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Abstract

The objectives of this research were to 1) Study the Instagram Reels usage
behavior Reliability and The Marketing mix factors to travel intentions of
Generation Y. 2) Study the relationship of Instagram Reels usage behavior
Reliability and The Marketing mix factors to travel intentions of Generation Y. 3)
Study the Influence of Instagram Reels Usage Behavior Reliability and The
Marketing mix factors to travel intentions of Generation Y. This study used a
quantitative research design. Online questionnaires were used as a data
collection. The sample in this study is Generation Y. Random sampling, the
research, assigned a non-probabilistic sample. The statistics used for analysis
were Descriptive statistics and inferential statistics. The results indicated that the
usage of Instagram Reels behavior of the Generation Y had an average of 3.26.
The interpretation criteria were moderate level. With mean of Reliability was 3.83.
The interpretation criterion was at a high level. With mean of The Marketing mix
factors was 4.01. The interpretation criteria were at a high level. With mean of
Travel intentions was 4.00. The interpretation criteria were at a high level. The
results of testing hypotheses indicated that Instagram Reals usage behavior
Reliability and The Marketing mix factors had a positive relationship. With the
travel intentions of the Generation Y. Statistically significant at the .05 level. And
Instagram Reels usage behavior Reliability and marketing mix factors has
influenced with the travel intentions of the Generation Y. Statistically significant
at the .05 level.
Keywords: Generation VY, Instagram Reels, Reliability, The Marketing mix factors,

Travel
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