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Abstract

The objectives of the research were 1) To study the usages and gratifications of consumer
effecting in choosing a smart watch. 2) To study the strategies communications of smart watch
brands in any channels. 3) To study of top 2 box of smart watch brands comparing in term of
communication strategies, Apple watch and Samsung Watch. This research follows is qualitative

research studying and analyzing data from documents and analyzed from both online and offline
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communication channels and strategies of brands whose are 1 - 2 top ranging market leaders. To
approach and involves Focus group interviewing of 14 individual participants, who are Generation
X and Generation Y consumers using smart watch 1 year and more and living in Bangkok. The
research methods interview to study and analyzed The Usage and Gratification Satisfaction of the
watch and perception of communication from a consumer perspective. The results of the
research found (1) The consumer is satisfied with the use of products in their daily life and receive
information from brand communications from various channels 2) The brand uses a communication
strategies by providing product information through content marketing and setting a clear and
easy message. Communication is designed to create confidence, acceptance, access, recognition,
dissemination, advocacy, and decision to use that achieves the brand's communication objectives.
3) It has been discovered that in addition to the communication in 2), market leader brands also
use The Integrated Marketing Communication (IMC) strategies, including sales promotion,
collaboration, using Key Opinion Leaders (KOL) and communicating through the mass media as well.
Keywords: Smart Watch, Generation X, Generation Y, Content Marketing, Social Media
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fnasionszuiumsinauladeuniinidanses uaviinalutumsasenindeymuazaudosnis wazing
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Tutumaimnzuaandoya warlufumsnagnsnsatemiifinadonisdndulald (13as5m ineinen,
2563) aenndpafunuidevesniug wiates wuih manandadevdiudoya (information) fiavswa
FauInsie AIENTUYBIRNAT (Customer engagement) riudodsns Facebook Inefinuaenndesiy
nuATeivhmsAnunmslitoyaiieatesiuanudenisvesgnéluutasgarliAnisesmsie e
nstoagnaiula uasinmandunnded (nud watles, 2565)

3. Whsuiflgunagvdnisdeansvasiusuduniinandmend luaaaves 2 uususunmdiiud 1
waraeudt 2 1o wusus Apple Watch tag Samsung Watch

mﬂmamsﬁmznmsLU%&JULﬁﬁUﬂaqmﬁ‘ﬂWiﬁaawsLLUiuﬁ Apple Watch way Samsung Watch Tu
o969 enuladn waagiusualinuuansdugdasiainegsia lnglunisudatuniniseain
789 Apple U Samsung fanegseniuuuazidudu (Ross, S., 2023) 415U Samsung Watch a8
Y99 USEN Ine dugs Bidnnseind ddudlunusuddiuiunaiengy lnengulvaesuvadudszian
wedldluih uaznaulauned inswaziu msdeanseeulay tiud Sulaineld www.samsung.com/TH
ﬁﬂﬁmaiﬁﬂWi’mmmﬁﬁmmENmﬁmﬁ’msﬁﬁuaaﬁué’mwaamm nstiaudIAyAvauIsniend
Fagnadlisumis Footer v iulas wavdelureannedu q dmsuuusud Apple Watch ldsudssana
yamsaedIuInuutemsdeanseaulavidundn nedimslfaulsznalunistedelauantun
30 Touchpoint vasgaulamdayauniiniaininiend aulaiuTeuves Apple Watch TuSosaudszana
Tawan Apple 01 sWdsv0ildSuanS Sy Fedwesinilunisesuneseandeid Any Savedn
Famagldsuansdmiedesnsuneaudriiutesmseailinniign liun aelnsdwislede

Mnnmsdunwaingudadunguauilfuusus Apple Watch Tuseiuuiy 1udfifianuduvey
WUSUA Apple agua7 flea91n msnanaaled Apple ﬁmqmmwmmﬁuﬁw waznINANwAl UATINGIY
wluifiany Loyalty ge Tnglifnaziudeulaannuusud Apple 1ae insizveulufled sudnwal annm
AINTIAEIVBITEUUUHTRNS 5&LLﬁ%ﬁﬁﬁaLﬁaﬁml,wmm%‘%agjﬁ"m n1slduusud Apple Tiausdn
mnudundiflen aenndostusignns uiivdnsna wui mlansulussifinnuduiusfuanusing
Glmzﬁqum (331nT WANBNIAA, 2562)

