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Abstract
The purpose of this research paper was to 1) study the influence of indirect reference

groups in online media on the travel decisions of Thai tourists in Nakhon Si Thammarat. 2) Study

*
Received May 19, 2023; Revised July 8, 2023; Accepted July 17, 2023


mailto:Yukhonthon.ngo@stu.ac.nida.th

/’ék NI TURIPUIUIATNTIAY Journal of MCU Nakhondhat | 203
!

\

online media using micro-influencer to influence travel decisions in Nakhon Si Thammarat, and
3) Study online media using macro-influencer to influence travel decisions in Nakhon Si
Thammarat. Use quantitative study methods The population used in the study was Thai tourists
visiting Nakhon Si Thammarat. To know the exact number, the sample size was calculated for 385
people. Analyze data with statistical ready-made computer programs. The statistics used are
percentage, mean, standard deviation, and linear multiple regression analysis. The study found
that 78.2% of the respondents were female tourists, under the age of 30, with the highest
education, a bachelor's degree, and an average monthly income of 10,001-30,000 baht in the past
1 year. Each day trip takes a long time, and tourists often travel with their families. The influencers
who affect travel decisions come from micro-influencers. The influencers who affect travel
decisions come from macro-influencers and the decision to choose to travel is at a high level.
Macro-influencers and micro-influencers encourage people to feel like traveling, encouraging
them to make decisions easier

Keywords: Indirect Reference Group, Travel Decision, Thai Tourists, Nakhon Si Thammarat Province
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