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Abstract
This study aimed to examine 1) Investigate the differences between demographic
characteristics and online advertising receptiveness using celebrities as brand ambassadors.

2) Examine the relationship between online advertising receptiveness and purchase intention.
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3) Explore the relationship between attitudes towards brand ambassadors and purchase intention.
4) Study the relationship between brand image and purchase intention. 5) Assess the influence of
online advertising receptiveness, attitudes towards brand ambassadors, and brand image on the
purchase intention of CELINE brand products. It’s a quantitative study with a sample of 400
participants who were at least 18 years old and individuals interested in branded products who
have seen images of Lisa, Blackpink, and CELINE brand products online. Data were gathered through
a questionnaire, while descriptive statistics, including percentages, means, and standard deviations,
were utilized to examine the results. Research hypotheses were tested with inferential statistical
analysis in the form of a t - test, one-way ANOVA, correlation statistics, and multiple regression
analysis. The findings reveal that 1) Different demographic characteristics such as gender, age, and
occupation have a significant impact on online advertising receptiveness. 2) Online advertising
receptiveness is correlated with purchase intention. 3) Attitudes towards brand ambassadors are
related to purchase intention. 4) Brand image is associated with purchase intention. 5) Multiple
regression analysis reveals that online advertising receptiveness and brand image significantly
influence purchase intention at a statistically significant level of 0.05.

Keyword: Online Advertising Media, Brand Ambassador, Brand Image, Attitude
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