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Abstract

This research aims to study the identity of Pleng Bok, a form of Southern Thai folk performance
in the Pak Phanang River Basin, Nakhon Si Thammarat Province, and to examine the commmunication
process of expressing this identity through creative media. A qualitative research approach was

employed with seven key informants, including Pleng Bok masters, local artists, and community
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members. Data were collected through structured and unstructured interviews, focus group
discussions, observations, and document analysis, then transcribed and analyzed using content
analysis with triangulation techniques to enhance credibility. The findings revealed that Pleng Bok
reflects the identity of the Pak Phanang River Basin community in four dimensions: 1) Personal
identity, expressed through the dedication and expertise of the Mae Pleng (lead singers) and Luk
Khu (chorus); 2) Linguistic and performative identity, communicated through the local southern
Thai dialect, poetic duels, expressive gestures, and traditional attire; 3) Relational identity,
reflected in interactions among performers, audiences, and the ritual of paying respect to Pleng
Bok masters, strengthening ties between local scholars, artists, and youth groups; and 4)
Community identity, demonstrated through the transmission of local wisdom and cultural heritage
from Pleng Bok masters and artists to younger generations. The communication of Pleng Bok
identity was conveyed through a creative documentary medium following three stages-pre-
production, production, and post-production-which effectively enhanced young people’s and
audiences’ understanding and appreciation of Pleng Bok culture. The study concludes that
communicating the identity of Pleng Bok through creative media supports the preservation and
sustainable transmission of this folk performance as a vital element of cultural heritage.

Keywords: Communication of Identity, Pleng Bok, Pleng Bok Masters, Creative Media
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msanevhuandliiiun1sneuauesvesl sunumg e nswavanuiianela (Uses & Gratifications Theory)
(Hall, 5., 1997) TneefFuansiusegdlasiuemnny anadudis wazaunianilaluviosiu (Katz, E. et al, 1974)
nadwsdanatidiuindeaseiannsnduniosdioddyluniseying fuy wardunonsndnunives
wasvenlvmsegludsausnalieliognsdsiy
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wasuenguinnilsdmiauasaisssunududaUznisuansiiaziousndnvaldinyana
Auduius uasdndnualyurueguasudau Heluduniv n1suans waznisusente dedaudy
é’iga”ﬂwaiéuaaimi’wuﬁﬁuLLazqﬁﬂzgfmﬁaa?{u uaﬂmﬂf}lwawaﬂE"J’Qﬁ‘ummwiumm%’wmmmﬁu
spyrisfatiufufeauazeusy vliansadievenauusssuiniugiuldosweniios Snianmananans
amAafumasuenduiuaiostloddnylunisdeassndnval dieneanmd wardaasunisoydnyg
Fouussalvinseglsdnedstu daiausuuy 1) mseyindiwussu: atfuayumsiineusimasuenlie vy
WioduaussAmnuuazinvgdnfanssunisniiuananasuonluyuvulaznulssindlog el os
2) nsfinvuaridedeiion veemsdnuludiuiiduresmelfifiewiouiioudnuussndnualuas
unu e ImasUenAnmnsUstgnaltinaluladAdvialuniseunsinasueniiteidnisrniivainvane
3) ManandeaisassAuiunsiidusuvesialunasyuvulunsaiede easvounuduviesdu
ogauiasamundevlimnzantunguiFumsusas To iaduanu aruiudis wasmsadnesndnual
fiuyAna
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