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Abstract

This research project aims to support community enterprises in Pathum Thani Province
struggling with limited access to effective marketing channels. Given the dominance of social media
in the digital era, traditional approaches have become inadequate. To address this challenge,
a training program was provided to help entrepreneurs develop online platforms. The program,
offered free of charge, was evaluated by measuring social return on investment (SROI) to assess its
broader social impact. This study aimed to 1) Assess participants' satisfaction with the social media
marketing training program for community enterprises, 2) Examine the relationship between
pre-training knowledge and post-training development, and 3) Evaluate the SROI of the free training
program for community enterprises. In this qualitative research, the sample of 70 community
entrepreneurs was selected through purposive sampling. The research instruments included
1) A training workshop curriculum, 2) A questionnaire, 3) An interview guide, and 4) An online social
network. Data were analyzed using descriptive statistics, Pearson correlation, dependent t-test/paired
t-test, and SROI calculation. The research instruments included 1) A training workshop curriculum,
2) A questionnaire, 3) An interview guide, and 4) An online social network. Data were analyzed using
descriptive statistics, Pearson correlation, dependent t-test/paired t-test, and SROI calculation.
The findings revealed that 1) Participants expressed a high level of satisfaction across all aspects,
particularly in the areas of trainers and hands-on activities that helped develop their online
marketing skills; 2) No statistically significant relationship (p-value > 0.05) was found between
pre-training knowledge and post-training development; and 3) The training program yielded an SROI
of 2.00, indicating that the project is a worthwhile investment, producing a social return on
investment. The knowledge gained from this research can be used as a guideline for evaluating the
value of training programs to enhance skills for small business entrepreneurs.
Keywords: Social Return on Investment (SROI), Social Media Marketing, Community Enterprises,
The Era of Artificial Intelligence
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spAufInnuiy Tnslamzanumnzauuaznniluliess vagidunsiamstazuinsvesdming
Iemzuuugaduiu dadaesufitrevsuiimuiimelasiolasinislusedunn

dmsvasiigidneusudasnisannsevsuadsi Ao diluldlunisadreiudnesulall sauds
m'u?Lﬁuwuﬁﬂwvé’mmﬁmmmaaulaﬁ N5aseselaNYeImnaRaTia waznsiogangsnvduilAuln
pgadsBu uenanil FiieusiusdudsmiaiarldTuanudll q Wethluuiulludinusssriu vie
vatemusilelunsUssneus iwiiuntsve wesnsdemsindedieusanlar

2. nan1sAnIANNEITUSTEnINTEAUANSiouEeY AumIiaunrdasey

Tngldnsnnaey Paired t-test LilerSuiisuaziuunminou wasndsniseusy veadidrousy
$1uru 70 au Taeliiinsuszifiumnuiueanues Meuuy Likert Scale Faflazuuuiu 5 luusazinde
fiRgtesiumiildfuanmsevsunmsnaslaglidedsnuesulailedminondnsiam nansmageu
nandlumsnad 2

15197 2 Paired t-test W3suLisuazuuunmdioukarndseusuluusazhie

yindauseiiiu m’,’l’mumaﬂ ﬂgLiuuLaaﬂ t-value p-value
fiouausy NAIBUTH

1. muanansaltdedsnuesularilumagiia 2.52 4.05 -10.07 | <0.00001
2. wansaadhadenilifsnamiuanla 2.44 3.95 -11.41 | <0.00001
3. mmﬁlﬁ'mﬁ’umiﬁﬂ%wmaaﬂaﬁ 2.55 4.00 - 10.80 < 0.00001
4. IATILNTeYD warAAnILNE 2.45 3.96 -11.18 < 0.00001
5. ausiulalunisneeeuladl 2.63 3.85 -9.27 < 0.00001
6. anuannsalaeTlunislddedsnueaulay 2.64 3.95 -9.83 < 0.00001

