSudiuraula
ilenszduussgslalunsviesilen

3. usegalalunisviondisadenarenissinadisussaunisalvieniivayuvy 3saenadosiiv
Jiang, X. et al. i LLSQQ&IQIUﬂ’]'iViENLﬁmLﬁuUE]LﬁWUE]\‘iﬂ’liﬁd’su’ﬁ’sﬂuﬂiBU’m N138319AMUANTINAY
p3snuaNNRgIuted 2 uonand metaaszaumsniviesilsiguey SedidvEwadauanegamnse
aufanelavesinviondien Uiang, X. et al, 2021) asandosfuruidoves Liang A. Susuinlung
Mavieadieayuvy Jejariufnssuaisassdsiuiuardsmaidsuinderufiowslaluszaunsaiflasy
(Liang, A., 2022) prsduiusialmdsiuin madalemalinreaienddusvasiiouftiuaznisutsiiu
Uszaunisal Wunalnddnlunisiulseiuindnveadiensslduamunssiiisuaziinnnufianels
psNANLAgILTe 3

4. ludruvesnusislanduunifiendt wuin nssamadsssaunisaieadeyusuisving
VIRSIEANLASINSUILiE9 donndasiu Mathis, E. F. et al. 7311 msnduluvieadiondanuiy
fnfuegiuaulssivlalusraunmsainmavenfienfiudazyaealdfuanunamendien (Mathis, E. F.
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Hunradnuteriruafvesinvieaismdsnldsuussaunmsaiviedidmsiuluanssumnansvieadien
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