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Abstract

The objectives of this research article were to study: 1) The levels of audience motivation, social

media engagement, team reputation, and spectator loyalty toward the Thailand national volleyball
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team; 2) The influence of audience motivation and social media engagement; and 3) The role of
team reputation as a mediating variable in the relationship between audience motivation and social
media engagement. This study employed a mixed-methods approach. For the qualitative phase,
key informants were 18 national volleyball match spectators selected through purposive sampling.
For the quantitative phase, the sample consisted of 500 national volleyball match spectators selected
through simple random sampling. The instruments used for data collection were questionnaires
and in-depth interviews, and the data were analyzed using descriptive statistics and structural
equation modeling. The research findings revealed that: 1) Regarding the levels of audience motivation,
social media engagement, and team reputation, the causal variable with the greatest total influence
on spectator loyalty was social media engagement, with a total effect coefficient of 0.65, followed
by team reputation; 2) Audience motivation and social media engagement showed total effect
coefficients of 0.51; and 3) The mediating role of team reputation showed that audience motivation
had a total effect coefficient of 0.30, respectively. Together, the three variables explained 0.89
(89.0%) of the variance in spectator loyalty (R? = 0.89).

Keywords: Influence of Sports Team Reputation, Motivation, Social Media Engagement, Spectator

Loyalty, Thai Women's National Volleyball Team
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DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, **p value < .01
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