HANITIATIENAILUANF1NYBIALLUUAINIIDULAL AU TINVENGATOUTH WU ALULLAAY
Tuyniidendsousuginiipziuunewsusuegwilduddyneadfdusg1aun (pvalue < 0.001) uangin
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fidsnildsumnuiunsinuefifinduogadaau Ussiuiifnisiaunandinn Tdn aowansoly
n5ld Facebook uay TikTok nsafadevniimgaauanla arwsiisafunislavanuuunaniesy
dsrueaulay msllnnyidoyauazinaumanisue sandsanuiilalunsvieinremisdadeaiie
Tnenansmnaeuismnifidouansen t-statistic aglutg - 9.27 & - 11.41 Fauandfifufenuuansis
9e13PLAY NanansousuAINaiUsEaNEnmlumMIRIANLIwazTinyenInIseaIneoulatveengy
AUsEnauN1segelitedfsy

wanand vhnsiienganuduiusssninasduanudnouSounasseduanuindaion
Tagldmseunmeandusiusiuy Pearson (Pearson Correlation Coefficient) 1l o nwiAdudNTUS
sgrafudsviaaes Kamsedi 3

AN919N 3 wansAnandutus (Pearson Correlation)

JEAUANLINaUSYY 1.000 0.201
JEAUANLIVAUSYUY 0.201 1.000

HANTITENUIN AIAINFUNUTTENI1TEAUAIINI NOWTEUAUNTHAIUIATLUUVA WT Uil AN
winfu 0.201 Faaglutnasimuduiiusseiusi (Weak Positive Correlation) wneanudn sefuadwg
neulssudmasiasEiumuinaussuley

NANTVAABUALLAF LAY p-value = 0.170 Fa1nndn 0.05 FsaguldnseiuanuinouFouty
s aeuldfinnuduiudosnadifodduniadanisesu 0.05

3. HaUSTEUNAADUWNLAINNTTAMY YadlasiNsauTlislfUanisuuuliiuandmiviamia
gty il

Fudl 1 audildsuAnduGy

= 3 (rrwdfiiisau/mzuumi) x Alddelumsousudony
= 19,009.96
Fufi 2 Auvasmansiuvesnisinnuluimeuns
= 5 (Pruuuamudildsu/Aziuuii) x 005 x Auvamnisiuresanudldsu [dui 1)
= 29,306.72
g 11511 0.05 Tuans wse Dale, E. syyinuyuwdiiani1ssuiniunslaguuas
msspufiufesay 50 tunsthaudlumeuns flEsunansumidominniaioulosas 50 {ideTai
wRndefusUsUldluenised Wioanrvnenmsduawmnundnausedase Slumead
Fufl 3 msuvasdmamIturaamsUszgndldemnug
= 5 (Pruuuamudildsu/Azuuii) x 005 x Auamnisiuresanusdlésu [dud 1)
= 30,513.95

fufl @ lsduduresiuszneumsdisusreznal 9 (310 30 319)
= 48,300 um

fudl 5 madunmaneuLunIsEay (SROI)

= muditldsy (@udt 1) + methenudlmeuns @ui 2) + msuszgndldanug @uil 3) + hlsdufu
quﬂizmmﬁamu
= 19,009.96 + 29,306.72 + 30,513.95 + 48,300 = 2.00 ¥
63,500
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2.00 Wi BavneauInn 4 M3asmu 1 um avaiamalsylovinediunduinda 2 ymuandliisi
feusgAnSnm uazauduaveanisamululasens fadawadse leniisludiuaud masouns
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uifvhseleliUsznoums Wy ewnsEng 9 ivainvate sdndnueiilegunm o1vnsiady
Qitnya Handusitrszdne 91nans iedesiu uazieiosdiens 1usy

T o

a
HER ot
anUseNa

NAYINNITINE WU

Faquszasdd 1 wudn fithsauslanufianelalusefusinndanniigalunndiu nandeman o
3 ¢u Ao 1) dudlevinisevsuuarysglovdilddu eglussduinn Tnsamgludruaauainsoly
nlUllunsufialiass feaenadesiuuuimises Sodial Value UK. fiumsinnansenunedany
LLazLﬂiwﬁﬁﬁ]ﬁ'Lﬁﬂ%umﬂﬂ”lia\‘ﬁqubluiﬂiﬂmiﬁi’]\‘i 9 (Social Value UK, 2020) 2) fuianensiasunsussidiu
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Ifegrednounaziduszuy Jsaenndesiundnnisves SROI Aiffunisildiusnvesiidiulddude
(Arvidson, M. et al., 2023) waz 3) AanssuinUfuAlasunisUszlivluszauann Tnaanizlusiunsle
assloviaTanazmswamninuensusesulall dsaenadeaiuuuimises SROI Afumsianansynu
fiantuannsduiiunuredasams (Social Value UK, 2020)

