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Abstracts

This research aims to study: 1) The Online marketing mix factors, and 2) Compare the
affecting of online marketing mix factors in online shopping decisions of consumers in Songkhla
province, classified by demographic data of consumers. The sample group consisted of 385 online
shoppers who were selected using the purposive sampling method. This quantitative utilizes an
online questionnaire research as a tool to collect data. The research instrument was a questionnaire.
The statistical methods used were percentages, means, standard deviations, t - tests, f - tests,
and one - way ANOVA. The findings indicated that the majority of the consumers are female (58.4
%t), age 18 - 25 years (63.6 %), bachelor's degree (41.8%), occupation as students (52.2 %) and
average monthly income is less than 9,000 baht (44.7%). The most two significant factors
influencing consumers' online purchasing decisions were personalization (X = 4.293), place
(X = 4.241) and the four factors were high level. Furthermore, it was found that the consumers
of different age have different online marketing mix factors in terms of promotion. The different
of education had different of online marketing mix factors towards (Place) the choosing of online
shopping of consumers in Songkhla province were significantly different at the statistical level of
0.05. However, sex, occupation, and income showed differences with no statistical significance of
online marketing mix factors towards the choosing of online shopping of consumers in Songkhla
province. Therefore, entrepreneurs should train their staff to interact with consumers immediately
24 hours a day and choose efficient transportation companies. Develop applications that are
ready for use anywhere, anytime, and create marketing promotions appropriate for all ages.
Keywords: Online Marketing Mix factors, Online Marketing, Online Shopping decisions, Demographics,

Consumers
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