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Abstract

Financial literacy is a critical foundation for shaping appropriate financial behaviors.
This study is a survey research with the objective of 1) Developing and validating a causal model of
financial literacy against empirical data, 2) Examine the direct and indirect effects of key factors

influencing financial literacy, and 3) Propose methods to enhance financial literacy among upper
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secondary school students. The research population consisted of 973,953 students under the Office
of the Basic Education Commission (OBEC), with a sample of 720 students selected through
multistage random sampling. Data were collected using online questionnaires and interviews.
The results showed that the proposed causal model fit well with the empirical data (KMO = 0.848,
Bartlett's test: p < 0.0009). Significant predictors of financial literacy included social financial influence,
teachers' learning management, and students' financial experience. Social financial influence
exerted direct and indirect effects (B = 0.560) via financial experience (B = 0.222), yielding a total
effect of 0.782. Financial experience (B = 0.333) and teachers' learning management (B = 0.415)
also had significant direct effects. Based on these findings, six strategies for promoting financial
literacy were recommended: 1) Organizing activities grounded in real-life experiences, 2) Fostering
family and community participation, 3) Incorporating technology and engaging media, 4) Cultivating
a school culture that supports sound financial practices, 5) Connecting classroom learning with
external resources, and 6) Implementing continuous monitoring and feedback on financial behaviors.

Keywords: Structural Equation Model, Financial Literacy, Upper Secondary School Students
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2. ngwavesladunne 9 HoAINTOUININITRUNANITIATIEALLLAE NUTT BVENaIINdeay
(Influence) #8vEwan1wnswenusaUININISRY (B = 0.560) UagnedousulszauNIainienstiy
(B = 0.222) sadudvdnasn 0.782 Faduarfigsigaluluiea azvioufounumdidyvesnseuni
ieu uwarusundsaslunisndenasumginssunienisduvesenivu lnsnnzasouaiadadudiuls
fifianimingsanlungudvinaaindanu Influence (r = 0.721) Aonndasiunanisidenes Lusard, A
finudn nsdeansdesnsduluaseuairfianuduiusfunginssumenisiuluszezen snsifeniu
nsdan1siFeuivesng (Management) Afidnswanisnssod1eiedrdny (B = 0.415) uaguiugii
nsssuinnsRuluirisitsudwaronnuaunsalunusulasnsiadulaniansiulueuian
(Lusardi, A., 2008) Uszaunsadnnanisiiu (Experience) udagdidvznamemssluseauliunans (B = 0.333)
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avvtouliiuin nsadeanuseumenisdumssidunsesnadussuy TnedeslomisUssaunisaings
nMsiidiusanvesnseuain vy waznsldmaluladsifuuiunlsaiou wimsiiiaue Ysznoude
nsteAanssuilitnSeulddndnwazufuAateluaniunisalsiass wu nmsuimssulssanumde
TA5391u5379 FatenszdunaiSouiannuszaunisalngs (Experiential Learning) mauglufunisatis
unumvesnseundarguvulumsUgnilsddennisiuluiinuszriuasnadosiunuides os
anssiulaAueslumnuseuinnsiu wasmsumamdUinwimanisiu ¥es Porto, N. & Xiao, J. J.
msltimaluladuazdefdvafiaenadosfungnssuveninfougalmidaiisnseduanuaulauay
nsi3Bugaenues (Porto, N. & Xiao, J. 1., 2016) vaizifigafunisaiisimusssulsasoudiatuayuy
ngAnTIININI9EY 1y NMaRssunnslsadeu viounumidnieulufanssumsiuredsaSeu Paevde
vasuadenlusziuosdng madalomalyiniSeudeslosiuunasSouiuenioniou 1wu surmsudo
nAgsia Seasvensveunauilininedu wasanvine n1sinnuuarasiounnfnssunienisiiu
othsiailesriy portfolio wieAansslansy Tiwduaiumseuiivuiidmneuasinnanusuingey
Tuspezenn el wuameiananaenadestulunadamnfiuandyifiuinuseuimmamaiulallfiaae
MnmsFeudidomguiifissediaien uwidesendonisysanmsiannuivnredsaiou aseuni uay
Uszaunisalvesdiseueginlueidsi
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HAN1TITENUIT LAALTIaMAI0IANTEUI NN Ui udenadasiuteyalgausedny
(KMO = 0.848, Bartlett’s Test: p < 0.0009, GFI = 0.998, CFI = 0.999, RMSEA = 0.031, AGFI = 0.972)
Tnedsuusulefiddey Wun 3vdnanienistuandsay (Influence) UszaunsainanisiiuvesinSeu
(Experience) kazn159An13158ugv0sAg (Management) 4 sd2ufidnsnaseninuseusnianisidu
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