Foqusrasdil 2 evwidiiusseminseiuanusnouSeu fumsiaumdaTeu wuln szduenug
feulsyudmasdessAuAUITaISs Uy uazseRuAuineusuiumMsimurdussulaiinnuduius
fuogeitoddgyynaadfiisedu 0.05 Wil oradumeditrevsufienuvarnansludesvesaug
fugnunievszaunisaliiy fuszneunmsunaindldfemaluladinsdwinuuannsnlnuldifsadosiu
flaifienududourinty utuiswihufansoldldlussdud neasdifoamusuiadudndng e
fuagn wazany, 2566) iavuail e1avlinstmuanuivdaiouldasiouliiduissesduniug
nowdeuldodnednion uardndssnmamtaiemilaeuegluseduiiuglilédanududoulume foa
wazuonINdnuaniTiseluinguizasdtod 1 wuih namsussiduanufioneladmidneinseglusedy
wnfign esungldindninenseevenldd litFeursifugiuaudinnvietes fanusaufofou
Tawmilou o fu mmiﬁﬁagﬂhﬁﬁﬂﬁﬁwa (Alreshidi, N. A. K., 2023)

Foquszasdil 3 wuin nauszidlunaneuuaInMsamy vestasamseuTIEsuiTAmsuuURE
Besmamanmiudedsruesulat WesnszfuiamAayuru Swiaunusil guatiyanuseivg fainiu
2.00 wansliiiiuds 1) anudnsaveddasanis nuneanudn Juamuyn 1 v sgldsunanauuny
fiflyad 2 uin flairsmansuunuainnisasmuliinninGuamudildly 1Wulassnnslumsadayadn
e mAsgumuiidirsanlassng Ifenssdiunsnaingdodsausoulat lugaidrguadqauseivg
2) iiyadiliiuiamAsyuvy HeliiamRsguruamisaididaingugndilnl 9 wazifingenvigld
Fennidaléviinismelngiseaniiu venelugury vislnsdwidsde fsnmaiudeyaainiamia
ﬁqmjuﬁlﬂ’hi'wimqmi $1uau 30 710 Siilsdwiulaemasaed 1eay 1,610 UM d@enrdeetuIuiTe
¥@4 Syaifullah, J. et al. finuin nslddedsnussulatlunisnainiinauinseuszansninues MSMEs
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Tagiamnglusumsifingenans msadumudiiusiugnd wagnmsiaundnniw (Syaifullah, J. et al,
2021) waraonAdesTUNUITVES Amornkitvikai, Y. & Lee, C. finud1 TamAavuianaiauazauingen
(SMEs) Tutszimelnglimuddgfunslddednueeulatiuinninnisldunannesudundiinmanly
msedudeeulay lnslanglugnamnssuemsiaziaiosiu sidnuan mslidedinueeula
19U Facebook, Instagram, LINE lay WhatsApp fiauduiusidsuinegwildsdagyiuszaunisld
E-Commerce 989 SMEs ﬂgﬂugﬂLLUU B2B gy B2C (Amornkitvikai, Y. & Lee, C., 2020)
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UsyAvEnmuasiaviagury Wy nilnsgideyagnd Usuudaiemmananalsimsatunguitmane
wazmslevasiudedsemooulat iy

msTieesian SROI vaslasanstl Wity 2.00 fgaudensedl 1) aunsoadamauslosinisda
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Tunsamnuiivlmeseldlussezem wiogdlsin Tassnsiiidsdiangeu o 1) arumainvais
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dmsugaseu fio 1) Swinmnauny waznagnsitusyavsnmlunsairsradndiigeme 2) Sslsianunsa
Uszillunaniaasugialasgataiou
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Anszinanauunuainnsasuiulasinisausuuuy
TnlanSasnsaanatinutiadensaaulatifiasnsyeu
Famnaguru Jswinunasiil
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