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Abstract
This research aims to study service marketing mix factors affecting the decision-making

process for purchasing single-family homes among Gen-Y customers in Bangyai District, Nonthaburi
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Province. The objectives are 1) To compare the decision-making process for purchasing single-family
homes among Gen-Y customers in Bangyai District, Nonthaburi Province, classified by demographic
factors and housing purchase decision-making behaviour and 2) To study service marketing mix
factors affecting the decision-making process for purchasing single-family homes. The survey was
conducted among 384 Gen-Y customers who were born between 1981-1996 or aged 25-40 years.
The samplingmethod was convenience sampling. This research employed a quantitative approach,
utilizing the Cochran formula to determine the sample size. The data collection method was
questionnaires distributed via online channels. The statistics used for data analysis include descriptive
statistics, such as percentage, mean, and standard deviation, as well as inferential statistics, including
t-test, One-Way ANOVA, and Multiple Regression Analysis. The results found that demographic
factors in terms of education level, purchase decision-making behaviour factors in terms of
convenience, safety, and design reflecting one's identity, which were different, had a significant
effect on purchasing single-family homes among Gen-Y customers at the significance level of 0.05.
Service marketing mix factors ranked by importance, such as process, physical evidence, and
product, had a significant effect on the decision-making process for purchasing single-family homes
among Gen-Y customers at the significance level of 0.05. The findings of this research can be used
as a guideline for developing marketing plans and business strategies for real estate entrepreneurs.
Keywords: Service Marketing Mix Factors, Decision-Making Process for Purchasing, Gen-Y, Single-Family

Homes
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