G’humaﬂaq‘mémimaLﬁawﬂﬁm%'ULLUiuﬁ Apple MUISEUY Ao WIlandnves Apple WonaIN
Aol wazmsldauiiuanudieazan waz Apple Ald Copy uulamanvotusus ﬁé’ﬂﬁi’fﬂaqwﬁ‘iﬁu
nMsfagaruilnn nmmsednddudt wazdiesuteiiZeudtoudlalaniny wu wdsiauludonm
fnsglanaisivgflequain uazdu q Seaenndosiumstieseinagnsnisnainalad Apple vilu
wnauplvu Alad | (Adaddict., 2564) wusus Apple ¥nagld “9d1mde” neusenduddilnlegiaue
Gonlgindunilsludeined Apple Wulaenaon funsvilikususganaukazdIAU whlvauLin
auasde vinliguslanesnduazamnidludusan uasamam ANAIINTYesAUA Hden
Tnunseviliauauladie “9178e” uda e Apple ﬁaaﬂmmaanﬂ%aaaé’aluﬁu'nﬁama'ﬂfum'm
“udafn” Miad1s Wow Effect Tungfuslaa nmsdeansiild Copy lawanGouing LidaBondwiimaia
winsanaslaulanusenisguslaalutagtu

Fureaman1saeansves Apple Watch axfinslddeussinndeansuiasu (Mass Media) lun
Aelavavnaiiigald¥uns Collaboration 1 Business Partner A1enisdoans 8nvis msdeanseaulat
wavdedanuooulatl manusudaglinsdoaslumaluladnmufulngdmi iPhone Faflauaonndes
fuluduusglominislinuvemandug denndosivefing Beatanus nui nmadifsdoya 9mans
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vouUslna Gen X uar Y 11nilan Ao Insdwvidedie sesaan fio newiames Insvimiuazdedsfius
iU uenaniiy ey ifevnandedingu Gen X Fuseusnnilgn Ao 411 sesann Ae avas ems
lsfuarmenmstudfia musidu daundy Gen Y ilemiidureu fo 911 wuiy sesaan fe s
1158 emstuidie uazazes mugfu daunnmidedeludovinlaminige ﬁaammjmaudwﬁaﬁa
Aelnsiaianniian s Ao nisdefisnt Inguaviodauoauloy audwy (efina ioataius, 2561)
sunagMinIsdeasues Samsung Watch finmsldvasnanisdeasiivainvanewuiiu e
wususlfidulufinsldsuuszanade AD vudessulailneldaudssanudeudiann esn §3deldsu
nsdoaslaguusudds AD 910 Samsung Watch Wniu uaznnvesmis liun GON vuduledsing 4 de
Fapuooulall Facebook, Instagram, YouTube, Lines, Twitter wennd nNsduNIwaingy (Focus
Group) FaunTwaianssaztssnsIiude Samsung Watch uudousntiuedi theuusalsin BTS
Frunmsranagnsnmanaiaidauilont Samsung wiusnamFeanIsiugunw Iéun n1seen
frdsne sidedgmauniniinaule sukuunniiauaidenniivia Sadusunm 3dledu amusznou
fornuiideanslutewnsesulay uardedsaudundn aonadesty aigifur neswsn uaz gRan nAne S
TumsldunAavesnimandailen (Content Marketing) iilofsgaarauls ad1sufduius wasdy
nsdeansludnumenisisgndndam (Pull Marketing) nsnisadrailonndivildngutmansasin
Annunazreduduazuinisidlusedugs Famausudlddavuideniientu Pain Point iFesguaim
msusufteglumnusdiosnisvesfuilanlneiamzegisdaduslng Gen X uag Y (afgiusi nesadn uazeyian
NP8, 2562)
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ooulatl nsoudl 3 MmsfnwimgAnssuguilaangy Gen X uag Gen Y Tnests 3 nsouuLIAnIzdINade
nsnweafanelalunisdadulaliuifiniaunsmenduesalungammuniuas lnenisdnwiadad
ld@Anwtunguiegislunsammmnuasudy msinmsdnuludmialng q luvssmalnediandy Jadu
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namsiTefinsouaguluyn q suilfertu nagnsnsieansiitefiannsnzirdoyaunld Tunisaeansl
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